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Design standards A new department of details by Harold Sleeper; this month, sunshading devices (p. 114 


Best sellers Two of the most successful builder houses in Delaware and Utah (p. 146 


Prefabrication National Homes cuts prices, doubles capacity, adds air conditioning, retains a famed architect 
and challenges all local builders to equal its values (p. 102) 





Wiring HOUSE-+ HOME proposes a better, cheaper way to wire a new house (p. 132 





Frank Lloyd Wright One small house and one big one by the dean of US architects (below and p. 118 

















K-35 RECESSED DOOR CHIME & CLOCK 


You'll get a bigger share of the New Home Market in your 
area... if you will “DRESS UP” your new 1954 homes with 
all 3 NuTone products. These modern conveniences make 


any home more attractive—especially to women. 


The cost is low ... for only $100 or less at list price you can 


“CHEERFUL EARFUL” AT FRONT DOOR 


Hlustrated at top is NuTone's Model No. K-23 Deluxe 
chime. WALNUT Cover, Satin Brass Tubes, 2 notes 
for front door, 1 rear. $7.95 list. 


At bottom is NuTone's newest RECESSED Chime and 
Clock — Medel No. K-35. Modern simplicity in a 
RECESSED Door Chime plus KITCHEN CLOCK ... both 
operate from 16-V Transfermer. 2 notes for front 
door, 1 for rear. $19.95 list. Can be recessed or 
surface mounted. 


Choose from 17 Recessed or Surface Mounted Nu- 
Tone Door Chimes. Styled for Modern, Ranch-type, 
and Colonial homes. $4.95 to $89.95 list. 


NuTone DRESS: 


Will Sell Your Homes FASTER in 1954 





UPS 





NUTONE Kitchen Fans NUTONE Ceiling Heaters 


No. 870 TWIN BLOWER KITCHEN FAN No. 920 RADIANT CEILING HEATER 


add all 3 NuTone Products... to help sell your homes faster 
.. + A NuTone Kitchen Fan, to get rid of cooking odors and 
grease before they can spread through the entire house. 
A NuTone Door Chime, for a friendly musical welcome at 
the front door. A NuTone Ceiling Heater, for a SAFE, ‘Toasty- 
Warm” Bathroom. 


CLEAN, FRESH AIR IN THE KITCHEN 


Illustrated at top is NuTone’s Model No. 831 Kitchen 
Fan—for ceiling or wall installation. 8'’ pressure 
type blade. ‘‘SNAP-IN” motor and blade assembly. 
One-piece removable grille. $28.50 list. 


At bottom is NuTone’s Model No. 870—TWIN 
BLOWER Kitchen Fan ... for installation in ceiling 
or inside kitchen cabinets over stove. Easy to install 
—SPRING TENSION MOUNTING—aveids costly ser- 
vice problems. Patented grille and ‘“‘SNAP-IN” as- 
sembly. Easy to clean. “PLUG-IN” motor guaranteed 
5 years. $38.50 list. 


NuTone offers 9 basic Wall and Ceiling kitchen fans, 
3 * . in White or Bright mirror finish. 


8” or 10” .. 
$24.20 to $39.50 list. 


A “TOASTY-WARM” BATHROOM 


lilustrated at top is NuTone’s Model No. 903 famous 
HEAT-A-LITE. The world’s SAFEST! No danger of 
shocks or burns because it’s built into the CEILING! 
It’s an Electric Ceiling Heater, and Air Circulator, plus 
Light. Choice of 5 models in White and Chrome, 
$49.95 to $67.95 list. 1475 or 1800 watts. 


At bottom is NuTone’s Model No. 920 RADIANT Elec- 
tric Ceiling Heater. INSTANT HEAT that warms all 
around the body—not just one side . . . makes wall 
type heaters old-fashioned. U.L. listed because of 
EXCLUSIVE SAFETY COOLING SYSTEM. $29.95 list. 


Send for color catalog and installation 
FRE- data. Write NuTone, Inc., Dept. HH-11, 
Cincinnati 27, Ohio. 





NUTONE 














The 18,000,000 
Kwikset Locksets 
placed in trouble-free 
service since 1946 are 


a testimonial to the accept- 


ance of this policy. 





KWIKSET sells ona 
strict one-price basis 
to all its customers. 


KWIKSET continues its 
established policy of 
protection to its cus- 
tomers against price 
changes. 


KWIKSET products are 
supported by vigor- 
ous national advertis- 
ing & merchandising. 


KWIKSET sells only to 
selected, recognized 
hardware jobbers 
and contract hard- 
ware distributors. 


KWIKSET maintains a 
constant program for 
the improvement of 
present products and 
the development of 
new ones. 


KWIKSET Locksets 
are precision manu- 
factured and uncondi- 
tionally guaranteed. 
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R77074 modern oui wtndipat 


In building or remodeling architects know the easiest way 
to increase the charm and value of any home is “window-styling” 
with Bee Gee Windows. Proportioned to fit with 
modern architectural trends, 
famous Bee Gee 
Windows provide an 
authentic styling touch 
for any type of construc- 
tion...any kind of interior. 179 
styles and sizes of all-wood casement, 
picture and corner picture windows, skillfully 
styled, crafted and detailed to bring new grace and 
glamor to every room in your home. And 
you can “Clean the Outside from the Inside”. 
































“ribbon-styled”...long—low— beautiful! ‘ 


New type construction 
...designed to emphas- 
ize the modern lines of 
ranch-type and con- 




















light and airy for health and comfort temporary homes, with 
all the warmth, charac- 
Bee Gee Windows open your home ter and practical advan- 
STALE § sxsnpah me and > it eg tages that only wood 
ee Gee’s “Pressure Vacuum Venti- . . i eT ea: ; ; _ / : 
—— lation” is scientifically engineered to aa aa —3 ; 
- ull in fresh air from any of 3 direc- j 
AiR .4 Y > <r of wind and ase i air every window available in 2 styles by 
at the same time...the only window Style “A”—a brilliant expanse of unob- 
on the market to give this truly structed glass. Style “B”’—the glass di- 
complete room ventilation. vided to give you long horizontal lines. 
Choose the style that best fits your home. 





























ease of installation spells economy 
- STYLE A STYLE B 


BROWN-GRAVES CO. 
Dept. HH-107, Akron 1, Ohio 


| 
| 
| 
Please send my FREE Bee Gee Window Catalog 
| 
| 




















GET with complete data and specifications. 
} Nag ag ar tama [] builder [(] architect [] dealer [(] jobber 
‘ nth Ri se on nN REE 
fo. | 
. . NAME 

A Complete Window. . Ready to Set in the Wall.. Nailed in Place.. Ready to Use! a 
BEEGEE ADDRESS | 
. AKRON 1, CATALOG : 
BROWN-GRAVES CO.:::; cry stare | 
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News 

Events 

Letters—President Eisenhower on the tightrope 

Modern mortgages—expert opinion on the open-end mortgage 


PREFABRICATION 


National Homes raises its design standards, lowers its prices, chal- 
lenges homebuilders to match its values. 


ROUND TABLE 
Architects and clients get together in California to probe their problems. 


DESIGN STANDARDS 


Design details for builder houses—a new HOUSE & HOME department 
by the co-author of Architectural Graphic Standards, Harold Sleeper. 


This month: sunshading devices. 


FRANK LLOYD WRIGHT 
Two houses by the dean of US architects: 


1. A small two-bedroom demonstration house in the heart of New 
York City. 
2. A large house full of surprises in the Minnesota woods. 


A NEW KIND OF ROW HOUSE 


Architect Ernest Born uses a lot and a half to gain the iuxuries of 
spaciousness, indoor-outdoor living and a mezzanine. 


LOW-COST WIRING 


HOUSE & HOME untangles an electrical spider web, suggests a more 
economical way to wire the small home. 


NEWS 


PARK FOREST GOES CONTEMPORARY 


In the Midwest’s biggest subdivision, Nate Manilow samples public re- 
action to good design with a test house, updates his design accordingly. 


REMODELING DEMONSTRATION 


San Fernando builders show the owners of old-fashioned bungalows and 
slum shanties how to raise their living standards and property values. 


FAST-SELLING HOUSES 


Another in a cross-country series on the best sellers—this month, 
Newark, Del. and Salt Lake City. 


SALES PROMOTION 


Builder Nathaniel Bliss of Sherman Oaks, Calif. uses an outstanding 
floor plan and seven other good design ideas to sell his $15,500 houses. 


STEEL FLOOR SYSTEM 


Modern Homes Corp. of Detroit cuts floor costs 22% with steel joists, 
offers a floor plan for flexible orientation. 


New products 


Trade publications 


House by Frank Lloyd Wright; photo by Pedro Guerrero 














knock...Knock 


what’s 


there ? 





more value 

for home owners 
with Curtis 

New Londoner Doors! 


More beauty—more durability— e | beauty outside! 
more real value! The homeowner i es : : . 4 
gets all three when you specify re a. 2 igo woods, omer cara 
Curtis New Londoner hollow- 7 2. so “ier wid comeing oo oka aa 
; oo tos e faces of Curtis New Londoner 
core flush doors. These beautiful : r ; 
: A : flush doors. Grain patterns come 
doors, with their matched grain : 
ee ‘ book-matched and in other pleas- 
faces, are actually “pictures in . sti 
“- ing variations. 
wood.’’ And underneath the : 
beauty is the all-wood locked- 
in core that guards against 
warping and sagging—an : “ 
exclusive Curtis feature. ae i 3 _ strength inside H 
Homeowners today want § - 
superior value—more fortheir 
money. That’s why Curtis 
New Londoner hollow-core 
flush doorsarea “natural” for 
today’s value-wise market. 


CurtiS 





Here is the fully patented, 
precision-built grid and 
frame that provides ex- 
clusive advantages in a 
Curtis New Londoner 
hollow-core flush door. 
The mesh formed by the 
interlocked pine strips 
provides great strength 
—and the grid is locked 
into place to form one 
completely joined unit. 
Also available—Curtis 
American solid-core 
flush doors for exterior 
and institutional use. 
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FLUSH DOORS 


CURTIS COMPANIES SERVICE BUREAU 
Clinton, lowa 
A Department of Curtis Companies Incorporated 
Clinton, lowa « Wausau, Wis. ¢ Chicago, Ill. * Sioux City, lowa 
Lincoln, Nebr. ¢ Topeka, Kan. * Minneapolis, Minn. « New London, Wis, 
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STEEL WALL 
CABINETS! 


Quality features galore! Heavy gauge 
furniture steel . . . easily removable, 
completely adjustable shelves . 
sizes for every kitchen! 





New 


Utility cabinets... breakfast bars... 
fillers . . . base and wall what-not 
shelves ... custom counter tops... 
spice, plate and soap racks. . . potato 
and flour bins . . . everything a 
woman wants in her modern kitchen! 











ACCESSORIES! 





Here’s a NEW line’? for women— 


to put ‘‘woman appeal’’ in your homes! 


A NEW KITCHEN LINE 
py Universal- Rundle 











Choice of vitreous enameled 
cast iron or steel! Famous U/R 
sink quality, with top quality 
cabinets that match new Uni- 
versal-Rundle Easy Living base 
and wall cabinets. There is a 
broad choice of models for 
every budget and kitchen. 

































New 


STEEL BASE. 
CABINETS! 


Choice of cabinet tops... U/R 

quality features . . . cabinets match Easy Living 
cabinet sinks . . . full range of sizes . . . easy 
operating doors and drawers . . . smart styling! 








Revolutionary “Undercut” ac- 
tion reduces noise, gives speedy 
grinding action. Disposes of a 
pound of ordinary food waste 
in just 30 seconds! The Univer- 
sal-Rundle is the most quiet 
disposer ever made— and its 
by far the easiest to install! 














MAIL COUPON FOR FACTS! 


UNIVERSAL-RUNDLE CORPORATION 
185 River Road, New Castle, Pennsylvania 





Send me complete facts on U/R ‘Easy Living Kitchen" 


NAME — ~ 





FIRM NAME ___ __ : ; — 


ADDRESS : = 





CITY __ZONE_ .:) | 7 


“CABINETS OF STEEL FOR LASTING APPEAL” 


‘Easy Living’ KITCHENS 


by UNIVERSAL- RUNDLE 


Maker of the World's Finest Bathroom Fixtures and Kitchen Equipment 
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Ottomar E. Gaiser, Shaker Heights, Ohio 


Adds quality | | 
yet saves ‘194 


Designer-builder Ottomar E. Gaiser 
tells how he... 










With some builders, the deciding factor is 
price. With others it’s quality. The experience 
of Ottomar E. Gaiser (and other quality 
builders like him) proves that Bildrite easily 
satisfies both requirements. Mr. Gaiser selected 
Bildrite for these quality reasons: (1) three 
times the bracing strength of horizontal wood 
sheathing, (2) builds weatherproofed wall 

and (3) provides extra insulation value. At the 
same time, he cut his sheathing costs $194 per 
job. Pictures on these pages show how. 


ee Bildrite goes up faster, easier. One carpenter 
can sheath 1,000 square feet in 8 hours or less with 
Bildrite. Cuts application time as much as 43% compared 
with wood. Adds strength. 4’ Bildrite has more than three 
times the bracing strength of horizontal wood sheathing. 
Eliminates need for corner bracing (F.H.A. accepted). 


A Easy to cut, reduces waste. Bildrite cuts cleanly, 
quickly, easily with power saw or hand saw. Practically 
eliminates matching loss and waste. Compare Bildrite’s 
full coverage with the minimum of 12% waste figured 
on horizontal wood sheathing jobs. What's more, car- 
penters like to work with Bildrite. It's clean. 


© Eliminates building paper. Since Bildrite is 
waterproofed throughout with asphalt, there is no need 
for felt. It protects against moisture, yet is highly perme- 
able to allow vapor to escape from inner wall areas. It's 
the ideal wet weather sheathing. Use it, store it, anywhere 
in any weather. Won't warp or buckle. 














INSULITE AND BILORITE ARE REGISTERED TRADE MARKS, 












to homes like this. 
per job with Bildrite! 





Save *80 or more on your next job. Write today 
for Insulite cost-comparison forms, product data 
and ‘“‘case histories’’ of other builders and how 
they have built better for less with Insulite. 
Insulite, Minneapolis 2, Minnesota. 


BUILD AND INSULATE WITH DOUBLE-DUTY 


INSULITE 


g MADE OF HARDY NORTHERN WOOD 








“(MANDO)” 
INSULITE DIVISION ‘““Ree%’ Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 











Mr. Gaiser builds luxury homes like this on speculation in exclusive 
Shaker Heights and Beachwood near Cleveland. Most of his homes are 


in the $40,000 to $75,000 class. 


sas Ot 














| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


rors nnn EE 


<> 


THE MARK OF LASTING QUALITY, 
PENTA PROTECTION THROUGHOUT 


Build your reputation for quality design and construction, build the 


best, using lumber treated with PENTA, the clean wood preservative 


The Dow Chemical Company 

Dept. PE 3-7136, Midland, Michigan 

Please send me without cost: 

([] Information on PENTA and specifications for treating wood. 
My nearest supplier for: 

[_] PENTA-treated lumber. 

[_] PENTA-treating solutions. 

[] PENTA-treated millwork. 


Name_ 





Title 








Company___ 


Address___ 





City i See en eae 








you can depend on DOW CHEMICALS 
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homes with a future are 


\ PENTA protected 


Quality construction is your best salesman in a competitive market. PENTA*- 
treated lumber spells quality for today’s buyer. 


PENTA-treated lumber means a great deal to both buyer and builder; it means 
insurance against early repairs and replacement made necessary by decay 
and termite damage. But most of all PENTA-treated lumber means Jasting 
quality. PENTA keeps a home sound and saleable for many extra years. 


By controlling decay and termites PENTA adds years of reliable service to all 
construction lumber. Exterior wood such as trim, siding, window frames, 
doors and sash when treated with a water-repellent solution containing 
PENTA is protected against checking, warping, decay and termites. Other 
important points such as joists, plates and subflooring need PENTA protection 
to resist decay and termite attack. 


When you specify PpeNTA-treated lumber you put the stamp of quality on your 
reputation and your work. Send today for more information about *PENTA|- 
chlorophenol, the clean, modern wood preservative. THE DOW CHEMICAL 
comPANy, Midland, Michigan. 
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CHASE BRASS & 
Kansas City, Mo. 








new home. Smart husband, too! He made sure they got Chase 
Copper Tube Radiant Heating. 


Like a giant radiator hidden in the floor or ceiling, Chase 
Copper Tube heats every room evenly from top to bottom. No 
worry about leaks because Chase Copper Tube and Solder- 
joint Fittings resist corrosion. They last for years and can’t 
clog with rust. 


Ask your architect, builder or heating contractor about Chase 
Copper Tube and Fittings for radiant heating. They are avail- 
able across the nation through recognized Chase plumbing 
and heating wholesalers. 


Smart wife! No drafts, no chilly floors, no cold spots in her 





® 




















The Nation's Headquarters for 
BRASS & COPPER 
Subsidiary of 
KENNECOTT COPPER CORPORATION 


COPPER CO., WATERBURY 20, CONN., Warehouses and Sales Offices at:— Albanyt Atlanta Baltimore Boston Chicago Cincinnati Cleveland Dallas Denvert Detroit Houston Indianapolis 
Los Angeles Milwaukee Minneapolis Newark New Orleans New York Philadelphia Pittsburgh Providence Rochester t 


St. Louis San Francisco Seattle © Waterbury (Tf sales office only) 
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"Our customers like Mosaic Clay Tile. 


That's why we use tile in every house we build,” 
says Irving Rose, Detroit builder. 












“Years ago, my father championed the ‘standard- 
ized construction’ theory. He reduced costs and 
passed the savings on to his buyers. 

“We still follow this practice and give our cus- 
tomers a house built of quality materials, at a 
price they can pay. We don’t believe in substi- 
tute materials. 

‘For walls and floors, there’s no substitute for 
the real thing—Mosaic Clay Tile. It’s permanent, 
good looking, stain and moisture resistant. That’s 
why we use it in all our bathrooms and for 
kitchen sinks and back splashes—and we put up 
close to 1,000 houses each year. 

“The good word’s gotten ’round. Now our cus- 
tomers expect Clay Tile in every house we build.” 








Irving Rose, President, Edward 
Rose & Sons, Detroit home build- 
ers since 1921. In Rose’s latest proj- 
ect, a 231-house development in 
Lincoln Park, houses are priced at 
$11,775.00 so that buyers can se- 
cure FHA 25-year mortgages. Every 
house has Mosaic Clay Tile baths 
and kitchens. 








“Nothing harms my tile kitchen,” re- 
ports Mrs. Edwin Persin of 20200 Pat- 
ton Street, owner of a Rose-built home. 
“Acidy fruit juices won't stain it. 
Spilled grease and water wipe away 
quickly. It’s a joy to work in. My hus- 
band’s a plumbing contractor who 
knows good materials, and he’s really 
sold on clay tile.” 


Aldini Tile & Marble Company, 
Detroit, Tile Contractor. 


Give your customers Mosaic Clay 
Tile. Tile helps you sell your houses 
faster, makes your buyers happier. 

See Mosaic Tile at your nearest Mo- 
saic showroom, or at the showroom 
of your Tile Contractor. For tile-fact 
literature, write Department 29-20, 
The Mosaic Tile Company, Zanesville, 








‘| have three little girls,’ says Mrs. Owen 
Cameron of 20201 Stout Street, another satis- 
fied owner of a Rose home. “My bathroom’s 
the scene of dolly washing, splashing and 
spilling during the day and at bedtime. But clean- 
ing is easy with Mosaic Tile walls and floors.” 






on COTE) Tie, THE @/Xesy Ne ) TILE COMPANY 


see your phone book 


y e of Your Tile 
~ ef Contractor 





*‘Just look at my kitchen,” Mrs. Cameron said, 
“the walls and work counter are as smooth and 
clean as my best chinaware, and as easy to 
keep that way. With children to watch, | don’t 
have too much time for housekeeping—but 
with Mosaic Tile my work is much, much easier.” 


PRR eee ee, 


h E 
port aclage (Member—Tile Council of America) 
Offices, Showrooms and Warehouses across the nation. 


RY (Ceramicd Over 4000 Tile Contractors to serve you 








Ohio. 


OFFICES:—Atlanta e Boston ¢ Buffalo « Chicago « Denver « Detroit « Greensboro © Hartford « Hollywood ¢ 
Little Rock « Miami « Milwaukee « Minneapolis « New Orleans ¢ New York ¢ Philadelphia Pittsburgh e Portland 


@ St Louis Salt Lake City « San Antonio « San Francisco « Tampa ¢ Washington, D.C. © Zanesville. 
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TOXIC TREATED SASH CAN BE FIXED 
WESTERN PINE OR VENTILATING 
FRAME AND SASH ORDER WITH OR 
WITHOUT STORM SASH 





: JOINTS MORTISED STAINLESS STEEL 


AND TENONED, WEATHERSTRIPPING 
DOWELED AND GLUED AROUND ALL 4 SIDES 
a 35 FULL 12." SASH OF SASH 
f Ty ® 
“J” MULTI-PURPOSE WINDOWS 


available with new UNDERSCREEN OPERATOR 


Now, in the low-cost awning window field, an extra sales feature, instantly recognized 
and appreciated by prospects. Pella’ss UNDERSCREEN OPERATOR, available 


at slight extra cost, is just one of many functional advantages which sell prospective 





home builders and buyers on Pella Multi-Purpose Windows. You'll be sold 








on their quality, low cost and quick, easy installation. 


Pella Multi-Purpose Windows come completely assembled and fitted, projecting 
in or out or for right or left hand casement opening. Screens, removable from 


inside, available for all ventilating units. Dual glazing panel optional. 


Investigate now. 








Window is closed by swinging bar-type sash Window is opened by swinging bar-type sash 
operator against bottom screen rail. Catch holds operator to right angle with window and pushing 
operator in place and provides powerful locking. sash out to desired distance. 








TABLE OF FRAME SIZES Sead for Pree Literature 


SSHSSSSSSHSSSSHSHSSSSHSSSHSSSSSSSSSSSSSSESSSSSSHESESESESHEHS ESE 


ROLSCREEN COMPANY, Dept. E-52, Pella, lowa 


GENTLEMEN: Please send free literature on Pella Multi-Purpose 
Windows, together with name of nearest Pella distributor. 





6 VENTILATING OR FIXED UNITS 
No. 3216 No.3220 No.3224 No.4416 No.4420 No. 4424 
32” x16" 32”x%20" 32”x24" 44” 16" 44”%%20" 44” x24” 
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3 FIXED UNITS ee 
No. 3244 No. 4844 No. 6444 : ia 
ADDRESS 
32” 44" 48% 44" 64” x 44” 
CITY ZONE STATE 








e SOSH OSSSSSSHSSSESESSESSSSSSSSSESSESSSESESESBESESAETEEMT 


By Makers of Famous Pella Wood Casements @ Rolscreens ® Wood Folding Doors ® Venetian Blinds 
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New boiler 


reduces cost of forced \ 
hot-water heating! 


U.S. Super-Pak packaged steel boiler 
brings the magic of forced hot-water 


heating to even the smallest homes. 


Here’s why you should select the U.S. Super-Pak: 


Low original cost. Production-line methods bring great 
savings in manufacturing costs, lower price with no 
compromise in quality. 

Space saver. Only 49” high, 22” in diameter. Put it in 
the basement, utility room, kitchen or in a closet. 


Lower fuel costs. High efficiency design wrings every 
bit of warmth out of the oil consumed. 


Extra heat when needed. Boiler is designed to provide 
extra heat in very cold weather. 

Meets all code requirements. Designed and constructed 
to meet S. B. I. and A. S. M. E. codes. Each Super-Pak 
is built and tested under supervision of Hartford Steam 
Boiler Inspection & Insurance Company. 


Easy to install. Just wire preassembled unit, connect to 
piping, and it’s ready to go. 

All-steel construction. Gas-tight and welded for great 
strength, trouble-free operation, and long life. 


Integrated design. Boiler, burner, circulating pump, 
controls and accessories are designed to work as a team. 
There are no undersized or oversized parts to cause 
noise or fuel waste. 


UNITED STATES RADIATOR (ORPORATION~ 


im MEATING 


Detroit 31, Michigan e¢ Offices in Principal Cities 


U. S. Boilers, Radiators, Heating 
Accessories « Pacific Boilers « Cyclo- 
therm Steam Generators « Metal 
Products « Drayer-Hanson Air Condi- 
tioning and Commercial Refrigeration. 
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e Built-in water heater. Year-round supply of hot water 
for laundry, kitchen and bath; eliminates need for 
separate water heater. 


e Completely flexible. Super-Pak can be used with radiant 
panels, radiant baseboard, convectors and radiators. 


e Attractive jacket. Created by a famous industrial de- 
signer and finished in Starlight Gray to harmonize with 
all interiors. 


e Shipped complete. Super-Pak package includes, as 
standard equipment, everything needed for quick instal- 
lation: boiler, jacket and insulation, oil burner, com- 
bustion chamber, floor insulation, tankless hot-water 
heater, ‘‘Autostat,” by-pass piping manifold, by-pass 
control valve, water limit control, stack switch relay, 
room thermostat, switching relay, theraltimeter, circu- 
lating pump, draft regulator, washout plugs, drain cock 


and relief valve (A.S.M.E.-rated). 





abd Uy ee y a . 


FREE! Send for your sample copy of the new Super-Pak 
booklet which gives data and dimensions. It is also 
available for distribution in new homes where the 
Super-Pak is installed. 





U. S. Radiator Corporation 
Dept. HH-1153 
Detroit 31, Michigan 


Please send new 
Super-Pak booklet to: 


Name 








Company. 


Address 





City & Zone State 
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WHIRLPOOL CORPORATION 
St. Joseph, Michigan 


LaPorte, Indiana 


Clyde, Ohio « 


IN CANADA: John Inglis, Ltd., Toronto, Ontario 






Roll ’em to any convenient 
spot to wash and dry .. . then 
roll ’em out of the way when 
job is done. Free-rolling casters 
make it simple to move washer 
and dryer for storage any- 
where in the house. It’s a great 
convenience feature where 
space is limited for a special 
laundry room. 


FREE BOOKLET 


Brand new, easy-to-read book- 
let on “Package” and ‘“Open- 
End” Mortgage Plans. It ex- 
plains how these financing 
plans work for your customers’ 
benefit and yours, too! Ask for 
your FREE copy. 


it’s profitable to include 


) oot fully-automatic WASHERS and DRYERS 


PORTABILITY FEATURE 








Here are a few of the reasons merchandising-wise 
builders and realty men are choosing the new Whirl- 
pool Deluxe Automatic Washer and Dryer for re- 
modeling jobs and new homes... 


(1) Big performance at amazingly low cost. 


(2) Full-size, 8-lb capacity, yet each unit occupies 


4" 


a floor space of only 2414” x 2434”. 


(3) Portability . . . no permanent installation re- 
quired where space is limited. 


(4) Labor, time and money-saving features women 
want and buy. 


Learn how the Whirlpool Fully-Automatic Washer 
and (gas or electric) Dryer will help you sell quicker 
at more profit. See your local Whirlpool Distributor 
or write Whirlpool Corporation, St. Joseph, Mich, 





AMERICA’S MOST COMPLETE SELECTION OF HOME LAUNDRY APPLIANCES 





| Washer and Dryer 


Supreme Automatic | . | Deluxe Automatic | 
| Washer and Dryer 


ee. el 
— ( ow | 
4 
Standard Wringer . f 
Automatic Washer — Weder a ~_ bones 





WORLD’S LARGEST MANUFACTURER OF WASHERS, DRYERS and IRONERS 
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A Prospect tor Srou/ Mehing lives here [ 


The owner of this attractive home is undoubt- 
edly a successful business or professional man. 
As such he is necessarily intelligent. 

He knows (1) that men unaccustomed to the 
routine of strenuous work should not risk the 
exertion of snow shoveling, (2) that temporary 
help is usually impossible to get when most 
needed, (3) that in cases of emergency the 
ability to get out of house or garage is quite as 
important as getting in, (4) that totaled over the 
years the cost of snow removal by hand labor 
reaches an unbelievably high amount. 

So, he is a good prospect for steel pipe snow 
melting! 

Yes, many home owners in the snowbelts have 
reasoned it through and have installed driveway 
and sidewalk snow melting systems not only asa 
wonderful convenience and safety measure but 


Sreel Pipe 


is HSL CHOte 





also as an economically justifiable investment in 


added property value. 


Steel pipe helps to make it so. For steel pipe is 
economical, durable, weldable and formable for 
grids and coils, and has a proved background of 
performance in more than 60 years of conven- 
tional steam and hot water heating applications. 
In fact, for snow melting, radiant heating and 
other wet heat installations, steel is the most 
widely used pipe in the world! 


A free 32 page color booklet, ‘Steel Pipe Snow 
Melting and Ice Removal Systems,” has been 
prepared, answering the most commonly asked 
questions about snow melting. It includes tech- 
nical data on design, piping layouts, temperature 
requirements, boiler capacities and other in- 
formation for domestic, commercial and indus- 
trial uses. Ask for it. 


COMMITTEE ON STEEL PIPE RESEARCH 


AMERICAN IRON AND STEEL INSTITUTE 


350 Fifth Avenue, New York 1, N.Y. 
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4 You'll build or 
remodel better with 


Gold Bond \ 





The look that sells remodeling 


new Gold Bond 
16 in. Gypsum Wall Plank 


Everyone likes the distinctive appear- 
ance of fine wood paneling...on a 
wall, in a complete room, or through- 
out the house. And now, with this new 
Gold Bond Gypsum Wallboard prod- 
uct, you can provide this “luxury- 
look”...at a fraction of the cost of wood. 

One man can quickly and easily 
cement these lightweight, fireproof 
planks right over old walls, or over 
regular gypsum board in new construc- 


tion. No nails to conceal, no joints to 


treat. No further decoration needed. 
WALL PLANKS, with rounded 
edges, are available in pre-finished 
Knotty Pine and Bleached Walnut in 
8’,9’ and 10’ lengths, 38” thick, 4 planks 
per bundle. Also available in unfin- 
ished Standard plank which can be 
painted, textured or wallpapered. 
Your Gold Bond dealer will gladly 
show you how WALL PLANK pays 
for itself in faster, more profitable re- 


modeling jobs. See him today! 


NATIONAL GYPSUM COMPANY e BUFFALO 2, N. Y. 


Fireproof Wallboards, Decorative Insulation Boards, Lath, Plaster, Lime, Sheathing, Roofing 


Siding, Wall Paint, Textures, Rock Wool Insulation, Metal Lath and Sound Control Products. 





Apply Gold Bond Laminating Adhesive to 
planks with this handy 3-notch spreader 
supplied by your Gold Bond dealer. Simply 
slide spreader along, leaving three straight 
ridges of cement. 





ty ; + og eC 


Apply first Plank at a corner. Press firmly 

against wall to insure even adhesion and use 
J 

carpenter’s level to plumb. Install three planks, 

re-check plumb and continue across wall. 
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Makes it look like more house 
for the money 


nspiration-Lighting 
by MOEZ 


The biggest stage and screen hits have had it... 
now, your houses can take on the same glamour. 
Inspiration-Lighting has been adapted for the home 
by Peggy Clark, famous Broadway stage lighting 
expert. MOE Light Inspiration-Lighting is an 
installation of various types of MOE Lights enabling 
the homemaker to create any atmosphere... 

to enhance the mood of the occasion. 





FOUR MOODS, 
INE ROOM 





Prospective buyers are quick to judge how well a 
house ‘works’. . . how much beauty and utility they’re 
buying for each dollar spent. Inspiration-Lighting 
enables you to build this extra beauty and utility into 
your houses without pricing yourself out of the market. 


Adds hundreds to the Value ... 
Costs You but a Few Dollars 





om 


Inspiration-Lighting makes an unbelievable difference. 

Every house you build looks like it’s worth hundreds 

a of extra dollars. Yet, you invest but a few extra 
dollars. The result is real selling punch. Here at last 

is something you can talk about .. . something you can House's 

demonstrate as you show the house. /nspiration- ™ 

Lighting puts every house in its very best light. 


















Gives Every Room Many Mood: 


5 ? . - & Fi 


Living rooms, dining rooms, bedrooms, kitchens... . 
every room takes on many moods when you install 
Inspiration-Lighting. You can make it look alternately 
bright and gay or soft and subdued by merely flicking 
switches. Think of the sales appeal . . . every room 
becomes literally many rooms. Customers can visualize 
dramatic room settings, rooms in which they can 
enhance color, texture, rooms in which they can bring 
out all the beauty of their fine furnishings. 


Leisure 


Time NATIONAL , 


CONSCIOL 
Yes, Inspire 
vast number 
Millions ha 
dramatic ful 
sational ne 
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real selling 
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MOE LIGHT, INC. 


Nite-Owl 
“ng FORT ATKINSON, WISCONSIN 


Time 


Plants at Fort Atkinson * Princeton, Kentucky * Los Angeles, California 
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NATIONAL ADS ARE MAKING ALL AMERICA 
CONSCIOUS OF INSPIRATION-LIGHTING 

Yes, Inspiration-Lighting is pre-sold to a 
vast number of national magazine readers. 
Millions have read the story, have seen 
dramatic full color illustrations of this sen- 
sational new decorative approach. Install 
Inspiration-Lighting . . . promote it as a 
real selling point. You're getting a “‘free- 
tide" on a hard hitting national promotion. 


Rs ll UP 
MOE Giz 


ZT 
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MOE LIGHT, Inc., Dept. HH-1153, Ft. Atkinson, Wisconsin 
Get your FREE copy of your MOE Light catalog through your MOE Light distributor. 
If you wish to receive a copy of the new MOE Light manual of lighting ideas, 
“Your Home and Inspiration-Lighting,” which is chock-full of illustrated Inspira- 
tion- Lighting ideas, send $1.00 to MOE Light at Fort Atkinson. (Available only 
directly from MOE Light, Inc. at Fort Atkinson, Wis.) Return the book 
in 10 days if you are not completely satisfied and your dollar will be returned. 





Name 


Address 





City State 


















Residence and studio of 
architectural designer Bimel Kehm, 


New Canaan, Connecticut. 





More and more, people with discriminating taste and a knowledge of construction values are using 


exposed Waylite Masonry. It is remarkable for beauty... economy ... thermal and acoustical properties. 


Complete data in Sweet’s or, write 


Waylite Co., 105 West Madison St., Chicago, 
or Box 30, Bethlehem, Pa. WA | | all | | lk Unita. 














WORLD'S SMALLEST 
COMPLETE my... 


KITCHEN! == 


APARTMENTS 
OFFICES FACTORIES 
INSTITUTIONS 
) SMALL KITCHENS 
Hi ! TRAILERS 
PATIOS 

































General Chef complete kitchen units 
fit in 5.4 square feet. 

The ideal solution wherever 

space and dollars are important. 


SINK One-piece porcelain top of heavy 
gauge steel. Faucets and all hardware 
triple-chrome plated. Units also available 
without sink. 





BURNERS Units come with 3 gas burners 





(easily adjusted for bottled, natural or 
manufactured [L.P.] gas), or 3 electric | . — 
burners (220 V.) or 2 (110 V.). AA Za) - 


REFRIGERATOR Four cubic feet of space. 
Electric (sealed, self-oiling Tecumseh unit). 
Owens-Corning Fiberglas insulation. Con- 
venient bottle shelf in door, 











FREEZER Holds 9 ice cube trays, or 12 
standard frozen food packages. 


5 YEAR GUARANTEE 


psi» 5 Every General Chef Unit is guaranteed in writing 


STORAGE DRAWER Ample storage CU eN to give trouble-free service for 5 years! 
space for pots and pans, é Fi 


oe 
<at> 


WRITE for complete information 
and specifications if you are building, 
remodeling, designing — you will be interested 
in the space and money you can save with 
General Chef units. Several models are avail- 
able. Fully guaranteed. WRITE TODAY for 


NATIONWIDE SALES AND SERVICE complete information and specifications on all 
h its. ill al e 
NEW YORK: Dept. E, Suite 762, 11 W. 42nd St.; LOS ANGELES: Dept. E, 4536 E. Dunham St. poescaeen Nie aang vines 
CHICAGO: Dept. E, Room 1108, Merchandise Mart — 


GENERAL CHEF, Dept. E, 4536 E. Dunham Street, Los Angeles 23, Calif. 


Please send me complete information and specifications on General Chef units, and name of nearest distributor. 


NAME STREET & NUMBER 











CITY — STATE Pe TN 
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IT’S GENUINE WOOD WALL 
PANELING 

Nothing matches the charm of fine 
wood, recognized for centuries as the 
ultimate in interior wall luxury and 
elegance. Ripplewood is mellow... 
it’s magnificent . . . it’s real wood. 


IT’S TEXTURED 

Ripplewood’sexciting pattern of swirl- 
ing grain accentuates the rustic ap- 
peal of natural growth characteristics. 


IT SELLS ON SIGHT 

Wherever Ripplewood has been seen, 
it has won friends, admirers and 
buyers, who have been sold on sight! 


IT’S LOW IN COST 
No other wall paneling offers such 
outstanding beauty at such low cost. 


IT INCREASES PROPERTY 
VALUE 

Realtors automatically up-grade 
homes with extra features like Ripple- 
wood paneled rooms. 


IT IS EASY TO INSTALL 
Ripplewood 4 by 8 foot panels go up 
fast and easy, speed work and save 
labor. Also available in full-sized 
squares, 12 by 12 inches and 16 by 
16 inches. It is packed in cartons pro- 
tected as fine wood should be. 
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Factory 
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IT FITS 
TRADIT 


nishings. 


See 
Geor 











that makes prospects say SOLD! 





Old Oak 
Gordon and 

IT IS EASY TO FINISH 

Factory primed . . . one coat covers 

... dramatic two-tone effects result 

from accenting the texture with a 

second color. 


IT FITS WITH MODERN OR 
TRADITIONAL 

Ripplewood creates a background of 
beauty that flatters any style of fur- 
nishings. 


tenbaum, Builders. 


Sy 
Fich 


See Your 
Georgia-Pacific Dealer 
Today 
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. they bought! In model 





They came... they saw. . 
homes from coast to coast, thousands of home shoppers 
exclaimed, “That’s what we want,” when they saw this 
luxurious wall paneling. Ripplewood can make the dif- 
ference between “No Sale” and “Down Payment Re- 
ceived.” Its rich sculptured texture creates a warm, 
friendly atmosphere that says, “Move in and make 
yourself comfortable,” to every type of prospect. 
Whether building one home or a project, you can cash 
in on this proven home buyer appeal. See your Georgia- 


Pacific dealer now before you complete your plans. 


GEORGIA — PACIFIC 


v 


PLYWOOD COMPANY 


Dept. HH-11,270 Park Avenue, New York 17, N.Y. 
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APPLIANCE “PACKAGE "‘‘esignea by Frigidaire 


Apartment rentals, as well as new 


home sales, are spurred 


Architects and builders who specify Frigid- 
aire Appliances for inclusion in new home 
plans know the tremendous sales impact 
these appliances create. Pictured here are 
five reasons why this is true. 

First of all, the renowned Cycla-matic 
Frigidaire Imperial food freezer-refrigerator 
combination is one of the most convenient, 
most dependable food-keepers on the market 
today. Every housewife recognizes its supe- 
riority in the field of household refrigeration. 
The Frigidaire Food Freezer lets the lady 
of the house plan ahead, shop ahead, cook 
ahead. The beautiful Frigidaire 2-Oven 
DeLuxe Electric Range is packed with every 
convenience, every feature needed for care- 
free automatic cooking. And the gleaming 
Frigidaire Porcelain Pair —AutomaticWasher 
and matching Filtra-matic Dryer—shown in 
the foreground, complete the sales-appeal- 
ing, Frigidaire-designed appliance package. 
These last two appliances can be installed 
anywhere — kitchen, utility room, basement. 
For unlike most conventional dryers, no 
costly venting or ductwork is needed with 
the Filtra-matic. Lint is kept out of the room 
and the excessive moisture released by or- 
dinary dryers, is reduced to a minimum... 
thanks to Frigidaire’s wonderful and exclu- 
sive Filtrator. Another sales “plus” is the fact 
that in most new home sales, the cost of 
these appliances can be included in the long- 
term mortgage. 

So whatever type dwelling you specify 
them for... large or small homes, deluxe 
apartments or housing projects... you'll find 
in Frigidaire Appliances the finest quality, 
greatest dependability and longest life. All 
these, plus the aforementioned intrinsic 
sales appeal, will pay you well to specify 


Frigidaire! 


FRIGIDAIRE APPLIANCES 
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adds sales appeal to today’s modern dwellings! 








For complete details about any Frigidaire product or service, call 





your Frigidaire Dealer — or the Frigidaire Distributor or Factory 
Branch that serves your area. Or write Frigidaire, Dept. 2183, 
Dayton, Ohio, for free folder. In Canada, Toronto 13, Ontario. 


Enjoy Arthur Godfrey’s daytime show on TV or radio. 


BUILT AND BACKED BY GENERAL MOTORS 





Refrigerators ¢ Electric Ranges * Air Conditioning * Food Freezers 
Home Laundry Equipment « Electric Water Heaters « Electric Dehumidifier 
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Now, home lighting keeps pace with the modern 

. design of better living. No longer must lighting 

WYatie dats be the complete darkness or blinding brilliance 

offered by the ordinary “on-off” wallswitch. A 

new concept in light control, the powerstat 

powe rstat WALLBOX Dimmer replaces the wallswitch to 

permit the selection of light just right for any 

4 occasion and activity. Simply by turning a knob, 

light is brightened or softened silently and 

smoothly to reflect every mood — to provide the 

right amount of light for every seeing task. Here 

is lighting as it should be — controlled from dark- 

ness to full brightness to suit the needs of modern 

living. Plan for the powerstat WALLBOX Dim- 
¢ As easily installed as the mer in the home you build. 

ordinary wallswitch Complete technical information is offered in Bulletin D6é53WBT 


And for your customers, a simple, non-technical Bulletin D253WBC Hi 4 
Write to: Eq 


. Approved by the THE SUPERIOR ELECTRIC CO. 
OTe (sta dalicieam Mel lel deh iol al-t3 14113 Demers Avenue, Bristol, Conn. 
NAME 
POSITION 
BRIS FOL ar aow we cricur COMPANY 
CO. ADDRESS. 
——_ eee 


¢ Any amount of light from darkness to 
full brightness 


¢ Economical, cool, silent operation 
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"30 REMINGTON | 
STUD DRIVER 


Sinplifies eonsttuction fastening 
ie iin new Medical centoy 


Contractors use ten Stud Drivers 
for fastening in steel and concrete 





Contractors for University of Minnesota’s new 
Mayo Memorial Medical Center gave the Rem- 
ington Stud Driver a real workout. They used 10 
of these powerful tools to install ventilating duct- 
work and to anchor 2,500 metal door bucks to 
concrete. Door bucks were set separately, walls 
finished later. This meant plenty of open space for 
moving in equipment and other material. 

For fastening 900 window frames, Remington 
Stud Drivers again proved fast and convenient. 
Workmen found the rugged 514-lb. tools easy to 
handle, simple to operate. They liked the fact that 
there were no wires or hose to get in the way as they 
worked from frame to frame. And every stud was 
driven arrow-straight—thanks to the precision 
power supplied by 32 caliber cartridges. 


Can the Stud Driver help you? 


Your local distributor will be glad to show you the 
Remington Stud Driver in action—on concrete, brick 
or steel. Find out how you can cut construction costs 
and speed fastening jobs. For the name of the dis- 
tributor nearest you and for full information 

about this modern fastening system, send in 

the coupon below. 


MAIL THIS COUPON TODAY 






Industrial Sales Division, Dept. HH-11 

Remington Arms Company, Inc. 

939 Barnum Ave., Bridgeport 2, Connecticut 
Please send me free copies of the new booklets showing how I 


can cut my fastening costs — and the name of the distributor 
nearest me. 


Name_— 











“If It’s Remington—It’s Right!’’ meal 
‘osition 
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“ Listed & Approved by Underwriters’ Laboratories, Inc. L 
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PREFINISHED 


WALL and CEILING PANELS 





Notice how easily Keymesh is lathed to 
the ceiling. Joints are lapped two inches. 


STOP PLASTER CRACKS WITH THESE 3 


OR many years, plaster has been accepted as a 
superior and highly adaptable material for 
finishing interiors of buildings. However, with 
today’s trend toward larger ceiling areas and 
large picture windows, architects, builders and 
craftsmen are insisting on greater plaster strength. 


One of the most practical and economical ways 
to get this strength ... to stop plaster cracks be- 
fore they start...is to reinforce it with the 


Keystone System of Plaster Reinforcement, called 
**3 Keys to Stronger Plaster.”’ 


You’ll be surprised at how little it costs to get 
this quality feature. You'll be pleased at the 
valuable benefits it gives to buildings. . . lasting 
plaster beauty ... greater client satisfaction... 
maximum fire resistance. 


Your plastering contractor will be glad to figure 
your jobs with the “3 Keys to Stronger Plaster.” 


KEYSTONE STEEL & WIRE COMPANY 


PEORIA 7, ILLINOIS 


KEYBEAD + KEYCORNER 


3 KEYS TO . 
STRONGER su KEYSTONE WELDED WIRE FABRIC e 


4293 Bandini Bivd. 930 19th Ave. 


Los Angeles 23, Calif. 


KEYSTONE NON-CLIMBABLE AND ORNAMENTAL FENCE 


1800 N.W. 16th Ave. 


Oakland 6, Calif. Portland 9, Oregon 


Engineered for true, solid corners, Key- 
bead, goes up easily—is easy to plaster. 


KEYSTONE NAILS «+ KEYSTONE TIE WIRE 


see|our 
CATALOG 


SWEET'S FILE 


1544 First Ave., South 
Seattle 4, Washington 


Lathers easily strip joints and cor- 
ners with preformed Keycorner. 
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Keystone’s woven wire galvanized reinforcing lath—applied 





directly over the gypsum or insulating lath on the entire ceiling. 
This network of multidirectional reinforcing increases the 
strength of ceilings. It assures’a uniform thickness of plaster 
and guards against cracks. Where ceiling radiant heat is 
installed, Keymesh accelerates iniform rob meCiialel ions) 


as well as reinforcing the plaster. 
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Keystone’s woven wire galvanized reinforcing lath with the 
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open mesh of Keybead wings permits plaster to completely — 








embed the steel wires, adding strength. Full, solid corners result. 
Keybead is available in standard lengths; is easy to splice 


when required. 
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Keystone’s preformed-for-corners, convenient width, woven wire 
Cle Molir4-toMa-tulcolge ile Mm (ohiibeete] *)*li(-te Mel macltt-le Mm ell CMelile) 
ceiling-wall junctures. It fits snugly in corners when you flex it. 


It lies flat, too, for stripping wherever required. It has the same 





multidirectional reinforcing as Keymesh for maximum crack 


resistance. It doesn’t rust... and eliminates waste. 





CERTIFIED 


DRY 


CLR-RWD 


San Francisco 
Residence of 
John S. Bolles, 
AIA 


for dramatic design...srrciry CRA reowoon 


California Redwood, with its infinite variety of colors, textures and grain patterns, is 


an ideal material for unusual architectural effects. The wise architect assures these 
effects by specifying CRA Redwood —the grade-marked, trade-marked Redwood that 


delivers uniform quality, beauty and performance every time. 


CALIFORNIA REDWOOD ASSOCIATION + 576 Sacramento Street, San Francisco 11 


CRA members: Union Lumber Co + Warm Springs Redwood Co « Willits 
Redwood Products Co « Wolf Creek Timber Co, Inc « Arcata Redwood Co « Coastal 
Plywood & Timber Co « Eureka Redwood Lumber Co * Hammond Lumber Co 
Holmes Eureka Lumber Co ¢ Hulbert & Muffly Lumber Mill « Northern Redwood 
Lumber Co « Pacific Lumber Co * Rockport Redwood Co * Simpson Logging Co 
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ALUMINUM 
AWNING WINDOWS 


With the turn of the operator handle . . . one 
operation . . . the exclusive built-in cam lock 
torsion bar unlocks, opens, closes and locks the 
ventilators which are actuated on each side. Com- 
pletely eliminates the stripping of gear threads 
through failure to unlock window before opening. 
























This is but one of the many exclusive features 
that is helping to create over-all preference for 
Ualco Awning Windows. We've steadily expanded 
production facilities of these units to meet volume 
demand . . . will continue expansion to always 
meet it. 






Ask About Our Engineering Planning Service 


neer 


[ALUMINUM] WINDOWS... 


The Difference Between Dollars Wasted 
And Dollars Saved! 


Never Rot - Never Rust 
Never Need Paintin 
No Upkeep Expense Of Any Kind 


A 


U ¥ 


UNION ALUMINUM COMPANY, INC. - SOUTHERN SASH SALES & SUPPLY CO. 
SHEFFIELD, ALAS Agee 


= . me “| @tem 


HUNG AWNING JALOUSIE CASEMENT HOPPER PIVOTED PROJECTED BASEMENT UTILITY 

































































WORLD’S LARGEST MANUFACTURER OF ALUMINUM CASEMENT WINDOWS 
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When it comes to open-plan 
kitchens .. nothing makes ™y t 
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News: The Servel ice-maker is the most amazing refrigerator 
development in years! It turns itself on, shuts itself off, even 
pumps in its own water. And the refrigerator itself is backed by 
the longest warranty in the business—a full 10 years! 


This New Freedom Gas Kitchen* features a 
fully automatic “CP” Gas range, manufac- 
tured by Magic Chef Inc, 





Cabinets by Lyon Metal Products, Inc. 





*Reg. A.G.A. 
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much sense as Gas 


When the kitchen becomes part of the living 
area, Gas definitely makes the most sense. 

For one thing, it’s cleaner (and cooler); there isn’t 
a part of a Gas range that can’t be removed 

for actual scrubbing. Then, too, you find more 


modern features in the new automatic Gas ranges. 


Swing-out broilers. Utility shelves. Porthole 
ovens. Chrome tops. Cover-plate burners. Even 
separate range units that are built right into 

the cabinets. The Gas refrigerator also makes 
more sense in a “living kitchen” area. It’s 
completely noiseless; the family hardly knows it’s 
there. Yet it’s a show-off to guests; makes ice 
cubes without trays and puts them in a basket 
automatically. Women like the familiarity of Gas. 
Men like the fact it costs less to install and use. 
You'll like the way it sells your homes for you. 


| 
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The fully automatic Gas appliances shown are a John Wood Penfield water-heater 


and a Temco clothes-dryer. 





Your local Gas company will be happy to work with you on any problem. 


- Only Gas 


G.1S—the modern fuel for automatic cooking...refrigeration...water-heating...house-heating...air-conditioning...clothes-drying...incineration. 
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It takes only a smail unit of space to 
hold the complete home laundry: 
washer, dryer, water-heater. Here again 
Gas proves its value. It’s so much 
faster than any other all-automatic fuel 
that it literally makes the laundry 

three times as efficient. The automatic 
Gas water-heater (thanks to its speedy 
recovery) feeds a constant supply of 
hot water to the washer. The automatic 
Gas clothes dryer dries the clothes 

fast as they come from the washer. The 
result is a happy home-owner—and 
that’s the best recommendation in the 


world for you, and for Gas! 
7 


AMERICAN GAS ASSOCIATION 


) gives you so many modern features 

















When it comes to 
OPEN KITCHENS 


nothing makes as much sense 
as a JOHN Woop 


Autanibe lAS 


TABLE TOP WATER HEATER 























JOHN WOOD Water Heaters are designed 
to fit into any plan for modern living. 


The table-top model, so popular with many 
builders, has a 36” high work surface finished 
in white porcelain. So easy to install, so easy 
to fit absolutely flush to wall. Two channels 
conceal supply pipes brought to table height 
through floor or wall. Table top removes to 
afford pipe connections at waist height. 


nd This model has a capacity of. 29 gallons. 

e | Available for all types of gas. Sold with a 

PP Oe Ten-Year Warranty Plan. Fully Guaranteed. 
Write for specifications. 


* 


John Wood vertical models are available in 
capacities from 10 to 100 gallons, Wide 
range of models and prices. 





The “Mrs. America’ Water Heater. 


ct \S 


(oor JOHN WOOD COMPANY 
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LESS DELAY on the Job! 
MORE PROFIT in the Job! 


with _ = 





Z BUILDERS LIKE THESE PROFIT FEATURES 


Factory Assembled — Delivered to the job for immediate 
/ installation, with sash glazed, fully weatherstripped, 
/ hardware installed, inside screens wired and semi-prefit. 
/ Easily Mullioned — Minimum cost and effort required 
for window wall installation. 
Wide Selection Of Stock Sizes —A size for every need. 
/ Prompt delivery. 
/ Popular Appeal— Modern design harmony and depend- 
/ able performance add sales appeal to any type of 
/ construction. 


Pioneered by GATE CITY SASH & DOOR CO. 
“Wood Window Craftsmen Since 1910" 





MEMBER OF THE PRODUCERS’ COUNCIL, INC. 


GATE CITY SASH & DOOR CO. H&H-11 
P.O. Box 901, Ft. Lauderdale, Florida 


Gentlemen: Send complete builder intor- 
mation on Gate City Wood Awning Windows. 


Write today for 
name of nearest 


GATE CITY dealer 








i 

ist of stock NAME 
sizes and = 
SiMe §SODRESS — 
CITY ME 





HOUSE & HOME 








wo 


a7." a 


1E 




















Design for a family-living kitchen by George Nemeny, A.1.A. 


"CLAY TILE...A WARM, COLORFUL MATERIAL... 
FITS INTO MODERN FAMILY LIVING!" 


Yer Cc. oY nes 





Architect Nemeny’s “family-living” kitchen shows you how colorful 


key to clay tile can spark new decorative and functional ideas for modern 
living. In new construction or in remodelling, clay tile will give your 


clay tile 


clients lifetime cleaning convenience and beauty, freedom from 

















service waxing and refinishing, and surfaces that resist heat, moisture, 
scratching and fading practically forever. 

areas: In your next project—residential, industrial or institutional—be 

sure to obtain comparative cost estimates. In some installations, 

1. Clay tile countertop and splash back. 2. Informal clay tile clay tile actually costs less than substitute materials. When designing 

dining fireplace. 3. Clay tile patio area. 4. Decorative clay Age ae At iat ie ee . - 

tile wall panel. 5. Clay tile cupboard-workspace. 6. Practical or building, consider clay tile’s qualities and brilliant color range. 


clay tile floors. 


Tile Council of America, Room 3401, 10 East 40th Street, New York 16, N. Y. or Room 433, 727 West Seventh Street, Los Angeles, Calif. 


The. Mode SUjle 0 a 















PARTICIPATING COMPANIES: American Encaustic Tiling Co. * Architectural Tiling Co.,Inc. » Atlantic Tile Mfg. Co. 
B. Mifflin Hood Co. » Cambridge Tile Mfg. Co. * Carlyle Tile Co. * General Tile Corp. * Gladding, McBean & Co. + Mosaic Tile 
Company « Murray Tile Co., Inc. * National Tile & Mfg. Co. * Olean Tile Co. + Pacific Tile and Porcelain Co. + Pomona Tile Mfg. Co. 
Robertson Mfg. Co. * Royal Tile Manufacturing Co. + Summitville Tiles, Inc. + United States Quarry Tile Co. » Winburn Tile Mfg. Co. 
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ArTHUR RADICE 







Charles M. Radice of Crestwood, builder for thirty years, is optimistic about the 
potential of new apartments, plans to build several new ones. Associated with 
Mr. Radice are his two sons, Arthur who is in charge of construction, and Robert 
who supervises management. 


To Wulreate Tenant appeok we specify Kelvinilor.” 






er and ie said today 








“FOR A GREAT MANY YEARS, we've specified Kelvinator Prod- practical shelf arrangement, and design. Tenants appreci- 
ucts to increase the tenant appeal of our apartments. To date ate the full-width freezer, shelves in the door and cold- 
we ve bought Kelvinator refrigerators for over one thousand clear-to-the-floor design of Kelvinator refrigerators”. 

apartments,” stated Mr. Radice. Owners appreciate Kelvinator, too. They like the depend- 
“Kelvinators have plenty of storage space in less floor space, able service-free performance they’ve learned to associ- 


ate with Kelvinator. 


% ey ha 
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Before you order appliances, make sure you check into 
Kelvinator first. For full information, write Dept. HH-11, 
Kelvinator, Division of Nash-Kelvinator Corporation. 
Detroit 32, Michigan. 
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York. 


The ultra-modern Carlton Terrace in Bronxville, New 


Illustrated are three recently completed Radice apartment 
houses, modern and luxurious in the Radice tradition. 


The spacious Riverside Apartments in West New York, New Jersey. 


Ns Time get Kclvasecatove Cub be Year aleod 


Refrigerators » Ranges + Freezers + Water Heaters - Washers, Dryers & lroners + Kitchen Cabinets & Sinks - Garbage Disposers » Room Air Conditioners 
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AT PARTY given by HOUSE & HOME, Mrs. 
Morgan Earnest, wife of former VA loan guar- 
anty officer in New Orleans, pins a flower on VA 
Loan Chief T. B. King as FHA Commissioner 
Guy T. O. Hollyday looks on. King suggested 
humorously this shows ‘‘a definite sign of prefer- 
ence for VA over FHA.”’ 


Will money or demand be the '54 housing problem? 









Ralph Uribe 


HOW TO DO ITT tunch, with Chairman 
Earl Smith of NAHB’s technical com- 
mittee presiding, heard chalk talk 
from Technical Director Leonard 


Haeger. Committee expressed con- 
cern over excess street widths still 
demanded by many city engineers. 


> NAHB directors, meeting at New Orleans, hear predictions 
both ways. Meanwhile, mortgage funds loosen slowly 


> Builders adopt comprehensive blueprint on housing policy, 
approve action to help members stem rising labor costs 


Said HHFAdministrator Albert M. Cole last 
month to NAHB directors at New Orleans: 
“My judgment is that the possible restriction 
on the market next year is mortgages, not 
consumers.” 

From the same platform, Mortgage Banker 
President Brown Whatley prophesied: “De- 
mand will be the controlling factor [in °54]. 
The mortgage money will be there—at reason- 
able rates.” 

Among the experts, Cole was in a minority. 
With interest rates softening generally, with 
price cutting and layoff news back in the 
papers after a long absence, it was easy to see 
a good chance for surplus mortgage money 
toward the end of next year. Vice President 
Norman Lemcke of Prudential announced 
that Prude would have 20% more funds for 
mortgages in °54 than this year. He told 
builders: “The time may come next year or 
the year after when we will be as hungry 
[to buy mortgages] as we were a couple of 
years ago when you fellows tried to charge us 
1% to get a mortgage on our books. Then the 
shoe will be on the other foot.” 


Corner turned. The prospect of plenty of 
mortgage money for VA and FHA loans on 
the horizon was a long way from the situation 
at the start of November. The summer mort- 
gage pinch was easing (“We’ve turned—defin- 
itely,” said FHA Commissioner Guy Holly- 
day), but builders were still finding lenders 





choosy about what they loaned, still paying 
many discounts so big they might well violate 
the spirit if not the letter of the much crit- 
icized law against passing on discounts over 
214 points. NAHB President Manny Spiegel 
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renewed his warning that “homebuilders 
would be foolhardy to undertake any major 
operations without solid assurance that the 
mortgage credit is available.” 

At the start of November, the best signs of 
what lay ahead in the mortgage market were 
to be found outside it. Most significant was 
the easing of money supply and interest rates. 
Top grade commercial loans (up to six 
months) sank from 25% to 234% in New York 
—the third cut in a month. Treasury 314% 
longterm bonds, which had sagged as low as 
98 14/32 just after they were issued last 
spring, bounced back to 104. (The higher the 
price, the lower the net interest yield.) Every 
notch that interest rates went down, VA and 
FHA loans with their politically-frozen 444% 
rate grew a notch more attractive. 


Flexibility at work. The easing in money 
was the result of deliberate administration 
policy. The honest money policy brought to 
Washington by the Republicans, overlaid on 
the restrictive policy that the Federal Reserve 
had been following for two years, produced 
the credit pinch that began last spring but 
reached its peak effect on homebuilding in 
the third quarter. When the Fed realized the 
difficulties that lay ahead if the tight money 
policy were not relaxed, it began pumping 
money into the credit stream in May. First, 
the explanation was to meet heavy Treasury 
cash needs of the latter half of the year. Lately, 
there has been the additional justification of 
stimulating business which shows signs of 
slowing down. Consumer borrowing seemed 
to be declining. Seasonal demand for busi- 
ness loans was less than usual. Indications 


REHABILITATION pilot project on New Orleans’ Conti St. was 
visited by NAHB bigwigs including (I to r) Joseph Merion 
Alan Brockbank, R. G. Hughes, Fritz Burns, and (backs to 
camera) Yates Cook and Col. Shelton Hubbard (with hat). 
Hubbard, 59, took over from Cook as director of the city’s 
rehabilitation department. Hubbard is former director of 
street sanitation for New Orleans. 


pointed to a reduced rate of corporate issues. 












































So when the Treasury floated its Oct. 28 
bonds to raise $2 billion in new money to 
cover deficits, it paid only 234% for a 7 yr., 
10 mo. issue and found the offering oversub- 
scribed five times. That contrasted with a 


% rate paid by the Treasury on a 314 yr. 


27% 
issue in Sepiember. The difference showed 
the Treasury’s estimate of how much the 
market had softened since then. 


If the spring “hard money” policy hit home- 
building in the third quarter, would its re- 
versal open up the mortgage outlook by mid- 
winter? It seemed a fair bet it would. Another 
reassuring item: in picking the maturity length 
for its Oct. 28 issue, the Treasury deliberately 
tried not to appeal to insurance companies 
and savings banks. Reason: to avoid siphon- 
ing funds from the mortgage market. 


Discount law rapped. NAHB’s sessions 
produced these other developments: 


> Concerned over “constantly rising labor 
costs” plus union demands to kill Taft-Hartley 
(ct protection against the closed shop, NAHB 
voted to revive its labor department, give 


HHFADMINISTRATOR Cole predicted homebuild- 
ing can be ‘“‘sustained at high level (i.e. 1 million 
units a year) without great support by govern- 
ment.’’ Listening: President Manny Spiegel, 





Executive Director John Dickerman. 
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local associations more aid in dealing with 
unions. This seemed to put homebuilders on 
a collision course with the AFL building 
trades department. The AFL decided a month 
earlier to begin an organizing drive among 
small builders. 

> The directors adopted a detailed set of 
recommendations for changes in housing laws 
and reorganization of government housing 
activities. Among other things, these urged 
simplification of FHA titles, lower down pay- 
ments, elimination of duplication between 
FHA and VA without combining the two pro- 
grams outright, and stripping HHFA of its 
operating functions. 

> Both FHA Chief Hollyday and VA’s T. B. 
King criticized the all-but-unworkable law 
passed last session by Congress ordering VA 
and FHA to prevent builders from passing 
discounts on to their customers. Hollyday 
called it “perfectly terrible.” Said King: “I 
don’t think anybody likes the way Sec. 504 is 
written. I don’t think it will stay as written.” 


> Cole and Hollyday turned aside pleas they 
urge the President to cut down payments on 
FHA loans, as he has power to do. Said Hol- 
lyday: “When you are trying to get back to a 
supply and demand economy you mustn’t rock 
the boat.” He advised builders to “tighten up 
your belts because some of you are going by 
the wayside.” 

> At the NAHB executive officers council in 
Biloxi preceding the New Orleans meeting, 
William Hanna Jr. of Pittsburgh defeated 
William Gillis, San Francisco, for president. 


HHFA chiefs hear need 
for better electric wiring 


>» Not one builder’s house in 20 is adequately 
wired for electrical living. 

> Adequate wiring costs far less during con- 
struction than after the house is finished. But 
in Los Angeles (for example) most home 
buyers find they cannot use an electric stove 
without first paying an extra $94 for an elec- 
trical outlet. 

> No house should have less than a 100-amp. 
panel board {extra cost: $5). 

> With so many more room coolers, electric 
blankets, and other new appliances, all cir- 
cuits (not just kitchen circuits) should be 
three-wire. 

These were among the many telling points 
made at an adequate wiring breakfast spon- 
sored by House & Home during the NAHB 
directors’ meeting in New Orleans. Present 
were HHF Administrator Cole; Veterans’ Loan 
Chief King; NAHB President Spiegel; Ex- 
ecutive Director Dickerman and other top of- 
ficers of NAHB, and more than 100 directors 
and regional vice presidents; Chairman How- 
ard Stevenson of the Industry Committee on 
Interior Wiring Design; and a group of top 
experts on wiring, including John F. Biggi of 
the Adequate Wiring Bureau, Carl Bredahl 
of Westinghouse, H. H. Watson of General 
Electric, and James Cook of Consolidated 


Edison. During the discussion, blame for in- 
adequate wiring was variously assigned to: 


1. The builders—for not realizing the aver- 
age electrical load has increased 100% since 
before the war. 

2. FHA and VA—for refusing to reflect in 
valuations the higher cost of better electrical 
installation or any provision for future elec- 
trical needs. 

3. Manufacturers—for not developing new 
ways and equipment to make adequate wiring 
less expensive. 

4. Local codes (and even the National Elec- 
trical Code)—for blocking the use of more 





SIDELIGHTS 


economical wiring methods. 

Among discussion leaders were President 
Spiegel, Dave Slipher, Earl Smith, Leonard 
Haeger, John Bonforte, Dale Bellamah, Carl 
Gellert, Andy Place. 

Many speakers pointed out that better wir- 
ing is just one of many instances in which 
FHA and VA appraisal practices are block- 
ing the spread of higher standards. FHA’s 
minimum property requirements call for only 
one circuit for every 500 sq. ft. of house—as 
if that were any measure of electrical demand. 
And many offices allow a flat $5 per outlet, 
regardless of the quality of the parts used or 
the adequacy of the wiring behind the outlet. 





New problem for code unity 


The impending death of HHFA’s research div- 
ision threatened to slow down the already 
snail-paced efforts to unify U. S. building 
codes. HHFA has been providing secretarial 
work for the poverty-plagued Joint Committee 
on Building Codes, which for four years has 
been making slow but consistent progress at 
reducing the nation’s four major regional 
codes to a single document. For instance, 
HHFA worked up comparative tables, studied 
why codes varied widely without any obvious 
reason. 

HHFA Researcher Gilbert M. Barnhart, 
who was secretary for the joint committee, had 
been personally influential in persuading the 
recalcitrant Southern Building Code Congress 
to join the Joint Committee; SBCC sent ob- 
servers to its last four meetings. With the end 
of HHFA research, Barnhart has become head 
of the redevelopment division’s building and 
housing code section, where he will have to 
give up working for the joint committee. Last 
month, the American Standards Association 
offered to step into the secretarial breach, if 
no one else would. 


When is an area blighted? 


The diagnosis and cure of urban neighbor- 
hood blight have elicited some complicated 
language. This month in Philadelphia, Ex- 
ecutive Director Francis Bosworth of the 
Friends’ Neighborhood Guild put it very sim- 
ply: ‘‘When the daughter is afraid to bring 
her boy friend to the house, when she begins 
meeting him downtown, that’s an indication 
that blight is setting in.’’ 


Autos vs. housing {cont’d) 


Even in Canada (where housing starts are 
up one-third this year from 1952), people 
are spending more money on automobiles 
than housing. So said President David Man- 
sur of the Central Mortgage and Housing 
Corp. last month. In 1939, he added, 19% 
of Canada’s consumer income went for shel- 
ter; today only 13%. Said he: “If a man 
wants to live in what we consider substandard 
housing and drive a Cadillac, why worry 
about it?” 


Hard spots in soft housing 


Even bearish mortgage men like the housing 
market outlook in spots like Los Angeles. 
Chief reason: southern California’s stagger- 
ing population growth—a trend pinpointed 
last month by Los Angeles’ claim to have 
passed Philadelphia to become the nation’s 
third largest city. For the last three years, 
about 10,000 persons a month have been mov- 
ing into Los Angeles County. The LA Cham- 
ber of Commerce is predicting that Los An- 
geles will pass Chicago by 1960. By 1970, 
according to Michigan Professor J. Phillip 
Warnette, California will problably be the 
nation’s most populous state, with 21 million 
inhabitants against 20 million for New York. 


The new mayor of New York 


Robert F. Wagner Jr., the New Dealing Tam- 
many candidate who was elected mayor of 
New York this month, is no stranger to hous- 
ing and its problems. The 44-year-old only 
son of the late US senator was commissioner 
of the city’s much-criticized department of 
housing and buildings from December 46 to 
November °47. From then until 1949 he was 
chairman of the city planning commission. 

Housing figured lightly in the campaign, 
which also left New York voters apathetic. 
(Wagner agreed with the other two principal 
candidates, Republican Harold Riegelman and 
Liberal Rudolph Halley that traffic was the 
city’s most difficult problem.) Riegelman 
charged that while Wagner was building chief, 
“the number of unenforced complaints of 
housing law violations rose from 38,000 to 
92,000, an increase of 140%.” Wagner’s re- 
ply: housing was so scarce then he could not 
enforce codes because displaced tenants would 
have had nowhere to go. 

A public housing advocate, Wagner would 
turn to New York State for aid now that Con- 
gress has throttled down federal tax-supported 
starts. He urged a $300 million state bond 
issue for public housing and partial tax ex- 
emption for construction of middle income 
housing by private, non-profit co-ops. His 
recipe for traffic: a $100 million traffic control 
program run by a city parking authority with 
power to build midtown multistory garages. 
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Public housing wins a reprieve 


>General Accounting Office rules that Congress did not 
mean to shut off 35,946 projects in the pipeline 


> HHFA chiefs woo public housers and PHA Chief Slusser 
says he wants to build one-family units 


When Congress limited public housing to 20,000 starts this fiscal year, it whetted specula- 
tion over the fate of the other 35,946 approved units in PHA’s pipeline. Both public 
housers and men on Capitol Hill generally agreed the government could not back out 
of contracts covering the other units. The government had agreed in each case to pay 


annual contributions as soon as the housing was built and occupied. But since Congress 
had taken so firm a stand on whittling public housing to a token program, PHA Com- 
missioner Charles Slusser on July 24 ordered all preliminary work halted, including 


site acquisition and architectural planning. 

Still unsure of their legal ground, Slusser 
and HHFAdministrator Albert M. Cole asked 
the Attorney General for advice. He passed 
the buck to the General Accounting Office, 
the agency set up by Congress to exact com- 
pliance with its fiscal orders. On Oct. 19, 
Comptroller General Lindsay Warren wrote 
Cole there was nothing in the law to halt 
preliminary work or stop PHA from advanc- 
ing loans or technical aid. Warren held that 
Congress sought to halt only “new” public 
housing contracts, did not intend to abandon 
the 35,000 left dangling by this year’s 20.000 


limit. Wrote Warren: “Not only is there 
absent from the language employed any 


direction in this respect, but discussions dur- 
ing the legislative proceedings as a whole 
indicate that the problem of meeting com- 
mitments already undertaken was recognized 
and left for future resolution.” 


Scylla and Charybdis. Whether they were 
surprised by Warren’s opinion, Cole and 
Slusser were left on a spot. If they rescinded 
the July 24 order, they risked legislative 
anger. But meanwhile. local housing authori- 
ties with half-groomed projects were growing 
restive. Some, like Milwaukee, were caught in 
the middle of site acquisition by Slusser’s 
order. Mixed with the grumbling were not 





NAHO-HHFA CHIEFTAINS: Oliver C. Winston (I), 
new president of NAHO, greets HHFAdminis- 


trator Albert M. Cole. Architect Winston, 48, 
is executive director of Baltimore’s housing 
authority. 
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too friendly warnings that if projects were 
kept idling much longer, there would be law- 
suits. And communities that had incurred 
legal and architectural expense, most ob- 
servers felt, would insist they be allowed to 
proceed or the government would face claims 
for liquidated damages. Few things would be 
more apt to goad the big anti-public housing 
bloc in Congress to a finish fight to kill the 
program than lawsuits to compel the govern- 
ment to pay out more subsidies. Before mak- 
ing any loans from the limited funds at hand, 
Cole and Slusser decided to consult Congres- 
sional appropriations committee members. 

One indication of the possible outcome lay 
in Chicago, which wanted to build 1,750 units 
more than the 1,827 Slusser allocated to the 
city for this year (H&H, Sept. ’53, News). 
Responding to local pressure, Cole and Slus- 
ser promised orally to go through with their 
usual approval of sites for the extra units. 
Said Chicago Alderman Robert E. Merriam 
after a trip to Washington: “The understand- 
ing is that when, as and if funds are avail- 
able, Chicago will be reimbursed [for the 
$2.5 million it would spend for sites].” 


Wooing public housers. In word as well 
as in deed, HHFA chiefs were busy last 
month reassuring public housers they did not 





DEPUTY CHIEFS for NAHO and two of HHFA’s 
main subagencies were principal speakers at a 


NAHO lunch: (I to r) FHA Commissioner 
Charles E. Slusser; Luncheon Chairman Ram- 


sey Findlater; James W. Follin of HHFA. 








intend to help kill the program. At the an- 
nual convention of the National Assn. of 
Housing Officials in Milwaukee, Cole de- 
clared: “There is no intention . . . of curtail- 
ing federal help under the authorities given 
us... . I did not oppose the public housing 
section of the 1949 Act because I object in 
principle to any kind of program of federal 
assistance for decent housing for low-income 
families. We should have an effective program.” 

Said PHA Chief Slusser: “I am dedicated 
to the original concept of the 1949 Act .. . ‘of 
using the funds and credit of the US... to 
remedy the unsafe and unsanitary housing 


conditions injurious to . . . the citizens of the 
nation’.” Elaborating his view of public 


housing mistakes, which he said he would try 
to fix, Slusser cited: 1) 
that has caused vacancies in some cities, 2) 


overprogramming 


high-handed action by some local housing 
authorities in jamming through programs 
without adequate regard for the views of 
other local interests. 

Slusser said he was “thinking strongly” 
about trying to bring architects and builders 
together in a test city to put up single-family 
public housing homes that would blend into 
the rest of the community. His inspiration, 
he said, was seeing good two-bedroom houses 
priced at $7,000-$7,500. What did 
housers think of Cole’s pitch? President Ira 
S. Robbins of the National Housing Confer- 


public 


ence, public housing’s chief lobby group, 
told NAHO Cole had spoken 


His counsel: “It’s time to 


“in clear but 
mistakable terms.” 
get into our shorts and gloves and really start 
fighting.” 


Survey of fix-up market 
offered by Census Bureau 


One of the weakest links in building statis- 
tics—the lack of information on the size of 
the fix-up market—may soon get important 
reinforcing. The Census Bureau offered last 
month to find out how much money US 
families spend on repairs and modernization 
for a piddling $20,000 a year. Method: add 
that question every three months to its month- 
ly checkup of 25,000 families to find out the 
number of people working and unemployed. 
The $20,000 would buy fix-up data for owner- 
occupied homes, Census officials figured. It 
would cost more to broaden the inquiry to 
cover rental housing. 

If the Budget Bureau gives necessary ap- 
proval to spend the money—a big if these 
days—Census officials would like to start 
checking the remodeling market in January. 

However big this market really is (esti- 
mates range from $4.5 billion by the Com- 
merce Dept. to $6% billion by the US 
Chamber of Commerce), the National Retail 
Lumber Dealers Assn. said it was sure of 
one thing last month: 
rise. In a September survey of 650 of the 
26,000 retail NRLD found 43% 
reporting an increase this year. Only 11% 
reported a drop, and 46% experienced no 


business was on the 


dealers, 


change. The average pickup was 15%. 
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Hi-Boy, in gas or oil-fired models 
—especially designed for closets, 
alcoves and small utility rooms. 


, 


Lo-Boy, in gas or oil-fired models 
—especially for basements, 
rumpus rooms and utility rooms. 


Cnysler Aitemp 


for HOMES, BUSINESS, INDUSTRY 
Airtemp Division, Chrysler Corporation, Dayton 1, Ohio 





























































































































Airtemp Division, Chrysler Corporation H&H-11-58 


P.O. Box 1037, Dayton 1, Ohio 


Please send full details about the Chrysler Airtemp Heating. 
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Can plaster regain lost markets? 


Two AFL unions agree to help contractors pay for big 
promotion drive. Both pledge to end labor gouging and 
excess profits. Union claims productivity up 7% 


In the building boom of the 20s, 90% of 
America’s new homes were built with plaster 
walls. Today only about 50% are erected 
with fully plastered interiors. Nonresidential 
construction also has cut its use of plaster. 
For plastering contractors and unions, the 
handwriting on the dry wall was clear: 
“You are being driven out of business by 
cheaper, speedier innovations.” 

Last month in Chicago, a National Bureau 
for Lathing and Plastering was created to 
start a drive to recapture, if possible, the 
plastering market in new construction. The 
bureau represented a unique example of 
labor-management cooperation. The Con- 
tracting Plasterers International Assn. and 
two AFL unions—the Wood, Wire & Metal 
Lathers International and the Operating 
Plasterers & Cement Masons Assn.—will split 
costs. And they agreed on a program de- 
signed to eliminate practices and _ feather- 
bedding that were pricing them both out 
of jobs. 


Promotion and reform. The drive will 
involve newspaper, magazine, radio-TV and 
trade-publication advertising for more use of 
plaster, starting in January. Outlays may run 
as high as $500,000 a year. Ads will be 
financed by a 3¢ an hour deduction from 
workers’ wages (1¢ for bureau headquarters 
in Washington, 244¢ for bureau offices pro- 
moting plaster locally). 

In their pledge to squeeze extra costs out 
of plastering, contractor and union groups 
adopted a Standards of Performance (i.e., 
code of ethics) with these main points: 
> All materials aud workmanship shall com- 
ply with nationally recognized quality and 
performance standards. (Conforming con- 
tractors may display bureau certificates. Non- 
conforming contractors will not have this 
privilege, and union locals may refuse to 
work for them. Architects will be requested 
to deal only with cooperating contractors. ) 
> Contractors will charge only a reasonable 
profit. Craftsmen will work a full day for a 
full day’s pay, without bonus payments and 
unreasonable travel time and expense. Con- 
tractors and mechanics agree to employment 
on a straight hourly basis. Limitation of the 
daily production will be eliminated. 
> Contractors and labor will agree on reason- 
able time schedules for completion of work. 
Contractors will man jobs only with qualified 
foremen. Unions will supply sufficient com- 
petent mechanics and apprentices. Appren- 
tice training programs will be increased. 
> To regain the regard of architects and build- 
ers, schedules and completed work of other 
trades must be respected, and material and 
equipment handled to assure normal project 
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progress. Completed areas will be cleared of 
scaffold and other equipment and made ready 
expeditiously for the next craft. 

> Lathing and plastering must be kept at- 
tuned to new designs, methods, techniques 
and materials developed in construction. 
Members must cooperate by using them 
without restraint when their value has been 
established and approved by the bureau. 


Operation cooperation. Brain father and 
president of the bureau was Edmond Venzie, 
head of the contractors’ group, which em- 
ploys about 90% of the nation’s union lathers 
and plasterers. Venzie, 47, who employs as 
many as 1,500 plasterers at a time, is one of 
the US’s largest plastering contractors, with 
offices in Philadelphia and Dayton, Ohio. To 
get trade and labor support for his idea, he 
spent three years of missionary work. Out- 
come: the employer association and the two 
unions agreed to contribute $5,000 each for 
initial financing of the bureau. 

President John F. Rooney said his AFL 
plasterers would put 16 vice presidents on the 
road to spread the job salvation gospel. He 
wrote his locals that their participation was 
“imperative.” 

President William J. McSorley said the 
AFL lathers were adding six new vice presi- 
dents to stimulate local union participation; 
after Jan. 1, 12 would be assigned to this 
work. McSorley asserted productivity already 
has increased 7 or 8%, although he agreed it 
was too early to foresee what final cost re- 
ductions might emerge from the drive. 

Contractor Venzie said some firms already 
have dropped double-pay overtime and_bo- 
nuses which, in Philadelphia, ran $2 to $5 
a day. Said he: “In the last two months, five 
major housing projects in the state have gone 
to plastering from previously scheduled dry 
wall because our contractors quoted competi- 


tive prices.” 
At a Chicago press conference announc- 





LABOR AND CONTRACTOR ieaders announcing 
plaster’s promotion plans were (I to r): William 
McSorley, president of the AFL Wood, Wire & 
Metal Lathers International; Contractor Ed- 
mond F. Venzie, moving spirit and president of 
the new organization, and John F. Rooney, 
president of the AFL Operating Plasterers & 
Cement Masons International. 


ing the bureau, Venzie admitted contractors 
must do some “house cleaning.” Said he: 
“There were places where one contractor had 
a monopoly on skilled labor and could bid 
up jobs to get the last dollar. Now, we're 
sending competitive contractors into such 
areas to bid on every job, assured by the 
unions that they’ll be able to get men.” 


Prefabbers planning boost 
in production for next year 


Said FHA Commissioner Guy Hollyday last 
month: “Because of the current money mar- 
ket situation and the reduction of new starts 
of homebuilding of the conventional type, 
it is our opinion that the prefabricator of 
homes, now in its infancy, is going to see a 
remarkable growth in the next few years. The 
fact that mortgage money is harder to secure 
does not mean there is not a tremendous 
demand for homes.” 

Hollyday was talking to New York State 
savings bankers on a seagoing convention. 
But prefabricators themselves, meeting in 
Houston the same week, were in hearty agree- 
ment. Some glowing prospects reported at 
the Prefabricated Home Manufacturers’ In- 
stitute fall meeting: 


> President James Price of National Homes 





GOVERNMENT AND INDUSTRY leaders at PHMI fall conference discussed problems informally at 


luncheon interludes. Napkin group above (I to r): 
John J. O’Brien, head of US Steel Homes; PHMI 


FHA Regional Director Clyde R. Black; Gen. 


President Wiiliam B. F. Hall; Alfred L. Raney, 


executive vice president of Mortgage & Trust Inc. of Houston; Lawrence M. Westbrook, president 
of Southern American Homes Inc. and Staffer Joe McMurray of the Senate banking committee. 











6) WEATHERTRON 








SLAB foundation of this home, designed by George Cooper Rudolph Associates, contains small, space-saving indoor air ducts for G-E Air- 
Wall® system. Outdoor air ducts are in the attic and make use of end louvers. For clarity, duct layout is shown here larger than scale. 


G-E all-electric heating and cooling 
offers new flexibility in home design 


SIMPLICITY in design and construction of this home is made pos- 
sible by G-E Weathertron’s all-automatic, all-electric heating 
and cooling system. Since cross-ventilation is not needed, costly 
set-backs are avoided and windows located wherever desired. 
NO FLUE—NO FIREPLACE. Weathertron makes them unnecessary. 
G-E unit requires no combustion air...needs no ventilation. 
FIXED SASH allowed by Weathertron cuts initial costs, helps 
keep out dust and reduces maintenance. 

HEATS WITHOUT FUEL—COOLS WITHCUT WATER. G-E Weathertron 
uses only electricity and air to heat and cool this home. There’s 
no need to provide space for fuel storage or fuel lines, no cool- 
ing tower, special wells or extra plumbing to worry about. 

G-E WEATHERTRON IS AVAILABLE in Alabama, Arizona, California, 
Delaware, District of Columbia, Florida, Georgia, Illinois, Ken- 
tucky, Louisiana, Missouri, North Carolina, Ohio, Oklahoma, 
South Carolina, Tennessee, Texas, Utah and Virginia. Other 
locations will follow as soon as service and distribution facil- 
ities are established. 

SEND NOW FOR Your Copy of G. E.’s “Architect’s Guide to the 
G-E Weathertron.” It’s yours for the asking. 


WEATHERTRON’ 





All-electric heating and cooling 


“Formerly the G-E Heat Pump for homes, stores, offices 


APPLICATION NOTES FOR THIS HOME 

@ With G-E Air-Wall system, recommended for use with the 
Weathertron, return registers are not required for this home. 
@ Amount of heating or cooling required for each register is 
adjusted by dampers on the plenum of the Weathertron. 

@ Insulation: for slab supply ducts—three layers 30# roofing 
felt, ducts 3” below slab top surrounded by 3” concrete...for 
attic supply ducts—2” insulation, vapor barrier...for outdoor 
air circuit—2” vapor-proofing. Perimeter insulation for slab. 


GENERAL @@ ELECTRIC 


MAIL COUPON TODAY! 


General Electric Company, Air Conditioning Division, } 

Section HH-13, Bloomfield, New Jersey = 

() Please send me the ‘‘Architect’s Guide to the G-E Weathertron’’ and 
other Weathertron literature. 

( Also include technical data on the G-E Air-Wall system. 

(] Please tell me if Weathertron is available in 
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Corp. said business was running about 50% 
ahead of last year. In the company year ended 
last June 30 National produced 12,738 units. 
For the year ending next June 30, Price 
raised his last month’s prediction (25,000 
units) to forecast that production and sales 
would reach 37,500, a 50% increase. Ex- 
planation: National had found an almost un- 
tapped market with its two-bedroom Cadet 
model for $5,500 and a four-bedroom 912 sq. 
ft. Cadet for $6,100, land included (p. 102). 
“The only limit on the Cadets we can sell 
is the number we can produce,” said Price. 
A Houston builder planned to erect 1,000 
four-bedroom models, he said, and National 
was planning new factories in Georgia, Texas 
and Utah to expand production. 


> Gen. John J. O’Brien, president of US Steel 
Homes, said his firm’s New Albany, Ind. 
plant ran at capacity all this year and will 
turn out 6,500 to 7,000 units. With its new 
Harrisburg, Pa. plant scheduled for comple- 
tion next month, US Steel’s 1954 output will 
be 10,000 to 12,000, said the General. 


>» General Manager Edward R. Hwass of Har- 
nischfeger Corp.’s houses division said sales 
for the year ended Oct. 30 were 1,600, aver- 


aging almost $12,000 each, compared with 
1,300 at $10,000 or less last year. “We have 
the largest backlog of orders in our history,” 
said Hwass. “It looks as if we'll have to 
work overtime—six days a week—to keep up 
with demand in 1954.” 


>» W. L. Mainland and George D. Lytle, sales 
vice president and secretary-treasurer of Mod- 
ern Homes, Dearborn, said Modern produced 
about 600 prefabs from $10,000 to $18,000 
in 1952. This year they expected to hit 1,000 
(p. 158). For 1954 they planned a new plant 
somewhere in Iowa and will produce a two- 
bedroom house for $8,000 including plot. 


» An exception to prefab optimists was Presi- 
dent Peter S. Knox Jr. of the Knox Corp., 
Thomson, Ga. He estimated his 1953 produc- 
tion would be 1,200—only about two-thirds 
of 1950-52 output. He said 1954 volume 
would depend entirely on financing. Knox 
said his firm could build and sell 10,000 
units for $6,000 or less if mortgage money 
were forthcoming. (But he had not yet found 
any of the Title I, Sec. 8 mortgage funds 
that President Price of National and PHMI 
President William B. F. Hall reported becom- 
ing available.) 





Truss roofs cheapest. Richard B. Poll- 
man, chairman of the institute’s new design, 
engineering and research committee, reported 
a cost analysis of six typical roof systems 
which gave truss construction an edge. The 
study computed costs to roof a 40’ house 
either 24’ or 28’ wide, based on labor at 
$2.85 an hour and constant material costs. 
At the prices used, a 4/12 slope truss con- 
struction was cheaper than any other method 
at either width. For a house 24 wide the 
savings margin was $23.28, or 3.5% under 
the next most costly method; for a 28’ house, 
$51.49, or 6.7% cheaper. The cost summary: 


Total cost 


Roof type (40’ long) 24 wide 28’ wide 
OP AEE Sa wid sc elccccecws $628.80 $707.61 
2/12 conventional ......... 652.08 774.63 
Bearerer PURI... ck cccceee 652.58 760.84 
SUSUR GOS Ses o nina wiuce 659.33 759.10 
4/12, conventional ........ 730.89 820.05 
Row ae SiGe... . 6vedsain dus 734.14 834.77 


Costs for 2/12 conventional, beam and pur- 
lin and stressed skin roofs 24 wide were 
all within a $7.25 spread, and within a $15.53 
spread for roofs 28’ wide. Their progressive 
order of expense at 28’, however, exactly re- 
versed the 24’ wide expense order. 


Morton Bodfish is retired as chairman of US Savings & Loan League 


US Savings & Loan League members at 
their 6lst in Chicago 
late this month will have two lively topics 
the final retirement of board 


annual convention 
to discuss: 1) 
chairman and former Executive Vice Presi- 
dent Morton Bodfish; 2) a bid by the League 
for a merger or reunion with the National 
Savings & Loan League. Many would regard 


Arthur Haug the two subjects as one. 





US League President 
Charles L. Clements and 
former President Henry 


A. Bubb, 


a committee to 


chairman of 
study 
possibilities of a merger 
with National, insisted 
they were unconnected. 

Said Bubb: “The re- 
tirement of Bodfish was 


BODFISH 
not done for unification. 
(at an executive committee meeting in Chi- 


It was over 


cago Sept. 28-29) before we ever discussed 
unification.” Bubb added: “It is likely that 
there is a better opportunity now for a 
merger than previously, since Bodfish has 
been retired and since [Executive Manager | 
out at National.” Kreutz 
left in September to become executive vice 
president of the St. Petersburg, Fla. First 


Federal S&L Assn. 


Oscar Kreutz is 


Pre-arranged plan. Budd noted that when 
Bodfish was upped to board chairman last 
November the plan was for him to retire 
as soon as Executive Vice President Norman 
Strunk, a Bodfish protégé, was ready to run 


the show. With that now accomplished, 
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said Bubb, the executive committee voted his 
formal retirement, effective Oct. 1. Clements 
added that Bodfish wanted to be relieved 
of his League duties for business and health 
reasons, 
Bodfish 
of the league in 1931, was made chairman of 
1945. But his 


frequent 


became executive vice president 


its executive committee in 
forceful executive methods and 
crusades against targets like public housing 
and Fanny May did not please all mem- 
bers. In 1943, 192 members broke away to 
establish the National League, now grown 
to more than 750 members. 

Bodfish’s departure from the league left 
only one of housing’s principal lobby figures 
of the last decade still on the national scene: 
Exec. Vice Pres. Herb Nelson of NAREB. 
Retired last year was NAHB’s Exec. Vice 
Pres. Frank Cortright, who, with Nelson and 
Bodfish fought for private real estate prin- 
ciples with such vigor and effectiveness that 
opponents paid them the compliment of tag- 
ging them the “three invisible Senators.” 





& 


CROSBY 


EDGERTON 


Suggestion for study. On the US league 
unification committee with Bubb were J. 
Howard Edgerton of Los Angeles, whose 
nomination as 1954 vice president was an- 
nounced Jast month and who, barring a break 
with tradition, will become president in 1955; 
Ben Bohac, president of the Talman S&L 
in Chicago; James Davidson, president of the 
Toledo First Federal S&L and Joseph Hol- 
zka, president of the Northfield S&L of New 
York. They met Nov. 1 and 2 in Topeka, 
where Bubb is president of the Capitol S&L. 
Bubb reported their only recommendation 
to the Chicago convention will be that “the 
National League be invited to consider ap- 
pointing a similar committee for unification.” 


National’s reaction as expressed unof- 
ficially but authoritatively: the younger 


league is happy by itself, has little interest 
in merger or reunion just for the sake of 
consolidation. But it harbors no hostility, 
would consider carefully any proposals the 
US League may make. 

Unification Committeeman Edgerton, 45, 
is a former president of the California S&L 
League. He became attorney for the Los 
Angeles Mutual Building & Loan Assn. in 
1924, was vice president when it became Cali- 
fornia Federal S&L in 1937. He has been 
president since 1939. 

Nominated for US league president next 
year was (as usual) this year’s vice presi- 
dent: Ralph R. Crosby, 49, president of 
Old Colony Cooperative Bank of Providence, 
R.I. Crosby was on the league’s policy- 
making executive committee in 1945-48. 
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A Kaustine Units enabled the builder of these homes 
( ¢ to provide extra living space without sacrificing 
ry heating efficiency... 


ie, 


made them ideal for installation in kitchen closets 
as illustrated above. 


( K' and furthermore, their extremely quiet operation 
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COMPACT KAUSTINE UNITS 
PROVIDE EXTRA LIVING 
SPACE AT LOWER COST... 


@ Faced with constantly increasing building 
costs, more and more builders are turning to 
Kaustine Engineered Heating to help them 
sell homes. 

With Kaustine they cut construction and 
installation costs...save usable space...and 
offer their prospects the f7vest and most 
economical heating equipment. 

Here are four hundred quality homes 
equipped with Kaustine fully automatic oil 
fired ‘“‘Counter-Flo” Units delivering 75,000 
B.T. U.’s that need only 3% square feet of 
floor space to operate efficiently. 


WRITE FOR FULL INFORMATION TO DEPT. H-11 


QUALITY COSTS LESS 





There is a Kaustine Furnace or Winter 
Air Conditioner for every type of home. 
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HOUSING STATISTICS: 


Plywood prices rebound after sharp dip; 
starts so far this year fall below ’52’s 


West Coast mill prices for plywee fell to a postwar low of $68.59 
per M sq. ft. for a time last month, putting some producers in the 
red. That was $21.41 (23.8%) below the $90 list price of leading 
mills from February through late August, when the BLS index grade 
averaged $85.56 (see chart). There was fast reaction to the plunge. 
Marginal mills were forced to close, reducing total production; smart 
purchasers sent orders surging upward; soon prices headed up again. 
Early this month Georgia-Pacific Plywood pushed them all the way 
back to $88. 

Equally important, although not so sharp as plywood’s plunge, was 
the long and steady decline in Douglas fir 2” x 4” mill prices (see 
chart). From last year’s (May) high of $75.80 per M bd. ft., the BLS 
average for fir 2” x 4”’s fell steadily to $58.78 last month—a 22.4% 
slide. Prices for larger Douglas fir dimension have been firmer, as 


have prices for southern pine lumber. 


MORTGAGE LENDING ACTIVITY 


(investments in millions of dollars in nonfarm mortgages of $20,000 or less by various types 


of lenders) 


Mutual 
S&L Ins. Comm. saving All 
assns. cos. banks banks others TOTAL 
1952 a > co 
ist 5 months 2,424 585 1,402 390 2,156 6,955 
June 563 107 304 96 440 1,512 
July 585 113 317 104 468 1,590 
August 592 118 313 108 465 1,597 
ist 8 months 4,166 925 2,337 700 3,527 11,656 
1953 
1st 5 months 2,867 607 1,505 481 2,364 7,826 
May 641 133 317 111 497 1,699 
June 682 131 325 120 511 1,769 
July 699* 131 323 127* 516 1,797* 
August 670 122 310 110 495 1,709 
ist 8 months 4,919* 992 2,464 839 3,886 13,102* 


Change: Ist 
8 months of year +18% 7% 1 5% +20% 


* All-time high. 


+10% +12% 


MORTGAGE MARKET QUOTATIONS 


FHA 4!/y’s VA 4l4's FHA VA 
Origi- Secon- Origi- Secon- 414’s 4’s 
City nations dary nations dary Secondary 
Boston: Local par-101 a par-101 a a a 
Out-of-state a 95-97 a 95-97 93-94 91-92 
Chicago 96 96-98 96 96-98 a a 
Denver 972-98 972-98 971-98 972-98 a a 
Detroit 96-97'/2 a 96-97'/5 a a a 
Houston 97-98! 97-98 97-98>  951/2-96!/2 94 92 
Kansas City 96-97 96-97 96-97 96-97 a a 
New York-New Jersey 97!/2-98 98 97'/o-98° 972-98 96 94 
Philadelphia 9612-97 9612-97 962-97 9612-97 a a 
Portland-Seattle 98-par 98-par 98-par 98-par a a 
San Francisco par’ 98 pard 94-96 9514-96 931/2-94 
a No market. » Includes 1% originators fee 
© Would be 93-95 for 30-year mortgage with no down payment in marginal location. 
4 Limited market; only two banks taking FHA loans, only one taking VA loans. 


SOURCES: Boston, Robert M. Morgan, vice New York-New Jersey, George B. Underwood, 
pres., Boston Five Cents Savings Bank; Chi- 
cago, Maurice Pollak, vice pres., Draper & ington, N. J.; Philadelphia, William A. 
Kramer, Inc.; Denver, C. A. Bacon, vice Clarke, pres., W. A. Clarke Mortgage Co.; 
pres., The Title Guaranty Co.; Detroit, Portland-Seattle, Franklin W. White, pres., 
Robert H. Pease, pres., Detroit Mortgage and 
Realty Co.; Houston, John F. Austin, Jr., 
pres., T. J. Bettes Co.; Kansas City, Byron 
T. Shutz, pres., Herbert V. Jones & Co.; 


pres., Underwood Mortgage & Title Co., Irv- 


Securities, Inc., Portland; San Francisco, 
William Marcus, senior vice pres., American 


Trust Co, 
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PLYWOOD AND LUMBER PRICE TRENDS since Jan. '52 were reflected 
by BLS estimates of average F.O.B. mill charges per M square feet for 
interior AD 4” x 48” x 96” Douglas fir plywood, and per M board feet for 
No. 1 green random-length Douglas fir 2” x 4’s. October and November 
plywood prices ($68.40 and $76) on the chart are HOUSE & HOME projec- 
tions showing the drop last month from $80 to $72 in list prices ($68.40 net 
after jobbers’ 5% discount) and the rebound to $80 list, where they held 
briefly, then headed up again. Prices for Douglas fir 2” x 4”s fell steadily 
from last year’s (May) high of $75.80 to $58.78 in October, a 22.4% slide. 


——— + + + + + + + 
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HOUSING STARTS as estimated by the Bureau of Labor Statistics dropped 
from 94,000 in August to 92,000 in September. That compared with 100,800 
in Sept. ’52 and 96,400 in Sept. ’51. And for the first time this year, total 
starts since January sank below last year’s level. Through September, 
they totaled 863,400, compared with 868,300 in the same period a year ago, 
and 866,000 in 1951. Private starts through September totaled 830,700— 


1% ahead of last year. 
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FHA AND VA APPLICATIONS for insurance and appraisals on new hous- 
ing turned down again in September. FHA applications covered 18,041 
dwelling units, compared with 23,919 in August. VA requests covered 
17,768 units, compared with 22,118 in August. Total FHA applications 
for nine months were 263,606, or 24,874 ahead of Jan.-Sept. ’52. VA re- 
quests were 190,599, or 20,546 more than the first three quarters of 1952. 
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with Columbia-matie 


TENSION SCREENS 


Give THE HOMES YOU DESIGN the 
benefit of better screening protection. 
Columbia-matic Tension screens are 
the newest, safest, most modern way to 
screen a double-hung window. They are 
the only screens on the market offering 
automatic tension! And, they cost less 
than old-fashioned, carpenter-fitted, 
wooden screens. Columbia-matics are 
the perfect complement to modern 
double-glazed windows. 

These are the Columbia-matic fea- 
tures home buyers go for: 


Save time —Easy to put up and take 
down from inside. Anyone can do it in 
seconds. Easily swings free for dusting 
sill or washing window. 


Save work—No more struggling with 
clumsy wooden frames or ladders. 
Columbia-matics have top and bottom 
rails only. Roll up for compact storage. 


Save money—All rustproof aluminum. 
No drip stains on house. No painting, 
maintenance. Full-length aluminum 
mesh gives complete insect protection. 








Only Columbia-matic 
gives AUTOMATIC TENSION 





Patented bottom rail is 


sill; temperature changes. Screen 





spring-loaded . . . automati- 
cally puts right amount of tension 
on screening. Keeps it drum-tight to 
blind stops at all times . . . automati- 
cally compensates for unevenness in 


can’t sag or ripple. Easy-open tension 
locks anchor screen firmly; flip up to 
open. Side-mounted, no hardware 
on sill to snag clothing. Another 
Columbia-matic exclusive. 
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Here’s how 
Columbia-matics 
save on 

initial cost: 


Precut to specification. Perfect fit as- 
sured. No fitting. Can’t swell, stick, 
warp. All rustproof aluminum. 


Easily installed. Ready to mount from 
inside. Only 7 screws. No template. 


Cost less than ordinary, full-length 

screens. Installation time is cut to a 
fraction of that for wooden screens. 
Takes an inexperienced man less 
than 5 minutes. No painting. 


16,000 


Columbia-matics! 


Mr. Clifford O. Boren, President, 
San Diego Building Contractors’ As- 
sociation, says: 


...''We have used 16,000 Columbia- 
matic Screens in our Redwood and 
Hubner developments. We have found 
them completely satisfactory. Not 
only do our customers like them, but 
they save us considerable on installa- 
tion costs...” 


Uigoo! President, 


Clifford O. Boren Contracting Co., Inc. 











Get the facts on 
Columbia-matics 
NOW 













Columbia Mills, Inc. 
Dept. H-11, Syracuse 2, N. Y. 


Please send complete details and specifica- 
tions on Columbia-matic Tension Screens. 


Name 





Address 








City 


Zone State 
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BUILDERS AT WORK: 


Fourteen-city builder 
ROBABLY the only builder in the nation 


operating in 14 cities and towns strung 
out over a span of some 246 miles is northern 
California’s Earl W. Smith. From his head- 
quarters in E] Cerrito on the eastern edge of 
San Francisco Bay, Smith directs homebuild- 
ing that stretches from the mid-San Joaquin 
farmbelt at Atwater to the upper reaches of 
Forde the Sacramento Valley 

at Red Bluff. The secret, 
says Smith, is to find 
towns spaced close 





enough together so one 
superintendent can over- 
see construction in from 
three to six communities. 
Trucking precut lumber 
from El Cerrito, surpris- 
ingly enough, is not a 
big cost problem, Smith 


SMITH 


says. One reason is that he is building only 
three models (two-bedroom as low as $6,895, 
three-bedroom as low as $7,695 and four- 
bedroom as low as $8,695) so a truckload of 
cut lumber can go to any of the towns in the 
pipeline where it is needed. Smith hires local 
subs for concrete, paint, plumbing, roofing 
and electric work—-areas where he thinks the 
economies of mass buying are offset by the 
high cost of inventories. While Smith has built 
as few as 15 homes in one town, he is quick 
to admit he would lose money if he did so in 
a city “75 mi. from the nearest other one.” In 
four spots, Smith is affiliated with local in- 
vestors (former NAHB Executive Vice Presi- 
dent Frank Cortright is the one in North 
Sacramento). But Smith’s organization still 
provides everything from land planning and 
financing to salesmen. 


Pulse of the market 


Cleveland’s new Southgate project of 500 
houses, 450 apartments and a shopping cen- 
ter with 125 stores got a fast start with 44 
house sales at $17,500 to $18,000 the first 
week, reported Joe Siegler of the building syn- 
dicate of A. Siegler & Sons, Zehman-Wolf 
Construction Co., and Maurice J. Fishman... . 
The Cleveland Press’s semiannual survey of 
homebuilders’ construction plans for the com- 
ing winter and spring found 15% planning 
houses to sell under $13,000; 43% from 
$13,000 to $17,000; 24% from $17,000 to 
$20.000; and 18% over $20,000. Earlier this 
year FHA tagged Cleveland as the highest- 
cost residential construction area in the na- 
tion. . . Dayton, Ohio, Homebuilder C. W. 
Sharp switched to a contemporary-design slab- 
foundation house at $12,400 (with carport) 
this spring, and from June to October sold 
all 46. One feature was an interior bath, 
an innovation approved by FHA this sum- 
mer after a builder’s campaign in which 
Sharp took a leading role... . Said Tacoma 
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Homebuilder Steve A. Belfoy, commenting 
on changing market trends: “There is no more 
interest in stock plans. Buyers are demand- 
ing better planning.” To design houses for 
next year, he engaged Architect Donald 
Burr. . . . Because the market for older 
houses was soft in the Newark, N.J. area, 
Prudential Insurance Co. found it had to give 
unofficial aid to sell houses left by some of 
its home office employees being transferred 
to its new regional offices in Minneapolis and 
Jacksonville. 


‘Split-level’ row houses 


A lot of Baltimoreans grew up in row houses 
and still like them. The small yards are easy 
to maintain. Masonry walls need little re- 
painting. They can be heated far cheaper 
than a cottage of the same size. Taxes are less. 
Last month, Baltimore was taking especially 
to a 1953 version known locally as a “split- 
level” model. It was not a true split-level with 
staggered floors; Baltimore’s had a ground- 
level basement in the rear with door and win- 
dows opening to a back terrace, allowing a 
full-daylight kitchen-dining-living space on 
the basement level, and in turn an extra bed- 
room or two upstairs. 

Jack Meyerhoff & Sons opened six such 
models designed by Architect Kenneth Cam- 
eron Miller in September. In six weeks, the 
firm sold 87. Prices ranged from $10,990 for 
models with three bedrooms, two full baths, to 
$11,750 for five bedrooms, two full baths, and 
$12,490 for four bedrooms and two and one- 
half baths. The idea—which is also being used 
by other builders—evolved after people in 
East Baltimore began living in their basements 
in summer because they were cooler. 

Why do Baltimore builders keep building 
row houses? Said Robert Meyerhoff, Jack’s 
son and vice president: “Like merchandisers 





everywhere, Baltimore builders provide what 
the market will buy, and not necessarily what 
the theorists say is the right thing.” The trend 
is away from row houses, however. Baltimore 
is running out of land zoned for them. 


Multibuilder subdivision 


Fort Worth Homebuilder Joe Driskell was 
pleasantly surprised with an experiment in 
his newest 400-lot Sunset Heights South sub- 
division. To induce small builders to work 
side by side with a large builder he offered 
to let any other builder erect houses in his 
development for any buyer, or designed by 
any architect—subject to architectural review 
by Architects Stewart & White and approval 
by Driskell. So far, seven builders had 
joined Driskell on the $9,000 to $16.500 
homes subdivision. Twenty of 31 houses on 
the tract were sold opening day last month. 


A prize for promotion 


Work gave way to play last month for 20 
regional winners in the Acapulco Derby home 
merchandising and promotion contest held 
during National Home Week under sponsor- 
ship of NAHB and Minneapolis-Honeywell. 
Builders or firms who won the nine-day, all- 
expense fishing trips to expensive, tourist- 
starved Acapulco, Mexico: 

Charles J. La Dolce, New Britain, Conn.; Haring 
& Grant, Tuckahoe, N. Y.; Catranel Builders & 
Developers, Pittsburgh; S. L. Hammerman Or- 
ganization, Inc., Baltimore; George Goodyear, 
Charlotte, N.C.; Fred G. Fett Jr., Brookhaven, 
Ga.; William F. Hendy, the Arcos Co., Cincin- 
nati; John R. Worthman, Fort Wayne, Ind.; 
Bisanz Brothers Construction Co., St. Paul; Me- 
Murray & Co., West Des Moines; Frank Robert- 
son, San Antonio; Cannon-Papanikolas Con- 
struction Co., Salt Lake City; Bill Weaver, Carey 
Construction Co., Denver; Albert Balch, Seattle; 
R. W. Kurth, Yourstone Homes, Inc., Van Nuys, 
Calif.; Charles Freeburg, Freeburg Brothers Build- 
ers, Memphis; Louis J. Zollinger, general man- 
ager of R. C. Construction Co., New Orleans; 
Hallcraft Homes, Phoenix; Earl R. Simpson, 
Brigantine, N.J.; Rollin E. Meyer, San Francisco, 











Prize house for homebuilders’ show designed by teen-ager 


the best of more than 50 entries in a design con- 
test sponsored by the association among valley 
high-school students. Judges awarded Kooy the 
$300 defense bond first prize, cited his clean 
lines, maximum use of floor space, and emphasis 


For their fall home show, members of the San 
Fernando Valley Building Contractors Assn. 
erected 21 display houses. One was this red- 
wood board and batten, 1,238 sq. ft. contempo- 
rary designed by 18-year-old Kenneth Kooy 
(front) of Van Nuys, Calif. It was picked as 


on modern building techniques and refinements. 
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Pitfalls in urban rehabilitation 


>San Antonio homebuilders’ fight against slums faces 
stern test. Failure could hurt the program elsewhere 


>Token support at city hall, shortage of movers and 
shakers noted. New laws, more money are needed 


One of the big dangers of rehabilitation drives, think many of the men who know the sub- 
ject best, is that enthusiastic builders and realtors will oversell them. This can have un- 


happy results: an ordinance is adopted that is supposed to cure slums, but nobody follows 
up with enough money or with the tough, day-by-day pick and shovel work that actually 
gets things done. In a few years, peeple realize that things are just as bad as ever. So 


people conclude rehabilitation doesn’t work. 


In San Antonio, the Latin-American slums do not lend themselves well to rehabilita- 
tion. Most are shacks, not sound brick or brownstone shells, The industry’s rehabilitation 


program apparently faces one of its sternest tests in San Antonio. And up to last month, 


the drive was off to a limping start that indicated the city had not really made up its mind 


to cope with its slum problem. Could San Antonio provide builders elsewhere a lesson 
in the pitfalls of rehabilitation drives? Reported House & Home’s correspondent: 


Watchword of San Antonio’s Rehabilitation 
Commission is: “We have to crawl before we 
can walk.” But outsiders, observing the com- 
mittee’s states righter approach and its dis- 
inclination to face up to the city hall status 
quo, doubt if the gait ever will exceed an 
uncertain toddle. The Housing Authority, 
using 1950 census figures, calculates 19,800 
San Antonio families, or 43% make less than 
$2,000 a year. Of 41,000 dwelling units, 37% 
were classified as substandard by the census. 
The west side slum is a jungle of flimsy 
wooden shacks, clustered nearly wall to wall. 
Thousands lack all plumbing. Corral is the 
San Antonio term for a group of rented 
shacks under single ownership on one lot. 
During a tour of the area rehabilitation back- 
ers located one corral where 20 families pay 
rent each. All 20 families use 
a single outside shower, cold water faucet 


7 a month 


$1 


and commode. 


An effort in ’39. The city’s first assault on 
the slums was launched by Maury Maverick, 
then San Antonio’s fiery mayor, in 1939. Many 
of the worst slum dwellings were razed and 
public housing units for 2,554 families were 
constructed. In 1949, the Housing Authority 
got approval from Washington for 2,600 more 
units. Completed or under construction cur- 
rently are 2,145. In 1950, urban redevelop- 
ment reared its head. The city planning com- 
mission, then consisting largely of prominent 
realtors, home builders and businessmen, rec- 
ommended to the city council that San An- 
tonio take advantage of the program. 
Washington made a preliminary grant and 
allocation and City Planner W. H. Lilly com- 
pleted a master plan in late 1951. But little 
has been done since and Washington is moving 
to wipe out the San Antonio fund reservation. 
The rehabilitation group’s current member- 
ship obviously has no intention of tying in 
their clean-up, fix-up program with urban re- 


development, even in the case of rock-bottom 
slums. They plan to do the job entirely by 


education of tenants and landlords and strict 
enforcement of a minimum housing code, not 
yet drafted. 

A city planning department staffer is to 
attend a month-long course under the auspices 
of the American Public Health Association. 
There he will get the details on the operation 
of a housing quality survey. 

When the student returns volunieers will] 
be recruited and taught how to make the sur- 
vey. Most will come from the San Antonio 
Junior Chamber of Commerce which has en- 
dorsed the rehabilitation program and ap- 
pointed a city development committee. It is 
hoped to have the survey fiindings ready at 
about the time the rehabilitation committee 
recommends a plan of action to city council. 

The rehabilitation drive seems sorely in 
need of a broader base. Twelve of the 25-man 
rehabilitation committee are realtors or home- 
builders. Most of the others are relative un- 
knowns not noted for work in their city’s 
behalf in the past. There is no really effective 
representation for the Latin-Americans who 
comprise roughly half of San Antonio’s 4465,- 
000 population. Labor, the schools and the 
churches are not represented. They should 
be. The only Negro member of the group is 
a St. Anthony hotel waiter who bills himself 
as a part-time realtor. The homebuilders, the 
real estate board and the junior chamber 
are the only groups which have enlisted. 


Accent on economy. There is only token 
support from the mayor, council and city 
manager. Members of the economy-happy 
administration are likely to balk when pro- 
posals for hiring of housing inspectors are 
submitted. 

The administration of building, health and 
fire codes appears honest but far from ag- 
gressive. 

Building, plumbing and electrical inspec- 
tion are under the planning department. 
Health is under the Health Department and 
fire and safety under the fire chief. There is 
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MANY SAN ANTONIO SLUMS ARE SHACKS 


no housing code or minimum housing ordi- 
nance. A housing code under discussion for 
some time contains no occupancy provisions. 

Rehabilitation committeemen are aware of 
the mess, favor the creation of a simplified, 
centralized housing division or department. 
This, however, would probably require amend- 
ment of the city charter which is difficult and 
time consuming under Texas law. 


Old law balks reform. There is a bright 
note: A few corral owners have promised 
voluntary cooperation. Any effective clean up 
moves, though, must await amendment of the 
building code. Current code requirements 
would force slum owners into a relatively ex- 
pensive type of construction, which is com- 
pletely infeasible economically. 

San Antonio’s three dailies so far have con- 
fined themselves to routine reporting of the 
rehabilitation program. A measure of editorial 
support will probably be forthcoming later. 

A housing court is a trifle Utopian for 
money-shy San Antonio. It may be possible 
for one of the two corporation court judges 
to devote a day a week or some such thing 
to housing cases. 

There is a sore need for a handful of dedi- 
cated civic movers and shakers. Eight of the 
25 members showed up at the last general 
rehabilitation committee meeting. 


House committee probes 
VA ‘mess’ in Cleveland 


Congressional committees love to investigate 
veterans’ housing. Last month a group head- 
ed by Rep. George H. Bender (R, Ohio) 
said it had unearthed a veterans’ housing 
mess in Cleveland. 

Bender the VA 
cedure in his home area “incredible and 


called inspection pro- 


shocking.” He said probers sent out by his 
government operations subcommittee had 
found cases where “one VA employee inspect- 
ed 40 homes in a day.” He said some houses 
were approved by VA representatives “who 
never saw them.” 

The principal complaints were the fa- 
miliar ones of overcharging and shoddy con- 
struction. A committee investigator, Arthur 
Toll, estimated that “inflated VA appraisals 


in the Cleveland area had cost veterans 
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$500,000.” But an example he cited as 
typical by no means proved his point: a 
veteran applied for an appraisal and the 
VA fixed the value at $8,000. The builder 
protested this was not enough. A second 
VA appraisal boosted the amount to $10,600. 

Bender promptly laid his charges before 
the new deputy VA administrator of vet- 
erans’ benefits, Ralph Stone. He told Stone 
VA ought to make a nationwide checkup. 
Moreover, he warned that if the VA did 
not do a good job house cleaning, his sub- 
committee would undertake a bigger investi- 
gation. Stone dutifully asked the 70 regional 
VA offices to scan their loan operations for 
appraisal irregularities. T. B. King, whose 
title was upped last month from loan guar- 
anty officer to acting assistant administrator 
but whose duties and powers remained about 
the same, reported that the Cleveland office 
had been making too few field inspections 
—4% 10% 


instead of the VA requires. 


Millwork Institute formed; 
painters fight for market 


Lumber, plaster and brick had some new 
bedfellows this month in their stepped-up 
efforts to hang on to construction markets. 
For instance, the Painting & Decorating Con- 
tractors of America were urging new market- 
ing methods on their members to fight against 
the business being lost to the amateur with 
a roller in his hand. One suggestion was to 
push house paint jobs on a time-payment 
basis. (The same idea was being given a try- 
out in the attack on inadequate wiring in 
existing homes. Cincinnati Gas & Electric 
Co. and Union Light, Heat & Power Co. of- 
fered to pay for installation of up-to-date 
wiring in customers’ homes and add the pay- 
ments to monthly bills. The cost may be 
spread over three years.) 

Competition from steel, aluminum and 
plastic led the nation’s manufacturers of wood- 
en architectural millwork into a fight for more 
business last month. At a two-day meeting in 
Chicago, 70 of them formed the Architectural 
Woodwork Institute of Aim: to 
boost use of wooden architectural millwork 


America. 


with architects and others. 

The Institute decided to shoot at an annual 
budget of $100,000. financed by contributions 
of 0.1% of its members annual sales (with a 
minimum of $300). Elected president was 
white-thatched Charles A. Rinehimer, presi- 
dent of Rinehimer Brothers Manufacturing 
Co. of Elgin, Ill. and sparkplug of efforts to 
organize the new group. One worry: elimina- 
tion of gingerbread in design appears to en- 
courage rival steel, aluminum and plastic trim 





in the millwork industry’s major market 
custom built homes, schools, hospitals, col- 
leges and churches. 

The Gypsum “add-a- 
room” promotion to pep up sales by tapping 


Assn. started an 
the repair and modernization market, which 
is variously estimated at $4.5 to $6.5 billion 
a year (H&H, Sept. 53, News). 
Weyerhaeuser Timber Co., worried like 
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most lumbermen over the declining per cap- 
ita use of wood, hired Stanford University’s 
research institute to study future demand for 
American and Canadian forest products. The 
survey, due for completion early next year, 
will delve not only into the competition be- 





tween lumber and other products: president 
J. Philip Weyerhaeuser said it will also “at- 
tempt to illuminate the intra-industry com- 
petitiveness, for example, of hardboards. ply- 
wood, softboards, sheathing lumber. fiber- 
boxes.” 


board, containerboard. and wooden 


oe EOP LE: Equitable drops Parkinson after nepotism 


charge; Grazier named American-Standard president 


New York State Insurance Superintendent 
Alfred J. Bohlinger made an unusual an- 
nouncement on Oct. 29: Thomas I. Parkin- 
son, 71, would soon re- 
sign as board chairman 
of Equitable Life As- 
surance Society, third 
largest insurance com- 
pany in the U. S., one 
of the nation’s largest 


mortgage money 
sources, and a_ large 
owner-builder since 
World War II (Pitts- 


PARKINSON 


burgh’s $50 million 
Gateway Center, and New York’s 1,118-fam- 
Bohlinger 
implied that he had forced the resignation. 


ily Fordham Hill apartments). 


Equitable was in “sound financial condi- 
tion,” Bohlinger noted. But he charged that 
a two-year investigation of Parkinson’s hand- 
ling of Equitable affairs showed “nepotism” 
and “favoritism” in advertising, legal and 
construction contracts. Advertising totaling 
$950,921 was entrusted to a newly formed 
agency controlled by his son, Courtney V. 
Parkinson, who had no experience hand- 
ling such large accounts, Bohlinger reported, 
and much of the society’s legal business 
was concentrated with a law firm of which 
Thomas I. Parkinson, Jr. was a member. 
Bohlinger also criticized Parkinson for 
awarding architectural and construction con- 
tracts for its largest projects to individual 
a charge 
that would find little support among architects 


firms without competitive bidding 


or large contractors. Overlooked by the in- 
surance superintendent was the fact that on 
multi-million dollar construction the hazard 
in error is so great any competitive bid by a 
dependable firm must be boosted high to pro- 
vide a margin of price safety. For its largest 
projects, for instance, the federal government 
has yet to find a satisfactory substitute for 
cost-plus or negotiated contracts. 

Parkinson reacted sharply to Bohlinger’s 
attack, and the implication that he was re- 
Last June he had told 
Equitable’s board that he would retire in Feb- 
$100.000-a-year take a 
After the Bohlinger 
attack, Parkinson said he would not resign. 


signing under fire. 


ruary from 
$36,000-a-year pension. 


post, 


“ 


On Nov. 4 Equitable directors met at the “re- 
quest” of the insurance superintendent. Pres- 
ent were Bohlinger and two deputies, but not 
Parkinson, who had undergone an operation 
for a cataract on his left eye the same day. 
Outcome: after a 12 hour session, the directors 
voted to retire Parkinson as scheduled. 


In booming Bucks County, Pa., when the 
Bristol Township school board found it could 
not afford $2 million to build the schools it 
had planned to serve new Levittown, Builder 
William J. Levitt stepped in with an offer 
to form a nonprofit corporation, build two 
20-classroom schools for $800,000 each and 
lease them to the board at $40,000 annually. 
After 20 yrs. the schools would revert to the 
township. Local officials accepted Levitt’s idea 
enthusiastically. Last month Dr. Francis B. 
Haas, state superintendent of public instruc- 
tion, added his preliminary approval to the 
lease idea. Under Pennsylvania law, the state 
department of public instruction must ap- 
prove all school plans to qualify local com- 
munities for 50% reimbursement of the cost. 
Levitt hoped to find a mortgage investor for 
the schools; if not, he told school men he 
would put up the construction money himself. 


Last spring, 68-year-old President Theodore 
E. Mueller of American Radiator & Stand- 
ard Sanitary Corp. suffered a paralytic stroke 
Forde 


while presiding at a 


stockholders’ meeting, 
and on June 1 Execu- 
tive Vice President Jo- 
seph A. Grazier was 
appointed acting presi- 
dent. Last month Muel- 
ler, still hospitalized, 
was elected board chair- 
man and Grazier elected 
president. Mueller join- 
GRAZIER 


as a $3-a-week patternmaker’s apprentice and 


ed the company in 1904 


rose in Horatio Alger style until he was 
elected president in 1946. Grazier. 50, grad- 
uated from Pennsylvania University law 
school and from 1928 to 1937 was employed 
by a New York law firm. Then he joined the 
secretary's staff of American-Standard, be- 
came assistant secretary in 1939, secretary 
in 1948, vice president in 1951 and executive 
vice president last year. American-Standard 
now has three Canadian and nine European 


affiliates, 46 plants in the US and abroad. 


Most extraordinary switch of the month: Jo- 
seph Lilly resigned as public relations direc- 
tor for New York State Rent Administrator 
Joseph D. McGoldrick to open his own 
public relations firm and was promptly re- 
tained as public relations counsel by the 
Real Estate Board of New York. Ex-news- 
paperman Lilly joined the LaGuardia admin- 
istration in 1934 as secretary of New York’s 


McGoldrick 


finance department, of which 
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Terraflex in Ye" gauge is particularly suited 
for heavy traffic areas. It provides maximum 
wear with minimum care in public areas, 
schools, hospitals, restaurants, etc... . any 
place where beauty, service and low cost 
maintenance must be combined. 
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Terraflex Vinyl Tile 
eee in 2 thicknesses 


for all your floor service and budget requirements 


@ Johns-Manville Terraflex Vinyl Tile is flooring of time- 
proved superiority. Johns-Manville pioneered the first vinyl 
plastic floorings and made the first Terraflex installation in 
1933. It is still in use today and still looks like new. 


Johns-Manville now announces the availability of Terraflex 























in two thicknesses, standard gauge (1-16”) for residential and 
' office installations and Ye" gauge for areas subjected to extra 
heavy traffic. Tiles are 9” x 9” in size. Johns-Manville Terraflex _ 
offers these outstanding advantages: r 
roa i 
@ Far outwears any other type of ree damp mopping usually keeps it 
silient flooring of equal thickness shining clean 
@ Defies grease, oil, strong soaps © Resists moisture and is ideal for ] 
and mild acids below-grade and on-grade instal- I 
@ its nonporous surface keeps clean _lations 
and color bright @ Available in a large range of é 
@ Requires no hard scrubbing, a beautiful colors 
Specify J-M Terraflex whenever your plans call for resilient ; 
flooring. You can depend on its long-wearing beauty and long- | 
time economy to provide a maximum of reliable floor service. : 
For complete information about J-M Terraflex, write Johns- r 
Manville, Box 158, New York 16, N. Y. Terraflex in standard gauge is designed c 
for installation in areas subject to normal 
JOHNS -MANVILLE 
e trafic such as homes, most offices and d 
@ y many business areas 
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later became chief. Lilly was appointed a 
member of the City Tax Commission in 1935 
and became its president in 1941. 


CONGRATULATIONS: To Mortgage Au- 
thority Holman D. Pettibone, upped from 
president to board chairman of the Chicago 
Title & Trust Co., and Title Division Mana- 
ger and Vice President Paul W. Goodrich, 
who succeeded Pettibone as president; John 
D. Small, Pressed Steel Car Co. vice presi- 
dent and former Munitions Board chairman, 
who became executive vice president of Quiet 
Heat Corp.; New York House Architects 
Rudolph A. Matern and Herman H. York, 
whose business has expanded so much they 
reorganized their firm so Matern will handle 
national business and direct a Chicago office 
while York will supervise the firm’s work 
for development builders on Long Island; 
former Home Loan Bank Board 
Kenneth G. Heisler, named general coun- 
sel of the National Savings & Loan League. 


member 


DIED: Joseph P. Tufts, 51, former War 
Production Board housing branch chief and 
special assistant to former HHFAdministra- 
tor Raymond M. Foley for defense housing, 
Oct. 12 in Long Beach, Calif.; Piggly Wiggly 
supermarket pioneer Clarence Saunders, 
72, who spent $2 million to erect two fabu- 
lous Memphis homes, one now occupied by 
the University Club, the other a museum, 
Oct. 14 in Memphis; William Levi (Big Bill) 
Hutcheson, 79, president of the AFL Broth- 
erhood of Carpenters & Joiners from 1915 
through 1951 and AFL first vice president 
from 1940 until the carpenters revolved out 
and into the AFL last summer, Oct. 20 in 
Indianapolis; Edgar Cadmus, 74, New York 
realtor specializing in residential properties 
and former chairman of the NY Real Estate 
Board’s management division, Oct. 24 in East 
Orange, N.J.; Elisabeth M. Herlihy, 73, 
Boston Planning Board secretary, author of 
Boston’s first zoning plan, 1924, and chair- 
man of the Massachusetts State Planning 
Board, 1935-50, Oct. 28 in Everett, Mass.; 
Max Gerber, 56, president of the large New 
York plumbing fixtures manufacturing com- 
pany bearing his name, Nov. 1 in Chicago. 


FHA named seven more district directors: 
Miami: Charles B. Spofford, Jr., avocado 
grower and real estate developer who was a 
US trade commissioner in India from 1922-30, 
in the US legation in Denmark until 1933, and 
for the eight following years director of Agri- 
culture Department offices in Chicago, Kansas 
City, Boston and Philadelphia. James A. 
Adkisson, his predecessor and also a federal 
careerist, was demoted to assistant director. 

Camden, N. J.: Michael Albert, formerly 
chief mortgage credit examiner and assistant 
to the chief underwriter. He succeeded E, 
Kaye Hunter, resigned. Cleveland: Ernest 
G. Davis, former real estate and title firm 
officer, who succeeded Lee M. Toner. Cin- 
cinnati: Edward C. Gabriel, former vice 
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president of Model Laundry Co., who re- 
placed Thomas N. Berry. Springfield, IIl.: 
Harvey H. Nooner, vice president of the 
Mercantile Mortgage Co. of Olney, IIl., took 
over from Robert E. Terhune. Fargo, N. D.: 
A. E. Goldammer, mayor of Lakota for 





seven years, who replaced John Nystul, 
transferred to FHA Washington headquarters. 
Dallas: Architect and housing consultant 
Ellis H. Charles, who was an FHA and 
NHA field officer from 1934-39 and 1944-47. 
He succeeded R. E. Sheperd, resigned. 


Can new field chiefs pep up FHA? 


> A look at Chicago, where new design ideas have met a 
chilly reception before, gives hope but no assurance 


> District Director Moreland, while still a homebuilder, got 
runaround on a somewhat modern house—from VA 


By this month, FHA had named new Republican appointees to head 41 of its 74 district 
offices. The job is traditionally the only political plum in FHA’s generally nonpolitical 
empire (except, of course, for the commissionership itself). Will the Republican directors, 
who head district offices without actually having the full authority to direct their under- 
writing operations, be able to bring FHA’s often-criticized appraisals more in line with 
what builders think they should be? Will they impose more acceptance of contemporary 
design, new materials and construction methods on their permanent civil service staffs? 

For an indication, House & Home took a close look at Chicago, an area where the 
standard of housing design is often derided by architects as one of the lowest in the nation. 


he robust influence of Chicago’s school of architectural greats somehow got lost between 


the city’s expansive lake front and its hinterland, where the little home owner dwells. 


A visitor driving up Chicago’s Outer Drive can see unmistakable marks of such men and 
firms as Louis Henry Sullivan; Frank Lloyd Wright; Ludwig Mies van der Rohe; Skid- 
more, Owings & Merrill; and Shaw, Metz & Dolio. But as the visitor drives inland—where 
the postwar homebuilding booms—he fades into a drab world of tired little houses, nearly 


all cast in much the same conventional mold. 


There have been attempts to explain why the brightness of Chicago’s own architectural 


school should fail to penetrate further into the smoky atmosphere of its own city. Obsolete 


building codes, union restrictions and even the vagaries of Chicago weather have been 


advanced as reasons. Almost everyone will agree that one other influence which has 


tended to standardize Chicago homebuilding upon conventional lines is the policy of the 


FHA district office toward new ideas of design. 


From 1944-53 Chicago district FHA policy- 
makers were Director Edward J. Kelly, who 
died last May 6, Chief Underwriter Carl A. 
Jackson; and Chief Architect William David 
Sorgast. Kelly spent 25 years in the real 
estate business before he became chief FHA 
appraiser in Chicago. He was made director 
in 1943 when his predecessor, Gael Sullivan, 
left for Army service. Jackson and Sorgast 
are civil service career men who have worked 
up through the ranks. 


Solid conservatism. All three were solid, 
conservative types who felt it was part of 
their job to protect investors and the public 
against unconventional ideas. Repeatedly they 
rejected houses designed by architects train- 
ed by Sullivan, Wright or Mies. In their 
FHA eyes, such houses were unproved—if 
not unproved structurally, at least unproved 


economically. Examples: 


> William Hasskarl, a Mies disciple who 
since has become design chief for the Chi- 
cago Housing Authority, submitted a plan 
for a two-story apartment project in subur- 
ban Deerfield. It had 
galleries that eliminated inside halls and 


open second-floor 


Interior baths with forced ventilation 
saved additional hall space, and thus Hass- 


stairs. 


karl figured he could provide modern accom- 
modation for nearby defense workers for 
$10,000 a unit. But Sorgast told Hasskar] 
to get rid of the galleries, provide inside 
halls and stairs. Interior baths, he suggested, 
were bad design. Added cost for such 
$1,000 per unit. After FHA finally 
approved a vastly modified design, the spon- 
sor dropped the venture. He said the added 
cost was a factor, but explained that he also 
had trouble with Deerfield building officials. 


changes: 


> Homebuilder Irving Blietz submitted plans 
s I 


for some town houses in Evanston with 


combination kitchen and utility rooms. FHA 
After built the 
with conventional financing, FHA revised its 


nixed them. Blietz houses 


local standards. But although they might 
now qualify, he did not resubmit them. Now 


he is planning a still more advanced model. 


> Architects George, William and Fred Keck 
brought in plans for new treatment of stone 
window sills in a $200,000 apartment. They 
had a new method for anchoring the sill 

(continued on p. 52) 
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Now you can specify KenRubber for installation 
on concrete in contact with earth 








fill 





earth ae 








New KenSet Adhesive was specially developed 
and made for installing any rubber tile over con- 
crete in contact with earth...if underfloor is at 
least 12” above surrounding grade and drainage 
is away from installation. See diagrams above 
for applicable underfloor levels. 


If underfloor is less than 12” above surrounding 
grade, or drainage is not away from 


installation as shown below 











You can still specify KenRubber with the use of 
waterproofing membrane to prevent capillarity. 
If there is a static head more plies may be re- 
quired than shown in blueprint below. 
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For more information on KenRubber consult the 
KENTILE, INC. Flooring Contractor who is a trained 
and experienced expert... fully qualified to aid you in 
choosing the proper floor for every residential, 
commercial and industrial installation. Call on him 
whenever you wish. For his name and address 

look under rvoors in your Classified Phone Directory. 


KENRUBBER ..... tiv sou whe 


KenRubber is made in the industry’s newest plant which contains 
all of the new equipment and manufacturing techniques recently created 
for rubber tile production. Its colors are cleaner and brighter... its 


marbleization clearer and crisper—free of “muddiness”’! 


Luxurious in appearance...resiliently comfortable underfoot—Ken- 
Rubber is also outstandingly tough with “coiled-spring” strength, never 
soft or flabby. Dirt and grime that grind into other soft rubber tiles, stay 
on the KenRubber surface...are easily wiped away. Occasional wash- 
ings and infrequent waxings are all that is needed to keep KenRubber 


bright and beautiful through years of hardest use. 


Specifications and Technical Data 


INSTALLATION 
Over any smooth firm interior surface that is removed from greases and oils. At left 
diagrams show how new KenSet adhesive makes possible easier, more economical 
installations over on-grade underfloors that are at least 12” above the surrounding 
grade level with drainage away from building. 


INSTALLED PRICES 
Prices range from 50¢ per sq. ft. to 80¢ per sq. ft. for a minimum area of 1000 sq. ft. 
over cement depending on which of the thicknesses is chosen, which color group is 
specified and condition of the underfloor. 


THICKNESSES 


KenRubber is available in .08” and 1/8” thicknesses for normal demands...3/16” for 


extra-heavy duty. 
SIZES 


Standard tile size is 9” x 9”. Other sizes furnished on special order. 


KENTILE, INC., 58 Second Ave., Brooklyn 15, New 
York * 350 Fifth Ave., New York 1, N. Y. * 705 Archi- 
tects Bldg., 17th and Sansom Sts., Philadelphia 3, 
Pa. * 1211 NBC Bldg., Cleveland 14, Ohio + 900 
Peachtree St. N.E., Atlanta 5, Ga. * 2020 Walnut St., 
Kansas City 8, Mo. * 4532 South Kolin Ave., Chicago 
32, Ill. * 4501 Santa Fe Ave., Los Angeles 58, Calif, 
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demand the finest 


The restful, “Cushioned Beauty” of KenRubber soft- 
ens sounds, helps lessen fatigue in stores, shops and 
offices. KenRubber color at right is Connemara 
with Ivy ThemeTile and White Feature Strip. 


Tee an 


The distinctive elegance of KenRubber adds value to every home. KenRubber colors above are Vert Isabelle and Purbeck. 


KENRUBBER for Cushioned Beauty 


TILE FLOORS ° 
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KENTILE, INC., Makers of: 
KENTILE ASPHALT TILE 
SPECIAL (greaseproof) KENTILE 
KENCORK FLOORS and WALLS 
KENRUBBER TILE FLOORS 
KENFLEX VINYL TILE 





















that let them reduce its thickness to 1”. 
FHA said: “No.” Eventually a modified plan 
was adopted, but it added about 1% to the 
final cost of the building. 


Agree—or avoid. Discouragements such 
as these gradually led Chicago architects to 
one of two paths: trim their thinking to what 
Kelly, Sorgast, and Jackson would approve, 
or design only for clients who were willing 
to forego the advantages of FHA financing. 
Some——such as the Kecks—did a little of 
both. They have learned to live with the FHA 


ideas when necessary. When clients can 
afford it, they turn to savings and loans 
(which do two-thirds of the Chicago busi- 


ness, anyway) or to other institutions. 

Gradually, as many non-FHA buyers 
around Chicago accepted a house without 
a basement, a one-story ranch house and 
finally a flat roof, FHA’s Chicago policy 
board began to inch away from its opposition 
to such details. As an example, it approved 
a development of 200 flat-roofed cellular 
concrete houses being built in Sterling, III. 
by the Cellular Concrete Construction Co. 

Still, from disappointing experience, build- 
ers rarely asked for approval of a house 
with an open plan, cavity walls, solar con- 
struction or other major innovations. The 
FHA staff was unable to cite a_ single 
example of a truly modern house it had 
approved. This was the picture in the Chi- 
cago FHA office on July 20, when the 
vacancy caused by Kelly’s death was filled 
by James C. Moreland. 


A powerful Republican. Moreland, 67, 
was best known in Chicago as the leader of 
the most powerful Republican ward in the 
strongly Democratic city. He probably 
could have been Republican county chairman 
if he had wanted it. He was born in a Chris- 
tian County, Ky. log cabin. He came to 
Chicago in his youth and in 1910 won a 
measure of fame as an amateur long-distance 


STILL TOO MODERN for the Chicago FHA office 
was this three-bedroom, 1,208 sq. ft. flat-roofed 
house designed by Barancik, Conte & Associates. 
FHA rejected it two months ago primarily be- 
cause ‘‘the exterior design does not appear to 
be highly favorable from a market standpoint, 
taking into account the proposed selling price 
($21,500—$22,500). A somewhat more pleasing 





runner. He still trains, never smokes and 
seldom drinks. 

Moreland acts and speaks conservatively. 
He seldom gives a direct order. And he meets 
people with the warm, friendly manner of 
a successful politician, As district FHA 
director, he has finally blended two separate 
careers he followed for 40 years: politics 
and building. 

Moreland says he got into building inci- 
dentally. He was working as an advertising 
projection man when his carpenter father- 
in-law quit his job because of a pay cut. 
Together they built two houses. They lived 
in them until they were sold, then built two 
more. Eventually, Moreland set up his own 
company. When he sold all his stock to his 
wife before taking the FHA directorship 
it was set to produce about 100 houses a 
year. 

Son William is now president of James 
C. Moreland & Son, Inc. Two married 
daughters are vice presidents. Moreland’s 
wife, Izora, is secretary-treasurer. She runs 
the office and handles decorating problems, 
but she can swing a hammer better than any- 
one else in the family, says Moreland. 


A flyer in ‘modern.’ Until two years ago 
Moreland houses were pretty run-of-the-mill 
Chicago stuff. Then young Bill persuaded his 
father to take a flyer at contemporary design 
with a two-bedroom ranch using a slab floor, 
low shed roof, exposed beams and a large 
living-room window. 

Moreland laid out a 72-house development, 
then submitted his plans for VA approval. 
They bounced. Moreland protested. Finally 
he carried his fight to Washington. Wash- 
ington, he says, told the Chicago VA office: 
“These plans may be something new to you, 
but they’re not new to the rest of the coun- 
try.” Final VA approval came after 12 
months delay. Moreland did not have the 
stomach to fight for FHA approval. 

Last year Moreland completed and sold 





design would make for greater marketability.’’ 
Other rejection reasons: 40’ lots, no outside base- 
ment entrance; a 2’ instead of a 3’-6” service 
stoop. Barancik said he had no great expecta- 
tion of approval, anyway. Foster Avenue Gar- 
dens, proceeding with conventional financing, 
started 15 houses and planned to erect 25 more 
to fill a 10-acre tract next year. 





Robert 





*. ie IO RL: 
NOW ACCEPTABLE to the Chicago FHA office 
would be a house designed like this model, 
erected by District Director James C. Moreland. 
Last year when he was a homebuilder, Moreland 
did not even try to get Chicago FHA approval 
for this house. Now, as the new FHA director, 
he says: ‘‘l would approve it in a minute.” 


64 of these houses with savings and loan 
financing. This year the firm added an extra 
room off the kitchen and kept building. It 
sold 46 within six weeks after completing 
the first, and continued taking orders for 
more. Basic price for the 1,350 sq. ft. house 
on an 80’ lot is $19,950. Only change plan- 
ned for next year: optional air conditioning. 

Why did Moreland apply for the job as 
FHA director? “My organization felt I de- 
served it after all these years in politics. 
Then, too, it was a way I can retire from 
politics without leaving any hard feelings.” 

What does Moreland hope to accomplish? 
“T want to make FHA a better service to 
builders, who are our customers. The most 
important thing is to improve its efficiency.” 
His first objective: less red tape, speedier 
processing. He will by-pass routine plans 
around the mechanical and heating engineers. 
“Every plan doesn’t need special attention, 
only those where there is some question.” 

His second objective: a “more realistic” 
appraisal policy. “We will be as liberal as 
we can. The office here simply hasn’t kept 
up with rising values, particularly rising 
land values.” 


What people want. What will be More- 
land’s attitude toward controversial details of 
design? One indication is his own house, 
which might be called a middle-of-the-road 
contemporary. He thinks it is “swell.” But 
he may go beyond his own design, he indi- 
cated. One thing Moreland learned well was 
that in politics or business “you’ve got to give 
the people what they want.” 

“People want contemporary design today,” 
he said. “I don’t mean everyone wants it, but 
lots of folks do. I see some houses now that 
I wouldn’t buy, but they are architecturally 
sound and [ don’t think we are entitled to 
say they shouldn’t be built.” 

Will Moreland direct Jackson and Sorgast 
to revise their ideas on proper FHA risks? 

“T don’t think there will be any order. The 
argument over contemporary design was set- 
tled here a year or so ago. I think Chicago 
is moving along pretty well. Of course FHA 
should not underwrite any freakish sort of 
thing.” Each plan, he said, would be judged 
on its own merits. 

Best guess of Chicago-area architects who 
have been dissatisfied with former FHA 
policies: “Moreland might help a little. He 
certainly won’t make things any worse.” 
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To help you END those “come-and-fix-my-lock” 
complaints, Corbin introduces two NEW cylindrical 
locks—the /Jow-cost “Guardian”, the medium-price 
“Defender”. Each offers easy, self-aligning instal- 
lation . . . each assures long, trouble-free service. 
We know your time is valuable—but 5 minutes 
spent NOW in examining these great new locks 
will save your crews hours of expensive call-backs. 
Call your Corbin dealer today. He’ll be glad to show 
you the exclusive features that make the Corbin 
“Guardian” and the Corbin “Defender” the greatest 
lock values in 105 years of Corbin craftsmanship. 


P. & F. CORBIN Division 


The American Hardware Corporation 
New Britain, Connecticut 
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MIAMI CABINET DIVISION 
The Philip Carey Mfg. Co. 
Middletown, Ohio, Dept. HH-11 


When you specify MIAMI-CAREY fans for ventilating kitchen, 
laundry, recreation room and other areas you know you're 


giving your clients real value in performance and beauty. 
Compare all-new Miami-Carey Fans with other makes and 
see for yourself... 


Miami-Carey Fans are better in all these ways! 


€ 


522) 
a 





What's more, you can give your clients MIAMI-CAREY value 
for no more money—and in some cases less—than asked 


Deluxe snow white, baked-on enamel grille 
available on all models. 


Grille designed for maximum passage of air. 
Snap-in assembly on propeller and motor unit 
in all models. 
Convenience plug located forward in fan 
for easy access. 
Long-life, ‘‘hushed quiet” operation. 
Minimum of assembly steps needed for 
installation. 
Two dampers to prevent backdraft. 
(Ceiling models) 
Induction-type motors—no radio or 
TV interference. 


Two self-tapping sheet metal screws allow 
easy sleeve adjustment to desired 
wall measurement. 


for brands without these extra values. You'll find a MIAMI- 
CAREY fan to meet most every installation problem you 


encounter, so get the facts. 


VENTILATION by 





















Ask your Miami-Carey rep- 
resentative for details and 
specifications covering the 
complete, all-new line of 
MIAMI-CAREYventilating fans. 
Or, write to the address below. 


FROM THE HOUSE OF MIAMI-CAREY 


Ventilating Fans e Attic Ventilating Fans e Bathroom Heaters 


Bathroom Cabinets, Mirrors and Matching Accessories 
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For Faster Sales, Lower Costs, Less Risk... 


Build PsH Homes 


Home builders don’t Have to have ulcers — or even headaches. 










fo a tn Note 


Building P&H prefabricated homes is one of the best ways 


to make this construction business easier and more profitable. 


SELL MORE HOMES FASTER 4 bedroom models priced for the $8,000 to 
F P&H Homes, with their quality construction, $15,000 range. 
. high-grade materials and handsome designs, LOWER COSTS 


make your selling job easier than ever. Build 
P&H Homes, and you can offer more home 
— a better home — than any other you 
could build at the same price. You can sell 
to all the important pote a with 2, 3 and 


A P&H Home can be under roof in a day. 
No delay, no waiting for materials, no 
wasted time or materials. Homes arrive com- 
plete with hardware, glazing, millwork and 
trim, ready for erection. 


FINANCING HELP, LESS RISK 
Build P&H Homes and the Builders Accept- 
ance Company, a P&H subsidiary, can help 
you get construction loans when local sources 
are limited. 


P:<H HOMES 


HARNISCHFEGER CORPORATION 
511 Spring St., Port Washington, Wis. 






































Phone Port Washington 611 
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ELECTRIC HOISTS SOL STABILIZERS WELOING EQUIPMENT OVERHEAD CRANES 
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POWER SHOVELS PREFABRICATED HOMES 

















Georgian...Ranch... any style 


TRUSCON DOUBLE-HUNG 
STEEL WINDOWS 




















MARK OF MERIT 
PRODUCTS 


It’s the window with the wonderful, time-tested features. And, 
it is available in an unusually wide range of standard styles and 
sizes that harmonize with and beautify all home styles. Trim, slim 
lines produce clean-cut modern beauty. The cost is amazingly low. 


Truscon Double-Hung Steel Windows cost less to install. They’re 
completely factory-assembled, with all hardware attached, motor 
spring balances and stainless steel weatherstripping built-in. 
Builders simply position and attach to studs or masonry. No 
time-consuming cutting, planing or fitting needed. 


Being STEEL, these windows can’t warp, swell, shrink or rot. 
They’re galvanized and Bonderized, then given a baked-on 
prime coat of paint. That means long life, low upkeep in every 
house you design. 

No wonder Truscon Series 138 Double-Hung Steel Windows 
have become the most widely used windows of their type in 
the world! You'll find more information and specifications in 
Sweet’s; write us for literature describing the complete line of 
Truscon Steel Building Products. 


TRUSCON STEEL DIVISION 
REPUBLIC STEEL CORPORATION 
1056 ALBERT STREET * YOUNGSTOWN 1, OHIO 


TRUSCON® a name you can build on 
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Winfield, 54 x 21" 

















Wilshire, 60 x 25", 72 





x 25 





Cymbria, 42 x 25" 
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Clearfield (for building in) 60x21" 


Kohler enameled iron sinks offer advantages important to the 
housewife at the vital work center of her home. 

The Kohler enamel, acid-resisting clear through, has a spar- 
kling, smiling hue and finish, easy to clean and clean looking, 
no orange peel texture. 

This superior enamel is safeguarded from strain because it is 
fused to a rigid cast iron base. 

Integral enameled drainboards—on both sides if space per- 
mits— provide convenient, self-draining work areas. 

Other advantages include a full-length ledge with built-in soap 
dish, Duostrainers to make the deep basins water-retaining, 
sprayer for rinsing. Chromium-plated fittings match the fixtures 
in style and quality. 


Kohler Co., Kohler, Wisconsin. Established 1873 


KOHLER or KOHLER 


PLUMBING FIXTURES e HEATING EQUIPMENT e ELECTRIC PLANTS 





AIR-COOLED ENGINES e PRECISION CONTROLS 
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Solar-Space House—Equipped with Invisible Soss Hinges 
Architect—David Baker— Washington, D. C. 







EASY TO INSTALL 





COMPLETELY INVISIBLE 










Soss Hinges are completely A full size mortising template 
hidden from view when doors is included with every pair of 
or panels are closed. They're Soss Hinges. This template en- 
the only hinge that lets you ables any good carpenter to 
meet the demands of con- install Soss Hinges quickly and 
temporary architecture for efficiently. 






streamlined surfaces. 










PLEASING TO CLIENTS A SIZE FOR EVERY USE 
















Clients like the distinctive, There's a Soss Hinge for every 
beauty that only Soss Hinges type of installation—AND— 
provide. Also, Soss Hinges give Invisible Soss Hinges have 
to doors a solid, luxurious proven to endure any type of 
“feel” that cannot be achieved climatic condition . . . making 
in any other way! them ideal for bathroom and 






kitchen doors. 
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Specifications for Soss Hinge Al 
No. 218. For other sizes and ki 
adaptations send for Free 
Blue Print Catalogue today. 
















































SOSS MANUFACTURING COMPANY 


21779 HOOVER ROAD « DETROIT 13, MICHIGAN 

















EVENTS 





Architectural League—a series of five evening con- 
ferences on “The Impact of Science and Ma- 
terialism on Art Today” to be held at monthly 
intervals on second Thursdays from October 
through April. For program address Architectura! 
League of New York, 115 E. 40 St., New York. 


National Savings & Loan League fall conference, 
Nov. 8-11, Casablanca Hotel, Miami Beach. 


National Association of Real Estate Boards annual 
convention, Nov. 8-14, Statler and _ Biltmore 
Hotels, Los Angeles. 


Advance School for Home Builders, a two-week 
course, Nov. 9-20, covering market analysis, land 
planning, design and construction, business man- 
agement, labor relations, etc., at the University 
of Illinois, Urbana. Presented jointly by the 
NAHB Research Institute and the Small Homes 
Council of the University. For details address 
Leonard G. Haeger, National Association of Home 
Builders, Washington, D.C. 


Refrigeration and Air Conditioning eighth all-in- 
dustry exposition at the Public Auditorium, 
Cleveland, Nov. 9-12. Hotel reservations may be 
made through Housing Bureau, Cleveland Con- 
vention Bureau, Terminal Tower, Cleveland. 


National Electrical Manufacturers Association con- 
vention, Nov. 9-12, at Haddon Hall, Atlantic 
City, N.J. 


Building Research Advisory Board conference on 
use of porcelain enamel as a large-scale struc- 
tural material, Nov. 12-13, at the National Acad- 
emy of Sciences, Washington, D.C. 


National Building Material Distributors Association 
annual meeting, Nov. 12-13, at the La Salle 
Hotel, Chicago. 


Mortgage Bankers Association of America annual 
convention, Nov. 13-19, at Miami Beach. In con- 
junction, a home show conducted by companies 
offering services or manufactured products related 
to building. 


Building & Loan Association. National Association 
of State Supervisors annual meeting, Nov. 16-18, 
at the Roosevelt Hotel, Pittsburgh. 


University of Houston Lectures—Philip Johnson, 
Nov. 17; Mies van der Rohe, Jan. 7; Buckminster 
Fuller, Feb. 11; Alfred Roth, Apr. 1; Eero Saari- 
nen, May 6. 


Florida Association of Architects convention will 
discuss “Better Architecture through Better Pub- 
lic Relations,” Nov. 19-21 at the Huntington 
Hotel, St. Petersburg. 


US Savings & Loan League annual convention, 
Nov. 20-24, at the Palmer House, Chicago. 


Public Housing seminar, Nov. 24, at the Architect- 
ural League of New York, 115 E. 40 St., New 
York. 


The American Institute of Steel Construction 31st 
annual convention, Nov. 30-Dec. 4, at the Boca 
Raton Hotel and Club, Boca Raton, Fla. 


Competition to encourage design and manufacture 
of new kinds of children’s playground equipment 
of a sculptural nature. Prizes total $2,000 plus 
royalties, Entries, consisting of models and draw- 
ings, must be postmarked not later than Jan. 15, 
54. For entry blanks and program address Miss 
Daniel, Museum of Modern Art, 11 W. 53 St., 
New York. 
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G E T THESE VALUABLE BOOKS 


FREE: 


ro secuRE Dry 


Brick 


TYPE OF 
RECOMMENDED 





Do you and everybody else in your organization 
know what causes leaky brick walls, and how they 
can be prevented? 


Do you know about all the extensive research 
done by the U. S. Bureau of Standards and other 
organizations on this subject —the findings of the 
research—the recommendations that have resulted? 


The two books pictured above tell the story, with 
profuse illustrations. Each book has received a 
citation of merit from the Producers’ Council and 
the A.I.A. Each has been approved by many 
foremost authorities. Each is a real “must” for 
anybody concerned with permanently-satisfactory 
masonry work, 
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SPECIFICATIONS 


RECOMMENDED ine) SECURE 


DRY BRICK Wallis 


These books are not advertisements for our prod- 
uct, Brixment. They are published as a service to 
the building trades. We urge you to mail the 
coupon, below, for your free copies. 


a Louisville Cement Company—Dept. HH-8 
2nd and Walnut Streets, Louisville 2, Kentucky 
Gentlemen: 
Without cost or obligation, please send me a copy of 


i 
each of the two books illustrated above. 4 
i 
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Dura-seal’s one piece jamb 
member has a concave back 
surface, providing a desirable 
flexibility which maintains a 
constant air seal and smooth 
window operation even when 
the sash expands or contracts 
due to changeable at pheric 
conditions. 














Weatherproof 

































§"’ in thickness—this time-tested Underlayment is nailed 
directly to the rough flooring or cemented to the concrete 
slab. Tile or 4%” linoleum is cemented direct to the 
Underlayment; felt should not be used. Under wall-to-wall 
carpeting, no pad is needed. Major savings in labor and 
materials. Send the coupon for complete details. 


the masonry 
paint with 
backhone 








4 


A cement-type masonry paint, “Micro-Milled” for deep 
penetration and smooth finish; fortified with a “backbone” of 
Novamix to prevent flaking, peeling and blistering. Quickly 
preserves and beautifies stucco, cinder and cement block, 
all unpainted masonry surfaces. Use outside above grade or 
on damp interior walls. Send coupon for full details. 


HOMASOTE COMPANY 





TT oun Nl NOVA SALES 
| Sweets ’ Trenton 3, N.J. 





HOMASOTE COMPANY, Trenton 3, N. J., Dept. 47D 
Send detailed, illustrated literature on 
[ Homasote Underlayment [J Novacrete [] All Homasote-Nova Products 


NAME____ 
a a ee 
CITY & ZONE STATE 

















My lumber dealer is 
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“I watch the woman’s point of view," 

says builder Dan Ostrow, “and in my 
Carroll Knolls development at Silver 
Spring, Maryland, I made a test. I gave 
prospective home buyers their choice of 
either a kitchen equipped with a fuel-type 
range, or one equipped with an Electric 
Range. Out of the first 25 buyers, 22 chose 
electric—and within three weeks the three non- 
electric buyers had changed their minds.” ¥ 






A “We've found that potential home buyers are 
interested in electrical equipment,”’ says Mr. 
Oscar Dreisen of Dreisen & Freedman, Silver 
Spring, Maryland. ‘““We know that because 
there were traffic jams when we opened 

our model house, and fifty houses 

were quickly sold. Naturally we 

include Electric Ranges in the kitchens, 
because these are electric homes.” 


NEIGHBORS OR NOT... 


they're close together on Electric Ranges! 





@New home building is a competitive business, particularly in 
the same commfinity. So when two builders feature the same 
equipment—an Electric Range—that means they recognize its 
importance in clinching the sale. Alert builders everywiere 
have recognized that a large percentage of home buyers prefer 
this type of range. Builders use its features to help them sell, 
because it is both economical and easy to use, and assures a 
clean, cool kitchen. No matter what type of homes you dbzi/d, 
the modern Electric Range can help you se// them better, too! 


More builders every day 


are installing ELECTRIC 
RANGES 


in ELECTRIC RANGE SECTION 






we 





Kitchen equipment in the Dreisen & Freedman National Electrical Manufacturers Association 
homes includes electric Yoh magi ei 155 East 44th Street, New York 17, N.Y. 

-Si i i nd ven- 
washer sink with food Roto — ‘ h ADMIRAL «¢ BENDIX +  COOLERATOR + CROSLEY + — DEEPFREEZE 
tilating fan. And the range? Like all the other FRIGIDAIRE + GENERAL ELECTRIC + GIBSON + HOTPOINT + KELVINATOR 
equipment—of course, it’s ELECTRIC! MAGIC CHEF + MONARCH + NORGE «+ PHILCO + WESTINGHOUSE 
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the BONDERIZED 


STEEL WINDOWS OF 











The extra value in Vento Bonder- 
ized Residence Casement Windows 
includes: all casements drilled and 
tapped to receive storm sash and 
screens, operator arm guide chan- 
nels attached with screws for easy 
removal and replacement, if neces- 
sary; ventilator frames constructed 
from the same heavy sections as the 
outside frame. This provides greater 
rigidity and stronger ventilators. 








NEW IMPROVED VENTO BONDERIZED “CHAMPION” 
BASEMENT WINDOWS give extra value because of their 
14-gauge electrically welded frame, fins welded to jamb 
for quick installation and double contact with leak-proof 
watershed sill. A plus value incorporates a redesigned 
latch which assures positive operation under all conditions. 





VENTO “THRIFTY” BONDERIZED BASEMENT WINDOWS 
give extra value because they are a real economy window 
especially designed for lower cost housing. Two positi 
ventilation and easy sash removal. Fin flanges at jambs 
for quick installation. Three sizes, putty type only. 











VENTO FORMED STEEL LINTELS give extra value because 
they permit the use of standard 8” blocks over door and 
window openings. Of 10-gauge steel, with stiffening 
crimp in center. Also formed steel lintels for brick 
constructions. 






















ALSO Vento “Champion” 
Barred Basement Windows; 
Vento “Champion” Utility 
and Barn Windows; Vento 
“Thrifty” Utility and Special 
Type Windows. 


Write us for full information 
and name of nearest 
distributor. 


Some desirable territories 
are open for representa- 
tives, dealers and distrib- 
utors. Write for particu- 
lars. 


STEEL PRODUCTS CO., INC. 
236 Colorado Ave., Buffalo 15, N. Y. 





LETTERS 





PRESIDENT EISENHOWER 
ON THE TIGHTROPE 


@ This month’s Letters department is devote | 
exclusively to the flood of reader comment on 
House & Home’s September editorial which 
urged the government to consider carefully 
the importance and the problems of the 
homebuilding industry.—Eb. 


Sirs: 

I agree heartily with your editorial, “Presi- 
dent Eisenhower on the Tightrope,” and hope 
sincerely that the builders and the mortgage 
companies and the banks will take the sug- 
gestions contained in it seriously. 

At the present time it is my definite feeling 
that the mortgage market is improving to a 
great extent and, if we can keep everything 
under control at this time, the market will 
show a decided change for the better. 

Joun J. Scut.y, vice president 
The Chase National Bank 
New York 


Sirs: 

Your editorial is the finest analysis of the 
situation that I have seen or heard. Unfor- 
tunately, it is six months too late... . 

The homebuilding industry must unite. 
must think clearly and correctly and exert all 
of their energies and efforts toward combat- 
ing the insidious campaign that is being 
waged against the various government-insured 
programs in the housing field; and, because 
of the influence which you and your magazine 
exert, I think that you have a responsibility 
to lead this fight... . 

FRANK P. FLYNN JR., vice president 
National Homes Corp. 
Lafayette, Ind. 


Sirs: 
I am in full agreement... . 
RicHArRD HANSEN, president 


Wisconsin Builders Assn. 
Madison, Wis. 


Sirs: 
... Try as I might, I can’t find anything 
that I should object to in it. 
T. B. Kine 
Acting asst. deputy administrato 
(Loan Guaranty) 
Veterans Administration 
Washington, D.C. 


Sirs: 

Your editorial on the chaotic mortgage 
market is dynamic and to the point and should 
awaken our Washington leadership, who are 
responsible for this dilemma. 

M. A. SarsHIK, president 
20th Century Construction Co., Inc. 
Haddonfield, N.J. 


continued on p. 66 
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MENGEL 











pany FLUSH DOORS 
4 
Make “MiLuion-DoLLar’ EFFECTS 


yet cost less than many domestic woods! 











Genuine African Mahogany has long 
been acknowledged the Aristocrat of 
Woods . . . has long been synonymous 
with “Quality” to architect, contractor 
and home-owner alike. 


Now Mengel offers you the unsurpassed 
beauty and sophistication of genuine 
African Mahogany, in all your doors, for 
less money than you'd pay for comparable 
doors, faced with many domestic woods! 


Why? Because The Mengel Company 
operates its own logging concession in 
Africa’s best Mahogany section, imports 
top-quality logs in tremendous volume, 
and passes the savings on to you. 


Mengel Mahogany Flush Doors and 
Standardor Mahogany Flush Doors are 
designed, engineered and built to be better 
doors in their respective classes. Compare 
specifications and be convinced. 


Door Department, THE MENGEL COMPANY, Louisville 1, Kentucky 
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leit! 


setting... 


Thanks to the 
Sheer Magic of Structural 
Corrugated Glass 


ee oe fe 





This gleaming, rhythmic wall of Mississippi Structural 
Corrugated Glass makes this niche a corner of high 
interest . . . floods the room with softened, eye-easy 
light that flatters furnishings, makes areas seem 
larger. What might have been a gloomy angle has 
been transformed into a bright, cheerful place to 


relax and entertain. Yet, Structural Corrugated glass 


rege a eeu sc eitenaiiae ne 


SCRE he meee ce 


protects privacy completely. 


Think of the many places in the homes you build 
where the modern magic of figured glass can bring 
new sparkle to decorating schemes ... add charm 
... help create a modern mood. Your buyers can 
enjoy all the beauty of glass without high cost, for 
only a bit does so much. Then, too, glass can be 
installed in some cases for less than conventional 
materials. And glass never wears out . . . never 
needs painting . . . never looks old. 
Structural Corrugated Glass magnificiently used in studio apartment created by 
In your next building project make daylighting a artist-designer, Sol Kogen. Installation by Cadillac Glass Co., Detroit, Michigan. 
part of your plans. Specify glass by Mississippi. aint 


Available wherever quality glass is sold. rena 
FILE | 


or write for copy 


MISSISSIPP 
« 0 M P a N Y Write today for free booklet, ‘‘Modernize Your Home With 


Oe: 88 ANGELICA ST. SAINT LOUIS 7, MO Decorative Glass.’ Photographs of actual installations. 
nee Features many uses of this versatile new medium. 
NEW YORK « CHICAGO e FULLERTON, CALIF 





WORLD'S LARGEST MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS 
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COMPARE 


Sell your homes faster with American Kitchens! 


COMPARE 


AMERICAN KITCHENS WITH 
OTHER STEEL KITCHENS! 


1. cost no more, yet are of higher 





2 


3 


> 





grade steel, finest construction 


beautiful design; well-known 
name indicates to your cus- 
tomers that hidden construction 
is also of finest materials 


easiest kitchen to clean—round- 
ed corners, smooth surfaces with 
no dirt-catching handles 


exclusive features that sell 
homes faster include the 15% 
larger sink bowl with no dirt- 
catching ledge, rounded drawers 
that clean as easily as a bowl 


exclusive Roto-Tray dishwasher 
—the one really work-free dish- 
washer that women want most, 


AMERICAN KITCHENS WITH 
WOOD KITCHEN CABINETS! 


1. less costly than quality wooden 

cabinets 

require less installation time, 

less planning time 

no finishing, no painting, no 

staining required 

4. no call-backs or complaints be- 
cause of warping or swelling 

5. no complaints because of faulty 
catches or doors that stay half 
open or sag 


# 


perfect uniformity of sizes means 
perfect fitting 

odor-proof, vermin-proof 

can’t rot, can’t absorb moisture 
fireproof, stain-resistant 


drawers and cabinets far easier 
to clean with no seams and 
cracks found in wooden cabinets. 


Dollars and Cents Wise... 
WAYS BETTER THAN OTHER STEEL KITCHENS [e 
@ ways BETTER THAN WOOD 







ow rr 
— 


. 










American Kitchens Division 

AVCO Manufacturing Corp. 

Connersville, Ind., Dept. HH-11 

Please send me complete information about 
American Kitchens and your new Architects’ 














and Builders’ File. 
Name 
Address_ 
City Zone State 
AMERICAN KITCHENS *2AVCO CONNERSVILLE 
DIVISION i: fie INDIANA 
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LETTERS——tisENHOWER ON TIGHTROPE 


your Sirs: 
I have just read and reread your editorial FP 
ROFIT AIDE about President Eisenhower on a tightrope. ; 





It is the finest expression of the problem 
I have yet seen, and it should receive tlie 
widest publicity possible. In my own languaye 
I have tried to convince Irving Ives and Jack 
Javits of the gravity of the situation, bit 























The exclusive Rev-Citg ; 





of the 
LEDGER... 


4 im 4 
hn NO i 
. ——— 4 Sirs: 
A Frank Cortright read the editorial over and 
he agrees with me that it is a very fine sum- 
. ‘ mation. The admonition to the President cer- 
tainly should be heeded by his advisors. There 


Instant, pleased response to the 


neither has been able to do much to help. | 
think the Administration is tossing the ball 
very gently to the opposition, who will un- 


doubtedly run with it fast in 1954. 
If I were betting I’d lay odds that almost 


anything would be too late to save the situa- 
tion, but if Eisenhower can display not only 
courage but a stroke of genius as well he 


might be able to keep the country in the black. 
Wituram J. Levitt, president 


Levitt & Sons, Inc. 
Levittown, Pa. 


are those of ug who have, as you know, been 
saying these things for some time now and 
apparently not getting our story across. Let 
us hope that your efforts to get us off the 


horns of a dilemma will be more effective. 
Earu W. Smiru, builder-developer |) 
: 


El Cerrito, Calif. 





a 
e 
arched construction prevents “dishing-in” $ sparkling beauty of Tilemaster plastic 
and * wall tile installations helps bring Sirs: 
MASTIC-SEAL RIB* seals mastic in— ° Prompt sales. You and your customers _. . Excellent, ... 
wali H desire the Tilemaster Bev-All deluxe arched Wier A Diewiin eaibic alee president © 
er ov construction because it prevents “dishing- A nies T 2 C, re 4 
in” or cupping. Tilemaster’s rounded epi atee ae ia : 
oan anctisco : 


For QUICKER SALES 
For HIGHER APPRAISAL VALUE 


For TROUBLE-FREE 
INSTALLATION 


7LEMASTER 














contour is engineered in! This exclusive 
feature molded with sturdy Styron with- 
stands hard knocks or blows. 

. Tilemaster installations definitely impart 

e extra value to any home, because the jewel- 
* like beauty, easy maintenance and added 

° luxury are built-in for the life of the house. 
a 

* 


Tile installers prefer Tilemaster plastic 
: tiles! The patented Mastic-Seal Rib seals 
e mastic in—water out, for life ... prevents 
* water damage in shower stalls or any areas 
° exposed to water! Guaranteed perfect color 
e uniformity in 29 “Decorator” colors... 
* Bullseye corrugation on back “locks” tile 
e permanently to wall ... tiles are absolutely 
* square without burrs or edge blemishes . . . 
e and U. S. Bureau of Standards requirements 








Sirs: 
I congratulate you on the skillful handling 


of a complicated subject. 

I have just returned from a trip through 
some 20 states as far west as Los Angeles. It 
is my observation that the mortgage situation 
as to GI and FHA loans is slowly but surely 
bettering itself and certainly the worst of the 
shortage is behind. It is also my observation 
that notwithstanding the increased cost of 
mortgage money, the public is receiving a 

better house at lower costs than at any time 

in the postwar period. 
Mitrorp A. VIESER, vice president 
The Mutual Benefit Life Insurance Co. 





BS : 
a * are bettered. 
Place a straight stick across the top of a * You are assured of continued customer ; 
Bev-All plastic tile. See for yourself the e satisfaction. Newark 
smooth contour, the extra depth that you get . : ‘ ee kr . 
with Tilemaster Tile. - Several choice distributor territories Sirs: 
° are still available. : ; 
DURABLE PLASTIC— © sWOUGe Ob Dedmanennnnnsareneereseode as eel ee ne nares 
careful molding assures perfect uniform bh * action was taken to increase the VA and FHA — 
ity of colors and dimensions. z A-1 PLASTIC MOLDERS, Inc. > allowable interest rates to 414% and by then ; 
EASY MAINTENANCE—- = 1415 Diversey Pkwy., Chicago 14, Ill., Dept. HH-11 “ it was a case of “too little and too late.” The 
cleans with the swish of a damp cloth. ¢ Please send me complete information on the Tilemaster line. ° value of money had moved upward and the 4 
; ay = increased rates were still ineffective. : 
ostiee, CO Architect C) Builder C] Distributor : I do not feel a discount program is a reason- — 
bs my ‘ ei i a able substitute for an effective interest rate. F 
i 2 ; = ee ° Ausrey M. Costa, president } 
oe ° ee, =" oe Southern Trust & Mortgage Co. F 
' ° ita eo Zone__ State Dallas i 
cwevessevecesecivervraereréscecseeesers continued on p. 7) 
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modern desiqn 
an 


nvas 


Color, texture, grace, dramatic ef- 
fect . . . these inherent values of 
modern design are economically 
achieved through the use of canvas. 
Light in weight, yet durable, canvas 
is adaptable to both permanent and 
demountable design and permits 
greater freedom in the use of glass 
by solving problems of solar heat 
control. 


Walter Landor & Associates used 
canvas to outstanding advantage in 
the design of Joseph Magnin's Re- 
sort Fashion Store at Cal-Neva, Lake 
Tahoe. 





FREE: Write today for our brochure 


on canvas applications. It contains 
original and practical ideas, plus JOSEPH MAGNIN'S, Cal-Neva, Lake Tahoe 


helpful instructions for specifying 
canvas. 


Designers: Walter Landor & Associates, Industrial Design, San Francisco 


“We had a real construction problem in designing Joseph 
Magnin's Cal-Neva Store. The problem? Winter snows some- 
times averaging |2 feet in depth—summer season only two 
months long. 


"Our solution? We conceived the Cal-Neva Store as a "Big 
Top" demountable canvas tent. Festive looking and cool in the 
heat of summer, the canvas roof and facade can be stored 
away in the wintertime. Thus, impressive savings resulted from 
the elimination of the need for heavy duty construction. 


“This concept of the use of canvas afforded other spectacu- 
lar advantages. Lighted from the inside at night the tent acts 
as an illuminated signboard visible from far away, creating a 
gala atmosphere tempting to shoppers in a holiday mood.” 


(se, Cancay- 


Walter Landor & Associates 


Industrial Design 
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Highlight Appeal with Low-Cost 





One-piece 





No sleeves or 
covers 
ore necessary 




















Cross member 
Installation 
Double hung 

Equipment "IB" 














Cheerful light and glamorous color-harmony accent modern appeal 
with unique features created of shatterproof Structoglas. Combining 
maximum light transmission and safety with low-cost construction, 
you can easily adapt Structoglas into unlimited dramatic effects 
appealing to brighter living. 












ALLWEATHER 


FULL JAMB BALANCE STRIP 


h Balance Combination 


glass fiber reinforced 


cfogld 5 


saves up to 
60% over installed 
cost of other 
types of light transmitting 
materials. Strong and shatterproof, Structoglas 
can be quickly sawed, drilled and nailed 
to light-weight framing. 










erstrip and Sas 


for quick, efficient 


Sash Mill INSTALLATIONS 


ADJUSTABILITY IS BUILT-IN — Balance tube with semi- 
cantilever action insures weatherstrip contact in all kinds of 
weather. The base of section is always in close contact with 
jomb insuring stability. 


Weath 






















BEAUTY OF DESIGN ... sets off the pleasing quality of fine 
wood sash and frames. Counter-balance springs are con- 
cealed by a functional part of the strip itself. | 

| 





COLD AIR AND DUSTY DRAFTS CONTROLLED... 


by generous area of contact between strip and sash. Tests MODERN CONVENIENCE is added 


with a Structoglas bath partition BRIGHT AND ATTRACTIVE patio roofs 


‘made by the University of Minnesota Institute of Technology or shower screen...easy to clean and windscreens provide privacy 
Testing Laboratory in cooperation with the Weatherstrip ...always fresh in appearance... and protection. Structoglas is 
Research Institute, show that double-hung wood rot and mildew- proof. weather resistant... long lasting. 


windows, when weatherstripped show an infil- wt M B¢ 
tration ratio 6 TIMES LESS than non-weather- 


stripped windows. A 
WEATHERSTRIP 


4” 
e@ Translucent @ Limitless Effects 


@ Shatterproof @ Strong 

@ Beautiful @ Economical 
e Corrugated or flat sheets 
@ Eight beautiful colors 


SEND TODAY FOR YOUR 


FREE STRUCTOGLAS 
REFERENCE FILE 


Research 
INSTITUTE 
| 
2249 North ate Avenue eatherstrip Company 


Chicago 39, Illinois 








REDUCE HEAT in sun-drenched 
rooms with translucent canopies 





Please send information and prices of Structoglas... that let in only 
[_] Allweather Balance Strip filtered natural light. 
{_] Thresholds and Weatherstrip for Doors a ee a a a a aS SS cS SS eS eS eS ce ce ce ee 


STRUCTOGLAS division, Dept. HH-1 
international molded plastics, inc. 
4387 west 35th street, cleveland 9, ohio 


{|_] Metal Trim for Asbestos Siding 


Name 





Please send me complete Structoglas catalog. 
Address 








City Zone State 











COMPANY _ 








ADDRESS 





| 
| 
NAME 
| 
| 
| 
| 
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THIS FURNACE OFFERS A BRIGHT FUTURE 
TO HOME BUYERS!..AND YOU! 


For you there’s the prospect of faster, more profit- 
able home sales—because homes equipped with the 
Bryant “Command-Aire” Furnace promise all the 
delights of year ’round conditioning without imme- 
diately involving its cost. Here’s why. “Command- 
Aire” Furnaces (gas or oil) are companion units to 
the Bryant “Command-Aire” Summer Air Condi- 
tioner. When you install the “Command-Aire” Fur- 
nace, the homeowner gets the convenient option of 
adding the cooling “Twin” at any later time. It sim- 
ply moves in alongside the furnace and employs ex- 
isting duct work. And the price is surprisingly low. 
And whether the homeowner adds air condition- 
ing or not, he has a furnace that’s years ahead in 
design—years ahead in its ability to deliver perfect 
winter comfort at low operating cost. But of particu- 
lar importance to you, it’s a furnace that provides a 
premium home sales feature at no extra cost. 
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Homes equipped with 
a Bryant Command-Aire 
Furnace are just one 
step away from year 
‘round conditioning... 





se the homeowner 
can add the twin Bryant 
Command-Air summer 
cooling unit at any time 
with no change in exist- 
ing duct work. 


For complete information on “Command-Aire” 
Furnaces contact your nearby Bryant Distributor. 
Or simply write: Bryant Heater Division, Affiliated 
Gas Equipment, Inc., 17825 St. Clair Avenue, 


Cleveland 10, Ohio. 


THERE’S NO PLACE LIKE HOME WITHA 


fe bryant 





HEATING 
AIR CONDITIONING 


WATER HEATING 




















































For every building Large or Small 


Th Nowe 
GGLIDE-ALL 


00¢- 








Beautiful, Modern | Smooth, Gliding 


FLUSH PANELS | OVERHEAD ROLLER( 
O 2 


— 

















e@ LOW INITIAL COST ™~ 
Here is the Sliding Door that meets all building and 
budget requirements. Glide-All Sliding Doors are 


@ FLOOR-TO-CEILING AND economical enough for the most modest dwelling, 
STANDARD HEIGHTS 





e@ LOW INSTALLATION COST 


yet with modern beauty and quality befitting the 
e@ DEPENDABLE.. LONG-LIFE finest homes and apartments. The new Flush Panel 
OPERATION Glide-All Sliding Doors add sales appeal to build- 


ings at an actual savings in material and construc- 
tion costs. Glide-All Sliding Doors offer a combina- 
tion of beauty, economy and performance. Write 
SEE SWEET'S CATALOGS FOR DETAILS =— for a free copy Technical Glide-All Bulletin today! 


@ DECORATIVE VERSATILITY 


and are manufactured in the following Plants: 


Glide-All Sliding Doors are a product of 
CHICAGO, 3510 Oakton St., Skokie, Ill, ¢ LAUREL, 
Miss., P. O. Box 673 « NEW YORK, Glen Cove Rd., 


Woobdaut |[nvustaAies INC. 
Mineola, N. Y. « SAN FRANCISCO, 1970 Carroll Ave. 
DETROIT 34, MICHIGAN Address requests to plant nearest you. 




















LETTERS——cisENHOWER ON TIGHTROPE 





Sirs: 

“So round, so firm, so fully packed 

The cigarette slogan was tailor-made for 
your “Eisenhower Tightrope” editorial on the 
current mortgage dilemma! 

You have presented the most comprehen- 
sive, frank and unprejudiced analysis of the 
situation in a most statesman-like manner. 

Now, if you can get the message beyond the 
industry—to the public—it would be a nigh- 
perfect job. 

We would like to distribute 200 copies from 
our model house. 


.? 


CiypE J. VERKERKE 
Alexandria, Va. 


Sirs: 

Your editorial does not get to the problem. 
The problem, as I see it, is that the builders 
and the mortgagees of the country are suffer- 
ing from the remains of price control. When 
the Federal Reserve ceased supporting the 
price of government bonds, price controls 
came off money. In the two years following 
the Federal Treasury accord, all other price 
controls have been eliminated; namely, wage, 
price and even rent control. The only con- 
trols left are the arbitrary interest rates that 
are set on VA and FHA mortgages. In June 
of 1953 the control of interest rates was elimi- 
nated by the devious and, I think, evil process 
of permitting discounts. When the Congress 
gets to the point where it recognizes that it is 
an economic impossibility to keep price con- 
trols on one very small segment of the econ- 
omy, such as interest rates on VA and FHA 
mortgages, and lets the market place deter- 
mine the rate, we will have no more mortgage 
problems. Money will be available to build- 
ers, large and small, at par. Discounts as 
well as premiums are an evil in the financing 
of real estate. A free rate of interest will 
eliminate these evils and make mortgage 
money readily available. It is my opinion that 
all other plans simply make the market 


worse. ... 
W. A. CLARKE 
W. A. Clarke Mortgage Co. 
Philadelphia 

Sirs: 


. .. So excellent that I hesitate to pick out 
any single part for particular commendation, 
but it seems to me that what is said in Para- 
graph 12 entitled “Now that the housing 
shortage is over” needs to be pounded home 
whenever possible with all the force available. 

I read the editorial immediately upon re- 
ceipt of the issue and routed it to the presi- 
dent and others of my association. 

Paut P. Swett, Jr. 

Vice president & treasurer 

The Baltimore Life Insurance Co. 
Baltimore 


Sirs: 
. .. A most comprehensive and concise re- 
port. I agree that the homebuilding industry 


continued on p. 74 
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Mr. Isaac Wolfe, Job Superintendent for on 
this housing project—constructed by O. H. 

Martin Co., Pittsburgh Pa.—really appreci- 

ates how much these special steel trimmed casement units 
speed up the work, cut down operating costs and eliminate 
production “headaches.” 

















t is 
on- 
on- 
HA 
ter- 
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as 
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hat 
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Because they’re advanced in design... 





foolproof to handle...easy to install... 


“Steel Windows only” 


were specified for large housing project. 


T this large Housing Project, 
new special steel trimmed 
casement units were selected for 
installation in all window open- 
ings. In addition to having all the 
advantages of regular steel win- 
dow construction, these casements 
have a unique feature which 
makes them particularly practical 
and economical for this type of 
installation. All trim and finish for 
both the inside and outside of the 
window are part of the basic as- 
sembly. You simply put in one 
unit and the whole window is com- 
pleted. There’s no trim work re- 
quiring the services of a finish 
carpenter. 

It was this advanced design— 
plus the almost foolproof rugged- 
ness of steel construction and the 
speed and ease of installation— 


If you saved only five minutes on each window installation, just think how many hours you'd 


that determined the selection of 
this window for such an extensive 
undertaking. 

More and more steel windows 
are coming to be the first choice 
of architects, builders, property 
owners and managers for large 
jobs like this . . . and for smaller 
projects of every kind. For steel 
is the most sturdy, versatile mate- 
rial for window construction. No 
matter what type of building you 
are designing or specifying, there’s 
a window made of steel that’s just 
right for it. 


* * * 


For more than 40 years United 
States Steel has been supplying 
window manufacturers with spe- 
cial rolled sections of high-grade 
open-hearth steel. 





save on the over-all time of a project as large as this one. 


UNITED STATES STEEL CORPORATION, PITTSBURGH 


* COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 


TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


U-S-5 STEEL FOR WINDOWS 


These advantages of steel windows aren't limited to the builder. It’s easier for the architect to 
design a window to compliment the architectural style of the house when he knows that the 
builder can specify a steel window that fits his plans perfectly. And the realtor and mortgage 
holder know that a house with well-designed, well-constructed steel windows is a better bet 
for them to handle. 
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FOR REMODELING BASEMENTS or attics or for any wall treatment, 34” Novoply is the 
perfect material. Costs less than $10.00 retail for a 4’ by 8’ panel. For built-ins, like 
the ones above, or for sliding doors, 34” Novoply is ideal because it’s easy to work with 
ordinary tools and will not warp. Here’s custom beauty that sells homes. 
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money and add sales appeal 


Increased demand from builders 
and home owners permit 65% 
production increase and sharp 
price reduction. Consistent con- 
sumer advertising builds home 
buyer interest. 


Because of increased demand by builders 
and home owners for Weldwood Novo- 
ply®, production has been stepped up 
65%—and prices have been lowered 
accordingly. 

Cost-conscious builders—and are 
there any who are not?—find that this 
amazing new wood product—“‘the flat- 
test panel ever made’’—cuts costs be- 
cause it is easy to install and finish. No 
taping. No painting. Easy to work. No 
special tools. Novoply can be left natural! 
in beautiful pine or California redwood. 
Or it can be stained or waxed as in 


photograph on the left. 

Novoply walls set your homes apart 
from the crowd. They provide that extra 
custom touch so important to today’s 
home buyers. Novoply sliding doors 
won’t warp or stick. Novoply built-ins 
are easy to make. 

Note the “textured” look of Novoply. 
Yet it is smooth and flat because of the 
special bonding process which builds up 
layers of wood flakes to form varied 
patterns. Novoply is warp-free and is 
good two sides. Sizes 4’ by 8’, 36” thick: 
many economical sizes in 34” thickness 
from 30” by 60” up to 4’ by 8’. 

National advertising of Novoply and 
other Weldwood products, month after 
month to upwards of 14 million home 
owners, assures you of nationally ac- 
cepted products. 

See your nearest United States Ply- 
wood or U.S.-Mengel showrooms . . . or 
visit your Weldwood lumber dealer. 


All Weldwood products help sell homes—fast! 





PLANKWELD® is an ideal panel for home mod- 
ernizing. Goes directly over,old walls with- 
out furring. Beautifully prefinished. Comes 
in 6 woods. Edge grooves conceal nails. 


Weldwood 


United States Plywood Corporation 
WORLD'S LARGEST PLYWOOD ORGANIZATION 
55 West 44th Street, New York 36, N. Y., and 


U.S.-Mengel Plywoods, Inc. 


Louisville, Ky. 


DISTRIBUTING UNITS IN 60 PRINCIPAL CITIES 
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View, if BECAUSE NOVOPLY is “‘the flattest panel 
if ever made” it is virtually warp-free. That’s 
(fj why it is so extensively used for sliding 
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doors like this one of redwood Novoply. 








WANT AN EXCITINGLY different wall treat- THIS IS THE KIND of advertising you'll be 


ment foryour homes? Use new, 3-dimension 


al Surfwood® to add an eye-stopping rustic 


touch that sells! Never needs refinishing. 


FREE 





Weldwood, 
Plankweld, 


United States Plywood Corporation 
55 West 44th Street, New York 36, N. Y. 


- seeing throughout the year—in full color. 
Weldwood advertising reaches over 14 
million home owners and prospects a month. 


HH-11-53 


Please send me 24-page Contractors and Builders Book 
packed full of Weldwood data and specifications. Cc] 


Novoply and PE ckecgcdecadddeddngnana asks ieessesiteqcankGnhes do 

Surfwood are 

trademarks PEs Sacuccrcdcuvdacunccasanedsancusanenebinteeanenneeaawe 
Ge ev kacectacrddadectacancésavtaksaceuabanl STATE. 2c ccccccccce 
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EMERSON-ELECTRIC ATTIC FANS 


Cool attics mean cool homes and 
cool families... sales assurance for 
architects and builders. 

Today, when year ’round comfort is 
of top importance to home buyers, it 
will pay you to add Emerson-Electric 


Attic Fans to your plans and specifi- 
cations. And by installing these fans 
during original construction, your 
clients save half the installation cost. 


Write for complete installation data 
at once. Ask for Bulletin No. 608. 


THE EMERSON ELECTRIC MFG. CO., St. Louis 21, Mo. 


j eo» Also Specify Emerson-Electric 
¢ » H 
A ws Kitchen Ventilators 
>e. You add “Kitchen Appeal” to your 


homes when you specify Emerson- 
Electric Kitchen Ventilators. Wall 

and ceiling models available for easy 
" installation in any type construction. 


EMERSON “<> ELECTRIC 





FANS « MOTORS ae. —s=— - APPLIANCES 





Sans SE SS SS So <emee 




















5 
FREE FAN CATALOG aera 
| 

| THE EMERSON ELECTRIC MFG. CO. 
| 
$t. Louls 21, Me, Address. 
Send us your illustrated | 
| dn for ‘53. City State | 
L 
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should not seek favors from the government, 
but it is looking for a workable program 
which would permit it adequately to house 
the people of this country... . 

Lower down-payment requirements, particu- 
larly in housing selling between $12,000 and 
$15,000, would be a tremendous help to the 
people who need new housing. 

One phase of the mortgage market which [ 
did not see mentioned in your editorial is the 
fact that the average life of a mortgage loan 
has been approximately eight years. That in- 
dicates that the amortization period could be 
lengthened. The financing people would still 
make money; each time a home is refinanced, 
the purchaser pays the usual closing costs. 

W. ARTHUR SORRELL, executive secretary 
Associated Home Builders of Louisville 


Louisville, Ky. 


Sirs: 

I heartily endorse your views. It is very 
gratifying to know that our homebuilding in- 
dustry has such an able spokesman as you to 
present its problems to the government and 
people of our nation. 

Encouragement of the $7,000 and $8,000 
house is a fallacy. It is virtually impossible 
to build this price house in our locality; and 
even if we did, no one would want it regard- 
less of the financing. There is a greater need 
in all parts of the country now for three-bed- 
room houses than for two-bedroom houses. 
FHA’s rules should be flexible enough to en- 
courage this change or any other change that 
evolves within the industry. 

Why do we need both an FHA and a VA? 
They are both doing basically the same job; 
yet we must get commitments from both agen- 
cies to have well-rounded financing. This in- 
creases cost through additional paper work, 
red tape, and needless delays. There is no 
need for price control in the homebuilding in- 
dustry such as exists under the VA policy. 
Competition has taken over this function in 
the last year. 

Russet P. MILter, president 
Russell P. Miller, Inc. 
Contractor & builder 
Pittsburgh 


Sirs: 

Your article is outstanding, with a very 
broad grasp of the problems of the mortgaze 
profession as well as national problems. ! 
know the mortgage profession is deeply ap- 
preciative of the interest and attitude that 
you have taken. 

Mortgage bankers should seek a combina- 
tion of the appraisal staff of FHA and Gl 
loans so that either appraisal would be ac- 
ceptable to either agency; preferably this ap- 
praisal staff should be a salaried one but 
could well be a fee appraisal, should that 
appear to be desirable. The VA should re- 
lease the GI appraisal as being the maximum 
sale price and should use only the appraisal 


continued on p. 78 
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TEE-COR is the construction we 
know you'll want when your name is be- 
hind the performance. 

TEE-COR is the construction that had 
to wait until Morgan's Experienced 
Doormakers engineered and perfected 
it for complete dimensional stability . . . 
with resistance to stresses and strains, 
crosswise, lengthwise, diagonally. 

TEE-COR is the construction that brings 
to the hollow-core market, a door that 
needs no apology, a door that main- 
tains the reputation of men who plan, 
supply, and build fine homes. 

















Both Interior and Exterior TEE-COR 
Doors are available in standard sizes. 
Exterior Doors available with V- 
Grooves and various light arrangements 





PATENT PENDING 


Send TEE-COR Information 


(J Interior TEE-COR [] Exterior TEE-COR 


MorGz GAN 


\ WOODWORK 
te ieee 





y INDIVIDUAL 


Stow é COMPANY 


ADDRESS 











I MORGAN COMPANY, Manufacturers, OSHKOSH, WISCONSIN 


Hollow-Core Door Installations... 


Before you stake your reputation on 


designed and built hy MORGAN | 


The face is sanded (light-ray-controlled) 
for the smoothest, level finish. 

The core is a full field of precision- 
spaced, resin conditioned wood fibre 
blocks, in T formation, so arranged to 
equalize the tension of hanging, swing- 
ing, and atmospheric changes. 

The surfaces inside the door are coated 
with moisture-repellent urea resin glue, 
and electronically bonded to the T-Core 
and frame. 

The stiles and rails are solid and straight, 
bonded to both faces to resist moisture 


MORGAN ...makers of great doors for 98 years [MORGAN 
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Nterling: 


HARDWARE 














No expensive callbacks for 
adjustments when you use 
Sterling Sliding Door Hard- 
ware. Sterling design-per- 
fection makes every installation easier. Sterling 
keeps more profit in the sale... less cost in 
the upkeep. Complete packaged sets of Sterling 
Hardware are available for most door openings. 


STERLING HARDWARE MEG iC Oui! °°: 


2345 WEST NELSON STREET.#, C 
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Architectural File « Light Construction File 


Mi Tames VISIT OUR DISPLAYS: 
‘— : ‘ : Architects Samples Corporation, N.Y.C. 


Chicagoland Home Building Center 
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Buying a home is the biggest single purchase the average American 
family will ever make. To pay for that home will take at least 
ten to fifteen percent of the buyer’s net lifetime earnings. It’s only 
natural for him to demand that you, the builder, use only the 
highest grade materials. 


In every industry, 
every type of product, 
there is always one 
outstanding symbol of 
quality. Like “Sterling” 
on silver, the name 
“MALTA” on wood 




















window frames and units 
means there is nothing 


better. 


Architects and builders 
who specify and use 
MALTA windows will 
benefit from steadily 
increasing customer 
satisfaction. See your 
nearest MALTA dealer 
or write for complete 
details. 


MALT-A-MATIC windows 
have ALL the wanted fea- 
tures—easily removable 
sash, full weatherstripping, 
adjustable tension on 
guides eliminates rattling 
and assures easy, finger- 
tip operation. 


MANUFACTURING 


Supreme Quality Since 1901 


Member Ponderosa Pine Woodwork Assn., and N.W.M.A. 
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At last! Economical Plastic Wall Tile 
that assures “TROUBLE-FREE” installations! 


NEW MATICO PLASTIC WALL TILE! 


Now you can use economical plastic wall tile without worrying about installation 
problems. MATICO SuperDeLuxe Plastic Wall Tile has a positive double 
water-seal that keeps moisture out—always. It’s made from pure virgin poly- 
styrene. 64/1000 of an inch thick, MATICO plastic wall tile stands up under 
even hardest wear. Colors always match perfectly . . . it’s guaranteed not to dish 
..it adheres permanently ...and it’s especially designed to prevent adhesive 
from oozing out at the joints. 

MATICO plastic wall tile is stingy with adhesive, too—actually saves you money 
on every job. It’s available in 15 sparkling colors—in solid and marbleized tones 
... has a gentle, deep “jewel” bevel and a durable, sparkling finish. 

Yes, MATICO plastic wall tile sets a new standard for the industry in design, in 
beauty, in economy. Send for details and installation data today! 

Most colors also available in the MATICO De Luxe line—the economical stand- 
ard gauge plastic wall tile. 


Dept. 14-11 


MASTIC TILE CORPORATION OF AMERICA 
Mfrs. of: Confetti *° Aristoflex * Parquetry * Cork Tile * Asphalt Tile * Plastic Wall Tile 
Joliet, Hl. Long Beach, Calif. Newburgh, N. Y. 
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America’s Finest Garage Door 


This Berry Door was designed by 
a builder! Its every feature was 
put there to help you sell homes 
and cut your building costs. It's 
fully rustproofed, factory painted, 
and opens or closes with floating 
ease. You can paint it any color 
to make it harmonize with your 
outside coloramics. AND... it'll 
last a lifetime under any climatic 
conditions found in the United 
States or Canada. Write us today. 
Get all the amazing details on 
this sensational new Berry 
Garage Door. Use handy 
coupon! 





Cost conscious builders from coast 
to coast are switching to this new 
Berry Garage Door. If you're not a 
Berry Door dealer write us today for 
the name of your nearest jobber and 
start cashing in on the tremendous 
demand for Berry Doors. 








CUT BUILDING COSTS- 


increase the beauty of 
your homes with the 


NEW REVOLUTIONARY 


GARAGE 
DOOR 


Exclusive 
Stabilizing Arms 
ends side sway 

» 


Exclusive 
Adjustable Weather Seal 
speeds installation 


@ 
Exclusive 
Diagonal Grid Design +NHEW 
gives great rigidity 
e 
Exclusive 
Factory Installed 
Latching Mechanism 
speeds installation 
* 
Exclusive 
Sound Deadeners 
gives quiet operation 
* 


Exclusive 
Auxiliary Lifting Arm NEW 
gives five times more 
bearing area 
© 

Exclusive 

Adjustable Track vovoe Td 
speeds installation 


ATTACH TO LETTERHEAD AND MAIL TODAY! 


STEEL DOOR CORP. —pDept.1a 
359 S. Jessie St., Pontiac, Michigan 
|] 1am a builder. [_] lam a dealer. 


Rush me full details on the new Berry Garage 
Door andname of nearest| |dealer| | jobber. 


Name 
Address 
City State 











STEEL DOOR CORP. 


PONTIAC, 


MICHIGAN 
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for mortgage-guaranteed purposes, permit- 
ting the veteran to pay such price as he might 
elect for the home that he wishes to buy, thus 
making the VA and FHA equable in this 
respect. 

FHA should immediately increase the rate 
on their debentures to at least the equivalent 
of the last issue of government bonds, namely 
314 and possibly 314 debenture rate; and in 
place of making those debentures on most of 
their insured loans mature three years after 
the original maturity of the loan, these de- 
bentures should mature ten years from date 
of their issuance. 

The Administration should empower the 
Federal National Mortgage Assn. to trade any 
of their 4% mortgages, whether FHA or VA, 
for government bonds par for par without 
issuing any take-out for such loans sold by 
Fanny May in this category. 

Upon their 414 and 414 mortgages, I be- 
lieve that they should continue to sell these 
mortgages and issue take-out commitments at 
prices as now fixed. Any government bonds 
acquired should be turned into the Treasury 
at par to repay the money borrowed by Fanny 
May from the Federal Treasury. 

FHA and VA, but particularly FHA, should 
be removed from political influence and estab- 
lished to operate upon their own income with- 
out appropriations from Congress. FHA has 
the income already established to permit this, 
while VA has a revolving fund of about $250 
million, the income from which could be used 
for operating expenses... . 

R. O. DEMING Jr., president 
The Deming Investment Co. 
Oswego, Kan. 


Sirs: 

I certainly agree with the conclusions at 
which you arrive. Anything we can do to re- 
tard the obsolescence of the 44 million exist- 
ing homes is equally as important as new 
building, as it is the total of these two that 
makes up our housing picture. . . . 

DarreEL M. Hott, vice president 
The Towle Co., realtors 
Minneapolis 


Sirs: 

...I1 believe President Eisenhower is doing 
a better job than Truman did. 

It is the builders’ intention to make every 
effort to ride through the present crisis; and 
with any help from the insurance companies 
and savings banks, we will do the job. ... 

Joun B. Goopwin, regional vice president 
Vational Association of Home Builders 


Vem phis 


Sirs: 

... Very interesting and timely. ... 

Due to the various states’ insurance depart- 
ment regulations, insurance companies can- 


continued on p. 82 
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MAAS & WALDSTEIN CO. }..4": 


Newark, N. J. © Chicago ® Los Angeles 


"Williams Green’’ color-flecked PLEXTONE styled by Beatrice West 
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The Most Amazing Paint Development 
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SINCE 1876 


A REVOLUTIONARY NEW COLOR 
RESOURCE FOR ARCHITECTS 


Color with brushed-on paint has been limited to solid tones 
or wipe-on coats. Multicolor effects have been achieved by 
time-consuming effort, or the use of expensive wall coverings. 


Now, with color-flecked, textured PLEXTONE, you can create 
unlimited multicolor combinations of contrasting hues of 
solid colors and achieve the subtle beauty of textured wall- 
paper. The color flecks in PLEXTONE are “through-the-film.” 
They are part of the film and cannot wash nor wear off. 


Color-flecked PLEXTONE produces a lasting bond to any 
material commonly used in building interiors—plaster, gyp- 
sum wallboard, hard board, plywood, solid wood. concrete 
and metal—and makes possible dramatic color schemes 
no matter what the underlying surface. One easy-to-apply 
spray-coat completely covers primed dry wall seams and 
minor imperfections in interior finish. 


A NEW VEHICLE FOR DECORATORS 


Would you like to see in one spray coat... 
© a textured painted surface with hiding power of 
the best stippling ® the dramatic effect of the most 
skillful spatter-dash painting ¢ the restrained 
beauty of high-grade textured wallpaper? 


You can produce all three — color, texture and spatter-dash 
effect — in one easy-to-apply coat with color-flecked textured 
PLEXTONE. Subtle tones-on-tone, or a circus of brilliant 
colors can be sprayed at one time, from one gun, in one coat 
that covers COMPLETELY! 


You can choose from twelve color-flecked PLEXTONE colors 
styled by Beatrice West, famous Color Consultant and Inte- 
rior Designer, for modern or traditional interiors, or for large 
projects you can create your own palette of PLEXTONE. 
Color-flecked PLEXTONE is flat and gives a textured surface 
-when applied. It adheres firmly to all commonly used inte- 
rior structural materials. 
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AN EASY-TO-USE COST-CUTTER 
FOR BUILDERS 


*  Color-flecked PLEXTONE is applied in one coat with ordinary 
spray equipment. It bonds tightly to all common building 
materials. One coat completely covers minor imperfections 
in primed taped wallboard joints, trim, plaster and other 
interior finish — eliminates costly preparation work on the 
paint job. 

There is no spray dust! Result: A quick, easy job — no 
“do-overs” — no messy clean-up. 


Color-flecked PLEXTONE can be applied to interior surfaces 

— in new construction or in building modernization — before 

plumbing and lighting fixtures are installed. Color-flecked|) Gaor- 
PLEXTONE is amazingly resistant to chipping and abrasion “ 
— stands hard scrubbing, abuse — and touch-ups defy detec-f} one of 1. 
tion! Soil marks left by workmen are easily washed off.) notions st 
Minor damage can be covered with a quick touch-up thatf) 7!" 
cannot be detected! 


in custom 


A BOON TO OWNERS AND 
MAINTENANCE MEN 


Maintenance men can now look on with steady nerves andi 
normal blood pressure as children romp through school halls 
and smudge and smear them — as the careless delivery man 
bumps and scrapes his way into the building — as the doo 
dlers mark and scrawl. With color-flecked PLEXTONE no red 
harm is done. Ink, mercurochrome, crayon, pencil, and othet 
soil can be whisked away with common household solvents, 
detergents or soap and water. Or you can even sandpape! 
stubborn spots. And if some really rambunctious individud - 
gives color-flecked PLEXTONE a workout, nicks and gouge! : 
can be covered up with a once-over spray so completely and§’ 
perfectly that the touch-up job will defy detection. 


Color-flecked PLEXTONE cuts maintenance cost way, wa 
down. It can be cleaned thousands of times with soap and 
water—or scoured with abrasive kitchen cleansers — with GET 


out affecting its original rich, textured color-flecked beauty 
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Cacor-Heckeo PLEXTONE 





in 100 Years 


Can you imagine a one-coat flat interior enamel — 
integrally color-flecked with one or more harmoniz- 
ing colors— that has the soft beauty of wallpaper 
— yet so rugged that it can be sandpapered with- 
out marring the surface? That's PLEXTONE — the 
NEW color-flecked miracle paint of the Century ! 


ENAMEL 





Thousands of homes, apartments, 
offices, schools, hospitals, hous- 
ing projects, and other types of 
structures have already been 
painted with color-flecked PLEX- 
TONE. Here are typical comments 
from recent letters: 


. we like it more as 
time goes on. Its tough- 
ness and washability have 
won it many friends.”* 


“Your Plextone was a real 
‘conversation piece’ among 
the crowds that saw the 
houses. There is no doubt 
Plextone helps promote 
sales,"’* 


. five days after the 
opening of the sample 
house, forty homes were 
sold. Plextone has been a 
fine sales feature . 


“WILLIAMS GREEN" 


One of twelve decorator color combi- 
nations styled by Beatrice West. Also 
available in twelve solid colors and 


in custom colors for large projects. : 
names on request 





cay is acrubbable."thaasehde’ ol 
soap and water or detergents will not harm | . 











FACTS ABOUT AMAZING Cacce-Aecxer PLEXTONE 


@ one spray coat covers completely 


@ easy to apply with ordinary spray equip- 
ment and spray techniques 


@ no spray dust 


@ bonds firmly to all common interior build- 
ing materials 


@ covers minor imperfections in interior finish 

@ comes ready-to-use 

@ finish is flat 

@ color flecks are “through-the-film’ — will 
not wear off 

@ finished job has textured surface 


@ decorator colors styled by Beatrice West — 
twelve color-flecked, twelve solid 


custom colors for large projects 
cleans easily 


stands hard scrubbing and scouring 


stands abuse—resists wear, abrasion, 
chipping and cracking 


can be touched up without showing 


Give color-flecked PLEXTONE 
the “3-way” test. Mark it with the 
Kiddie’s favorite wall devastator 
— Wax Crayon! Then...... 


1. Clean it with alcohol, gasoline or 
carbon tetrachloride 

2. Wash with soap and water or a de- 
tergent and water 

3. Sandpaper any faint traces of color 

left with 00 sandpaper — you'll not 

mar the surface. 


Prove it yourself! Send for FREE jumbo 
color chips, PLEXTONE sample and 
complete application data today. 


MAIL COUPON NOW! 


> MAAS & WALDSTEIN CO. 


PLEXTO NF 2123 McCARTER HIGHWAY, NEWARK 4, NEW JERSEY 
Midwest Division: 1658 Carroll Ave., Chicago 12, Illinois 


~_— Pacific Coast Division: 


Smith-Davis Co., 10751 Venice Bivd., Los Angeles 34, Calif. 








Maas & Waldstein Co. 
PLEXTONE Division 
2123 McCarter Highway 
Newark 4, New Jersey 


COUPON 


Gentlemen: | want to make the ‘‘3-way'’ test on PLEXTONE. Please 
rush FREE color chips, PLEXTONE sample and application data. 


NAME ci galt idtasaien 





TITLE (or occupation). EE * 





COMPANY 


Fe Se ee ee 





CITY. = On 





SEND house E SMES SOAR 












aluminum 
AWNING 


A®R-VUE 
WINDOWS 


COMPLETELY WEATHERSTRIPPED 


At last! A moderately priced, 

heavy-duty, aluminum 

awning window with every 

important window feature, 
available to you for immediate 
delivery! Install these 

beautifully designed windows 
in the houses you build 

—and watch sales soar! 












@ Heavy Gauge Extruded Aluminum 


Frame section 63S-T5 25%” deep 
for greatest strength 


@ Quick, Easy Installation 
Simply tighten 4 screws in ready- 
made frame buck holes for quick 
installation 


@ Shipped Complete 
Operator is built in yet is easily 
removed—no extra parts—no 
adjustment necessary. Cuts labor costs 


@ Easy To Glaze 
All vent glass is 11” in height through 
all standard sizes, while there are three 
widths that cover 12 stock sizes 


@ Designed For Interchangeable 


Screen Or Storm Sash NOTE—4 vents for 


@ No Lubricating standard 2-4 windows 


Sash operating mechanism rides on 
seif-lubricating nylon plastic bearings 


@ Concealed Hardware 
Housing keeps grit and dirt out, 
yet parts are readily accessible 
for proper maintenance 


EXCLUSIVE TERRITORIES OPEN 
Write, wire or phone Dept. HH-11, 
R. B. Leonard, Inc., for full details. 


os h. B. SD ulcnd, Ini 





5775 N.W. 35th COURT « MIAMI, FLORIDA 
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not lend in most cases over 66 2/3% of the 
appraised value of a property. If this ruling 
could be changed to 80% and if the various 
insurance companies were satisfied that amor- 
tization was sufficient to offset depreciation 
and obsolescence, a new plan could be worked 
out which would be advantageous to the 
lender. 

I cannot see why it would not be good 
business for insurance companies to make 
conventional loans on a 20- to 25-year plan at 
514 to 6% interest and require an equity of 
20%. This would allow a good net return, 
would stimulate business in general, and 
would give many white-collar workers the 
opportunity to own a home... . 

Pau. E. GREER 
Paul E. Greer Mortgage Co. 
Tucson, Ariz. 


Sirs: 

. There is one source for mortgage money 
which we here in Detroit feel should be ex- 
plored. 

The different pension funds, both municipal 
and private, have a tremendous amount of 
money invested in government bonds, and this 
figure is growing annually in astronomical 
figures. FHA mortgages carry every require- 
ment of safety that a government bond does 
and have the additional advantage ot a much 
higher rate of return as long as the mortgage 
is not in default, and the same rate of return 
in the form of government debenture if it is 
necessary to foreclose on a mortgage. 

Some of the pension boards are now invest- 
ing a portion of their money in FHA-insured 
mortgages but all too few of them are not 
aware of the security involved in an FHA 
mortgage. .. . 

Harry J. Dursin, director-secretary 
Detroit Housing Commission 
Detroit 


Sirs: 

. I thought so much of this thorough 
analysis of the situation that in my testimony 
in Al Cole’s shirt-sleeve meeting in Birming- 
ham recently I asked that this editorial be 
put into the record and at the luncheon after- 
ward I urged him to study it carefully as I 
felt that it was the best summation of the situ- 
ation that I had seen so far. 

RicHarp Hart Brown 
Birmingham, Ala. 


Sirs: 

The talk throughout the industry was “Raise 
the Interest Rates.” This was to be the cure- 
all. It should have been labeled the “kill-all.” 
The industry is in a state of confusion, the 
like of which none of us ever dreamed could 
happen. Large project builders have been 
on the “gravy train” too long, all at the ex- 
pense of the small homebuilders who could 
not compete with them in a volume market 
We are all familiar with project builders who 
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POLLMAN | 
HOMES 


That’s the story at Westchester Estates—a 
new 85 home development on Cleveland’s 
suburban West Side. This new 3 bedroom, 
L-type Pollman Home was built for a model 
home showing—a buyer signed the purchase 
contract two weeks before the doors were 
open. On opening day, contracts for nine 
other Pollman Homes were sold. 


A wonderful story in today’s market? Yes— 
and Pollman Builders in other areas con- 
tinue to report similar sales experience. If 
you are a builder who would like to learn 
more about this salable line of factory as- 
sembled homes, write us. We will be glad 
to have a factory representative call. 






Dallmon 


THE THYER iH MANUFACTURING 











Westchester Estates—North Olmsted, Ohio 
85 Poliman Homes to be erected 
Builders— Westchester Estates Company 
Construction Supervision— Weiss and Motsch 
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Pollman Homes are designed by noted American house de- 
signer, Richard B. Pollman. The popular L-type plan features 
3 bedrooms, plenty of closet space and a floor plan that 
eliminates family traffic problems. If you are located in the 
Southern or Gulf Coast States, we suggest the Southerner 
Line of Pollman Homes, designed for warmer climates and 
manufactured in Collins, Mississippi. 


2853 Wayne St.—418'4 E. Pearl St. Dept. 4 
Toledo, Ohio Jackson, Miss. 


CORP. 
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STOPS BLOTCHING! 


Unsealed 
plywood 





Unsealed plywood blotches 
when stain is applied 


Since all wood surfaces have unequal porosity, they should 
e sealed before staining. If not, the stain soaks deeper 
into soft areas than hard areas. This causes blotching 
and streaking, permits uncontrolled grain raise through 


the stain—often ruins the appearance of the wood. 
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__Rez-sealed 





a 


plywood 


Rez-sealed plywood stains evenly 
without blotching 


Clear Rez Sealer and Primer equalizes wood porosity 
—actually penetrates and seals the surface pores so that 
stain coats “lay” evenly without a streak or blotch. Clear 
Rez and White Rez are wood sealers. ‘The five Rez Color 


Tones are sealers and will provide finish coats as well. 
Laux Rez: Reg. U. S. Pat. Off. 
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TO MAKE YOUR HOMES 
DISTINCTIVE 






BR NEW Fenestra RESIDENTIAL 
PROJECTED WINDOWS 


These are “rain-shedding” windows! The projecting 
vents permit draft-free ventilation in amzy weather 
and protect walls and furnishings from rain. 

The graceful, horizontal lines of these new Fenestra 
Projected Steel Windows add to the long, low, 
streamlined look of your homes. They are easily 
installed—come complete with casings (all standard 
Fenestra Casement fittings can be used, such as 
metal trim, mullions, fins, etc.). And they are avail- 
able Super Hot-Dip Galvanized so painting is 


unnecessary! Fenestra Metal Screens go on quickly ee NEW Fenestra WINDOWALLS 


and easily from inside. 










































































This is a “big-view” window. You get more glass 
salle —— area (more light and view) because the steel frame 
ww v1 ie is strong and rigid without being du/ky. You get 
’ ™ . . . . 3 . 
HERE + ve e fo controlled ventilation through awning-type venti- 
N ’ BOLT-ON UNITS © : iad . i : . . P 
a aaaeneen ef M lators even in dow npouring rain. Designed so that 
ARE p22 poeta ae Fenestra Metal Screens slip on from inside the room. 
By i: ras WITHOUT USE 211 The new Fenestra WindoWall will also take 2” 
¥ + termes fleece \ = os ; 
THE ° i tan insulating (double-paned) glass. 
ok DIMENSIONS + 
S1Z 5 P-1 P-23 P-25 2 fl Mak 
E P-21 
- 
; a a eee 
% k ze J 3-2%" W.O. 6-34" WO : 7-4" WO 
| PROJECTED OUT : et SS fo “| 
: 2 ; ; “al i ] 
P.24 P-26 P.27 PROJECTED IN = [] L_ 
HERE CE am ww 
; ; i | | 
For complete details on these new windows, or on ARE _ pil Lnaenisl 
+ 5 rye ~ . * 
Fenestra Casements, Basement Windows, Swing of 
Doors or Sliding Closet Doors, call your local THE a eri mia 
Fenestra Representative (listed in the yellow pages SIZES al | 
of principal city phone books). Or write Detroit id | 
“ ae x a 3 a 
Steel Products Company, Department HH-11, 3411 3| | a 
Griffin St., Detroit 11, Michigan. a ae aww ww 


























CHCST7A RESIDENTIAL STEEL WINDOWS 


* WINDOWS - HARDWARE - CASINGS - SCREENS - STORM SASH - 
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This superbly modern flooring brings the miracle of vinyl- Vina-Lux brings you colors that are new and ‘fresh.. colors 


asbestos to the modern home . . . lightens chores because it rarely that will enable you to design interiors that harmonize with 


Floors That Lighten Chores 





needs hard scrubbing...never needs waxing. It brings safer the modern homes built today. 


footing, easier walking, because it has a cushioned resiliency 


that makes it easy on the feet. 


Here’s a flooring ideal for kitchens, recreation rooms or any area 
where food and drink are served. Vina-Lux has built-in resist- 
ance to all kinds of greases and oils ... and to most of the com- 


mon household products that are often spilled on kitchen floors. 





** Asrock Makes Fine Floors” 


When you see Vina-Lux, you'll see for your- 
self why it’s the new wonder floor all Amer- 
ica is talking about —its amazing surface 
alone is enough to convince you. Samples 


and literature are yours on request. 


FLOORING 
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CRANE’S “Balcony Kitchen” ADDS 
SALES-APPEAL TO SPLIT-LEVEL HOME 
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Another modern room idea from 
Crane’s architectural competition 


Here’s effective open planning for the small, economical home with 
a truss roof and no load-bearing partitions. 


Elevated above the main floor on a plant-bordered balcony, this 
Crane-equipped kitchen is well separated from the living room yet 
also is a part of it—adding to the effect of spaciousness (when screen 
is left open), and permitting easy conversation between living room, 
dining nook, and kitchen. 


Or, with screen drawn, the kitchen is closed off completely with- 
out reducing working space. And work moves smoothly because the 
Crane sink, Crane cabinets and the range and refrigerator are 
arranged in a line that leads naturally from food storage to prep- 
aration, to cooking, to serving. 


The Balcony Kitchen is one of many modern room ideas that 
have been developed as a part of Crane’s service to architects and 
builders—all for the purpose of helping sell homes. 46 such selling 
ideas have been collected and published in a big, colorful book that 
is now offered free. Just ask your Crane Branch or Crane Whole- 
saler for your free copy of the Crane Sketchbook of Ideas—soday. 


CRANE CO. 
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Along-one-wall arrangement of Crane 
kitchen equipment provides a wide ex- 


panse of continuous counter-top work- 
space. Screen on balcony can be opened 
to let busy housewife oversee living- 
room activities. 

Design, from Crane Architectural Com- 
petition, is by Laurence S. Higgins, Ur- 
bana, Illinois. 
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GENERAL OFFICES: 836 SOUTH MICHIGAN AVE., CHICAGO 5 
VALVES © FITTINGS + PIPE 
PLUMBING AND HEATING 
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Step 1: Cut drilled track to opening 
width. Mark and drill holes in header. 


Step 2: Slide track onto door. Lift into 





Here's how easy it is to 
install “Spacemaster”’: 


oo 


‘SMS 


folding: doors to cut 
construction costs... 
and get more accessible 
(op Ho} —1-) A) o- el mam elo 


l 


.Builder Joseph D. Judge 
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In “Spacemaster” folding doors, Maryland builder Joseph 
D. Judge found the perfect solution to the problem of effective 
closet closure. The rolling post ‘“Spacemaster” shown above 
provides for ample, easily accessible closet space in his 96 
“University Rambler” homes located in Lewisdale, Maryland. 
Yet these quality folding doors are available at a price so low 
that they actually cost less than a wood door and necessary 
extras. Says Mr. Judge, “In my opinion it is one of the finest 
doors of its type on the market today.” 

Not only do “Spacemaster”’ folding doors let you save on 
initial cost, but they save preparation costs, save installation 
time, save labor costs as well. You can eliminate trim and 
wood casing. You can put them up with eight screws in ten 
minutes. And there’s no fitting, mortising, planing or sanding 
with ‘‘Spacemaster” folding doors. They come in two heights: 
6'6" and 6'814"’, three maximum extension widths: 2’6’, 3'0” 
and 4'0”. Vinyl fabric covering is in popular “Decorator 
Gray” that blends easily with any color scheme. 





Find out how you can cut costs with “‘Space- 
master.”’ See your building supply dealer or 
local “Modernfold” distributor. Clip coupon 
for more information. 


NEW CASTLE PRODUCTS 
New Castle, Indiana 








New Castle Products 
P.O. Box 562 

New Castle, Indiana 
Gentlemen: Give me full information 
on “Spacemaster” doors. 


, . NOME. 00950 br 0seenencnsaseresedcvseseceredsees 
opening and insert screws. 
Step 3: Screw 4 spring-steel clips to COMPANcrccvecrcecccceccececcrecccoeesesocces 
jamb. Snap jamb post over clips. That's 
. : MON. Uitinctcs seks ths cues sah steusvedsaateess 
all. Average tested time for entire oper- 
ation—11 minutes. GON is cnanbees CORN wacwivece i 
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demand large discounts on all material pur- 
chases, special rates from architects, survey- 
ors, subcontractors, insurance agents, title 
companies, mortgage bankers, etc., etc. Now 
the discount squeeze is on them and now they 
are screaming for help. “Chickens always 
come home to roost” was never truer than it 
is today. 

The tight money situation today is a bless- 
ing in disguise if each of us would only take 
the time to analyze the situation thoroughly 
and honestly. The danger of overbuilding has 
been eliminated. In most parts of the nation 
there is more than adequate housing available 
and at fair prices for both purchasers and 
renters. Here in the Southwest we have a 
surplus of housing. We have found adequate 
mortgage money from conventional mortgage 
investors for new home financing and have 
also noted a marked improvement in the 
quality of homes now being erected. Today 
buyers are getting more quality for their 
money. We have placed more loans in the 
last six months than in any six-month period 
since 1948. The greater down payments re- 
quired on conventional loans have not affected 
our volume of business. “Shoestring” financ- 
ing always was inflationary and always will 
be as long as it is permitted. FHA, VA and 
FNMA should gradually be eliminated from 
our economy. 

WarreEN J. Tavpor, president 
Public Mortgage Co. 
Tucson, Ariz. 


Sirs: 

The question asked just under the title, 
“Where does that leave the homebuilding in- 
dustry?” is well put, because the problems 
that you present are certainly unanswerable 
now. 

For instance, if we admit that savings are 
not sufficient to finance 1 million homes per 
year and then admit 1 million homes per 
year are needed, then we are either admitting 
defeat, or we are openly soliciting direct 
government lending. 

Further, we admit that the merchant builder 
is the one man capable of delivering more for 
less and improving the housing standards of 
the nation; then we admit that there is no way 
to keep him in business, because he needs 
lower down payments and longer terms to 
keep his high volume of new building, and, 
as you point out, this is a two-way pinch. 

How many merchant builders can scale 
their operations downward as much as 60% 
and still maintain their reputation of deliver- 
ing more for less. 

G. W. Macuire, vice president 
Ricks-Maguire Co. 


Amarillo, Tex. 


Sirs: 

You covered the field very thoroughly. If 
FHA would go back to Title 6 with changes 
to bring it up to present-day values, it would 


continued on p. 92 
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40-foot living room 
---or a 4th bedroom! 


Three bedrooms, three baths, air con- 
ditioning, a 40-foot living room—and 
full provision for an extra bedroom 
or a study. These are some of the 
irresistible features offered in David 
S. Oman’s tri-level “Valley Brook” 
houses on the outskirts of Washing- 
ton, D.C. Selling price: $27,500. Note 
here how ‘“‘Modernfold” doors allow 
full use of the spacious living area 
when open, yet create a complete ad- 
ditional room when closed; just one 
example of how leading architects 
are using ““Modernfold” doors for in- 
creased utility—and clients’ satisfac- 
tion in their houses. 











Your ideas come to life... for life 
with “MODERNFOLD’’ doors 


You’re sure to keep clients happy 
when you specify “Modernfold” 
—the original folding door. Why? 
Because no other folding door 
anywhere equals ‘‘Modernfold”’ 
for quality of design...for quality 
and strength of materials. 

Your clients will like space- 
saving ‘““Modernfold” doors be- 
cause they last longer, look bet- 
ter, operate easier. You'll like 
specifying ‘‘Modernfold”’—be- 
cause the line is so complete. You 
can get exactly what you need in 
a “Modernfold” door for every 
closure or space division problem. 


Sold and Serviced Nationally 
NEW CASTLE PRODUCTS, NEW CASTLE, INDIANA 


In Canada: 
Modernfold Doors, 1315 Greene Avenue, Montreal 
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Only “MODERNFOLD” Doors Better Looking Longer Lasting 

have center-line design—the Fabric covering completely ““Modernfold”’ doors have 
same number, same type, same conceals all operating mech- more steel hinges both at top 
size hinges...both top and anism—no cornice needed to and bottom; more steel in 
bottom...on both sides of the hide track, trolleys and each hinge; more vertical 
track, hinges. steel rods. 


YOU CAN’T GET MORE IN A FOLDING DOOR 






the doors that fold 
like an accordion 


modernfold 
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by NEW CASTLE 
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New Castle Products 
P. O. Box 525 
New Castle, Indiana 


Please send me full details on ““Modernfold” doors. 
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“Our *l sales feature was the complete 





G-E DISPOSALL“ AUTOMATIC G-E DISHWASHER 40-INCH “SPEED-COOKING” G-E RANGE 


RESULT: “We sold 


MR. D. M. CAPPS SAYS: “Before signing the contract with Gen- 
eral Electric, we contacted many other appliance manufacturers 
and finally decided to go all General Electric because we realized 
that we would have much better customer acceptance with 
General Electric Appliances. 

“The decision was a wise one then, and is still paying dividends 
in continuing sales through satisfied homeowners—owners who 
don’t hesitate to tell their friends how much they enjoy their 









Pin new home, and their G-E Kitchen-Laundry.” 
Shown above, Mrs. Hazel J. Spoerlein, a “Golden 
: Glades Estates’ homeowner, demonstrates to Mr. 
D. M. CAPPS, veneral manager, Gaines Construction Capps how pleased she is with her G-E Kitchen- 
Co., Miami, Florida. Laundry equipment. 


GENERAL @@) ELECTRIC 





90 


HOUSE & HOME 














Launc 


Hor 
all the 
Launc 
a mor 


Your 


NOVI 











General Electric Kitchen-Laundry... 





G-E ROOM 8-CU-FT G-E 
AIR CONDITIONER REFRIGERATOR 


Ml 


G-E 30-GALLON 
WATER HEATER 


G-E AUTOMATIC 
CLOTHES WASHER 


56 houses the first day!” 


NO QUESTION ABOUTIT. The General Electric Kitchen- 
Laundry helps to sell houses faster. 

Houses have much greater acceptance when women see 
all the wonderful, timesaving General Electric Kitchen- 
Laundry equipment, and learn that it adds as little as $5.82 
a month extra to regular monthly mortgage payments. 


WE WILL WORK WITH YOU 


Your G-E distributor builder specialist will work with 











@ Prospects for the $11,775 “Golden Glades Estates” 
houses were delightfully surprised that the complete 


General Electric Kitechen-Laundry added only $5.82 to 





monthly mortgage payments. 


you, and place before you all the builder sales experience 
of the General Electric Home Bureau. 


He has complete promotion plans for the opening of 


your model house—plans that have helped other builders 
merchandise their homes so successfully. Take advantage 
of this merchandising program to sell your houses faster in 
today’s competitive market. 

See your G-E distributor, or write to: Home Bureau, 
General Electric Company, Louisville 2, Kentucky. 
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Here’s the 
fireplace form that 


4 YOU 


designed... 





for a better 
fireplace at 
lowest cost 


You—and thousands of other archi- 
tects and builders—set the specifica- 
tions for this Benefire Fireplace Unit! 
And Bennett has built it exactly the 
way you want it—to save time, con- 
struction costs and assure a_ perfect, 
smokefree fireplace every time. Simpli- 
fied, standardized this modern re- 
circulating unit includes scientifically 
designed firebox, throat, damper, down- 
draft shelf, heating chambers and smoke 
dome — all combined into one fool- 
proof unit! Guaranteed not to smoke. 


Lays Up Faster... Cheaper 
The Benefire form places no restric- 
tions upon exterior fireplace design— 
lays up easily with standard brick, 
with no costly cutting or fitting. Heavy 
boiler plate construction, with gradu- 
ated weights for even heat distribution. 
All-around sealing flange holds insula- 
tion securely—eliminates mortar joint. 
6 sizes available... 


See your BENNETT representative .. . 
He'll give you all the facts and figures 
you need on Benefire—and the com- 
plete BENNETT line of dampers, 
grilles, grates, cleanouts, ash dumps, 
etc., designed to build a better fire- 
place. See him soon—or write for 


catalog. 
sa BENNETT - IRELAND IN¢ 
catalog & ageeten H, NEW vom é 
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encourage building of many new hemes and 
apartments. 

Many people in the business do not know 
that an owner cannot place an FHA loan on 
his property and then sell it on a sales con- 
tract. He can rent it but not sell it. If this 
could be done, it certainly would give the 
builders confidence, for their property could 
be disposed of one way or another when com- 
pleted. As a result they would be more in- 
clined to speculate. 

Something should be done for the buyer in 
the $20,000 class. He is the “forgotten man.” 

You are doing a wonderful job of assisting 
the builders in getting their troubles before 
the right sources, and for this I offer my con- 


gratulations. 
A. H. M. Graves 
A. H. M. Graves, Inc.. realtors 
Indianapolis 

Sirs: 


... Both sides of this very ticklish situation 
were carefully analyzed. 

I concur in all your opinions, except that 

I think we have a very firm and sound market 

for the small house. Granted that many people 

would prefer larger homes, but the fact re- 

mains that costs make these bigger houses 

economically impossible for the mass market. 

W. P. JENNINGS 

J&L Realty, Inc. 


Indianapolis 


Sirs: 

. .. Timely and informing, very indicative 
of the needs of our industry. Continue your 
fine work. 

Joe VAuGHN Jr., president 
Chattanooga Assn. of Home Builders 
Chattanooga, Tenn. 


Sirs: 

There seems to be plenty of funds avail- 
able for mortgage loans, but the big question 
still remains as to what is the market 
price... . 

E. D. SCHUMACHER, president 
United Service and Research, Inc., realtors 
Memphis 


Sirs: 

Your magazine is doing a very splendid job 
on behalf of the homebuilding industry. 

... If your editorial is read by our national 
legislators, it should prove effective, for it 
hits the salient points very effectively. 

Rosert R. Piatt 
Lafayette, Calif. 


Sirs: 

One of the most realistic appraisals of the 
homebuilding industry in its import to and 
effect upon the national economy that I have 
seen to date—a very statesman-like approach 
to the entire problem... . 

FREDERICK C. KRACKE 
Executive vice president 
General Contractors Assn. of 


Contra Costa County, Inc. 


Walnut Creek, Calif. 
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Homes equipped with a built-in high fidelity 
sound installation appeal to all potential buy- 
ers...give you a big edge on competition for 
multiple and immediate sales. Count on low 
cost, ideally matched G-E components in your 
design plans for superior performance... buyer 
preference...greater profit. Why not mail the 
coupon below now! 





Preamplifier-control unit A1l-200 


* 


Power Amplifier A1-300 





Deluxe Tone Arms: 
A1-500 (12”) 
Al-501 (16”) 


Dual Coaxial Speaker A1-400 


Speaker Enclosure 
(In blond or 
mahogany veneer, 
and unfinished) 
Al-406 





General Electric Company, Section 14113 

Electronics Park, Syracuse, N. Y. 

Please send me literature on the new G-E 
+ Custom Music Ensemble and the name of my 

| distributor. 
3 
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FULL 
VENTILATION” [ih 


with all-aluminum 
MIAMI WINDOWS® 


MIAMI WINDOW & 
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* 
AND COMPLETELY WEATHERSTRIPPED FOR TIGHT POSITIVE CLOSING 


THESE FEATURES HELP SELL HOUSES 

@ Heavy-Duty, All-Aluminum Construction (63S-T5)— 
Never needs painting 

3 Special “Glide” Control Operation— Patented torque shaft actuates 
both ends of vents at the same time—no sticking 


@ Lustrous Satin Finish—Windows are etched and lacquered... 








(@ wuaurr x prevents stains and scratches that often occur during construction 
SHY APPROVED EZ ‘ ; 
vane ahha @ Operator Does Not Interfere with Curtains, Blinds. Etc 
Wily, ——— @ Low Unit Cost 
S a 
sQ@ee | % 
EA we ! 4 
Sy Sy 1}] Ls \ 
MENS x. 
—=FF ] 
-: r Bs 
Write, wire or phone @ Windows May Remain a Interchangeable Screen and * Weatherstripped — 
Dept. HH-11 (Miami 64-6571) Open in Rain — Storm Sash — Easily No cold spots around 
Slanted vents protect removed from the inside window frames 


Dealershi ilabl 
erauerhaiessscnag furnishings within 





| MIAMI WINDOW CORP.—Dept.HH-1l | 

5200 N.W. 37th Avenue, Miami, Florida | 

MIAMI Wi Al DOW CORPORATION Check one: Builder [) Dealer [| | 
5200 N. W. 37th AVENUE, MIAMI, FLORIDA Gentlemen: Please rush full information about | 

, - , the All-Aluminum Miami Window. Thank you. 

MIAMI WINDOW CORPORATION OF MISSISSIPPI—Key Field, Meridian, Miss. I d | 
StAMi WINDOW CORPORATION OF PANAMA, Bex 923, Peneme, R.P. Bs FI as ineissn. os deubindnaga esa teeonataaieel | 
95 ANB iss +... gape its dagen tcoks | 

WAT a cas coon a ZONE: STATE. ss | 
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<imy FEDDERS OFFERS A LOW-COST FLEXIBLE WAY 


Ex 
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: TO AIR CONDITION LIVING SPACE <: be = 
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OW can you meet the competition of centrally 

air conditioned developments... and yet avoid 
the expense of intricate duct work? Alert architects 
and builders are finding the answer in the new 
Fedders Room Air Conditioners. These handsome 
units are quickly, easily installed in windows, or 
by the new “through-the-wall” system of precast 
frames. No ducts or water connections needed. 


AMAZING NEW BUILT-IN WEATHER BUREAU 


Economy and flexibility of 
operation are assured by a 
remarkable new feature— 
Fedders Built-In Weather 
Bureau. The touch of a but- 
ton gives the user high or 
low cooling, room ventilation or air exhaust. The 
Built-In Weather Bureau means greater warm- 
weather efficiency, plus year-round utility. 





ee ee 
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eo See cee’ 


Other exclusive Fedders features are Twin V-type 
evaporators for greater cooling power ... easily- 
accessible twin air filters... and the Three-Row 
Special Design Condenser. 

Again in 1953, Fedders offers the most complete 
line of room air conditioners. Write for complete 
information on these outstanding units—backed by 
56years of engineering experience. Fedders-Quigan 
Corp., Dept. HH-6, Buffalo 7, N. Y. 














FEDDERS °{ Ton Capacity Model cools most living FEDDERS !¢ Ton Capacity Model was designed for FEDDERS Console Models have 34 Ton, 1 Ton and 
rooms. Also made in 14 Ton and 1 Ton capacity bedrooms and small living rooms. All window 1144 Ton Capacities. Richly styled in lustrous 
models. All have Built-In Weather Bureau. units come in new Breeze Green or Ivory. genuine mahogany. 





FEDDERS CONVECTOR AND ——_ 


BASEBOARD RADIATION —= | - + D D . S 
Fedders pioneered a new method a a a 


of providing steady, even heat! The Gg : iss 
principle of carrying heat through n 
thousands of tiny fins has resulted in a new and works wonders with 


modern method of home heacing. Because they dis- 


tribute heat so well from floor to ceiling, Fedders HEAT and COLD 


Convector and Baseboard Radiation installations are 
economical as well as efficient. 
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MODERN MORTGAGES 


A monthly report on important developments in the modernization of mortgage credit, 


with particular emphasis on the expanding potential of the package mortgage, 
end mortgage and the expandable mortgage. 





Open-end mortgage: 


the open- 





legal opinion vs. horseback opinion 


Open-end mortgages can be made safely in every state of the union. 


The only problem is what, if anything, a lender must do to make sure the 


additional advances have first-lien status. 


Here is the score on that point: 


In 32 states the additional advance automatically takes precedence over any 


intervening lien and no title search is necessary. In 12 states the additional 


advance probably takes precedence, but the lender had better play safe and get 


the title searched or insured. 


In four states the additional advance does not 


take priority and title search is essential. 


These are the important conclusions of a 
comprehensive and scholarly study just pub- 
lished by the US Savings & Loan League. 
Authors are Horace Russell, the league’s 
general counsel and legal authority on the 
open end, and William Prather, assistant 
counsel. 

Their study will almost certainly en- 
courage wider use of the open-end mort- 
gage which is now making rapid strides 
among US mortgage lenders. It sets the 
record straight for lenders who have been 
confused by horseback opinion rather than 
sound legal opinion about what they can 
and cannot do with this modern mortgage 
vehicle. 

Here are the highlights of their 32-page 
report: 


No search necessary in 32 states. 
These are Alabama, California, Colorado, 
Connecticut, Florida, Georgia, Indiana, 
lowa, Kentucky, Louisiana, Massachusetts, 
Maine, Maryland, Minnesota, Mississippi. 
Missouri, Montana, Nebraska, Nevada. 
New Jersey, New Hampshire, New York. 
North Dakota, Rhode Island. 


South Carolina, Texas, Vermont, Virginia, 
Washington, West Virginia and Wisconsin. 


Oregon, 


>In these states, either the statutes or the 
courts have held that the only way an 
intervening lien can take precedence over 
an advance granted through a properly 
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drafted and recorded open-end mortgage 
is for the intervening lienor to prove that 
the mortgagee had actual notice or knowl- 
edge of the intervening lien when the op- 
tional advance was made. 


>In these 32 states record alone (e.g., 
through state recording statutes) does not 
constitute actual notice and is not sufficient 
to subordinate the priority of later ad- 
additional ad- 
vances are perfectly safe except after actu- 


vances. Recommendation: 


al notice. In that case there is enough 
question as to their first-lien status so that 
additional advances should not be made. 


States where search probably is not 
necessary. Here are the 12 states where 
it is questionable whether a search is nec- 
essary although it probably is not: Arizona, 
Arkansas, Delaware, Idaho, Kansas, New 
Mexico, North Carolina, Oklahoma, South 
Dakota, Tennessee, Utah, Wyoming and 
the District of Columbia. 


> Although decisions are few, inconclusive 
or incomplete in this group, the courts 
would probably uphold the priority of op- 
tional advances in the absence of actual 
knowledge of an intervening lien. 


> Even though existing court decisions in 
these states favor the superiority of the 
optional advance, many prudent lenders 
will require a title search in the absence 


of a decision both clearly defined and 
directly in point. An affidavit from an own- 
er stating there are no other liens against 
the property may be relied upon for rel- 


atively small advances. 


> Recommendation: in those states where 
the law is not comprehensive or definitely 
formulated, mortgagees can deal properly 
with open-end mortgages by having an 
authoritative legal study made of the state 
law and a mortgage form properly drafted 
to secure described future advances up to 
Where there is little or no 
litigation, a test case may be tried. If ad- 


a stated sum. 


vances are held superior to intervening 
liens. this settles the matter. If courts hold 
the contrary, legislation should be insti- 


tuted. 


Search necessary in four states. They 
are Illinois, Michigan, Ohio, Pennsylvania. 


>In this small but important group of 
states, for priority purposes an optional 
advance is treated as if it were a new mort- 
gage, its lien attaching as of the time of 
the advance and not back to the parent 


instrument as in the majority of states. 


A title search is unavoidable, but the lend- 
er can still make advances under a valid 
to be ad- 


first mortgage. If the amount 


vanced is nominal, an affidavit is often 
taken from the borrower, again as a cal- 


culated risk by the lender. 
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As fundamental as 


hidden pipes... 








Covered-up pipes and built-in telephone raceways are two 
concessions to people’s ideas about how rooms should look. More and more 


clients want their telephone wires kept behind the scenes. 


You can protect the beauty of carefully planned interiors by 
making telephone outlets and raceways standard features 


of your plans and specifications. Doing it at this early stage 

A good plan . . 

: este Am saves misunderstanding and expense later on. 
when it includes ; ; ; , 
symbols for Your Bell Telephone Company will be glad to help you in planning 


telephone outlets economical raceway installations. Just call your nearest Business Office. 


BELL TELEPHONE SYSTEM 





HOUSE & HOME 




















NOVEM 


























Plymouth Park 
hits the heart of Texas 


21,000 Texans turn out for opening of a new 
500-home Carrier air conditioned Weather- 
maker Home development at Irving, Texas, 
between Dallas and Fort Worth. 


The faces of Bob Brady and Carr P. Collins (left to right 
and respectively General Manager and President of the 
Mayflower Investment Company, builders of Plymouth Park) 
tell you they have a winner. 

And the 35,000 Texans who saw these homes in a three- 
week period agree. Because these contemporary glass-and- 
brick homes include three bedrooms and two baths, a copper 
colored Vent-A-Hood in every kitchen, a chip marble roof, 
a concrete patio...and they sell for $12,950! 

How did Mayflower do it? Their handsome brochure 
tells the story: ‘““We chose the best... the finest of today’s 
materials . . . the finest of tomorrow’s ideas. Savings came from 
careful planning. We eliminated the many expensive, non- 
useful features of yesterday's house—the separate heating and 
cooling devices, porches, breezeways, juts and jags for ven- 
tilation. We planned around the concept of the Carrier 
Weathermaker to give you a home where every square foot 
is comfortable living space.”’ 

And now Mr. Collins has something to say to you. He 
writes: ““We chose Carrier Weathermaker air conditioners 





FIRST NAME IN AIR CONDITIONING 
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for Plymouth Park Homes because: 1. The Carrier Weather- 
maker has in one compact unit everything needed for 
all-year air conditioning. 2. Carrier Corporation’s reputation 
as one of the pioneers in the air conditioning industry assures 
all purchasers of these homes of the quality and efficiency 
of the Carrier Weathermaker.”’ 

Right, Mr. Collins! Carrier Weathermakers* sell houses! 
And the fact is that there are more Carrier Weathermakers 
in more new homes than any other make air conditioner! 
Carrier has the product, the ideas and the promotional 
experience to help you sell your houses. Mail the coupon 
right away! *Reg. U.S. Pat. Off, 


CARRIER CORPORATION, 313 S. Geddes Street, Syracuse, New York 


I want to sell more houses. Tell me how your Carrier Weather- 
maker Home idea can help. 
Name_— 

Street___ a 
i) State 









INSULATED DAYLIGHT 


THAT HELPS YOU 


“SEE” MORE SALES 


Let Insulux Glass Block’ help you sell your homes 


faster by adding visible evidence of extra value 


Waar prospective homeowner's eye 
wouldn’t be caught with a “see through” 
wall as attractive as this one? You can build 
such a desired feature into your homes by in- 
cluding panels of Insulux Glass Block. 


Insulux panels are as practical as they are 
beautiful. They have the insulating efficiency 
of an 8-inch brick wall .. . won’t frost or 
sweat in winter. Patterns are available in a 
wide variety—from the clear block shown 


above to those that restrict sight completely. 


Give the homes you build the benefits that 





Insulux Glass Blocks bring. Applications 
are practically limitless. Stairwell, kitchen, 
utility room and basement, to name just a 
few places—can use glass block panels to 
advantage. Start to plan now to use this 
versatile, practical building material to help 


you sell your homes, faster. 
4 4s 4 
For information about these uses of Insulux 


or for help with a specific problem, just write 
Insulux Glass Block Division, Kimble Glass 
Company, Department MB-11, Box 1035, 
Toledo 1, Ohio. 





KIMBLE GLASS COMPANY 


Toledo 1, Ohio—Subsidiary of Owens-Illinois Glass Company 












Because she does much of her wor a: 
her kitchen counters, include counter 
lighting to brighten these working sur. 
faces. Her wall of daylight won't rus! 
nor rot nor lose brightness no matter 
how often washed or splashed. An oc. 
casional wipe renews the sparkle. 








Counter lighting with Insulux Glass 
Block adds glamour to normally dark 
places. Used in the laundry, a pane 
brings plenty of soft light right down 
on active working surfaces. 





A “‘see-out”’ dining nook. A panel | 
Insulux super-clear Glass Block lets yoy 
see out but ends problems of condenso 
tion, and because of its high insulation 
value, stops icy drafts... keeps room 
more comfortable. 


Literature for any Insulux Gla: 
Block application is available free® 
charge just by writing to the address4 
the left. 
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HOW TO 





AIR CONDITIONING UNIT 
(HEATING AND COOLING) 
by 





FIRST NAME IN AIR CONDITIONING 


PLANTS AT: ALLENTOWN, PA. 





RS IN YOUR AREA 


WITH HOUSES SPECIALLY DESIGNED FOR 
YEAR-ROUND AIR CONDITIONING! 


American Houses, Inc., recognized for its long record of 
“FIRSTS” in the residential building field, has added another 
FIRST to its record by offering builders a line of new houses 
specially designed to include year-round air conditioning. 


The trend is definitely here—home buyers want moderate- 
priced homes that feature year-round air conditioning. 


American’s new line of air-conditioned houses features 
Carrier air conditioning, which has been planned as an 
integral part of the basic layout to assure maximum efficiency 
and economy of operation. These houses have been field 
tested and proved in many areas. 


If you want to be FIRST in your area with air conditioned 
homes, write today for complete information. Address 
Dept. HH-11. 


AMERICAN HOUSES, INC. 


165 West 46th Street, New York 36, N. Y. 
e LUMBERTON, N. C. ¢© COOKEVILLE, TENN. 
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1. For stacks and ribbons— 2. Joining with corrugated 3. Make sure units are kept 4. Apply outside casings, sub- 
place Flexivents in position fasteners is the best and squareand properly aligned. sills and batten strips. See 


for joining. quickest method. This is important! how easy it is! 
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LOW INSTALLATION COSTS are a big part of 
the popularity of the new Andersen Flexivent Win- 
dow Unit with the nation’s builders. See for yourself 
how easy assembly and installation combines with a 
low price for the unit to make Andersen Flexivent 
one of the outstanding window values of the decade! 


HUNDREDS OF USES! Choice of hopper, awning, 
outswinging casement or fixed sash! Choice of 9 
sizes! Combine Flexivents in ribbons, stacks, groups. 
Use them singly or with other windows. No end to 
the arrangements and combinations possible! 


HIGH IN QUALITY! You'll recognize famed 
Andersen engineering and quality in the Flexivent. 
Yet simplicity in design and in hardware has kept 
the cost low! 


* TRADEMARKS OF ANDERSEN CORPORATION 





COMPLETE WOOD WINDOW UNITS 





Write for Detail Catalog or Tracing Detail File; or see 
Sweet's Files for specification data. WINDOWALLS sold by 
millwork dealers. 


BAYPORT, MINNESOTA 


WINDOW SPECIALISTS FOR 50 vears 


5. For larger groups—units can 
be built up right in the opening. 


New Andersen HAVEN 


is quick and easy to install 
for hundreds of uses 


AWNING -VENT~— Installed with 
“outswinging sash, Flexivent is a 
weathertight awning window. 











HOPPER-VENT—The same unit 
turned over provides inswinging 
hopper operation. 





CASEMENT ~— Placed on end, 


Flexivent is a low cost casement. 
Outswinging sash only. 











$7,550 Three-bedroom, 855 sq. ft. “Delray” illustrates 


one of National’s new houses down-priced up to $1,000 com- 






pared with 1953 predecessors. Price tag includes closin 
Pp & 





costs and is for house as erected on buyer’s lot in Lafay- 






ette, Ind. Trucking cost for all models averages $135. 





$12,500 New three-bedroom “Ranger” designed by 
Architect Charles Goodman integrates 1,030 sq. ft. of house 
with paved, fenced and partly covered outdoor patio, in- 
cludes air conditioning, washer-drier, carport; excludes land. 


Without all these features basic house is $10,000 plus lot. 


<— 


Here are the new prefabs whose 











3 
3 
° > 
Jim Price of National Homes is one of the most fiercely competitive indus- ’ 
trialists in America. He is also a truly dedicated man—a man who eats, 
sleeps and dreams prefabrication, a man with a vision that prefabrication 
can help every family to have a better home and a better life. 
Starting from scratch in 1940 Price has built National Homes to a vol- 
ume of better than $40 million a year. 
Now, at last, he has the resources and the volume to influence the house 
market in a really big way, for his business is big enough to make him, in 
effect, a principal competitor of the local builders in hundreds of com- , 
munities. With this year’s big improvements (fully reported for the first 
time in these ten pages) and this year’s price cuts (up to $1,000) his J 
broad range of houses will set a floor under the quality local builders . 
must match and a ceiling over the prices local builders can ask. z 
While there are not yet National dealers in every town, Price is expand- fo 
ing his territories as he expands his production line. As his huge trailer ti 
trucks begin rolling into more and more towns, his new houses will spread er 


their influence in a steadily gtowing list of communities. As all the pre- 
fabricators improve their design and step up their values, builders 
everywhere must give more thought to how they will meet this new 
national competition in their local markets. Some builders will decide 
they can beat it with still better values. Others will prefer to join it as 
builder-dealers. 
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$9,000 Typical of National’s varied line is basement- 
less. 1.000 sq. ft. 
up to $1,090 less than last year. Air conditioning and wash- 


er-drier boost price $950. Buyer has choice of front or rear 


“Continental,” priced 





Robert C. Lauiman 





living room and a carport is an optional item at $500. 


$4,700 New, low-priced “Cadet” has two bedrooms, 
705 sq. ft., is priced to sell on $800 lot for $5,500. Larger 
four-bedroom, 900 sq. ft. model goes on same lot for $6,100, 


including all closing costs and average delivery charges. 


values every builder must meet 


Roy Stevens 


James R. Price, president of National 


Homes Corp., is the nation’s biggest 
single home producer. He turned out 
12,738 houses during the fiscal year up 
to June 30, now plans to triple produc- 
tion and ship 37,500 to some 500 build- 


ers across the country in 1953-54. 
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America’s biggest prefabricator gets ready for tougher sellin 


This is his program: 


Better design: National has retained one of the very best builders’ architects to 
restyle its entire line—Charles M. Goodman. 


Lower prices: At a time when most builders are talking higher prices National ex- 
pects its dealers to charge about $1,000 less per house for an improved 
product. This price cut will reflect 1) factory economies, 2) design 
changes for easier erection, 3) greater volume. 


Bigger volume: National is spending $1,500,000 to expand and streamline its plant 
to produce 37,500 houses a year on a three-shift basis (vs. last year’s 
12,738 sales; (see p. 111). 


New low-cost line: National is entering the Title I field for the first time with a 
four-bedroom, 900 sq. ft. house for $5,300, a two-bedroom, 705 sq. ft. 
house for $4,700 (plus land). 


A new de luxe line: Putting a bargain price tag on many of the best features of 
modern custom design (see next page). 


Air conditioning: For only $500 extra in houses up to 900 sq. ft., $600 in larger 
units (see p. 110). 


Packaged plumbing: A radical new step to cut costs (see p. 110). 
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Architect Goodman designs a brand-new package= 


2,000 sa. ft. of indoor-outdoor living for $12,500 





Here at last is a volume-built house that makes indoor-outdoor living mean 
what it says—a house that comes with a pleasant outlook assured through all 
its big windows, a house where all the living space inside is tied to the living 
space outside, 

To architects it may seem almost as revolutionary as to builders, for it 
abandons the whole idea of rear living. puts the patio in the front or side yard. 


does not even have a back door. Goodman’s explanation: he has seen too many 





rear living windows looking out on nothing but weeds and refuse. Says he: 
“Middle-income families cannot afford gardeners; they are slaves to their front 
yards in order to keep up with the Joneses. Few of them have time left to keep 
their back yards looking nice, too.” Moreover. children with their wheel toys 
want to play in the front (see Park Forest report, H&H, Aug. 53). Thus 
Goodman puts a paved patio in the front and National includes it with the 


house pat kage, 





Different patio and carport locations adapt house to various 
sites and climates. Two varieties have carport under house roof: 


] 


the others (below, for example) put the carport beside the patio. 









































































Open kitchen lies between two fumily areas along front of house. overlooks patio 


Patio gives privacy to front (instead of rear) living rooms and kitchen 


Alternate patio treatment includes roofed terrace accessible from front door. Color styling throughout is by Beatrice West 
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Living end of kitchen seen from in front of range—an area 
Goodman thinks will be in constant use; e.g.. housewife can 
have children under her eyes without being under her feet. 
Door (right), leads to covered patio and carport, funnels 


traffic into house without going through living room. 


Work end of kichen, seen from living end, is half open to 
more formal living room beyond. Freestanding partition 
ends 12” below ceiling, creates an air of spaciousness. Un- 
broken ceiling spans entire length of house. Note ventilat- 


ing louvers under windows. 





Living-kitchen (above) is much bigger than the living room (below) 


Photos: Ulric Meisel 





Formal living room has its own door on left leading to patio. 
Depending on view, picture window behind drapes can be 
interchanged with smaller window on other side of house 
(at living end of kitchen). Warm air discharged from floor 


register under window neutralizes downdrafts. 






















Master bedroom features floor-to-ceiling closet with fold- 
ing door. Big mirror makes the room look twice as large. 
Note plywood-block floor used throughout except in living- 
kitchen. This floor is of T&G and multiple ply construction, 


is bonded with marine-type, waterproof glue. 


Bedrooms and bath line up along the other side 


for return air to separate furnace. 





Living-room corner: dropped ceiling over bedroom hall 
creates air-conditioning plenum, thus eliminating ductwork 
(see p. 110). Side-wall louvers are part of return-air path , 
for warm-air heating system. Note functional use of kitchen 
partition (right). ain 
TERRACE 





CARPORT 


Bedroom hall houses washer-drier, which is convenient to 
living-kitchen yet out of sight. Grille in ceiling plenum is 


for return air in air-conditioning system. Door louvers are 
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PREFAB 


A two-bedroom, 705 sq. ft. house on an $800 lot for $5,500 a te 


Prefabrication’s answer to the challenge for really low-cost housing 


National Homes is putting these trim, low-cost packages within reach of 
12 million families making as little as $45 a week. Under FHA’s Title 1, 
terms will be $300 down, $37 a month for two bedrooms; $400 down, $39 
a month for four bedrooms. Price includes water, sewer or septic tank and 
digging a well if necessary. Dealers may neither add to nor subtract from the 
package. Both houses already have FHA approval. 

National has packed so much into these bargain houses that they also meet 
many of the stiffer requirements of FHA’s Title 2. However, as one of their 

BEDROOM LIVING ROOM biggest dealers sums it up: “These are low-cost, low-profit houses and the only 
HOHE XUIONE | u'10%_" x 15-10 %e way out for builders is big volume.” Thus National’s Jim Price is urging 
his dealers to explore every possibility for cheap land at the outskirts of 
cities. To minimize costs, curbs, gutters and sidewalks will be eliminated, 
each lot being extended to the street. Price says flatly, however, that “these 
houses will not be the slums of the future.” Already his architectural con- 
sultant, Charles Goodman, is readying a master manual on site development 
designed to guide all dealers over the hurdles of planning a good subdivision. 
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.. and here is how it expands to four bedrooms and 900 sq. ft. for $6,1 00 
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Living room illustrates low-cost construction 
used throughout these Title I houses. Open- 
beam ceiling is underside of built-up roof, thus 
saving cost of separate ceiling. Roof sheathing 
over beams is a new kind of grooved plywood 
like that used for exterior walls. Plasterboard 
interior walls are untaped and unpainted— 


things buvers can do after they move in. 


Kitehen appliances are extras not included in 

house price. Wet wall behind sink houses rough 

plumbing for both kitchen and bath. This 

back-to-back plumbing arrangement simplifies 
Photos: Robert C. Lautman *< . eT 

piping hookup. Storage area is in the back- 

ground at the right. Wall furnace is on the 


other side of the refrigerator at left. 
Here are the major reasons why National Homes can afford to package and 
sell these Title 1 houses at such low prices: 


> Such items as wall furnaces and double-hung windows are the same parts 
mass-purchased at rock-bottom prices for National’s higher-priced houses. 


> The entire plumbing hookup comes in one prefabricated package that can 


be installed in 8 man-hours, saves as much as $400 a house (see next page). 


> Electrical costs are cut by sending a complete wiring kit with each house, 
by running main circuits in raceways around the top of outside walls. 


> Side walls are only 7’ high but this is not apparent because the sloping 


st 


ceiling pitches up to a height of 914’ in the middle of the house. 


> One standard size of trim is used throughout for baseboard, windows, etc. 
There is no finished floor, just the slab or plywood over a crawl space. 


> On-site erection time has been slashed to 80 hours all told—less than half 
the time needed to erect National’s higher-priced houses. 
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NEW PREFAB 


This prefabricated plumbing package cuts site labor to 8 hours... 





Back-to-back plimbing hookup is in 154%" wet wall between 


kitchen and bath. On left vertical take-offs feed hot, cold 
water through panel to wash basin on other side; main pipes 
continue on to water heater (out of photo at left). At top 
right pipes go through panel to tub. Pipes coming this way 


are for kitchen, 


... and this new air conditioner fits in the attic, costs only $500 


bs > AC flue top & cap 


ONE 


AC flue casing 
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Return air from house is pulled in at bottom of unit, condi- 


tioned and then discharged into suspended ceiling plenum 





registers as shown (right). 


Unit is cooled by separate air 


National’s new plumbing package, pictured here, is running interference for 
the whole housebuilding industry in a major try at cracking the high cost of 
plumbing (11% of house costs, says NAHB). Some day the principles that 
National is inaugurating may be used in a large share of new houses. Right 
now, National is pioneering its new system only in its lowest-cost, Title I 
houses, described on the two preceding pages. (In larger houses, builders or 
their plumbers may buy ready-to-use materials and fixtures direct from 
National, which Price says will save $128 in materials and from 9 to 13 
hours of labor.) 

This Title I plumbing package includes all parts for a complete job “from 
street to rooftop.” The piping tree is attached to the wet-wall partition (left) . 
in the factory. Only 11 screw connections are needed on the site to finish the 
job in 8 man-hours. In some locations this will save up to $400 a house, 

Price says. The package conforms to The National Plumbing Code and is 


approved by FHA. j 
Some resistance from local plumbing inspectors and labor unions is 
expected. However, Price is determined to get costs on his Title I houses as } 


low as possible and believes the plumbing offers one of the greatest oppor- 
tunities to do so. From experience he knows that plumbing costs on exactly 


the same house have varied from $550 to almost $1,100. He is convinced j 
that reducing costs and increasing volume will mean twice as much work for ; 
all trades, including plumbers, ; 
é 
i 


National’s air-conditioning system demonstrates a simplified way to get low- 
cost cooling. The cooling system, entirely separate from heating, is integrated 
with house design, is not an expensive afterthought. For example: 


> The cooling unit is centrally located in the attic, where it takes no floor 
space and provides the shortest air route to all rooms, 


> Cold air is blown from the unit to each room through a central plenum 
formed by a dropped ceiling in the hall. There are no ducts. 





> The central unit is air-cooled but gets double value from a big fan that pulls 
outside air into the attic. This air stream cools the condenser, also creates an 
air wash under the roof to keep the attic cool. 


> A novel idea is to use a second flue in the chimney through which the outside 
air is pulled into the unit. (Some engineers think this air circuit should be 
reversed: bringing fresh air in through the gables, and blowing it out through 
the chimney.) 

In houses up to 900 sq. ft. total air-conditioning price is $500, covering a 
114-hp unit with a capacity of 15,700 Btu’s an hour (1.3 tons). However, 
National’s bigger houses need a 2-hp system with a capacity of 21,000 Btu’s an 
hour (1.75 tons), at a price of $600. 


Photos: Phillips, Robert C. Lautman 
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stream pulled down chimney flue and blown out gable ends. 
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National spends $1.5 million on new plant equipment to speed up 


High-speed machines shown on this page are examples of 
new plant equipment that enables National to slash factory 
costs—chief reason regular line of 1954 houses is priced as 
much as $1,000 lower than 1953 models. Double saw (right) 
makes 23 cuts, dadoes and drills all holes needed in studs at 


a single pass, can handle a carload of lumber in 2 hours. 


Framing wood fed continuously into double saw is top-grade 
lumber which most prefabbers use because cheap, untrue wood 
would knock high-speed machines out of kilter. Even doors 
are made with machine (not shown) that mortises and drills 
all holes needed in 15 sec_—formerly a 12-min. operation. Door’s 
honeycomb core is made of strips of waterproof, laminated fiber 


wall panel. 


Automatic nailers, spaced 8’ apart, nail each end of stud to 
plates. With studs on 16” centers, frames move along and are 
nailed at rate of 20’ per min. Then each frame passes under 
rollers that automatically apply glue to studs and plates. 
Other nailing machines secure laminated fiber wall panels to 


interior side of frame. 


Swivel table turns over half-finished frame to another con- 
veyor where glass-fiber insulation is glued between studs, ex- 
terior sheathing is applied and windows are installed. Complete 
panel is turned out in 7 min. Besides equipment here, National 
plans expansion to boost 1953-54 output to 37.500 houses with 


factories working around the clock five days a week, 


Photos: Robert C. Lautman 
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“sams The need for better planning 





California architects and clients find building industry 


ENGINEER 

tii suffering from inadequate planning, urge better public relations 
CONTRACTOR 

ord Twalts on architectural services and building costs 


“ANDSCAPE ARCHITECT 
Garrett Eckbo 


INTERIOR DESIGNER 
Paul Lowery Here is a joint statemei-t on the need for better planning by California architects, 


President, American Institute of Dec : . ° ° 
ee ee homebuilders, mortgagees, material suppliers and other representatives of all 
groups with a stake in better building. It is the consensus of 17 outstanding men 
whe were assembled by the California Council of Architects at Coronado last month 


for a round table discussion of their mutual problems. 


MODERATOR Moderated by House & Home’s editorial chairman, the Round Table covered 
las Haskell : “qe ° . ; ° 
genni A many kinds of building and many phases of the architect-client relationship, only 
Jditorial chairman 
Architectural Forum/House & Home the housebuilding phases of which are covered in this report. 


The report: Californians have made the building industry their biggest industry. 
Counting its manufacturing, real estate, construction, mechanical equipment and 
furnishing operations, it is bigger than California’s airplane industry, probably 
bigger even than her agriculture. And the Round Table agrees that the greatest 
single need of this big industry is for more planning and better planning. 

Better planning can do more to assure the people of California the new built-in 
economy and efficiency of operation, more to give protection against obsolescence 
and blight than any other move the industry could make. Better planning can do 
more than any other factor to keep construction booming long after present shortages 
are met.... 


Biggest deficiency: iack of plans. Yet California’s building industry, despite 
its proud progress, despite its leadership, despite its close importance to the people, 
is the big industry which now spends probably the smallest share of its income on 


planning and development for the future. 
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Compare building with cars: though the ordinary citizen leaves 
homemade cars strictly to the hot-rodders and sports-car fans, 
a great many try to build houses for themselves, and a great 
many other houses are built without benefit of architect; so Build- 
er Slipher and Architect Fickett of the Round Table agreed that 
only one tract house in ten built today benefits from truly pro- 
fessional plans (though the proportion is rapidly rising). 

Nobody today would entrust his life to a plane built without 
benefit of trained scientific skill, yet millions entrust their safety 
and comfort to homes and shops built in ignorance. 

The airplane industry, said Round Table Member Hull, puts 
about 33% of its total expenditure, at a conservative estimate, 
engineer- 





into development and planning of tomorrow’s planes 
ing them, testing them, working ahead on planes not yet in pro- 
duction. Compared to this, Round Table Member William Koblik 
testified that the top planning allowance for schools is 8%, and 
Victor Gruen said the mere mention of 33% for construction 
planning would cause a merchant to collapse—he would prefer to 
think in terms one-sixth of that or less. 


Unplanned buildings rapidly become obsolete. Meanwhile 
the building situation has changed so rapidly that lack of planning 
which at one time resulted only in intolerable inefficiency and in- 
convenience can today result in serious trouble or even catas- 
trophe, physical or economic. 


> Almost unnoticed, building costs have more than doubled, so 


every error or oversight in planning costs twice as much. Such 
errors can be stopped only on the drafting board before con- 
struction has begun. 


> Almost unnoticed, such advances as air conditioning have invaded 
even the house; and too few are aware that in a house even the 
difference between a plan and design meant for air conditioning, 
and a plan which ignores air conditioning can mean either halving 
or doubling the expense both of installation and operation. 


> Again almost unnoticed, standards of building performance have 
risen. In today’s smaller house, the noisy fun-seeking part of the 
family can no longer withdraw its disturbance of peace and quiet 
to some remote room: careful planning and knowing insulation 
are needed to protect both sides of the same friendly family from 
one another. 


Homebuilding has been revolutionized. Said Round Table 
Member David Slipher: “Back in 1910 only 20% of our houses 
were built for sale; 80% were built on contract for those intending 
to live in them. In 1952 the situation was reversed: 80% of the 
nation’s housing was built for sale and only 20% on contract; in 
1953 it’s going to be close to 85% for sale and 15% on contract.” 

This means that home building for most Californians has now 
become a “production” operation which must be professionally 
planned in all details. 

Indeed the problem of homebuilding since World War II is so 
wholly new that the entire Round Table agrees with Members 
Fickett and Brock that everybody connected with the tract opera- 
tion has to “go back to school and learn the housebuilding prob- 


lem all over again.” 


> For the first time in history the building of individual houses 
in such quantity, demands the talents of first-rate engineers—not 
only process engineers but structural and mechanical engineers. 


> For the first time the modern tract cannot be site-planned without 
professional skill, and if this is not employed by the builder him- 
self the FHA planner is certain to annex it for the bureaucrats. 


> For the first time at least 10% of total cost goes into plot plan- 
ning and landscaping, so if a good landscape architect is not em- 
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ployed this only means that his work is done by an untrained 
substitute—it cannot be evaded or satisfied with a few potted 


cedars. 


> And for the first time the over-all design needs are so exacting 
that this Round Table, including bankers and builders, agrees that 
tract housing demands the architect. This employment of archi- 
tects, in a field rarely dealt with by them in the past, is indeed 
progressing at high speed. Said Round Table Member Gruen: 
“Three years ago I scanned 20 pages of the Los Angeles Times 
real estate section most carefully and found not one mention of 
the word ‘architect.’ Last Sunday I repeated the experiment and 
found the word ‘architect’ 39 times in the editorial part of the 
paper and 11 times in the ads of homebuilders—who always made 
it very clear that this was a better house because it was architect- 


designed.” 


Three misconceptions must be corrected. The first frequent 
error of the public relates to what the architect does: he is con- 
sidered an embellisher of buildings or houses which the public 
thinks could otherwise be built without him. The Round Table 
agrees he has five principal functions: 1) to interpret in his plans 
not only the client’s program but also the requirements brought 
in by the engineer and by the builder; 2) to specify materials to 
be used; 3) to correlate the efforts of a many-sided building team; 
4) to supervise construction seeing that standards have been main- 
tained; and &) to act as a professional agent advising and safe- 
guarding the client who is often an amateur in an expensive under- 
taking. 

The second frequent error concerns the architect’s relationship 
to costs. Few realize clearly that, in the words of Round Table 
Member Gruen: “The architect sells no products and therefore 
cannot be an architect and give a cost guaranty, though he must 
furnish the best possible cost guidance.” 

The third frequent error relates to the way the architect is paid. 
Because most architects have charged “fees”—usually a stated 
percentage of the construction cost—the public has unthinkingly 
concluded that the architect’s fee is the last charge against the 
building, something above and beyond the building cost, perhaps 
a luxury. The plain fact is that plans and specifications are as 
necessary to a building as a roof is; and the draftsmen, specifica- 
tion men and others working for the architect, are a payroll ex- 
pense which must be met even before the pay of bricklayers and 
plasterers is met. 


The public must be advised on costs. The Round Table 
recognizes that a public impression that “buildings can cost more 
than you expect” has done harm to the reputation of the industry, 
and especially of the architect who bears the brunt of it. There 
is a moral obligation upon the industry to keep the public advised 
on costs, to anticipate costs, to do all possible to control them. 

As final comment this Round Table agrees there is no hard- 
ship involved in proposing a higher planning budget for an in- 
dustry which now stands far behind some others in the propor- 
tion of its expenditures devoted to planning and development. 

California’s building industry has served its people well. Yet 
the need for better planning has mounted so fast it is to be doubted 
whether even a fifth of all buildings erected in this greatest 
building boom have had the benefit of enough study and planning 
to reach full economy of construction, full economy of operation, 
full efficiency in use, or a full yield of pride and delight. Where 
blight and ugliness have marred the fair landscape, no single 
shortcoming has been so much at fault as inadequate provision 
for proper planning. Only in planning can so modest an added 
investment bring such a bounty of result. 
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Design standards and data 


House & HOME introduces a new department by the co-author of Architectural Graphic 


Standards to help keep architects and homebuilders current on new design details 
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Beginning this month House & Home updates the most thumbed book in 
every architectural office: Architectural Graphic Standards, by Ramsey & 
Sleeper.* Each month this new department will present several new pages of 
design standards and data developed by Architect-Author Harold Sleeper for 
future publication in a companion volume. 

The three pages of sunshading devices that follow are the first in this 
monthly series of plates. They are additions of important new material not 
covered in Graphic Standards. But, like the plates in the book, these present 
only accepted standards,} checked with appropriate authorities, associations, 
manufacturers and architects. 

Subsequent plates, already being prepared by the Sleeper office, cover such 
timely subjects as roof coverings, modern windows, garages and carports, 
built-in lighting, special fireplaces, storage walls, built-in furniture and a 
unique table that will permit anyone to calculate easily and accurately the 
size of sunshade required for any kind of window, for any orientation, for 
any part of the country. This table is based on 5,000 separate calculations. 

Meanwhile, House & Home’s sister publication, Forum, will present a sim- 
ilar series of nonresidential design standards and data by the same author. 

House & Home believes both homebuilders and architects will find this 
new department as useful as the architects have found the book it supple- 
ments—the book Architect Ralph Walker, past president of AIA, has praised 
as “an encyclopedia of all sorts of building information that is tested and 
true... a part of architectural practice and a reference for all of us who 


3° 


work in architectural and allied fields. . 
* Published by John Wiley & Sons, Inc., New York City, and Chapman & Hall, Ltd., London. $12.50 per copy. 


t Such newsworthy pioneering data as are presented will be clearly designated as such. 


note: /f clipped on the dotted lines, these pages will fit handily 
in an ordinary 814” x 11” file folder.> 


HAROLD R. SLEEPER is an author of note covered everything—frem “houses to 
as well as an architect of broad experi- public housing, from barns to banks, 
ence. His books include Architectural from comfort stations to colleges, from 
Graphic Standards, which he co-authored asylums to apartments.” 





with Charles G. Ramsey, The House for 
You, which he co-authored with his wife 
Catherine, and Architectural Specifica- 
tions, which he authored alone. 

Sleeper’s architectural career began in 
Cornell (BA) and New York University, 
and has included successive associations 
with several of New York City’s promi- 
nent architects: Starrett & Van Vleck, 
Trowbridge & Ackerman, Charles G. 
Ramsey and Daniel Schwartzman, Today, 
on his own, he is at the head of an office 
of 12, applying the knowledge gained in 


a broad architectural experience that has 


When not busy with his books and 
buildings, Harold Sleeper may be seen at 
New York’s Architectural League (of 
which he is past president), at Columbia 
or Princeton or the New York School of 
Interior Design (where he lectures), at 
AIA’s Octagon (he is a fellow and a 
member of the important public relations 
and education committee), at a manu- 
facturer’s office (where he may be con- 
sulting on product development or product 
literature) or at Houst & Home’s offices 
discussing his new series of design stand- 


ards and data. 
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OVERHANG DETAILS 2. 
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In this 1,700 sq. ft. exhibition house lie Frank Lloyd Wright’s sug- 
gestions to the average American who builds or buys a home—sug- 
gestions first made in 1900 when his houses embodying the same 
principles first appeared on the prairie outside Chicago. Unlike the 
more elaborate Wright design presented on p. 122, this two-bedroom 
“Usonian” house has a simple in-line plan and is within the reach 
and tastes of many. It shows how Wright first introduced spacious- 
ness and sunlight, warmth and human scale to house architecture 
and how he opened up the plan, freeing the housewife from the 
isolated drudgery of the kitchen and permitting her to be a gracious 
hostess instead of a kitchen mechanic. 

This house also represents a long-awaited tribute: it is the first 
Wright building to be erected in New York City. Part of an exhibit 
of his 60 years of architectural work, it was built next to a pavilion 
housing his drawings, models and photographs on the site of 
Wright’s projected Solomon R. Guggenheim Museum. 


© Ezra Stoller 


F RA N K L ior D W R | G H T builds in the middle of Manhattan, shows 


Low, closed side of living room, seen 
from kitchen, has built-in seat under a 
deep, sheltering cove that extends around 
three sides of room. Clerestory toward 
street and neighbors assures natural light 
and privacy. Brick wall at far end is 
pierced for light patterns. 










ee TT 






~ 













P. E. Guerrero 


HOUSE & HOME 





PEMA arpiees ata’ 


x 












NO 











PIR earest ee 


ge 
- 
* 

















© Ezra Stoller ag 
High, open side of living room, seen 
from entry, faces living terrace (walled in 


because of New York lot limitations). Ex- 





how to make a small, simple house rich and spacious 


cept for chairs facing fireplace, all furni- 
ture is by Wright, including the spherical 
black kettle. In charge of construction: 
David Henken of Henken Builds, Inc., a 
former Wright associate. Wright estimates 
this house could be duplicated in the New 
York area for $25,000-$30,000. 


we 
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effects on a practical floor plan 


Dramatic 



































Tall doors extend to full height of 
1214! ceiling, throw the big living room 
wide open to its terrace. Roof overhang 
is richly patterned with rhythmic open- 


ings and ornamental dentil bands. 


Light and space play freely through 
the 26’ x 32’ living-dining area (right). 
Interior is warm and alive with deep 
red texture of brick, checkerboard ceil- 
ing of reddish oak plywood, twinkling 
accents of brass spotlight plates, piano 
hinges, copper-edged shelves and tables. 


Central kitchen is itself centrally 
planned around a table for assembling 
meals, has a tall view window at left 


and a skylight above. 


P. E. Guerrero 





HOUSE & HOME 





























© Ezra Stoller 


Long gallery leading from entry hall to bedrooms 
has 34’ of closets along outside wall opposite a 
laundry alcove. Hall lavatory-toilet is convenient to 


kitchen at left and living room (foreground). 
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At the end of the hall is the master bedroom, 
secure and intimate in mood with its rich wood 
finishes, dramatic spotlighting, high windows filter- 
ing sunlight through patterned shutters. 
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A new house by FRANK LLOYD WRIGHT 


opens up a new way of life on the old site 


For 30 years the Henry Neilses lived in this big, Italian-French-Spanish box— 
an alien house that could never fit into the land around it, a shut-in house that 


shut the people in too. 


Now the Neilses have a new home by Frank Lloyd Wright, a structure that 
is at the same time more sheltering and more open to nature. For the first time 
they are actually living with their wild and beautiful trees, sunsets on the nearby 
lake and the flights of Canadian geese that honk their way southward in the fall. 
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Photos: P. 


E. Guerrero 


Shelter springs to life in the sweep 
of protective gables, the slanting battle- 
ments of masonry that seem to grow 
right out of the ground. From carport 
and entrance (left) the house moves 
through a bedroom wing to the full 


. 
height of the living room and out to a 





terrace (right). 


nat 
hat 
me 
rby The prow of the terrace rises from the 
all falling land, pointing straight down a 
Cc . 
clearing to the lake below. 
ME 
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Anchored at one corner by a giant chimney, the tented 


living room slowly dissolves into glass as it rounds the 


corner (photos above and opposite). 


The great sheltering roof floats on glass above a marble rampart 


The big view across the lake comes last. Here the living 
room flows out through glass doors to the planted apex 


of its terrace. Mitred glass liberates the corner. 
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In-line plan keeps living areas away from the road and 
opens them boldly to the lake; the small. secure bedrooms 
Jace an intimate woodland scene. The service side of the 


house faces less-desirable views. 
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Focal point inside the living room is Wright's 
familiar corner fireplace, which provides a com- 
plete change of mood from the open view side. 
Fire can be seen from all parts of the room, in- 


cluding the dining area (photo opposite). 
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Long hall pulls the entering visitor down its 
dark, mysterious tunnel. At the end, a baffle turns 
him half-right and suddenly he emerges into the 
bright, spacious world of the living room. Behind 


bookcase at right is a passage to the bedrooms. 
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Multicolored marble, hand-chipped into thou- 
sands of facets, takes on glowing richness under 
special ceiling spotlights. The 30 varieties of 
marble used are culls reclaimed from the owners’ 
old marble business. Furniture is from the archi- 


tect’s design, fabrics woven by Mrs. Neils. 


Sheltered service walk leads in dramatic 
perspective past the toolroom and carport plers 


to maid’s room and kitchen. 


the building inside and out 


LOCATION: Minneapolis, Minn. 
MADSEN CONSTRUCTION CO., contractors, 


Lyell Halverson in charge of construction 
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West-facing front of house, fondly called “Born’s Barn” by 
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neighbors, is wisely closed to sea glare, wind and curious 


passers-by. Extra half-lot added only $1,000 to total, permitted 


advantages not possible in typical 25’ houses with long, narrow 


plans, living rooms over garages (seen in left background). 


Ground floor ..... 1,100 sq. ft. 
Garage, util. 460 
Upper floor ...... 1,040 
ROE 4s. assis pw paral 2,600 sq. ft. 












LOCATION: San Francisco 
ERNEST BORN, architect; ESTHER BORN, associate 

A. V. SAPH JR., structural engineer 

CLYDE E. BENTLEY, mechanical and electrical consultant 
DOUGLAS BAYLIS, landscape architect 

FRANK S. MARSHALL, contractor 
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Photos: Roger Sturtevant 


row house five luxuries: 


1 


The luxury of spaciousness, for less than $12 per sq. ft. The 
living room, seen here from the entry hall, is a full 50’ x 25’, 
two stories high. Window wall opens the whole house east- 


ward to the garden and to the welcome morning sunshine. 














" 


2 


A chance for indoor-outdoor living in the city. Wider lot 





allowed Born to fit all required indoor spaces on front part 





of lot, use over half its depth for garden and have indoors 
and outdoors conveniently at same level. House acts as big 
windbreak, shielding terrace from strong sea winds. Future 


house will replace fence at left, share rear garden three lots wide. 





HOUSE WITH LUXURIES 


3 


A kitchen with a kitchen yard right outside. Extra 
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lot width meant not having to build right up to the 
sidewalk line to get all the necessary rooms in. The 
fenced yard, 13' deep, is usable as a herb garden, dry- 
ing yard and supervised play space, has a two-way re- 
ceptacle in front fence for garbage and deliveries. 
Kitchen is designed for light and view toward yard, 
easy access to front door (through hall door at right), 


and a pass counter to the dining area (foreground). 


dining kitchen 


A mezzanine plan that opens all major rooms to the 
garden. Living room, dining area, kitchen and balcony 
study all share the two-story spaciousness and view of the 
rear terrace. The big room is large enough in floor area 
and scale for many uses—hobbies, meetings, informal 
parties. Slab floor is vibrationless and nearly indestructi- 
ble, can be sluiced and mopped down like a ship’s deck 
when cleaning up. Skylight, replacing side windows, makes 
the whole interior bright and cheerful even on overcast 


days; exposed ceiling joists act as baffles against sky glare. 


5 


An intimate dining area under the balcony study. Here 
the low ceiling is finished in the warm texture of spaced 
wood slats; above are built-in light troughs, glass wool for 
sound absorption. Table, a Born design, is laminated of 


1” x 2” strips of fir and sugar pine. 
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OLD WAY—how Place used to wire his houses: 


. 
A maze of four two-wire general-purpose circuits, paralleled 
and crisscrossed. Place’s wiring layout was better and more 
economical than the average job, but expensive electricians 
spent too much time drilling and notching studs and rafters. 
Over 600’ of two-wire cable was used, plus 73’ of three-wire 
for switching legs, but capacity of the four circuits was only 
60 amps. and a heavy increase in the load (like a room 
cooler or. bathroom wall heater) would require the installa- 
tion of an expensive 240-v. line from the main. (Separate 


range, drier and appliance circuits not shown in diagrams.) 


House & Home suggests how 


New wiring layout is developed by Carl Boester (left), 
tried out by Andrew Place (below), 
approved by South Bend 


and endorsed by industry leaders and electrical code experts 


Roy Stevens 
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Three years ago this magazine’s Round Table on waste in 
homebuilding noted that the electrical requirements of 
most houses were alike, urged that topflight technical 
talent develop a better and more economical way to wire 
the builder’s house. 

When neither the electrical manufacturers, nor con- 
tractors, nor the now-defunct research division of HHFA 
—nor anyone else—took up the challenge, H&H handed 
the assignment to Carl Boester, former director (and still 
consultant) of housing research at the Purdue Research 
Foundation, and chairman of the electrical systems panel 
of BRAB’s study on conservation in building construction. 

Next, H&H looked around for a builder to field-test 
Boester’s ideas, selected Andrew Place of South Bend for 
these four reasons: 


1. He was so well known that other builders would have 
confidence in his report. 
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NEW WAY—hAow Place will wire his houses from now on: 


Outlets and switches are the same, but now twe three-wire 
circuits furnish ample cerrent at base plug height all around 
the house, and a third three-wire circuit picks up the furn- 
ace fan, most interior partition outlets and overhead lights. 
This simplified system took 23% less time te install, pro- 
vided 50% more current (90 amps.), makes 240 v. available 
everywhere. The savings pay for individual fuses for each 
outlet and a 100-amp. service panel to replace the 60-amp. 
board. For less than $5 (for No. 12 wire instead of No. 


14) he could increase capacity to 120 amps. 


to get adequate wiring for less money 


2. His houses were reasonably typical. 
3. His wiring was already more economical than most. 


4. He was assured of cooperation both from his electrical 


contractor and the local chief electrical inspector. 


Place is so pleased with the results on his test houses that 
he will follow the Boester-H&H wiring ideas from now on. 
The dollar saving cannot be determined exactly until 
scores of houses have been wired this way, but it will 
certainly be not less than the 5% achieved on the first 
job, and may reach 25%. And everyone agrees that the 
new system has more flexibility and greater capacity, 
makes provision for future needs much easier. By putting 
the savings back into the wiring system, the builder can 
offer 100-amp. service capacity and No. 12 wire circuits, 
sufficient for any normal electrical load that might be 
added in the future. 
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Before and after pictures are dramatic demonstration of 
how preplanned three-wire system saved time formerly spent 


in drilling holes by $3.50-per-hour electricians. 


1. rhree-wire system is fast. Place’s electrician 
cut 6 man-hours from the 27 previously required to 
rough in the general-purpose circuits because three- 
wire cable went in just as fast as two-wire, and the 
new system saved drilling almost 100 holes through 
the framing. It used 21% fewer feet of wire (344’ 
































of three-wire and 168’ of two-wire, as against the 120V 120V 240V 
old 600’ of two-wire and 73’ of three). Material t pay a gree a : 
costs were almost exactly the same, figuring three- | (yn) | | ) | 
wire No. 14 at 64%4¢ per ft., two-wire at 4¢ per ft. wae | { | \ cape J = 
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2. Three-wire system is adaptable. First cost will \ | 

be almost the last, for 240-v. current is available 

















anywhere in the house and the two circuits around 
the perimeter can be tapped for additional wall Three-wire cable offers regular 120-v. service from alternate 
outlets at minimum cost. Loads on these circuits are hot lines, or 240-v. service by combining them. 

kept in reasonable balance by putting outlets on 

alternate 120-v. lines. Outlets may be changed to 

240 v. by a simple change of wiring within the out- 


let box and the substitution of a 240-v. outlet. 
Individual fuses are 5-amp. capacity, might protect circuit 


from shorted appliance, but are not system necessity. 


Be Three-wire system is extra safe. As an extra 
precaution, Inspector Harrison suggested incor- 
porating individual fuses in each outlet, and designed 
a device for Place. This will cut the danger of over- 
loading circuits and blowing main fuses most of 
the time. First models did not meet National Elec- 
trical Code requirements, but are being redesigned 
to make them foolproof before they are marketed. 

Andy Place thinks homeowners will like this fea- 
ture, for many homeowners are nervous about re- 
placing fuses on the main panel and anyone can re- 
place the fuse at the outlet with just a twist of the 
wrist. It is not a necessity with the three-wire 
system, but merely an extra safety factor. 
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i 4. Three-wire system adds capacity. Though in- 


crease in conductors is only 50%—from two-wire 
to three-wire—maximum rating goes up 100% (see 
chart, right) and capacity rises 400% at the same 
voltage drop. In addition, at an equal l-v. drop, a 
three-wire system carrying a 2,400-w. load can be 
four times as long as a two-wire circuit. If Place 
switches to No. 12 wire, he will probably have to 
use new devices with pressure-lock terminals (sketch 
below) rather than the screw-type, for bending No. 
12 wire around screw terminals is slow and heartily 
disliked by electricians. 














150% 
00% 

[ 

i 3 

bY 

2 # 

contoct } 5 
w & ‘ w 
Pressure-lock terminals provide sure mechanical and elec- <4 6 : 
trical contact on No. 10 and No. 12 wire as well as No. 14, wf fs 

CONDUCTOR 


Three-wire system wins industry praise 


“This seems the most advanced thinking being done 
in residential wiring. It will be up to the industry 


to take the ball from here.” 


A. Carl Bredahl, Westinghouse Electric Corp. 
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“1 think the system is a big step forward. | especial- 
ly like the safety of the individually fused outlets, 
and am looking forward to Place’s making a 100- 
amp. panel standard equipment.” 


Herbert Harrison, chief electrical inspector, 


city of South Bend. 


“Evidently, the three-wire system indicates a worth- 
while improved installation and dollar saving. Our 
Research Institute will follow through and post our 
members on all the details.” 


Leonard G. Haeger, NAHB Research Institute 


400% 


200% 


25% 
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RATING CAPACITY 


Comparison chart of two-wire vs. three-wire systems shows 
how benefits increase when three-wire is adopted. Rating 
means maximum wattage served simultaneously, capacity 


means wattage served at an equal voltage drop. 


“We got the better, safer electrical wiring system 
we were looking for, and still saved money.” 


Andy Place, Place & Co., South Bend 


“The use of three-wire 120/240-v. circuits will re- 
sult in marked advantages: enlarged capacity, in- 
creased ability to handle motor-starting inrush cur- 
rents, decreased voltage drop, increased allowable 
circuit length and the important gain of a 240-v. 
source readily available at strategic outlets for the 
larger appliance motors coming into general use.” 


A report of the Joint Committee 

on Branch Circuit Protection 

of the Association of Edison Illuminating Companies 
and the Edison Electric Institute 


“It is encouraging to learn that enterprising build- 
ers are adopting the approach to branch-circuit de- 
sign that is recommended in the 1953 National 
Electrical Code, Section 2115b. This recommends 
the use of a three-wire branch circuit as the equiv- 
alent of two two-wire circuits. Residential build- 
ings equipped with this three-wire arrangement pro- 
vide a greater opportunity for the enjoyment of the 
real and lasting benefits of electrical living.” 


H. H. Watson, commercial engineer 


Construction Materials Div. General Electric Co. 
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IN THIS MONTH’S NEWS 


(see pp. 35 through 52) 


General Accounting Office rules 
government can keep planning 
35,000 public housing units 
stalled by 20,000 unit ceiling 


Two unions join with plaster 
contractors in fight 
to regain their lost market 


Plywood prices plunge to postwar . 
low but rebound as marginal mills 


close and orders increase again 


Morton Bodfish is retired 
as chairman of the US 
Savings & Loan League 


A look at San Antonio spotlights 
two pitfalls in rehabilitation: 
inertia, overselling of results 


Hints on housing policies 


> FHA will seek major overhaul to simplify titles next year. 
It wants higher mortgages for big-city apartments 


> Flexible interest rates face sure death in Congress and 
rent certificate idea for public housing draws fire 


As the President’s housing advisory committee dug into its welter of problems, the first 
hints appeared last month of what the administration’s 1954 housing policy might be. 


The changes shaped up like this: 


> Public housing—may be more firmly tied up with rehabilitation and redevelopment, 
but chances seemed to be growing that the committee will not recommend killing it 


altogether. 


>On FHA—a major overhaul and consolidation of titles to simplify the program, a better 
break on down payments and amortization for existing homes, higher mortgage limits on 
high-rise apartments, new legal tools to help rehabiliatation and (perhaps) a recommen- 
dation for fiscal independence like the Federal Reserve Board or Home Loan Bank Board. 


>On VA—appraisals and perhaps valuation procedures will probably be combined with 
FHA, but VA would otherwise keep its separate status. 


> Fanny May—probably a recommendation for improving its possibilities as a central 


mortgage bank, perhaps with provision for ultimate private control. 


On many another topic, dues were too scant 
or the members of the committee* too di- 
vided to warrant forecasting. And whatever 
the advisers (many of them Democrats) urge 
on President Eisenhower as GOP housing 
policy, their labor will be lost if Congress 
disagrees with them. One example of how 
sense-making housing policy can go aground 
on political shoals was interest rates. It was 
an open secret that the committee might well 
propose that FHA and VA be given a flexible 
mortgage rate to allow for market ups and 
downs. To do this, Congress would have to 
raise the ceiling rate, at least on VA loans. 
In an election year, few expected the legis- 
lators to muster courage enough to do it. 
Although such a move, by stabilizing the flow 
of money into government-backed mortgages, 
might well reduce house prices—public un- 
derstanding of the fact was not wide enough 
to seem persuasive to politicians. Said Rep. 
William H. Ayres (R, Ohio), a high-ranking 
member of the House veterans committee: 
“Tt would be unrealistic to expect us to hike 





the interest rate on veterans.” 


Public housing tangle. It may also prove 
difficult to talk Congress into dismantling the 
public housing program unless the advisory 
committee performs a miracle and comes up 
with a palatable substitute. Some private in- 
dustry groups were urging a rent certificate 
plan under which needy families would be 
housed in private housing certified by local 
authorities as safe, sound, sanitary and rea- 
sonable. The local community and federal 


* The committee grew to 23 members last month 
with addition of Economist Miles L. Colean. He 
will be a coordinator between four subcommittees 
(considering housing credit, FHA and VA, re- 
habilitation-redevelopment and public housing) 
and the executive committee studying organiza- 
tion of federal housing. 


government would share the cost of rental 
aid. Backers of such plans would require 
that communities be making 1) strong efforts 
at rehabilitation and conservation and 2) ef- 
forts to educate and train rent certificate re- 
cipients to earn more money before they 
could qualify for federal aid. 

Propublic housers in the advisory commit- 
tee were so set against such maneuvers to 
make localities shoulder more of their own 
responsibility that they were preparing to 
write a minority report if the recommenda- 
tions did not suit them. 

HHF Administrator Albert M. Cole, the 
committee chairman, told the National Assn. 
of Housing Officials (see p. 37) that he 
hoped to make public housing more “effec- 
tive” by helping “localities to marshal their 
own resources to the fullest so that we can 
remedy the root causes of our slums.” He 
said public housing must be tied in far bet- 
ter with over-all plans for city redevelopment. 

Another spot where Congress might over- 
rule administration policy framers was FHA’s 
wish to be freed of congressional control 
over its budget as soon as it repays the Treas- 
ury the $85 million advanced to get the 
agency started. Since FHA operates at a big 
profit (it has no selling expense, as do other 
insurance organizations), it made much sense 
to do so. Among other things, it would end 
periodic Congressional or Budget Bureau 
penny-pinching which this year has forced 
FHA to fire 300 field men. And another 200, 
according to Edgar C. McIntosh, assistant to 
the commissioner, are due to go soon. 

Bolstering their argument, FHA men can 
point to other federal agencies supported by 
their users and not subject to the spending 
whims of others. The Federal Reserve is 
supported by assessments on its member 
banks and can use its income as it likes. The 
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Federal Deposit Insurance Corp. enjoys the 
same status. But the member-supported 
Home Loan Bank Board, which has long 
since repaid the Treasury its founding ad- 
vances, remains (like FHA) a budgetary cap- 
tive of HHFA, the Budget Bureau and 
Congress. 


What FHA wants. In talks to the National 
Association of Housing Officials, to New York 
savings bankers at their seagoing convention 
and to homebuilders at New Orleans, FHA 
Chief Guy Hollyday let a few kittens out of 
the bag about FHA’s legislative plans. Be- 
cause the National Housing Act which 
created FHA in 1934 has subsequently been 
amended 46 times, he noted, it has grown too 
complex. So Hollyday said he “would like to 
see some of the present constricting statutory 
controls eliminated for the sake of simplifica- 


> He wanted unused sections of the act 


tion.’ 
scrapped or consolidated with active ones. 
Existing homes should get an equal break 
with new construction on the maximum loan- 
value ratio of mortgages, the commissioner 
argued. 

That meant a 95% 
maximum 80% loan. 


loan, instead of the 
The present discrim- 
ination, he said, is a “handicap” to urban 
rehabilitation drives. For these, FHA will 
propose it be given new legislative tools— 
presumably along the lines Hollyday sug- 
gested five months ago in a Baltimore speech: 
FHA would take rundown neighborhoods off 
its lending blacklist if cities begin strong re- 
habilitation drives. 


Rental overhaul. The biggest potential 
change involved rental housing. Hollyday 
told NAHO that FHA was trying to overhaul 
its entire rental title. Under the present 
$2,000-a-room ceiling, he admitted, it is “im- 
possible” to build fireproof elevator buildings 
in big cities. Said Hollyday: “We will ask 
for a higher ceiling in high cost (city) 
areas.” 

If the housing policy committee and Con- 
gress agree, Hollyday’s plan held much prom- 
ise for building middle-income apartments— 
an item that has all but vanished from the 
Reason: 
under FHA’s present $7,200 mortgage-per-unit 


metropolitan construction scene. 
limit the more costly the land the smaller the 
mortgage on the construction. So FHA apart- 
ments have been built (since Sec. 608 was 
killed) almost entirely on cheap land at the 
fringes of cities—accentuating the flight to the 
suburbs that plagues big US cities. 


Central bank plans. Mortgage men who 
dominated the housing committee were re- 
ported leaning toward giving Fanny May a 
Apparently they had in mind 
a hybrid between the old Fanny May and the 
central mortgage bank so long espoused by 


major shakeup. 


realtors. Like Fanny May, the new concoction 


would buy and sell only federally-backed 
mortgages. Unlike Fanny May, it would sell 
debentures on the open market, instead of 
leaning on the Treasury for financing. It 
seemed a good bet, anyway, that Fanny May 


would get no more money from Congress— 
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at least next year. Too many powerful legis- 
lators opposed it. 

Whatever the President’s housing advisers 
recommended, their decisions would have to 
reach to the bedrock of federal policy. And 
political repercussions seemed inevitable. A 
lot of people expected a call for less govern- 


ment responsibility for sheltering its citizens. 
But the committee may surprise them. Said 
Chairman Cole: “There is readiness for fresh 
thinking on these questions. We are at a 
logical threshold for new and imaginative ap- 
proaches to the housing problems of the na- 


tion.” 


FHA cracks down on Title | repair rackets: 
orders lenders to investigate, certify dealers 


FHA moved decisively this month to stamp out 
racketeering in Title I home repair loans 
(H&H, Oct. 53, p. 168). Commissioner Guy 
Hollyday issued orders that: 

> Lenders must henceforward obtain signed 
applications from contractors doing Title I 
business with them. These must guarantee 
that “ethical and proper selling practices will 
be followed” and “immediate attention given 
to all complaints involving materials, work- 
manship or sales representations.” Deliberate 
false statements are punishable by a $5,000 
fine or two year jail term. 

> For contractors with whom lenders have not 
done Title I business in the last 12 months, 
lenders must certify to FHA that they have 
investigated and found them “reliable, fi- 
nancially responsible and qualified” to do a 
good job. 

> Lenders must begin keeping records of their 
experience with each Title I contractor—show- 
ing loan volume, losses and complaints or ir- 
regularities. 

> A six-day waiting period be imposed before 
a Title I contractor can collect from a lender 
for a completed job. Purpose: the lender will 
meanwhile notify the homeowner of the trans- 
action and await squawks, if any. 

> FHA will insure no more Title I loans where 
borrowers have been given or promised a cash 
payment, rebate or commission on future sales. 
(These were some of the most frequent come- 
ons used by “dynamiter” salesmen of home 


repairs and improvements. ) 


( 


To make sure the cash bonus loophole was 
really plugged up, FHA will also require con- 
tractors to certify in completion certificates 
that no cash bonus, rebate or commission on 
future sales has been given or promised. Con- 
tractors also must certify that all bills for 
labor and materials have or will be paid, and 
that they will buy back the Title I loan if any 
of their representations prove wrong. 

FHA’s orders added up to a serious and 
probably successful effort to overcome what 
has been called the Achilles heel of its loan in- 
surance program. FHA relies solely on banks’ 
prudent lending policies to screen out bad 
Title I loans. 
evaluates them itself before insuring. Such 


It neither investigates nor 


a task would cost too much, anyway. Last 
year, FHA insured some 2 million Title I re- 
pair loans averaging $500 each. But because 
Title I pays an effective 9.6% interest and 
bears federal insurance, many an institution 
was making too little investigation. 

By last spring, hot-shot and high pressure 
salesmen were so active in the home repair 
field that in one three month period Cali- 
fornia’s state license board filed charges of 
fraud and misrepresentation against 50 con- 
struction firms. In San Francisco, the Better 
Business Bureau went to the lengths of calling 
a press conference to expose and denounce 
sales pitches which were leading some home- 
owners to think they would get a $1,000 mastic 
job free because their house would be used 


” 


for “advertising. 





REDEVELOPMENT POLICY was discussed Nov. 2 by this meeting of delegations from NAHB and the 
National Assn. of Housing Officials—two groups which are poles apart on other matters, notably 


public housing. 


NAHB President E. M. Spiegel 


(center rear) called the session a ‘‘historic’’ oc- 


casion, reported the two organizations now hoped to submit a joint recommendation or redevelop- 


ment to the President’s housing advisory committee. 
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Nathan Manilow, whose firms have built more than $180 
million worth of housing since 1940, is now president of 
American Community Builders, Inc., and second vice presi- 
dent of NAHB. Park Forest is only two-thirds completed, 


and Manilow’s decisions will greatly influence future design. 


Nate Manilow and Park Forest | s 





From now on, Park Forest will offer only designs like these... 














... instead of these semitraditional houses offered since 1950 





Photos: Roy Stevens; Bernard Klein 
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t | switch to the contemporary look 


Will cautious Midwestern builders take courage about modernizing their design 


from the example set by mid-America’s most successful planned community? 


Nate Manilow explains: “People’s taste is changing fast in 
favor of contemporary. Especially the young couples—and young 
couples buy most of the new houses. Like the first new postwar 
cars, our houses have been basically refined and dolled-up 1941 
models. But our 1954 program calls for a real 1954 house. 

“In an operation as big as Park Forest (2,600 homes, over 
3,000 rental units, 22,000 residents since 1948) you can’t afford 
to gamble on public acceptance. But now we are so sure our 
market is ready for contemporary design that we ‘have already 
started engineering a still more advanced house for 1955.” 


Architect (and construction v.p.) Joe Goldman adds: 
“Three years ago FHA and VA would have discounted these new 
models heavily. Today they both give us full valuation. We do 
not expect construction economies at first, but in the long run, 
modern design should be more efficient and economical.” 


Sales Manager Jack Rashkin agrees: “Our whole sales staff 
is waiting for the new models. From the people who went through 
the Parents Magazine house (p. 141), we have over 125 good pros- 
pects for a contemporary house. We know we will sign up most 
of them for one of our new houses.” 


Park Forest's sponsors looked before they leaped. Here 
are some of the reasons Manilow, Goldman and Rashkin are so 


sure their new modern designs will sell well: 


1. Manilow has talked with many other builders and architects 
at NAHB Trade Secrets meetings and H&H Round Tables, knows 


how fast modern design is winning acceptance everywhere. 


2. Last spring Park Forest slipped two houses with the contem- 
porary look into its production line, saw them make an immediate 
hit. heard compliments for “your new house.” 

I ) 


3. Park Forest residents show their readiness for modern in the 
advanced plans the local committees approve for schools and 
churches. The one section of Park Forest reserved for custom 
houses leans heavily to contemporary. 


4. The success of the Parents Magazine house (see p. 141). 
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Houses will be turned the long way on the lot 
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Shed-roof model has same floor plan as pitched-roof ver- 


sion, but adds variety to elevations. Sloping monopitch may 


raise construction costs because of variation in stud lengths 


in exterior wall supporting roof. Exterior materials will vary 


from house to house, a Park Forest trade-mark. 
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Park Forest is abandoning the idea that every house must be sited 
the wide way on the lot, with a Cyclopean picture window staring 
at a similar one across the street. Most of the new medels will 
have their long dimension from front to back, but bow roof lines 
carried over side carports will give the wide appearance the Mid- 
west demands. This switch automatically gives: 


1. A convenient second entrance for children and deliveries. 
2. The privacy of a side-yard view. 
3. Outdoor storage (50 to 80 sq. ft.) at side or rear of carport. 


4. Car shelter, which most Park Forest home buyers have been 
paying $700 to $1,500 to get in the form of a garage after 
they move in. 


To make more room for side-yard living, some Park Forest lots 
will be upped from 60’ widths to 70’. None of the new models will 
have rear living rooms, though Goldman says the idea is being 
considered : 

“We .won’t build rear-facing houses until we have land that is 
completely laid out for that kind of living. The whole question of 
land planning would have to be reconsidered. We’re trying to 
learn how our 22,000 residents really want to live.” 


Storage for everything. Attics and oversize utility rooms have 
always been the Park Forest solution to the storage problem in 
their slab houses, but the 1954 models will put all outside-use 
items (bicycles, hoses, lawn mowers, etc.) where they belong— 
outside. One model, which has storage space under a hip roof, 
eliminates the utility room entirely, puts laundry facilities in the 
kitchen and adds a full dining room. 

Storage walls have not been used because of a code requirement 
for electric outlets on interior walls, and because Joe Goldman 
thinks the cabinets he has seen are “too flimsy.” 

Nate Manilow frankly admits that most of his attention has 
been on elevations in these first efforts, but floor plans are not 
sacrosanct and will soon be re-examined. Already Goldman is plan- 
ning a combined kitchen-utility space, now feasible because of the 
outside storage for all the clutter that makes utility rooms unsightly. 

Time-saving techniques learned on previous houses will be car- 
ried into the new models. Rubber cove strips that can be installed 
by asphalt floor layers will eliminate return trips by carpenters and 
painters to finish base molding. An FHA-accepted one-coat paint 
job is obtained by painters who slop paint on heavily with a white- 
wash brush, then roll it smooth with a roller, 


Sales are always good. Park Forest has no sales problem for 
its more than 1,000 single-family houses per year, and has a long 
waiting list for its rental units. The social advantages of the “Park 
Forest life,” which add to house values, have minimized customer 
dissatisfaction with conventional designs. It is greatly to the credit 
of Park Forest’s management that they have not sat back on their 
success, but have noted the shift in public taste and have begun to 
bring their styling abreast of such change. 


End-turned plan is radical departure for Park Forest, but 
will face living rooms away from street. Wide front models 
will get additional 5’ lot width, and corners will get 10’. 
ACB feels customers will like carports, though few builders 


in the Chicago area offer them. 
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Nowell Ward & Assoe. 


This house confirmed Park Forest’s decision that contemporary will sell 


Park Forest is not really gambling that its Middle West, middle- 
income, middle-of-the-road market will like contemporary enough 
to buy it. Its popularity has already been proved. Without any 
advertising, the two models of the 1953 Parents Magazine houses 
shown here pulled as many as 5,000 visitors over a week end when 
they were built at Park Forest in September. Jack Rashkin’s sales 
staff sold 15 duplicates (at $17,500) before a lack of suitable lots 
forced them to stop taking orders. 

Architects Loebl, Schlossman & Bennett’s house proved so pop- 
ular among families with growing children—and so easy to build 


—that Manilow says he will build a larger version of it in a new 


project on the North Shore, as well as more at Park Forest. 


Side yard looks impressive, though only 60'-wide lots 


were used. For the 15 duplicates, Park Forest will provide 


70’ sites to add to privacy for side-sited houses. 


board fence was immediate hit with visitors, has already 


been duplicated many times at nearby houses. 
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Two models were built to show front and side siting and two roof treatments 
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Photos: Nowell Ward & Assoc. 





Sliding louvered door hides heating plant and hot-water 
heater. Both front and rear entrances are easily accessible 
from the central work area. Women especially like folding 


door which closes off laundry on wash days. 





Child supervision is easy for busy mothers from kitchen 
vantage point. Laundry, cooking and cleaning are also 
easy to integrate from this pivotal location. One model 
had folding door between kitchen and dining area, but 


preference was for solid wall with sliding door. 





Overlapping square plan of test house 


offers many advantages 


Open dining area is very popular at Park Forest, since 
it can be closed off from kitchen Hanging light extends 
into room on metal track and can be adjusted to either 
high or low lighting position. Large windows in dining 


area brighten one end of living room. 
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Children’s bedrooms open into huge playroom when fold- 


ing door is thrown back. Architects visioned this as fine 


rainy-day solution to play-area problem, important in slab 


houses. At end of day, privacy can be regained by closing 


the wall-length folding door between rooms. 


cei 














Living room can be oriented to side yard for privacy, 


would not require closed drapes, as would street-facing win- 
dow. Entrance foyer insures that traffic bound for other 
rooms will not have to funnel through living area, Full- 


length windows are protected by 2'-3” overhang. 




















“Operation Face Lift” on original site Moved to new site at Parade of Homes 





Old houses are moved and modernized 


Southern California builders Most talked-about houses in the San Fernando, Calif. Parade of 
Homes last month were these two antiques which were moved in and 
show that remodeling can pay off rebuilt while the crowds watched. Both were bought and modernized 
by Ernest Becker, president of the San Fernando Building Con- 
for both builder and buyer tractors Assn. Sponsored by the builders’ association, the demon- 


stration was successful in dramatizing how modernization can trans- 
form old houses. 

The house above Hias now ‘been moved to a parking lot across the 
street from the Statler Hotel for the California Real Estate Assn. 
convention and for a subsequent NAREB convention. Becker bouglit 
this 40-year-old house for $2,900, spent another $1,000 to move it. 
To make sure his demonstration was a success, he modernized prac- 
tically every part of the house. After he had torn off the front porch 
he closed one of the front doors, added new windows all around, in- 
stalled side-wall shakes and a new roof, then completely remodeled 
the interior with dry wall applied over the old plaster. New heating 
and wiring were part of the improvements. 

Also added: an entirely new kitchen filled with mechanical equip- 
ment, a new bathroom, large floor-to-ceiling sliding glass doors that 
open a rear den to a terrace. Becker estimates he now has the equiva- 
lent of a new house that would sell for $16,000 to $17,000. 

To demonstrate the remarkable improvement in appearance and 
livaLility, a large photograph of the original house was displayed on 
a signboard and one of the bedrooms was left in its original con- 
dition so that it could be compared with another bedroom that had 
been modernized with new windows, color and storage walls. 

Most important lesson from this experiment for other builders’ 
associations is that a modernization job done in a home show is a 
dramatic way to get public attention and to stimulate remodeling. 
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Transformed house after remodeling was finished 













for Parade of Homes 





shell as Becker found it Work starts on Parade site 


This pre-1890 shack was bought and completely 
rebuilt by Becker to encourage owners of rundown 
properties to remodel their houses. Working closely 
with Gil Morris, Los Angeles superintendent of 
buildings, and with Chief Building Inspector William 
S. Bush, Becker transformed this uninhabitable shell 
(dubbed “the basket case”) into a house that be- 
came known as the “Re-enchanted Cottage.” 
Under normal circumstances, this house would not 
have been worth remodeling; it would have been 
easier and cheaper to build a new one. But by re- 
building it before the Parade of Homes visitors, 
Becker aroused interest in both the NAHB moderni- 





COST BREAKDOWN of ‘Operation Face Lift’’ 





Lumber $1,004 
Labor—carpentry Ces 2,200 
Dry wall 650 
Roofing 350 
Sheet metal ae 69 
Plumbing & fixtures 699 
Dishwasher 184 
Heating 150 
Wiring 300 
Sash & doors 434 
Hardware 158 
Cabinets 342 
Hardwood floors 115 
Linoleum 258 
Tile 250 
Painting 550 
Wallpaper & labor 66 
Concrete apron & paving 95 
Miscellaneous 355 
Total $8,229 





Result: the “Re-enchanted Cottage” 


zation program and in NAREB’s rehabilitation ac- 
tivities and its “Build America Better” program. 

The house was so far gone that when Beexer fin- 
ished with it, there was little of the original lumber 
left. He added new stud walls, partitions, siding, 
roof, windows, doors, wiring, plumbing, heating and 
dry wall. All work conformed to the L.A. build- 
ing code. 

Labor and material bills came to $2,664, of which 
plumbing cost $500; electrical, $160; rough lumber, 
$245; siding, $186; finish lumber, $303; dry wall, 
$321; cabinets, $140; painting, $159; rough labor, 
$324; siding labor, $108; finish. $194; cabinets. $24. 
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BEST SELLERS 
a 
BED ROOM #2 
STORAGE aot 
10°2"x $'3” 
© CARPORCN 
* 20° x10°6" 
: LIVING ROOM 
25°1" x 13'5" 
; KITCKEN 
' Hx 7H 
* 
Priced at $11,250, “Del-Mar” model has three bedrooms, 1,030 sq. ft. plan has 60 sq. ft. of outside storage. Service 
one bath. Roofs on all are asphalt shingle. Note how win- entry from carport to kitchen is direct. Front kitchen 
dows line up on front and side, how shingles course gives housewife command post for side, front doors. Note 
out evenly with them. Some architects would question how kitchen and bathroom plumbing is backed up. Closet 
wing-wall segments which flank picture window. in master bedroom has sliding doors. 
& ® 
Ihe tastest-se ing nouses in the USA 
This is the seventh installment in a grass-roots’ survey made each month by HOUSE & HOME 
to show you the fastest-selling houses in the country and tell you why they set records 
LOCATION: Newark, Del. 
LEE & KORNREICH, builders 
STEPHEN KORNREICH (ATA), architect 
MYERS-RICHARDSON, engineering 
BEATRICE WEST, color coordination 
FINANCING: T. P, O'Toole, Inc. 
Sales manager is Mrs. E. T Holm (right). demonstrating 
range to customer in larger, L-shaped house. 
1 Production-line homebuilding: roller conveyors carry lum- 
e 
ber to and from radial saw. All lumber is precut to di- 4 
mension at on-site mill, stacked in two rows with truck- 
width space between. All preliminary nailing for headers, 
jacks, studs, posts and girders is also completed here. 








Mass merchandising: builders bought half hour on local 






radio station before big opening, sponsored another half 






hour on opening day with roving reporter interviewing 






visitors. Radio tub-thumping was so successful. builders 






tried 15-min. TV show which sold 22 housees in two weeks. 




















Big value quickens sales in Newark, Del. 





By using assembly-line production techniques and mass mechandising 


these builders may already be meeting prefab house values 


If prefabbers are producing values that 
other builders must meet (see p. 102), then 
these builders with their on-site production 
techniques, programmed promotion and 
merchandising may represent a merchant- 
builder operation as significant as prefab- 


Like Wallace Johnson, Hamilton 


Crawford, Stanley Praver, Gross-Morton, 


rication. 


Ray Burkland, the Levitts and numerous 
California builders, Lee & Kornreich move 
about the country, building houses where 
demand is the greatest. After building over 
100 houses in Groton, Conn. for personnel 
at the submarine base and Electric Boat Co. 
they chose as their next stop fast-growing 
Newark, Del., which has more than doubled 
its 1950 population (5.400) in two years. 

Newark has big Du Pont and Chrysler 
plants and is close to industrial Wilming- 
ton, from which most of the home buying 


prospects are drawn. 


Plush features. These houses in Newark’s 
Chestnut Hill Estates are fast sellers because 
they offer customers the kind of plush values 
generally found only in_ higher-priced 
houses. Yet the average selling price for 
the two models is $10 per sq. ft. without 
land. The 1,282 sq. ft. house has two com- 
plete baths, big bedrooms, a 23’ 9” x 18’ 6” 
living-dining area with cathedral-like ceiling 
and a corner fireplace. The smaller, 1,030 
sq. ft. house also has three bedrooms. Both 


houses have car porches, outside storage, 


Five cuts in one position are made by portable rafter 3 
7 

cutting fixture, designed by carpentry subs, Florin & Lewis. 

It enables three-man crew to cut 250 rafters per hour. Once 


rafter is locked against stops, three portable saws make ridge. 


end, bottom and two notch cuts. 


ai? te 


high-quality windows (generally found only 
in more expensive houses), colored bath- 
room fixtures, built-in clothes hampers, van- 
ities, extra-large double-mirrored medicine- 
cosmetic cabinets, heat-resistant counter and 
sink tops, perimeter heating. (Kornreich 
credits Big Builder Ray Burkland with get- 
ting slab construction accepted in the area. 
Burkland, like Lee & Konreich, moved to 
Newark from Connecticut, will have built 
nearly 1,000 houses in the area before he 
is finished.) Minimum plots are 80’ x 100’; 
grounds are landscaped; all roads are 
paved; sidewalks, curbs, sanitary and storm 
sewers are included. Developed land costs 
average $1.860 per lot. 

There are three exterior elevations for 
each model, 18 color schemes. Says Mrs. 
E. T. Holm, sales manager : “There are more 
than 100 different houses before one is re- 





peated—a sales feature that is of growing 


importance.” 

Steady sales. The builders averaged a 
steady eight-sales-per-week pace in selling 
65 houses of the first 75 roofed in. They 
will build 25 more before they stop opera- 
tions for the winter, confidently expect to 


have them all sold before the year is out. 


No mortgage trouble. Lenders as well 
as buyers like the project. The builders had 
no trouble getting mortgage money from 
T. P. O'Toole, Inc. in Wilmington once the 
first models were up. However, the build- 


ers’ sales brochure caught the eye of an 
bank, 


over Chestnut 


out-of-state which sent officials to 


look Hill. 


Irving Lee: “They liked our package so 


Says Builder 


much they volunteered to buy our mort- 


gages.” The builders had 5% down pay- 
ments, 25-year mortgages with T. P. 


O'Toole, Inc., got a 30-year no-down-pay- 
ment deal from the new mortgagee, which 
allowed them to deal on the same terms 
(The 


builders will not divulge the name of their 


as their competitors in the area. 
new lender, pending additional financing 


they are working on.) 


Stress on community. Tlie sales bro- 
chure lays great stress on community: 


Hill Estates 


homes for better liviag. There’s a difference 


“Chestnut distinctive new 


when you live in a community—not just a 
development.” Three imposing community 
gateways will cut down the number of direct 
entrances to the project, assure buyers their 
children can play in safety. To enhance the 
desirability of the community, Lee & Korn- 
reich believed an informal rather than a 
gridlike street pattern was essential; so they 
hired a local engineering firm to do the site 
plan, on which Kornreich collaborated. 
Trees were saved wherever possible between 
Kornreich: “We 


couldn’t save many because the grades 


property lines. Says 


changed too much. I try to save them 


wherever the grading permits.” He lays the 


Precut lumber is trucked from central shop area. Material 
is loaded in reverse sequence so lumber used first is on 
top when truck is unloaded near slab. Builders have tried 


preeutting lumber for two houses between two slabs, find 


cutting in central area saves time and money. 
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Larger, L-shaped house of 1,282 sq. ft. has two complete 
baths, sells for $14,500. All color styling is by Beatrice 
West. This house has white asphalt roof, blue-gray shingles; 
trim accents are white. Circulation from carport to rear 


door in dining area is good. 


Complete frame for one house is on truck. On slab in 
foreground crew already has bored holes for bolts, nailed 
all sills in place, laid out framing a la Levitt. Since car- 
pentry crew finds lumber on truck in order of use, tight 


schedules can be met. System is only at mercy of weather. 
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Wall is tilted into place by framing crew after 
assembly. Architect Stephen Kornreich, who 
supervises entire construction operation, watches 


crews closely on first houses to interpret details. 
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tree-saving problem squarely on the door- 
step of VA and FHA: “I’m sure most build- 
ers would save trees if they got a reasonable 
value for the cost of saving them. It costs 
money to dig wells or work around them. 
But try to get insuring agencies to see it.” 


How economy was achieved. Most of 
the economy achieved on these houses lies 
in the planning (back-to-back kitchen-bath 
plumbing in the small house, back-to-back 
bathroom plumbing in the big house), mass 
purchasing, the production-line techniques 
(shown in the photos at the bottom of these 
pages), builder-subcontractor teamwork and 
architect-builder collaboration. Precutting 
alone saves at least $150 per house. 

Kornreich says: “Most builders can’t 
achieve a project this size (450 houses pro- 
posed) because they can’t get the proper 
coordination and cooperation. Builders 
need an architect, but the average architect 
doesn’t look enough into the economies of 
mass production. The architect working 
with the merchant builder must keep asking 
himself: ‘How can I design the house so it 
can be built the cheapest, most efficient 
way?’” 

He credits his presence on the job as the 
chief way of getting the bugs out of any 
plan which is either not clear to workmen 
or not feasible for mass production. 


Construction techniques. The builders 
use dry wall that fits exactly into the clear 
8’ space between finished floor and finished 
ceiling. They do not use roof trusses, be- 
cause, says Kornreich, “as yet I cannot fig- 
ure how they could be made to pay on an 
L-shaped house (most of the houses are L- 
shaped) and we have a cathedral-like ceiling 
in the living-dining area, anyway.” 


Photos: Lubitsch & Bungarz 
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Big-house complex. The big, L-shaped 
“Delaware” model is by far the most popu- 
lar house. From foyer to kitchen visitors 
comment on the spaciousness of the house; 
they like the two baths, the bigger bed- 
rooms, the open kitchen. Four out of five 
sales are of this house; so the last 25 houses 
to be built this year will be all of this 
model. “It’s true,” says Lee, “that you have 
to offer more house for the money. People 
today want a house big enough to move 
around in. We try to give them not only 
space but livability and conveniences.” 

Most popular colors were those on the 
model house: a white asphalt-shingle roof, 
blue-gray shingles. “But,” says Kornreich, 
“most people like the color of the model best 
on every project. We maintain exterior 
color control in the development to keep it 
looking good. Buyers are willing to settle 
for the color of any house if they like its 
location.” Roof pitch is kept low (5 in 12), 
windows at a height that will not produce 
claustrophobia (4’-6”). 


Design. Although the smaller “Del-Mar” 
house has the traditional front living room, 
its kitchen is in the front of the house. The 
“Delaware” has a living room that runs the 
complete depth of one side of the “L.” 
Architect Kornreich would have preferred a 
complete rear living room, says: “It makes 
more sense today in suburbia’; but like 
other keen builders Lee & Kornreich are 
making a gradual transition in this direc- 
tion.* They put a large window in the front 
but a complete window wall in the rear 
overlooking a flagstone patio. 

* For a contrary opinion on proper location of liv- 


ing room, see p. 104. 


6. 





Openness of kitchen to dining area does not 
frighten buyers because sales force is alert to ex- 


plain efficiency of kitchen fan in removing odors. 





Living room seems larger on L-shaped “Delaware” 
model than its dimensions imply, mostly because 
ceiling slopes upward from 8 height at walls to 
10’ height at center. Two-way fireplace is one of 


biggest sales features. 


Framed house awaits sheathers, window and ex- 
terior door crews, fascia nailers, roofers, siding 
finishers. Builders claim their erection system will 


produce ten houses per day in good weather. 
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Storage walls are prebuilt and sanded in builders? 
own shop on project, hauled in sections to each 
house. Builder Ed Holmes, who has four sons in 
his family, became sold on the storage-wall idea 


after putting them in a house built for himself. 


 sietnaditkesctateatiateetinteiniertnik hee ee ee 





Open planning of house fits casual entertaining of contem- 
porary life. Dining area, at first partially separated from 
living area with storage partition as shown here, was later 
completely opened up to living room. Only the partition 


between basement stair well and bath is not a storage wall. 


Storage walls make a Salt Lake City best seller 


LOCATION: Salt Lake City, Utah 

HOLMES & JENSEN, builders 

M. E. HARRIS JR., architect, site planning 

FINANCING: Prudential Insurance Co, 
Prudential Federal S & L 





Kitchen cabinets run to full ceiling height, have 


open space at counter height. Photo is not of 
house shown in plan. Builders offered drop table, 
breakfast bar at first, later substituted floor-to-ceil- 


ing cabinets which their customers liked better. 
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Hallway storage wall (left) 10” deep is located centrally 
for table and bed linen. Bathroom has its own linen closet 
(see plan). Multipurpose room (below) could be used as 
part of living room at buyer’s option as shown in plan or 


fitted with fixed panel and two sliding doors for separation, 
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Open-room technique for finishing interior is 
After 


plastering of ceilings, laying of hardwood floors, 


made possible by use of roof trusses. 


storage walls are anchored by shims at 8'-2” ceil- 


ing height. Finish trim is applied top and bottom, 





: William Beal Studio; Chal Rumel 








“Storage for everything” was merchandising ap- 


peal made successfully to women. In master bed- 
room are closets for out-of-season clothes, shelf 
space (top photo), sliding-door closets for both 


husband and wife with vanity space between. 


Extra tolerance between 8’-high storage walls and ceiling is 


necessary to avoid gouging plaster when storage units are 


tilted into place. Even largest units can be brought through 


doors. 


Builders finish floors after installing storage walls 


so they do not have to remove scratches a second time. 


Storage walls make these houses the fastest 
sellers that Builders Holmes & Jensen have 
had in several years. The houses are 
packed with as much (if not more) storage 
space for their size as any production house 
ever built. Neatly forming all but one par- 
tition in the house are 62 lin. ft. (about 90 
sq. ft. and 650 cu. ft.) of storage walls. De- 
signed by Ed Holmes, the units are milled, 
20 at a crack, in the builders’ own shop on 
the site. 

An all-masonry three-bedroom house of 
1,134 sq. ft. sells for $14,900; a two-bed- 
room, 924 sq. ft. house for $13,500. Big- 
gest sales bursts came in May, June and 
August, a time when some other builders’ 
sales were in the doldrums. Thirty of the 
35 houses are sold. (Other Salt Lake City 
builders who are bigger work in different 
price classes: Alan Brockbank, past NAHB 
president, builds higher-priced houses, is 
getting started with US Steel prefabs; 
builds 


houses. Holmes & Jensen. who worked with 


Cannon-Papanikolas lower-priced 
Alan Brockbank on big Rose Park, will join 
Cannon-Papanikolas on a new project in the 


spring. ) 


Mortgage volunteer. Buyers are not the 
only ones enthusiastic about the houses: 
Prudential Insurance, which shared some 
of the mortgages with Salt Lake’s Pruden- 
tial Federal S & L, is so pleased with the 
house it volunteered to buy more mortgages 


next year if the builders did the same house. 


This $13,500 house probably has more storage space than any other production house its size 


Talent and ingenuity. The storage-wall 
house should be a tip-off for small and big 


builders alike: 


> Builders who find sales resistance to dry 
wall in their localities can find in storage 
walls a partial answer to the high cost of 
wet plaster. Only the outside walls of this 
house are wet-plastered. The builders pay 
for their plastering on a square-yard basis, 
find their plastering bills are lower (but 
probably not low enough because the subs 
still insist their job is made no easier). 
Although storage walls cost the builders 
half again as much as stud walls, the sales 
appeal of so much storage far outweighs 
the additional cost, and the builders are 
gradually lowering their storage-unit costs 


as they gain more experience with them. 


> Small builders can take heart from the 
sales success Holmes & Jensen had on this 
small project: although they had built as 
many as 100 houses per year in the past, 
they decided to build fewer houses last 
year and this. Says Builder Ed Holmes: 
“We still make about as much money as we 


ever did but we’re having a lot more fun.” 


>The builders recognize what House & 
HoME has been pointing out about nonload- 
bearing storage partitions: in houses using 
roof trusses or other clear-span methods 
of framing, partitions are not needed to 
support the roof; to construct these walls as 


load-bearing stud walls is an extravagance. 









BEST SELLERS 





> Need for increased storage space (par- 
ticularly when attics and basements are 
eliminated) becomes paramount in more 
compact houses. Holmes & Jensen with a 
1,143 sq. ft. house and a full basement are 
indeed offering the buyer a big dividend. 


Design pay-off. The builders handled all 
sales themselves and are certain that stor- 
age walls and contemporary design were 
the two most important factors in selling 
the houses. Says Grant Jensen: “We found 
our houses appeal to folks because they 
know storage walls fit into contemporary 
life. We find folks today have ideas that 
are as up to date as their way of life.” Both 
Holmes and Jensen heartily endorse the 
sentiments expressed in an editorial by Alan 
Brockbank (H&H, Sept. 53) titled “Better 


°° 


design or else. ... 


Always an architect. The builders have 
always used an architect, would not tackle a 
job without one. Design fee plus royalties 
for repeats in this tract came to $50 per 


house. Says the architect, M. E. Harris Jr.: 
“That figure is possible only if similar site 
conditions exist, but my work with these 
builders was particularly gratifying because 
I helped bring realistic design to many buy- 
ers who would not otherwise get it.” His 
three-bedroom house is adaptable to mass- 
building techniques because: 1) it is an 
economical rectangle; 2) it permits varia- 
tion of exterior apearance because it could 
be turned several ways without suffering 
from poor orientation; 3) its ground-hug- 
ging lines made it highly salable. 


Close cooperation. The builders coop- 
erated closely with Harris during the design 
stage, retained him for color consultation 
and siting as well. They are sold on con- 
temporary design themselves, say: “There 
is a definite trend away from the gabled 
roof and the granddaddy type of architec- 
ture. People now have more of a feel for 
indoor-outdoor living; so they like window 
walls. They want a private patio or gar- 
den; so orientation is important. They en- 
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Site planning was done by architect who placed all houses on lots, 


which average 70’ x 110’, are worth $1,600 in developed state. Site 


was former pear orchard and many of the trees were saved. Streets 


are paved; there are curbs and gutters. no sidewalks. 


Strategically placed sign, only one on the 
small development, was on right-hand side of 
street close to house where storage walls were 
being assembled. Sign calls attention to stor- 


age walls and electric dishwasher. 


Weeping joint brickwork was design variation 
for some houses. Control of outside appearance 
was maintained by builder on advice of archi- 
tect. Some houses were finished in brick: oth- 


ers, like this, are of lengthy pumice block. 
















William Beal Studio 





Typical houses. Roof pitch, 4 in 12, was lowest builders have ever 
used. Roof is covered with asphalt shingles as is Newark, Del. best 
seller (p. 146). Previous houses of builders had little or no overhang. 
Deep setbacks from street help justify window walls in living room, 


facing street. Note width of chimney for fireplace, furnace. 





Back or side patio of concrete cost buyers 30¢ per sq. ft. Space, al- 
though small, suggests greater use of outdoor area: at small addi- 
tional cost buyers can cover over area with canvas awning or glazed 
plastic. Note how orientation of house takes advantage of shadows 


cast by afternoon sun. Dining area overlooks patio for pleasant view. 


Carports were used by builders for first time. They found no sales 
resistance even though only 10% of builders in area use them, most 
preferring garages. Setbacks were staggered; some houses, as one 
second from right, were set narrow end to street but protected un 


patio side by privacy fence. Wider lots would have helped even more. 






















tertain more casually ; so open planning and 
less formal arrangement of rooms are im- 
portant. Above all they want more house 
with more conveniences—and storage walls 


make both possible.” 


Other buyer appeals. These other fea- 
tures tipped the sales scales: kitchen fan, 
hardwood floors in all rooms except kitchen 
and bath where linoleum was laid, tile 
drainboards in kitchen (tile is also laid on 
all window sills, but this is fairly standard 
practice in the area), tile top surrounding 
bathroom wash basin with cabinets beneath, 
brick fireplaces ($55 extra if built of stone). 
Because easily removable real estate items 
such as ranges and refrigerators are not 
packaged in the mortgage in Utah, they 
were not included. Builders do offer a built- 
in electric dishwasher and (at $800 addi- 
tional) air conditioning. 


Construction techniques. The builders 
fabricate their own trusses right on the job, 
figure they save 20% in time and $50 per 
house. They are able to employ their 12- 
to 15-man crew even on rainy days because 
the use of trusses helps get more houses 
under roof quickly. Dividend: workmen do 
not have to worm their way through a maze 
of studs to get the storage walls in place. 
Since the units were new to workmen, the 
builders spent a great deal of time on super- 
vision. Holmes handles construction details 
(his wife helps with decorating advice) ; 
Jensen is the money and tax man (he had 
several years’ banking experience). 

Tiling of plywood partition between bath- 
room and basement stair well is done with 
mastic, which is waterproof, lighter in 
weight than mortar. This still costs the 
builders a thwacking $2 to $2.50 per sq. 
ft. even thought tile setters can set it faster 
than with mortar. 

Electric-service main panel and bathroom 
rough plumbing is concentrated in this par- 
tition. All warm-air registers are set low 
in the outside walls except for the kitchen 
and bath, where they are placed in the cabi- 
net base after storage walls are in place. 
All electric outlets are also instalied after 
the storage units are in place. Kitchen 
plumbing is in the outside wall, makes no 
problem of cutting through storage units. 
Bathroom plumbing is in the plywood par- 
tition, again where it does not interfere with 
full use of storage units. 

Says Jensen: “Constant improvement in 
the storage walls and new methods of as- 
sembly are reducing our costs, so the future 
holds great promise. We believe we are 
just one step ahead of the competition by 
building a modern, all-storage-wall house.” 











How to merchandise a model house 


Seven sales-promotion ideas helped put this ‘‘bird-cage’’ house 


at the head of a Parade of Homes 


Builder Nathaniel Bliss wanted a new house that people would remember 
after they had seen all 21 houses at the Parade of Homes in San Fernando 
Valley near Los Angeles last month. Because he knew the competition 
would be rough, he asked his architect, Lucille Raport, to give him some- 
thing special which he could build on buyers’ lots for around $15,500. 

The results were definitely successful. Bliss sold his Parade house with no 
trouble, got firm orders for eight more, which is about one-third his antici- 
pated production next year, and got a long list of prospects. 

People remembered his house and its “Bird Cage” name; they liked the 
many good features; and while his house included a few sales stunts which 
were largely showmanship, it had a basically sound design that stood up in 


comparison with the 20 other houses among which it was built. 
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1. A catchy name, “the Bird-Cage House,” was suggested i 








by Architect Raport. It refers to a plastic screen outside ees: » Foret ne 
the two bathroom windows, where live birds were kept } + a a 
during the Parade, and also to the larger slatted wood | CLO Tt 
screen at the street end of the house outside the bedroom eed fe 
windows. The two screened areas were functional as well qanage 

as decorative, for they gave privacy to the rooms where on 


multi purpose 


privacy is most desired. Both screens were optional, how- 
room 7T 


ever, and buyers could take them or leave them. Most buyers 





are using them in one form or another. 





- 5 Flexible garage with glass wall instead of doors (see 
photograph) brought many questions and stimulated in- 
terest. As the driveway led up to it, it was clearly a garage 
and yet it did not look like a garage. It became a sales asset 
for the house when visitors learned that here were 400 sq. ft. 
of highly usable space which could be put to any kind of 
special or multipurpose use. The glass area could be put 
in the end or either side. Sketches were displayed to show 
how a carport could be added to the house if the garage 
were enclosed. 








- a Paved rear terrace (photograph below) cost very little 
extra to the builder, yet suggested outdoor living to his 
prospects. The patio is well located for privacy and it is 
highly usable because of the two sliding doors leading to 
it from the dining room (at the right in the photograph) 


and from the living room. If buyers wanted an overhead 
LOCATION: Sherman Oaks. Calif. 


trellis or any additional terrace construction. Builder Bliss 
NATHANIEL BLISS. builder 


had an attractive offer: included in every sales figure was 
some architectural service for extras or variations which the LUCILLE RAPORT., architect 


buyer might want. 


Photos: Julius Shulman 
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HOW TO MERCHANDISE 





4. Strategically located kitchen is adjacent to front 
entrance and garage. It is open to the dining room, yet can 
be curtained off. The kitchen is also well located for serving 
buffet meals in the living room or terrace. Photo at left 
was taken from the dining room looking through the kitchen 
to bedroom hall. Buyers may have a partition or pass- 
through or other form of divider between kitchen and 


dining room (photograph above). 


—_——> 
5. Two baths, well equipped and lighted, were another 
sales attraction. Bath at right had a tub, the other a shower. 
Unusually large windows with the birds outside were popu- 
lar. (Bird cage had tree limbs and swings.) At night the 
lighted windows cast interesting shadow patterns on the 
semitransparent screen. Both baths had better than average 


storage and lighting. 
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VIEW B 





































DINING 
'-O"x t'-O" 


Sy 
| 

' 

KITCHEN F = 


' 
1 
i ' | = 
! 
4 


8'-O"x 13'-6") 


GARAGE _ 
20'-0" x 20'- 0" 


_ LIVING _ |} 
ee 


















B.R.- DEN 
i'-O"x13'-6" | 

















II'-6"x 15-6" 








ee OS 











"Syd 


6. Spaciousness was one of the most appealing features of 








the house, which seemed to be larger than its 1,515 sq. ft. 
(plus garage). Underscaled furniture and underfurnished, 
uncluttered decorating makes all rooms seem larger. 


VIEW C 


Photos: Julius Shulman 
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7. A sensible floor plan ties the sales features together. 
Traffic pattern is good because people can get around the 
house without making a runway of the living room. Chil- 
dren can get from outdoors to bathrooms easily. The two 
principal bedrooms are separated from the living area, and 
living room is at the quiet end of the house. 








Wood on steel: This system takes advantage of the strength and 
light weight of steel to span the whole width of the house with 
180 lb. open joists, 24-8" long on 4 centers. Across these are 
laid # x 8 panels of ¥2” plywood prenailed to 2 x 4s on 16” 


centers, which clip on to the steel members, 


New prefab subfloor is laid in 1 hour 
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Developed by Detroit prefabber, Modern Homes Corp., this new A ; 
floor system relies on slim steel joists designed to lick flooring . 
bottlenecks the way trusses have streamlined roof construction. 
Credit for pioneering this system goes to Bob Lytle, Modern’s 
president, and his brother George Lytle, AIA, who claim that it 
cuts floor costs in a crawl-space house 24% and makes them as 
cheap as slabs, that it cuts flooring costs in basement houses up to 
22%. It also enables a builder to floor, frame and lock up a non- Bar joists vs. conventional floors 
slab house in only one day—just as fast as a slab house—pro- for a 26’ x 36’ house 
vided, of course, that truss roofs are also used. 
Basementless houses Basement houses 
° conven- bar 
Other advantages claimed: ener joist aa eaten 
slab on crawl crawl joist tional 
>No piers, columns or floor beams; the cellar is clear. ground space space floor floor 
i cial, (ls NM OR red), . os oanecesnss 120.00. ... $15.00... . $15.00... $120.00 
> Wires and pipes can run right through the open joists. Co ; : ' ' 
“1° . : Floor, t finish, incl. stairs.............. Wiss csindensaiiics 384.82 
> Resilient and easier to walk on than a slab at no extra cost. a ee 
Panels, 
Although similar prefab floors have failed in the past, the Lytles test. siele.om Senement, 
say these joists are designed especially to avoid the pitfalls that ee ee ee re BOGE i < « SERA as oceans 
: eis . shank) Picayieveul Waifs esr veces: hagins eae 
trapped other steel floor fabricators. For instance, previous steel eaten» cael 
Sos . : : : : Cette OI 6 6 iacds deseidiedss 962.00... .. Oh.60:... 99.70... . 257.62 . 240.00 
joists were so heavy and unwieldy that shipment and installation 
. : ¥ WIR IRIE no oce Sees oe ees Ves 150.00.... 150.00.... 155.00.... 366.60.... 344.40 
were difficult. The heavy, old types could be placed only at the 
bott f fal kl | : 1 th : h ts Pod Misc. mason material ............. 60.00..... @.00..... BO. .... 95.00. .... 80.00 
ee ae S- PeeRe Ween eae ee eee eee ee Footing concrete ................-145.00.... 156.80.... 134.40..... 56.00..... 78.40 
to be unloaded first to reach the floor assembly. On the other Raila tila 0. ala aaa 13.50..... 1$.00..... 20.68 
hand, a batch of these new lighter-weight joists, 180 lb. each, a ee ee a, oe 
can be loaded on a truck last, unloaded and set in place easily pi Meanieees, 6 Ts bt ots: ciedoees G@abawoidsclioneis: 
by only two men. Slab and floor insulation..........40.00......45.00....im panels. ............ 2c eeee 
Although many builders say the cards are stacked against ay ee eee Mess vesiilisdha densi a dates! 
anyone cutting conventional floor costs more than 10%, the Lytles Se a Ee ee ee AE tee 
point to actual costs of conventional vs. bar-joist floors (right) Wire mesh .......2. 22-2 ++ eeeeeeee 50.00... 0... see erence ee ee eee rere enn n eee e eens 
from a variety of houses in their Detroit development. For costs Asphalt tile, incl. labor..........155.00.............. 155.00.... 152.50........... 
of a conventional floor in a basement house. however. an oak Linoleum ....... 0-0 - sere rece eeee scene eens ss SEDO. cece reeerenererees - 53.40 
ms , . EE | Ml oe cis colis 50s tenes eonneretenst 285.22. 279.27 
finish is compared with the cheaper asphalt tile that goes with is iahiaicia 
- . = epee. PUSAN. <5 baw seen sinc en coevccnesinenetares 47.04 44.80 
the bar-joist floor. According to the Lytles this is because “most weer 
| : . ” idee Gee NNES <5 5 oc vec gccscecvensnnceves eee 192.60 
builders use a hardwood floor in basement houses,” whereas they 
use asphalt tile. RURINs - iihinna cia cne 


...in a house which boasts five other good ideas 











s 
2. Sewer crock plenum and 6” tile ducts give fire- and rust- 
proof perimeter heating. Down-flow furnace discharges 
warm air directly into low-cost 18” dia. crock which can be 
: bought anywhere. Unlike sheet metal, tile ducts do not float 
during pouring of slab, do not need concrete under them. 
a 
4 . . . . 
_— 1. One-piece window trim is mitered and bundled to elim- 
— 
a inate on-site fitting and sanding, is installed quickly as 
ii around this window. Each L-shaped section combines func- 
" a*) - . f my | Secti le 16” 
at ‘. tions oj stop, easing, stool and apron. Section legs are */2 
or 4” for dry and wet walls respectively. 
a 








PREFAB SUBFLOOR 


3. Vented overhangs feature 6’-wide screened opening run- 
ning full length of 42”-wide overhangs. This has a double 
advantage: plenty of ventilation prevents attic condensation 
in winter and a thorough air wash cools attic in summer, 


Displaced warm air goes out gable louvers (below). 


4. Tilted gable siding produces neat, low cost vents in place 
of usual sheet-metal louvers. Bottom edges of siding are 
tilted out—leaving a 14%" screened opening. Without ac- 
companying use of vented overhangs, however, each gable 


should have 1 sq. ft. of vent for every 200 sq. ft. of attic. 





Photos: (left) Robert E. Stotter; 


(above) Lou Carrano 
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Flexibility keynotes this $16,000 prefab house | LIVING 





BEDROOM 
12'-0"X 8'- 8" 














One of the biggest challenges confronting a builder is to provide a low-cost 








house to suit the varied demands of all his lots. The trick is to standardize |_ oc oe 4 


on one flexible floor plan that will unfold in different ways for different ae ee 
orientations, and to avoid monotony. Accepting this challenge Architect 
George Lytle, AIA, of Modern Homes has created a contemporary, 1,144 sq. 
ft. house featuring the horizontal look and a decidedly flexible plan. 























On wide lots the basic plan spans 58’ as shown here > 


a 








Front and rear elevations, pictured above, are equally attractive so the living 





area can be oriented to the rear by simply reversing the garage. Or the plan 
can be turned end over end without altering outside appearance or inside 
convenience. The open living area pivots around an island fireplace, centrally 
spotted to permit full freedom for furniture in corners and along the walls. 
This whole area is bracketed by big windows in front and rear which con- 





tribute an added feeling of spaciousness. 





On narrow lots with a front living area, here is the plan > 
Now the house is only 40’ wide and either of the two dining-room doors can 
become the main entrance. The roof is pitched 4 in 12 and overhangs are 
42” wide giving, in this case, a protected walk from garage to front door. 
(However, a garage door right into the house is also provided.) For further 
variety the garage can be switched to any of the four corners, thus giving the 








choice of a living area in the front or rear. 





On wide and narrow lots with the living area in the rear > 
This version not only looks big from all sides; it is especially adaptable t 
corner lots. These plans demonstrate how flexibility is enhanced by two free- 





standing units: a clothes closet set at the front door to suggest a foyer, a high 
bookcase spotted anywhere around the fireplace to create a wall. 
Regardless of orientation and whether built over a slab or crawl space, 
Architect Lytle figures a total construction cost of $11,600—about half goes 
for the prefab package. In addition, his breakdown lists $2,000 for overhead 
and profit, $400 for financing and sales cost and finally a $2,000 builder 




















allowance for land. 

This all adds up to a price tag of $16,000, delivered in Detroit. (Long- 
distance trucking from Detroit or from Modern’s new Port Jervis, N.Y. plant 
boosts the costs a few hundred dollars.) And if sold for crawl-space or base- 
ment construction, a set of Modern’s new bar joists (as detailed on the two 







preceding pages) is sent along with the house package. 
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the part of a TILT IM MOVES EVERY DAY! 


First it’s up—then it’s down. Up again, down again—on the 
move every day. That’s the life of an overhead type door, and 
it all adds up to plenty of “‘mileage.” 

To be able to take it—with smooth, easy up-and-down 
operation year after year—the door’s got to be better than 
good. In design, materials, construction and features. 


Every Ro-Way overhead type door is designed, engineered 
and built for a /onger life of owner satisfaction. Mortise and 
tenon joints are not only glued, but stee/ doweled as well. 
Muntins, rails and stiles are precision squared . . . sections 
rabbeted to assure weather-tight joints. Heavy gauge steel 
hardware is fabricated on special machines in the Ro-Way 
plant—Parkerized and painted after fabrication for extra 
protection. 

What’s more, Ro-Way exclusive features mean greater oper- 
ating ease and efficiency: smooth-running, ball bearing Double- 
Thick Tread rollers—built to glide smoothly and quietly: 
Taper-Tite track and graduated Seal-A-Matic hinges that 
assure snug, weather-proof closing; famous Power-Metered 
springs individually matched to the weight of each door. 

These are the reasons why Ro-Way doors work better longer 
—and keep on the move year after year. 


ROWE MANUFACTURING COMPANY, 1135 Holton St., Galesburg, Ill. 











Tol ilelahoalek-M iol it Melile| 
TaticelitohilolaMt-1adl4-aNT-1- 
your classified telephone 
directory: for nearest 


Ro-Way distributor 1s 


THERE'S A Oa EVERY DOORWAY! 
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No matter what size homes you build here’s the one 
heating line engineered by General Motors for absolute 
comfort, easy installation, and sensible pricing. And 
because of extensive national advertising the very name 
Delco-Heat adds a real sales plus to your homes. 

Two new high units, 80,000 and 100,000 Btu output 
are Underwriters’ approved for close-clearance installa- 
tion. Ideal for closet or utility room application... cold 


unit to meet various types of home construction. 
And there are four new basement models at 80,000, 


For a good deal - 


DEAL WITH DELCO 


e«.a complete line of automatic oil- and gas-fired conversion: burner. 













New DELCO-HEAT oil-fired Cond 
bigger comfort capacity for all size homes! 


air return can be installed at either side or bottom of 








More profit margin for you... more sales 


appeal to buyers... even when you're building 
/ 


larger 6, 7 and 8 room houses 





itionairs offer 





100,000, 125,000 and 150,000 Btu output. Smartly styled 
for deluxe installation and economy-priced for sales 
appeal. All models insulated with aluminum foil-backed 
fiber glass. Delco-Heat oil burner, Multi-Rad heat trans- 
fer unit, and Delco-built coordinated controls assure 
real cold-weather comfort and outstanding operating 





economy. 





For the best in home heating contact your Delco- 
Heat Distributor. Or write Delco-Heat, Dept. HAH, 
Rochester 1, N. Y. In Canada, Toronto 13, Ontario. 


General Motors Engineering 


Delco Production Skill 












...Your keys to Sales Success 





s, Conditionair forced warm air furnaces, boilers, and electric water systems, 
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wood paneling or trim. 


LAMINATED CONSTRUCTION — Individual wood panels (3” thick and 
35” wide) joined by continuous spring hinging, fold to only 6” in the 
average opening. Built-up wood block cores are laminated with matching 


NEW: , 
® 
... a builder's dream come true 


At last, Pella Folding Doors in Natural Wood! Solidly-built folding doors 
with all the stability and lasting value of conventional swing doors. Paint to 
match or harmonize with walls or woodwork. Varnish finish to blend with 


sliced veneers to assure vertical alignment. 
STOCK SIZES Pella Wood Folding Doors in Pine — Paint Grade or Varnish Grade, Finished 
or Unfinished. Easily painted or finished to match or blend with surrounding woodwork. 2’4”, 
2’6"", 2’8” and 3’0” widths; all 6’8” height. 
CUSTOM sizes available in three grades: (1) Varnish Grade Pine; (2) Paint Grade Pine; (3) 
Hardwood Veneer (Red Oak, Unselected Birch, or Philippine Mahogany). 

Substantial savings on inside wall construction can be effected by installing Pella Doors as mov- 
able partitions, ceiling to floor and across entire closet fronts. Costly double wall construction 
for recessed sliding doors can be eliminated. Pella Doors may also be used for kitchen cupboards, 
snack bars, broom closets — wherever space is at a premium. Be first in your area to realize their 
extra savings and sales appeal. Investigate today. 





FOLDING DOORS 













PELLA DISTRIBUTORS CONVENIENTLY LOCATED THROUGHOUT THE COUNTRY 




















a ” ea cava, Requi Requi 
Fille DOOR REQUIRES ane Ky y i117 sq. 18 sq. ft. 
U AE ‘ y f 100 ft.of floor of wall 
ONLY A MINIMUM > tar at. space. space. 
Pa: l » COMPLETELY PACKAGED 
OF FLOOR SPACE AND " paaeires Requires y out J , Pagers a 
x = 3 to 15 t p i i 
NO WALL SPACE 90° of lines 4 ff, of Sam tor ; f BE, woo eo in dua pt ody om 
gem SPace. floor ‘\ \ e4 contains door, all necessary hardware 
space. sent and latch, fittings, illustrated instructions. 
SEND FOR FREE LITERATURE 
i wa re a ee oe ee ee 
Fe ROLSCREEN COMPANY, Dept. E-53, Pella, lowa I 
ptdd extra sales appeal with ' | | 
' GENTLEMEN: Please send FREE literature on Pella Wood Folding Doors, i 
g together with name of nearest Pella distributor. i 
| | 
! 
® I} NAME 1 
WOOD FOLDING DOORS e WOOD CASEMENTS sae i 
ROLSCREENS e@ MULTI-PURPOSE WINDOWS j ; 
VENETIAN BLINDS I city pind -_ [——<— °4aiaa f 
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Frank W. Sharp, Houston, Tex. 

“There has never been anything to compare 
with this model home program in the South- 
west. Paid admissions to the parade were 
Sunday 27,000, Monday 11,000, Tuesday 
17,000, Wednesday 15,000, Thursday 15,500. 
Total 152,000. Attendance to the Better Homes 
and Gardens home between 40- and 50,000. 
Many waited in line 1% hours to see home.” 


Paul Guerin, Phoenix, Arizona 

“First ten days attendance 43,000. Expected 
total attendance over 100,000. Prospective sales 
potential encouraging. Participating merchants 
sales response excellent. Convinced your model 
home promotion more far-reaching than any 
previous attempt this area. Definitely interested 
in participating your 1954 Program. This is the 
greatest model home promotion ever under- 
taken in Arizona.” 








Burton W. Duenke, Builder, 
Burton W. Duenke Building Company, 
St. Louis, Mo. 


“Your promotion excellent for bringing new 
housing development to public. Attendance 
larger than previous display house. Very in- 
terested in 1954 Program. Attendance easily 
35,000 first 10 days. Expect to reach 100,000 
durin cr emg Amazed by daily pull of 


Five Star Home stories.” 
ao 
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William Trude, Trude Land Development 
Company, Arlington Heights, III. 

“Very excited about results of BH&G 2309 
Home. Had 7,200 first Sunday, 25,000 to date. 
Estimate 35,000 will see home. House sold after 
3 weeks for $40,000 including air conditioning 
and all appliances. Have no doubt that we’re 
going to sell several other 2309 Homes. Public 
acceptance very good. Supplier reaction excel- 
lent. Include me in 1954 Promotion.” 





id 


Truett A. Bishop, Dallas, Tex. 


“House given enthusiastic reception by approx- 
imately 12,000 people to date since Sept. 6th. 
Liked home so much decided to move into it 
myself. Quality of people looking and interest 
shown excels other model home promotions in 
this area. Estimate total attendance to reach 
20,000 for three week period. Yes, I would like 
to join 1954 Program,” 


“+ 
John R. Wilson, Builder, 
Thomas Wilson & Co., Inc., Raleigh, N. C. 


“Opening successful from standpoint of attend- 
ance and interest. Prospective sales possible. 
We would be interested in 1954 Program. Esti- 
mated total attendance 20,000.” 





Here’s more proof that Better Homes and Gardens is America’s prime mover! 
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PROMOTION TREMENDOUS 


Clair Siefferman, Siefferman & Miller, 

St. Petersburg, Florida 

“Promotion very successful. 22,000 attendance 
to date. Have several prospective buyers. Our 
first adventure in model homes. We feel this is 
the largest to ever hit this area. We are def- 
initely interested in 1954 Promotion. Suppliers 
have had excellent sales results.” 





oRTS INDICATE BH&G 


C 1 
ATIONWIDE SUCCESS * 


City by city, attendance records are being 
broken—.UP TO 10,000 VISITORS IN A SINGLE DAY! 








mcg 














Dale J. Bellamah, Albuquerque, N. Mex. 


“The power of Better Homes & Gardens in 
Albuquerque is unbelieveable. Within four days 
after appearance of September issue our offices 
received over 1000 telephone inquiries regarding 
Readers’ Choice Home. Home to open Sept. 20. 
Enthusiasm terrific. Plan to run several pages 
of newspaper ads on opening day and during 
period of showing house. Several television and 
radio programs arranged. 12,000 brochures of 
miniature BH&G covers being mailed next week. 
Estimate total attendance will be over 20,000 
during showing. This to be greatest open house 
promotion ever staged in New Mexico.” 


TOR CER. 





Floyd R. Kimbrough, President, 
Kimbrough Homes, Inc., Jackson, Miss. 
““Readers’ Choice model home here outstanding 
success. More than 5,000 people passed through 
first two days. Crowds continue. $250,000 custom- 
built home sales. Greatest advertising promotion 
ever experienced by us and we have had many 
previous model home promotions. We are def- 
initely interested in joining 1954 Program. Ex- 
— 25,000 people to pass through this home. 


eople are coming from more than 200 miles.” 














Michael Stoltz, President, 











N. C. Seneca Construction Co., Spokane, Wash. 

'tend- “Readers’ Choice promotion very successful. 

sible. Attendance to date 50,000. Potential sales en- 

_Esti- couraging. _Interested in joining next year’s 
promotion.” 

over 

HOME NOVEMBER 1953 


of homes and everything that goes into them! 


MEREDITH PUBLISHING COMPANY, Des Moines, lowa 


Better Homes and Gardens 
will sponsor another major 
model home promotion in 
1954! Watch for announcement! 
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EXT time you build a 

basement, provide direct 
access from outdoors with 
the new Heatilator Service- 
way. It’s a convenience 
feature that adds value and 
sales appeal to any home! 


f ——- 7 





Finger-tip control... Dowble-action 
springs counterbalance weight of the 
heavy-gauge steel door in all positions, 


The new Heatilator Service-way 
makes a basement handy for 
quick, easy storage of lawn- 
mowers, bicycles and storm 
windows. The extra-wide 
Service-way opening gives 
plenty of clearance for freez- 
ers, ping-pong tables, and 
hobby shop equipment. 
Makes homes more livable. 


Adds value to home — worth 
many times its moderate cost. 





Heatilator, Inc. 


Name 


B's 





Architect 





VF “ | e 


The Service-way is one of the 
most desirable features you 
can add to a modern home. 
It simplifies dozens of house- 
hold jobs. Repairmen and 
children with muddy feet 
can go direct to the base- 
ment from outdoors. 


Rugged! The Service-way is 
made of heavy-gauge steel, 
yet the door can be opened 
with a finger. Snug fit door 
keeps out rain, snow and 
wind. Locks securely from in- 
side. Comes fully assembled, 
ready to install. Made by the 
makers of famous Heatilator 
Fireplaces. Mail coupon now! 





Service-way saves steps... 


Simplifies dozens of household jobs. 


i Sao 5611 E. Brighton Ave 
Syracuse 5, New York 


Please send me folder on Service-way specifications 


Builder Dealer 


Zome State 























NEW PRODUCTS 











FACTORY-FORMED COPPER GRID knocks 4¢ per lin. ft. off cost of 
radiant panel: one size adaptable to entire system 


Packaged prebent, ready to fasten to ceiling or wall, the Ana- 
conda Panel Grid substantially reduces labor costs on copper 
coil radiant-heating systems. Supplied in one size that can 
meet all panel design requirements, the new PG units are fab- 
ricated from 50’ lengths of 34” Type L water tube. Somewhat 
harder than the soft annealed copper that contractors purchase 
in 60’ and 100’ rolls to string out in sinuous (and sometimes 
sadly stringy) coils on the job, the Type L metal has enough 
give to allow a workman to squeeze or stretch the grid by hand 


















































to fit various spacing needs. Leftovers from partially used 
panels can be straightened out easily for runouts to supply and 
return lines and for interconnections. 


Fewer fittings, less bulk. The trim, straight panels are secured 
snug to the ceiling in less time and with fewer fastenings than 
site-formed coils, reports Pennsylvania Heating Contractor Wal- 
lace Huebner. After using 100 of the Panel Grids in three 
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complete jobs, he stated that the PG installations averaged 4¢ 
less per lin. ft. 

Opened up from its bowknot shipping shape so the tubing 
lines run parallel with 6” spacing along the center line, a PG 


section measures about 56” wide x 60” long—large enough to 


serve a 30 sq. ft. ceiling or wall area. (The manufacturer plans 


4, 


to have preformed 14” tubing for floor layouts on the market 
shortly.) Effective Btu rating for the 6”’-spaced grid is 1,800. 
Over windows and doors and along perimeter walls where there 
is considerable heat loss, the PG units may be compressed to 
41,” spacing. Near the center of the room where less heat is 
required from the panel, the grid can be expanded up to 12” 
spacing. Thus the single-size PG can be compacted or extended 
to meet specifications for a complete radiant-panel system. 
One end of each PG section is belled so the grids can be 
soldered in series without special fittings. More than skin deep, 
the neatness of application makes it easier for the plasterer to 
trowel on a smooth-finished ceiling. 
Manufacturer: American Brass Co., Waterbury 20, Conn. 


CLOTHES DRIER rides piggy-back on warm-air furnace 

A waist-high furnace with an automatic clothes drier mounted 
on top, the Herbster can heat a house and dry the family wash 
simultaneously or separately. Rated at 76,000 Btu output, the 


Double-decker design of dual 


unit saves useful floor area. 














y~ 
Filtered air, heated to 170° F., is 
deflected into drier via baffles. 
pe eee | a 
TIMER —>+ 
-. 
BAFFLE DOORS a. 
sel 


ORYER THERMOSTAT rt DOOR SWITCH 


HIGH LIMIT 
7) & FAN SWITCHES 





“ 


f 


O VOLT SUPPLY tf i Ai | 
GAS SUPPLY Sb eee 


AGA-approved gas-fired unit has the capacity to heat seven 
rooms, and its drier companion can fluff and tumble 19 Ib. of 
wet clothes dry in 14 hr.—almost twice as fast as a conven- 
tional drier. Air drawn into the furnace is filtered before it 
is blown over the heat exchanger and up the discharge pas- 
sage. Baffles in the passage can be knob-controlled to deflect 


continued on p. 172 
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T’S easy to build a better 

fireplace when you build 

it around the trouble-free 

Heatilator fireplace unit. You 

know before you build that the 

fireplace will work properly 
— will not smoke ! 








No limit to mantel design 07 choice 
of materials because the Heatilator 
unit is completely enclosed. The 
masonry is simply built around the 
heavy-gauge steel form. 


Assures Correct Construction. 
The scientific design of the 
Heatilator unit does away 
with guesswork and rule-ot- 
thumb methods — protects 
you against inaccuracies that 
result in faulty fireplace oper- 
ation and owner complaints. 


Adds Little to Cost. All vital 
parts such as firebox, throat, 
down-draft shelf, damper and 


Heatilator, Inc. 


Name 


Address 


Cily ——— 


6111 E. Brighton Ave 

Syracuse 5, New York 

Please send me your new A.1.A. folder with full details and 
specifications on Heatilator Fireplace units 


Architect 






smoke dome are provided in 
one Compact unit. Saves Cost 
of separate damper, firebrick 
and other materials. Reduces 
planning and construction 
time on most jobs, too. 


Circulates Heat. You'll attract 
home buyers with the added 
feature of a truly functional 
fireplace. The Heatilator Fire- 
place draws in air from floor 
level, heats it and circulates 
it to warm the entire room. 
It provides quick comfort in 
cool weather, is especially de- 
sirable in cottages, summer 
camps and basement recrea- 
tion rooms. 





Specified and used +y /eading 
builders and architects for over 26 
years. Sold by building material 
dealers everywhere. Mail coupon to- 


day for free folder with specifications. 








Builder Dealer 
eatal Zone __ State 
Seeeseeeeaaeae seeeee 




















HOW HONEYWELL [ZONE | CONTROL | CAN HELP YOU PROVIDE 














New comfort for your clients 


4 \ 
\) 
a7] . | F ai, You need more than one thermostat to solve today’s heating problems 










The ranch home of Mr, and Mrs. Henry Dendahl in Santa Fe, New 








i | | Mexico, is well designed to key the family life of the Dendahls to 
j | 4 the exciting character of its setting. And it’s well designed, too, 
CARPORT with its Honeywell Zone Control installation, to provide comfort- 
iba! able living in this mild-winter area of the U.S. In the Dendahl home 






three separate thermostat systems were required to solve occu- 






pancy and exposure problems—and provide comfortable, even 





warmth. One thermostat controls comfort in the west zone—the 






living-dining-service area. A second controls the south bedroom- 


» DRIVEWsy : . = 
\ and-gallery zone. A third controls the north zone — which includes 









‘ 1 | Pa\ a bedroom and den. Why don’t you use Honeywell Zone Control 

is Ny 2 ) ( for the homes you work on? When you do, your customers will 

; Y AX enjoy new comfort—no matter what part of the country your 
AN PATIO homes are located in. 











The Dendahl home was designed by architect Kenneth S, Clark. 


=t@ Fit) iV \ 
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Zone 1. The separate thermostat system in this area controls comfort 


in the dining, living and service areas. It compensates as handily for chill 
west winds during the cool season as it does for the solar effect of the late 
afternoon sun ona bright day. And Honeywell Zone Control easily compen- 
sates for extra heat from the fireplace and the extra warmth, too, that 
comes from the kitchen at meal times. 


HONEYWELL 
CLOCK 
THERMOSTAT 





Owners say the Honeywell clock thermostat is wonderful because it turns 
down the he at — automatically —when they go to bed, and gives them a 
nice cool room to sleep in; turns up the heat —automatically — while 
they’re still asleep, and their home is warm when they get up. Saves 
them fuel, besides. The clock thermostat is ideal for use with Zone Control, 


oneywell 
| Touts ow Covttols 








Zone 2. Temperature in the master bedroom is controlled by the 
separate thermostat system comprising heating Zone 2. Here comfort is 
insured by Honeywell Zone Control which compensates for extra heat 
from southern and eastern sunshine. And with Zone Control, te mperatures 
can be turned back during parts of the day when the area is not in use, and 
at night for healthful, cool sleeping. 





Zone control plays an extremely important role in providing comfort- 
able temperatures in the gallery. The big windows you see above face al- 
most due south, admit a great deal of solar heat on sunshiny winter after- 
noons. The south zone thermostat (zone 2) compensates for this extra 
heat, keeping the gallery at just the right temperature all the time. 


Only with Zone Control can you 


1. remove wintertime chill from rooms with large glass areas — without 
overheating the rest of the house. 

2. maintain special areas of a home (bedrooms are a good example) at 
low, fuel-saving temperatures when they're not in use — without under- 
heating living areas. 


SSCSSSSSSSSSSSSSSSSSSSSOHSSSSSSSSSSSSSSSSSSSSSSSSSSSSHESSSSSSSSESSESEOOOSE 


MINNEAPOLIS-HONEYWELL REGULATOR Co. 
Dept. HH-11-221, Minneapolis 8, Minnesota 


Gentlemen: 
Please send me more information about Honeywell Zone Control and the 
Honeywell Clock Thermostat. 


Name 
{ddress 


LS = Zone State 
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You can sell homes faster — at better prices — with 


Roddis 





Today’s best wood paneling makes the difference — — 
adds the beauty of expensive wood walls at low cost! 


ee interiors sell homes . . . and you 
create outstanding interiors of lasting beauty 
when you install Craftwall. It’s a plus value that 
pays off for you when you put your homes up 
for sale! 
CRAFTWALL saves time and labor 
in finishing jobs 


Roddis Craftwall is solid California Redwood — 


NATIONWIDE WAREHOUSE SERVICE 
Miami 38, Fla. . 


..255-315 N.E. 73rd St. 


random widths and lengths — assembled into 
1034” x 8’ x 3” panels. It is pegged for added 
attractiveness. The panels require no matching 
. .. their tongued and grooved edges slide into 
place, fit smoothly, save time, and cut labor costs. 


Get the full details on Roddis Craftwall. Find 


out how it can help both sales and profits now. 
Just clip and mail the coupon. 








RODDISCRAFT — RODDIS PLYWOOD CORP. 








Cambridge 39, Mass. ...... 229 Vassar St. 


Charlotte 6, N. C. ............123 E. 27th St. Milwaukee 8, Wis. ....4601 W. State St. 
Chicago 32,1. «0.0.0... 3865 W. 41st St. New Hyde Park, L. 1., N.Y. oe. 
Cincinnati 4, Ohio ......... 836 Depot St. 1756 Plaza Ave. 
Cleveland 4, Ohio ........ 2717 E. 75th St. New York 55, N. Y. ...... 920 E. 149th St. 
Dallas 10, Texas .......... 2800 Medill St. Port Newark 5, N. J. ........ 103 Marsh St. 
Detroit 14, Mich. ..11855 E. Jefferson St. Philadelphia 34, Pa., Richmond & Tioga St. 
Houston 10, Texas ..... 2403 Sabine St. San Antonio 6, Texas 727 N. Cherry St. 


Kansas City 3, Kan. ..35 Southwest Blvd. 
Los Angeles 58,Calif., 2620E.VernonAve. 
Lovisville 10, Ky. ....... 1201-5 S. 15th St. 
Marshfield, Wis. ........ 115 S. Palmetto St. 


ey I IIS cchniccrccddnccseindiecasocscctesrse 
3344 Morganford Road 

San Francisco 24, Cai.345 Williams Ave. 

San Leandro, Cal. ...... 720 Williams St. 





Marshfield, Wisconsin 


Yes, send me full information on Craftwall and other types of 


Roddiscraft decorative paneling — Panawall, Parquetwall, Cedrela, 
Plyweave. 

PON heii eciniis noms eiicpesaniisciiovsunswdaep nent apebwbesnptaskedentnesectsanetenbdiepesoaphommnaebeneee 
BGGIOEE — onesecesersccvesccoveccccconsvcnccnsccnscadeccssosenssenssscenesseperecrsensenessonsasenasssosacasee 
GI iccsctexesRcdetvcilons State 
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encork helps sell homes taster 
YET COSTS NO MORE3 











Kencork is nature’s most adaptable flooring for any size home 


weadichleeti 


Home buyers know all about Kencork...want it because they’ve seen it and 
read about it month after month in their favorite magazines...in colorful adver- 
A tisements as well as impartial news stories. That’s why it’s smart selling to remind 
; every prospect about the exclusive advantages of Kencork Floors and Walls. 
Explain that the preferred random tones are perfect with any color scheme, 
period plan or decor. Yes, Kencork in one or more rooms takes your houses out 
of the ordinary class with conventional floors and makes them easier to sell. 


% 



























































Kansas City 8, Mo. * 4532 So. Kolin Ave., Chicago 
32, Ill. © 4501 Santa Fe Ave., Los Angeles 58, Calif. 


Z 
KENCORK COSTS NO MORE THAN HARDWOOD VW 
WHEN INSTALLED OVER CONCRETE! es YY 
=F eae LL g KENTILE, INC., 58 Second Avenue, Brooklyn 15, 
Install Kencork over any interior surface... ~ Wa: ae pa ons nig oe on a M New 
e . . , LZ, A, A or e rcenitects uilaing, an ansom 
: — Over CONncrere i contact with the earth 3 3 b rr Z Streets, Philadelphia 3, Pennsylvania * 1211 NBC 
: where drainage is away from installation and & VHA Y Building, Cleveland 14, Ohio * 900 Peachtree Street 
sub-floor is 12” above grade. $ KA 14 N.E., Atlanta 5, Georgia * 2020 Walnut Street, 
” 
| 
' 


Kencork installed prices are surprisingly low. 
Your Kentile Flooring Contractor will gladly 
furnish you with an estimate...he is listed un- 
der FLoorRs in your Classified Phone Directory. 
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How Many Uses 


Has 2 
asement? 


IF YOU COULD LOOK into the American 
family album, you'd see the home-life of 
millions of Americans. You'd see, among other 
things, the important part that the modern 
basement plays in offering extra pleasure 
and utility for the entire family. 

You as a BUILDER should recognize this 
overwhelming preference for homes with 
basements. Also, that basements make homes 
more cppealing and easier to sell. 





».. need basements 
for work room, 
laundry room, 
storage space and 
recreation. 


f° TeeN-aceRs 


a) table-tennis, have 
parties, all within the 
a % confines of the 


A A basement. 


KIDDIES 


... are able to play 
without restraint 
particularly in rainy 
and cold weather. 





SYMONS FORMS 
Help Keep Basement Costs Low 


Symons Forming System—a rapid, cost sav- 
ing means of constructing strong, waterproof 
concrete walls for the modern basement. The 
savings in time and labor pay for the 
original form cost in a short period of time. 

The best modern basements are poured 
concrete and the best concrete walls are 
poured in SYMONS FORMS. 

Write for full information on costs—rental 
and purchase price of forms and ties. Also 
prices of hardware and instructions for build- 
ing your own forms. 


vam 1/7/11) 


4277 Diversey Avenue, Department K-3 
Chicago 39, Illinois 
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NEW PRODUCTS continued 





all or part of the heated air into the clothes 
drier, depending on the need and the season. 
Moisture and lint—the Herbster can remove 
about 1 Ib. of water every 314 min.—are 
vented to the outside. Builders will appre- 
ciate the minimum floor space absorbed by 
the dual unit—just 42” x 25”. Homebuyers 
should take to its convenient-height loading 
door, quiet operation and economical use of 
fuel. Suggested consumer price for the Herb- 
ster is $519.95. 

Manufacturer: Herbster Products Co., 5309 
Euclid Ave., Cleveland 3, Ohio. 


GYPSUM PANEL reinforced glass fiber is flexi- 
ble, breaks clean 


Adding a network of incombustible glass 
fibers to the core of its Bestwall wallboard, 
Certain-teed has made an important improve- 
ment on an already proved material. Popular 
because of dry-wall construction’s low cost 





and easy installations, this gypsum board 
now can boast easier nailability, greater shat- 
ter and shock resistence, and crumbleless 
cuts. (Note the regular edge on outlet cutout 
pictured above, which was achieved by scor- 
ing the paper and hammering in the center 
of the score. Fragments are easily picked off 
the clean break.) Increasing the core’s resili- 
ence, the rotproof glass fibers make the wall- 
board a better match for the stresses and 
strains of shipping and handling on the job. 





Price, about 6¢ a sq. ft. for 14” board, re- 
mains the same. (Certain-teed has been using 


glass fibers in its Weather Shield gypsum 
sheathing and 5%”-thick Firestop Bestwall, 
which carries a ]-hr. fire rating. 
Manufacturer: Certain-teed Products Corp., 
120 FE. Lancaster Ave., Ardmore, Pa. 
continued on p. 176 
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FIREPLACE 
IDEAS 


FREE 


YM NC) am -1010) GO) ad 1d we - 
DESIGNS AND MATERIALS 





FOR HOMES, 
PLAYROOMS, SUMMER COTTAGES, CABINS 


You'll get more fireplace business when you 
show your customers this beautiful book of 
over 100 fireplace ideas. It helps please cus- 
tomers because they can choose from a wide 
selection of designs. It aids you because it helps 
get a decision quickly. 


ata 














FYRO-PLACE Heat Circulating Form 


Book also describes FYRO-PLACE — the only 
heat circulating steel form designed to make 
the mason’s work easier. The finished fireplace 
will give more abundant heat and more satis- 
faction through the years. 


- 








| 
| Gentlemen: | 
| Please send me your free book of ‘100 Fire- : 
| place ideas” | 
| lama Builder [] Architect [] Dealer () | 
| 
| Name. } 
| 
| Address. 
| ¢; | 
, l 








FIREPLACE HEATER AND 
TANK CORPORATION 
158 W. AUSTIN STREET, BUFFALO 7, N. Y. 
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Ragner Benson, Inc., Pittsburgh, Pa.—Contractor on all three buildings. 





In Chicago ... in Pittsburgh... in Teterboro, New Jersey... 


the Ford Motor Company uses 


Jal JUNIOR BEAMS 


Three new Parts Depots now being built for the Ford 
Motor Company illustrate the versatility and adapt- 
ability of J&L JUNIOR BEAMS for all types of build- 
ing construction. More and more architects, builders 
and contractors are recommending lightweight J&L 
JUNIOR BEAMS to solve their design problems. 

Besides fast, economical construction—JUNIOR 
BEAMS allow for maximum safety, permanence of 
construction, functionality of, design—and, still main- 
tain a low over-all cost. 

You'll also be interested in these other important 





features offered by J&L JUNIOR BEAMS. They are: 


EASY TO INSTALL SHRINK PROOF 
RIGID FIRE PROOF 
VIBRATION RESISTANT VERMIN PROOF 


and have the LOWEST DEFLECTION FACTOR OF ANY 
STRUCTURAL SECTION OF EQUIVALENT WEIGHT. 
Write today for our new booklet covering J&L 
JUNIOR BEAMS AND CHANNELS. It shows how 
JUNIOR BEAMS are used as floor joists and roof pur- 
lins, with loading and spacing tables for various spans. 











Se en nn ee ee ee ry “T 

| Jones & Laughlin Steel Corporation | 

| 492 Gateway Center, Pittsburgh 30, Pennsylvania | 

Please send me a copy of the booklet covering J&L JUNIOR BEAMS | 

| AND CHANNELS. 

| Name ” s — | 

JONES & LAUGHLIN | Company _ soi A 
Address___ eS: rn oe 

STEEL CORPORATION | | 
PITTSBURGH Ee ! 
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Hltsburgh (slass 


can help you cut costs... sell homes faster 


» +» get more remodeling jobs 


STRUCTURAL WALL MIRRORS of Pittsburgh Plate Glass are easily 
handled—whether you're building a new home or remodeling. They 
are one of the most desirable features you can possibly add to a 
room. For wall mirrors give the impression of greater room size. And 
they reflect all the color and movement, giving the room an airy, 
cheerful atmosphere. Homemakers are readily sold, when a home 
has wall mirrors, so make sure that you include several—in the living 
room, dining room and bedroom, particularly. Each custom-made 
mirror you order is supplied with labor-saving, cost-reducing 
brackets. Get details on these brackets and the “Decorator Bath- 
room” from your local Pittsburgh Glass distributor. 


Every nickel you spend 
on glass shows. And the 


results far outweigh the cost. 




















Foe emer i 


A WALL OF GLASS compares very favor- 
ably, cost-wise, with masonry, or other 
construction. But it adds importantly to the 
buy-appeal of a home, because it opens 
the home to the greatest possible enjoy- 
ment of the outdoors from indoors. Such 
walls can be of single-pane Pittsburgh 
Plate Glass, Twindow—"the window with 
built-in insulation’—Solex Heat-Absorbing 
Glass, or Solex-Twindow—combining the 
heat and sun-reduction properties of Solex, 
with the insulating value of Twindow. The 
illustration below shows a sectional view of 
these units. Architect: Carl A. Strauss, Cin- 
cinnati, Ohio. 
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1N CANADA: 





THE NEW CARRARA GLASS “Decorator Bathroom” marks an important advance 
in bathroom decoration, putting this high quality material within the reach of the 
most modest type of home. Here Carrara Glass is limited to those places in the 
bathroom where its permanence, resistance to steam and water and easily 
cleaned surface make it most applicable. That means in the tub recess, behind 
the lavatory and in the 14” base. The rest of the wall and ceiling are painted or 





wallpapered, giving striking contrasts. Besides its cost-cutting feature, installa- 
tion is easy. Just three simple steps are necessary prior to ordering the glass— 
measure the back wall along the tub length; measure the various lengths of base; 
make cardboard patterns of the locations of the plumbing outlets. Carrara Glass 
with its gleaming, polished surface is ideal for modern bathroom design. Home- 
owners appreciate the unlimited decorating possibilities of this type of installation. 


Build it better with Httsburgh (slas 


See Sweet’s Builders Catalog for detailed information on Pittsburgh Plate Glass Company products. 


PAINTS * GLASS * CHEMICALS + BRUSHES 


PIiTrTrse#s @ss H Y & AOE 


NOVEMBER 1953 


* PLASTICS + FIBER GLASS 


GLASS CO MPre 





CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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| In the homes 
& you build... 


FEATURE 


t Moving Ai” 


Builders today know that buyers, 
above all else, want comfort! The 
house that sells is the house that 
has comfort built-in! 


gly FEATURE a master 


Home - Conditioning 
we omy |: 
y - - 





Fan in the attic; say, 
“This house stays up 
to 15° cooler in Sum- 
mer, fresh all year.” 





FEATURE a Kitchen 
Ventilator; say, “No =r 
greasy smoke, no »:3 
cooking smells! This “d 


house stays clean!” LO... 


FEATURE a Bathroom 
Ventilator; say, “No 
musty moisture, no 
lingering odors in 
this bathroom!” 








These are features that turn prospects 
into buyers at little extra investment! 


x * * 


For accurate, illustrated, 
detailed information on 
how to install and sell 
“Comfort from Moving 
Air” in the homes you 
build, send for this com- 
prehensive 200-page book, 
the most complete guide to 
air-moving equipment ever published. 
Produced by Torrington in cooperation 
with more than 100 American makers, it’s 
your fastest guide to speedy sales. It’s 
FREE — write for your copy today! 





THE TORRINGTON MANUFACTURING COMPANY 
TORRINGTON, CONNECTICUT 
Western Div: Van Nuys, Calif, © In Canada: TMCo., Ltd., Oakville, Ont. 














Box 808-X, TORRINGTON, CONNECTICUT 1 
Please send my FREE copy of the ’53 GOLD 
—— “How to have Comfort from Moving | 
ir’ . 
NAME 
ADDRESS 
' 

city ZONE STATE | 








NEW PRODUCTS continued 








COMPLETE INSIDE-OUT WINDOW TRIM made for 
metal casements 
Stool, sill, moldings, trim, fins and flashings 
are all incorporated in Duo-Trim, a complete 
frame-plus for steel casement windows. Top, 
bottom and sides are shipped together from 
the factory knocked down, and put together 
quickly via interlocking corner tabs, Duo-Trim 
is then attached to the casement window with 
sheet-metal screws and the fully assembled 
unit nailed in place in a prepared rough 
opening in a few minutes. The new inside- 
outside frame comes in sizes to fit all the 
manufacturer’s standard steel casements. The 
model pictured lists at $11.50—several dol- 
the 
frame and trim. (The window shown, 
2423, is $23.20.) Duo-Trim 
frame, brick, 
masonry-block construction. It is 


lars less than cost of separate win- 
dow 
model may be 


utilized with brick veneer or 
available 
in bonderized, or bonderized and galvanized, 
steel with a baked-on prime coat. 

Manufacturer: The Steelcraft Manufacturing 


Co., 9017 Blue Ash Rd., Rossmoyne, Ohio 


PACKAGED STEEL DOOR FRAMES, crisply tailored, 
lave matching baseboard and trim 

Not guilty of harboring a single dust-catching 
projection, Kewanee’s new metal door frame. 
baseboard and trim make for a neat, bulkless 
dry-wall con- 


interior finish—be it wet or 


struction. The flush-to-wall frames are made 
in types to accommodate standard door sizes 
and to fit cased openings and sliding doors. 
Installation is quick, taking about 15 min. 
per frame, since sawing, mitering, and nail- 

continued on p. 180 





metal baseboard 


metal trim 


























doorframe 











No kitchen is modern today 
without a 


NATIONAL 





food waste 


Writing a food waste disposer in the build- 
ing specs is almost as automatic as writing 
in the kitchen sink. The two are rapidly 
becoming inseparable. 

What disposer offers top dollar value? Com- 
pare — and our bet is you'll select the 
NATIONAL. It offers more to builder and 
home owner alike. To the builder: quick, 
low cost, one-man installation; a choice of 
two models — ‘continuous feed” or safety 
“LOK-TOP” Cover Control — to meet any 
requirements. To the home owner: a dis- 
poser that grinds all food waste; a disposer 
whose lifetime grinding elements never 
need sharpening; a disposer whose sturdy 
construction with only one basic moving 
part assures minimum maintenance over ap 
almost unlimited number of years. 

Check and compare — and you'll write 
“NATIONAL” into all of your kitchen 
building plans. 2177 


NATIONAL DISPOSERS 


a product of 
NATIONAL RUBBER MACHINERY CO. 


47 W. Exchange St. ° Akron 9, Ohio 
Dept. HH-953 
Send me detailed information on both the 
“continuous feed” and Safety LOK-TOP Covet 
NATIONAL DISPOSERS. 


NAME 








ADDRESS 
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The man in. Tae posilions te buy 







Qh a business mon— 


He buys, or influences the buying of 
many types of products and services 
for his company. 






_ 


a 
LAIPL 


IY 
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re 
Mae] 





As a tomiby mon— 


He has far better than average means, 
broader than average interests. He and 
his wife and children are consistent best 
customers for all types of consumer 
goods. 


~ 
His magazine is TIME. Again and again, not merely the thoroughness with which 
group after group of America’s most suc- the reports are made—it is also the way 
cessful men say that TIME is the one in which TIME tells the news that 
magazine they value most—for informa- has attracted to it each week more than 
tion, for ideas, for entertainment. 1,700,000 of these men and their families 
It is not just what TIME reports— it is —best customers in two positions to buy. 
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NEW TRANE BASEBOARD CONVECTOR 
looks Detter... 





New comfort and new beauty with the new 


The Trane Company, La Crosse, Wis. « East. Mfg. Div., Scranton, Penn, 
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performs hetter-/ ways 


1. Improved design that matches 
(never mars) the beauty of the 
modern home. Your clients can 
paint it to match the walls... 
hang draperies or curtains with 
complete freedom. 


2. Continuous front opening directs a 
moving blanket of heat out and 
away from the wall . . . blocks 
every inch of wall and window 
draft. 


3. Designed to end noise! Free-hang- 
ing fin-and-tube heating element 
moves freely with expansion. No 
ducts to carry noise. 


4. Helps homes stay clean longer! Full- 
length rubber strip seals back plate 
to the wall, prevents dirt seepage. 
Coved bottom, smooth top make 
cleaning easy. No dust-trapping 
grillwork. 


5. Heats faster at no extra cost! Fa- 
mous TRANE copper and aluminum 
fin-and-tube heating element re- 
sponds extra fast, keeps heat uni- 
form. No fuel wasted on long warm- 
up and cool-off periods. 


FINNED 


NOW! 


3 TRANE 





New TRANE Baseboard Convector sur- 
rounds the occupants with even, all-over 
heat. Blocks every inch of downdraft 
with a wall of moving warm air. Yet no 
hot blasts of air or scorching surfaces. 
You can touch it anytime. 


TRANE Baseboard Convector 


RADIATION 





6. Simple, snap-together installation 
saves labor, money! Basic parts ar- 
rive assembled. No special tools 
needed, no complicated fitting ... 
saves hours per job. 


TRANE Standard Convectors offer a design 
for every application—anywhere. Ten 
distinct cabinet styles for floor, wall and 
under-the-window application. You can 
choose free-standing, semi-recessed or 
completely hidden units. 


Trane Co. of Canada, Ltd., Toronto « 87 U.S. and 14 Canadian Offices 


7. Complete freedom for furniture ar- 


rangement! TrRaNE Baseboard Con- 
vector is part of the wall, projects 


only 234” . . . recessed, only 114”. 


No hot blasts or scorching sur- 
faces to force the dweller or his 
furniture out of place. 





TRANE Wall-Fin Heater can be fitted with 
cabinets to heat long walls and window 
areas in offices, institutions and in- 
dustrial plants. Single or tiered fin-and- 
tube elements. Available also with econ- 
omical expanded grilles. 


For complete TRANE Base- 
board Convector data, write 
for bulletin DS-381. 
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cell the preferred Visible Feature! 





Modern women buyers expect 
to find their new homes 
equipped with automatic 

garbage disposers. They LOOK 

for them! Be prepared to show 
them. WASTE KING Pulverator 
is the most modern VISIBLE 

FEATURE you can put into your 

homes—the lowest budget, 
highest quality feature that 
upgrades the value of the home 
bringing quicker sales. 


MODEL 700 SHOWN 


SUPERIOR WASTE KING FEATURES! 


“‘HUSH-CUSHIONS’'— give 50% quieter, smoother operation. Absorb noise 
and vibration. WASTE KING is the only really quiet garbage disposer. 


LIFETIME GRIND CONTROL—con- SELL UP THE PREFERRED VISIBLE FEATURE— 
trols the size of waste particles and 
length of fibrous materials for more 
years of dependable operation. ( { 
Prevents jamming, clogging! 


KITCHEN 


UNBEATABLE SERVICE RECORD— PULVERATOR 


| than 19 ervi Il 5 

wap '% s eae backs CONTINUOUS-FEED 
Relieves builder of complaints. Cus- 
tomer satisfaction assured! 





Buy from your Plumbing Contractor now! 


A Product by GIVEN Mfg. Co., Los Angeles 58, Calif., Largest Independent Producer of Garbage Disposers in America! 








NEW PRODUCTS continued 


hole filling are unnecessary. The jamb comes 
punched and recessed for standard butt hinges 
with a brass strike plate applied at the fac- 
tory. Nail holes punched every 7” along the 
members provide secure anchorage to the 
wood stud, thereby preventing vibration and 
helping to deaden any metallic bang when 
the door is shut. Frame, baseboard (shaped 
to eliminate wood-plaster ground) and trim 
are all made of galvanized, bonderized steel. 
which is said to have excellent paint adhe- 
sion and corrosion resistance. Price per frame 
runs around $8; discount on quantity orders. 
Manufacturer: Kewanee Manufacturing Co., 
Kewanee, III. 





WALLBOARD 


DRY-WALL JAMB SYSTEM eliminates door and 


window casing 


Gypsum board can be keyed into door and 
window reveals as integral parts of the wall 
with JambeX, a unique item for dry-wall con- 
struction. Produced by the makers of BeadeX, 
a protective metal bead for dry-wall corners, 
the new metal angle with paper-tape backing 
creates a rigid bond between wallboard and 
jamb. Joint cement is brushed on the paper 


2 


wings and JambeX is inserted into a %g”-deep 





slot sawed in the jamb stock (before the frame 
is assembled) with 34” clearance allowed for 
butts and striker. Excess cement is then 
forced out and skim and finish coats applied. 
JambeX is supplied in kits preceut for stand- 
ard-size door openings as well as 8’ lengths for 
windows at about 12¢ per lin. fet. 

Manufacturer: BeadeX Sales, Inc., 4615 
Eighth Ave. N.W., Seattle, Wash. 


continued on p. 184 
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THE NEW Russwin “Homegard’”’ Economy Line of Locks 
and Latches offers several constructional features of 
higher-priced lines including concealed screws under 
roses; tamper-proof outside rose; Russwin ball bearing, 
five pin tumbler cylinder. Available in brass, bronze, and 
aluminum .. . five functions. 


,.. specify Russwin “All-Star” 
Builders’ Hardware throughout 


You know ... but your customers may not... how 
much good builders’ hardware means to a well-run 
home. When you install or recommend Russwin 
“All-Star” Builders’ Hardware throughout... you’re 
doing a good turn for your customers. It offers them 
lasting style, security, and service that they often take 
for granted. 

You’re doing yourself a good turn, too, if you 


od “Turn” for 


your customers 





consider all the angles of builders’ hardware. With 
the Russwin “All-Star” Line, here’s what you get... 
a choice of two new lock lines to meet varying budgets 
... easiest type of locks to install, attractive-looking 
locks, finishing hardware that is uniform in quality, 
size, finish, packaging, and price. Get all the details 
from your Russwin dealer. Russell & Erwin Division, 
The American Hardware Corp., New Britain, Conn. 


FOR EVERY TYPE AND SIZE OF HOME 


A choice of two lock lines 


The “Stilemanor’’* ... offer- 
ing twenty advance-design 
features, eight of which are 
exclusive including a ball 
bearing latch retractor. Avail- 
able in brass, bronze, and 
aluminum. All popular func- 
tions. 








The “Homegard”’* .. . in 
a closs by itself for an 
economy line. It carries the 
Russwin name... a symbol 
of high quality standards for 
more than a century. 


*Patents Applied for 








screen door closer . . . 
wrought tubing with wrought brackets . . . adjust- 
able tension. Liquid type surface door closer ...a 
real feature for fine homes. Easy-operating, long- 
wearing screen door catches, mortise and rim type. 





Pressure-Cast Aluminum 
Trim Hardware. Rust-proof 

. smooth finish . . . light- 
weight .. . low-cost. Seven 
popular items. Two finishes. 


Precision-built screen- 
storm doorware. Popu- 
lar-priced, air-controlled 
easy to install. Made of 


and for you 





Miscellaneous Shelf 
Hardware. A complete sim- 
plified line including night 
latches, floor-hinges, and 
casement sash hardware. 


se 
2 
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‘BILT-WELL 


NU-STYLE 





\ 




















UNIT CABINETS 





UNITS TO FIT ANY \eg 
KITCHEN WORK-SPACE PROBLEM 


2 we 

A caw ve rimisnen — [| a 2 ras 

f IN NATURAL WOOD Unlimited finishing possibilities—enameled, natural or stained. 
/\\ OR COLOR To ; 

f FIT ANY TASTE Multiple use throughout the home—same units adaptable for storage walls. 


Flexibility to fit any size or shape room. Adaptability to new building or remodeling. 


Custom-built appearance with standard units. Rounded edges on doors and 


T @ WELL 
RS Reeneieal 
woop i WORK 


We are manufacturers of a complete line 


of Bilt-Well Woodwork: Superior Unit 


drawers (latest ranges and refrigerators harmonize). 





Bilt-Well Nu-Style Cabinets are sectional units in 








graduated sizes. Manufactured of kiln-dried Ponderosa Pine 
completely machined, prefitted, semi-assembled 
and carton packed. 


Windows, Clos-tite Casements, Overhead 


CARR, ADAMS & COLLIER CO. 


DUBUQUE, IOWA 


Garage Doors, Combination Doors, 


Storm & Screen Units, Basement 


! 
| 
| 
l 
| 
| 
| 
| 
l 
| 
| 
| 
Windows, Shutters, Exterior and Interior | CARR, ADAMS & COLLIER CO., Dept. HH11, Dubuque, lowa 

Doors, Entrances, Gable Sash, Louvers | Please send me BILT-WELL cabinet booklet. Enclosed 25c to cover cost of mailing. 

: , ‘ | PERETTE CCT EREEPEEE TEPPER ee 
Corner China Cabinets, Mantels, Telephone ; PE Oe ES COS ATE eT or ee eee ee 
Cabinets and Stair Parts. nas ccs paedan ses css 056 eeck estes ssceeuencageee os DR ccdceviwcwes 
1 | Tere rerererreerrrerrrerrrer reer reer eee eee) 
1 I UMLATS ci ahcdidioniatne bie dhbicbarnassniksKinn tee ciakanndinene 
l hh ie css ais dm lnk cms us pe Si i sii eh ic i Ns a es i ee ne we 
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Cut over-all construction costs 20% 


with Gunnison Homes 


@ Think what a competitive edge you have when your over-all construction 
costs are as much as one-fifth less than those of the builder down the street. 
And that’s just the edge you have over comparable conventional construc- 
tion when you build Gunnison Homes, a product of United States Steel 
Homes, Inc. 

There’s no compromise with quality to achieve these savings. They are 
the direct result of on-the-site savings in time and labor due to United States 
Steel Homes’ application of pre-engineering methods to home construction. 

These savings are only one of the benefits you receive when you follow 
United States Steel Homes’ “eight-point path to profits.” Check the list and 
you'll see how much each of these points can mean to you. If you are in- 
terested in joining this successful enterprise, write to United States Steel 
Homes, Inc., Dept. H-103, on your business letterhead. 
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United States Steel 
HOMEY 


“hight- point 
path to profits” 


Lower over-all construction costs 


Helpful interim financing 


Competent technical and sales 
assistance 


National name recognition 


Advisory financial service 


Elimination of architectural and 
material problems 


NaS St im OW DD 


Home planning service 


Greatest 1953 line in the home 
building industry 





—— 





United States Steel Homes, Ine. 


Formerly Gunnison Homes, Inc. 
GENERAL OFFICES: NEW ALBANY, INDIANA 
Plants at New Albany, Indiana, and Harrisburg, Pennsylvania 


“Gunnison’'——trade-mark of United States Steel Homes, Inc. 
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each requires the right vent! 


Everyone knows that a correctly designed chimney is 
essential to remove smoke and insure a properly func- 
tioning fireplace. But when it comes to venting gas appli- 
ances, some still believe that any kind of pipe, or even 
an unused chimney, will do the job. 

Now the latest and most complete 
venting research yet undertaken has 
shown what conditions are necessary 
for proper gas venting. It proves the 
importance of a properly designed 
vent and demonstrates conclusively 
the superiority of Metalbestos, an in- 
sulated double-wall vent pipe, over 
other commonly used types. 

















Xu 





METALBESTOS is designed specific- 
ally for venting gas appliances 


Here are the reasons why you can be 
sure of better, safer venting when 
you specify Metalbestos: 


insulated double-wall construction 


inner hot stack carries off vent gases 
without condensation 


cooler outer pipe protects surround- 
ing walls 

made of corrosion-resistant alumi- 
num, won't break or crack, lasts the 
lifetime of the house 





* easy, fast installation with quick 
couplings and adjustable fittings 





For the best venting job, always specify 
METALBESTOS— the insulated vent 


oa METALBESTOS DIVISION 


AM WALLACE MPANY BELMONT CA 


eeeee 


Write for free 
VENT INSTALLATION HANDBOOK 
Contains complete, up-to-date informa- 
tion on gas appliance venting and 
many helpful installation tips. Based 
on latest authoritative venting re- 
search. 

For your copy write to Dept. D 
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MARKED PAPER TAPE simplifies stud spacing 
A carpenter can locate studs, joists or rafters 
in about half the usual time with this new 
“Scotch tape” layout aid. Sticking to wood 
or metal on contact, the pressure-sensitive 
carpenter's tape No. 259 is imprinted every 


16” o.c. To use, it is pressed along a board’s 
length and the studs or rafters set in place 
over each indication. A special Model M-79 
applicator, retailing at $9.95, permits fast 
and straight marking. It is also said to assure 
proper adhesion without danger of distorting 
the tape. The 360’ roll of the 14”-wide tape 
sells for $2.90. 

Manufacturer: Minnesota Mining & Manu- 
facturing Co., St Paul, Minn. 


BLOCK LIFTER aids handling and laying of 
masonry units, protects mason’s hands 


Designed to grip its metal teeth into the 
openings in concrete and cinder block, the 
Lay-Level simplifies toting and setting of the 
bulky masonry units. One spirit level in the 
handle gives the fore-and-aft reading for the 





block and another level indicates the position 
of the sides. The only care the new tool needs 
is an occasional oiling of the moving parts. 
Selling for $5.95, this bruise and strain saver 
is said to pay for itself in a short time in 
savings on workmen’s damaged gloves. 

Manufacturer: Lay-Level Inc., Box 99, Toledo, 
Ohio Technical Publications p. 188 














Do your 
Christmas shopping 
just a few pages 


from here 


Send your clients, 

customers and associates 

the gift that opens the door 

to better homebuilding relations 








“Subscriptions to house +home are 
the best door-opener we know of.” 


Albert La Pierre, Builder, Seattle, Wash. 


“|. . the most appreciated gift we have 
ever presented to builders.” 
Frederick T. Backstrom, Banker, 


New Haven, Conn. 


“We expect to continue sending gifts of 
house +home year after year.” 
Clarence Thompson, Lumber Dealer, 


Champaign, Ill. 


Why not send 

your friends in homebuilding 

a more flattering, 

more appropriate gift... 

a gift that keeps reminding them 
of your mutual interest 

in home building ... 

and sends your good wishes 


every month of the year. 


Just mail the gift form 
bound in this issue 
and take advantage of 


our special Christmas gift rates to 


house+home 
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(Anaconda’s PRE-FORMED Panel Grids) 





— “Panel Grids” 


They are accurately pre-formed, 
compactly packaged radiant heat- 
ing coils ready to be installed. PG’s* 
are supplied in one standard size 
and contain 50 linear feet of % in. 
Type L AnacondA Copper Tube. 
PG’s weigh about 10 pounds and 
are packed 4 to a carton for easy 
handling or storing. 


save installation time 


They do away with the time-con- 
suming operations of forming coils 
on the job or in the shop. There’s no 
more awkward “stringing-up” of 
coiled tubing or the extra care re- 
quired in maintaining the design 
spacing and avoiding sags. 


make estimating 
and layouts easier 


Because each PG has a rated Btu 
output at various spacings—4% in., 6 
in., 7% in., 9 in. and 12 in., it is a 
simple matter, following the heat 
loss calculations, to determine the 
number of grids needed and to 
space and position them according 
to the heating requirements of each 
room or area. 












are easy to install 


When a single PG is to be installed 
at various spacings it may be laid 
out on a simple wooden frame or 
cradle at convenient working height. 
Small wire nails tacked alongside 
the tube maintain the spacing as 
measured. 


The frame and PG are lifted to 
position and held by a single prop 
while the straight and trim grid is 
quickly and securely fastened to the 
ceiling construction. 





we EN 


The grids, with one tube-end ex- 
panded, are easily soldered or brazed 
in series without fittings. When only 
part of a PG is required the remain- 
ing loops can easily be hand- 
straightened and used as runouts 
to the supply or return risers or as 
connecting lines to other grids. 
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You can adapt to any room size 


or plan arrangement 


PG’s can be easily contracted or ex- 
tended by hand so that the tube 
spacing will meet all design re- 
quirements. The spacing may be 
varied from 4% in. c-c to 12 in. c-c. 
Thus a single PG may serve ceiling 
areas ranging from 22% to 60 square 
feet to obtain uniformity of heat 
distribution. 


Want more information about ? 


Nationwide distribu- 
tion isn't complete 
as yet. We are in- 
creasing production 
and getting PG’s to 
Anaconda _Distribu- 
tors just as fast as possible. You will 
want to know more about this new 
product; so send for Publication 
C-6, which shows why it is easier to 
design and faster to install a panel 
system with PG’s. Write today 
to: The American Brass Company, 
Waterbury 20, Connecticut. sna 


*Patent Applied For 


® 


Copper Tube 
PRE-FORMED 
Panel Grids 





For Radiant Panel Heating 
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PRODUCT NEWS from AMERICAN-Standard 


A review of products in the news and important features worth remembering 








NEW-DESIGN PLUMBING FIXTURES. Styled to match the trim, hori- 
zontal lines of American-Standard cast iron bathtubs, new-design 
vitreous china lavatories and toilets are more beautiful and more 
convenient than ever. All embody the same top quality that your 
clients have come to expect from American-Standard. 





REMOTAIRE ROOM CONDITIONER. This remote type unit for multi- 
room installations heats in winter, cools in summer, filters and cir- 
culates the air all year ’round! Individually controlled units use 
chilled or heated water supplied through a simple piping system 
from a central water chiller and heating plant . . . no unwieldy 
ductwork needed. 


Member of the Producers’ Council 


American-Stardard 








RADIANTRIM PANELS. For use with hot water or steam systems, 
these baseboard heating panels provide all the advantages of both 
convected and radiant heat. Taking the place of regular wood base- 
boards, they leave wall and floor space completely usable . . . deliver 
clean, uniform warmth floor to ceiling. 





HEATRIM PANELS. Specifically designed for forced circulation hot 
water heating, these baseboard heating panels provide convected 
warmth throughout each room. The panels take the place of regular 
wood ‘baseboards, allow use of virtually all the floor area. Panels 
can be installed free standing or recessed. 


American-Standard 
Dept. AF-113, Pittsburgh 30, Pa. 


Without obligation on my part, please send me your free 
literature on: 


i 
| | 
| | 
| | 
| | 
| | 
| [_] New-Design Plumbing Fixtures [_] Radiantrim Panels | 
| [_] Remotaire Room Conditioner [_] Heatrim Panels | 
| | 
| | 
| | 
| | 
| | 
Los 


American Radiator & Standard Sanitary Corporation, Dept. AF-113, Pittsburgh 30, Pa. 
AMERICAN-STANDARD * AMERICAN BLOWER © CHURCH SEATS & WALL TILE © DETROIT CONTROLS * KEWANEE BOILERS + ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS 
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HHESE compact winter air conditioners are just what you 
need for those small and medium size homes where limited 
floor space makes it difficult to install a conventional type unit. 
Their small size and safe construction allows installation in 
attic, suspended under the floor—in crawl space, utility room 
or in similar locations. They are also ideal for zone heating in 
larger homes where more than one unit can be used to advantage. 
They are extremely versatile and are adaptable to virtually 





THE OLANDO is available in three sizes—80,000, 100,000 and 
112,000 Btu per hour at bonnet. It is quality-built, precision 
engineered. Inside of durable metal jacket is protected by corro- 
sion-resistant reflective coating. Heavy steel heating element 
fired by famous Arcoflame oil burner assures better heating and 
longer life. Detroit Controls provide trouble-free automatic op- 
eration. The Olando is factory-assembled and shipped with 
wiring harness for quick and easy installation. 










+++ Or suspended 
from ceiling 





unlimited residential applications for perimeter or conventional 
duct systems. They are well suited for suspended installation in 
small commercial buildings such as garages and service stations. 

For more detailed information on these modern sales makers, 
including ratings and dimensions, contact your wholesale dis- 
tributor. Sunbeam Air Conditioner Division, American 


Radiator & Standard Sanitary Corp., Bessemer Bldg., Pitts- 
burgh 22, Pa. 





THE PAWNEE is available in three sizes—60,000, 80,000 and 
100,000 Btu input per hour. Burns natural, manufactured, mixed 
and liquefied petroleum gas. Heavy steel heating element fired 
by efficient slotted type burner is especially designed to provide 
correct amount of heating surface without hot or cold spots. 
Inside of jacket protected by corrosion-resistant reflective coat- 
ing. Detroit Controls provide trouble-free automatic operation. 
The Pawnee is factory-assembled and pre-wired. 


AMERICAN-STANDARD- « 








American- Standard 


SUNBEAM AIR CONDITIONER DIVISION 
ELYRIA - OHIO 


Executive Offices: Bessemer Building, Pittsburgh 22, Pennsylvania 


Sewing home and industry 


CHURCH SEATS & WALL TILE + DETROIT CONTROLS KEWANEE BOILERS’ + 











AMERICAN BLOWER” + ROSS EXCHANGERS «+ 
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“Definite Sales Feature”, says 
Fargo-Moorhead Home Builder 





Buland Construction Co., Moorhead, Minn., have 
used over 50,000 sq. ft. of Plyaloy for siding and 
exterior trim. They report it offers unusual flexi- 
bility of design, is perfect paint base, cuts labor 
costs, gives excellent performance. 


SPECIFICATION DATA: Plyaloy comes in pre-cut 8’ lengths, 
12”, 16’’ or 24’’ wide; 5/16’’, 3/8’’ or 1/2’’ thick. Edges 
beveled for drip. Packaged for protection; wedges and shadow- 
line furring strips included. One side surfaced with fused resin-fiber 
overlay. Base panel is DFPA-Inspected Exterior-type fir plywood 
(EXT-DFPA). Other sizes available. For complete information write 
St. Paul & Tacoma Lumber Co., Dept. HH, Tacoma, Washington. 





SIDING 


PLYALOY siding helps build your reputation 
right along with your sales. 

The clean-cut good looks of this quality 
siding material adds visible value to any 
home you put on the market. The smooth, 
durable, fused resin-fiber surface is a perfect 
base for long-lasting paint jobs. Gives maxi- 
mum protection against grain raise or sur- 
face checking. Plyaloy stands up where 
other materials “‘go to seed.”’ 

That’s why so many builders have found 
that in addition to immediate sales and cost- 
cutting features, the way Plyaloy keeps its 
beauty is a continuing credit to your good 
judgment... and to your reputation. 












ANOTHER MEMBER OF THE FAMOUS TREE LIFE FOREST PRODUCTS FAMILY 
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TECHNICAL PUBLICATIONS 





WINDOWS. Announcing the New Fenestra 
Windowall. Detroit Steel Products Co., 311 
Griffin St., Detroit 11, Mich. 4 pp. 8/2” x 11” 


These catalogue sheets show types and sizes 
of six- and nine-light Fenestra steel Windo- 
Wall units. Furnished with or without ven- 
tilators, the new units may be glazed with 
stock-size double-pane glass, double-strength 
or plate glass. Suggested installation details 
for brick veneer and frame constructien are 
illustrated. 





ROOF DECKS. Engineered Roof Deck; 12 pp. 
Tectum, the New Basic Building Material; 8 pp. 
Tectum Corp., 105 S. 6th St., Newark, Ohio. 


Bio” x 11” 


Written for architects, the attractive design 
manual explains methods of anchoring Tectum 
roof deck and gives specifications for using 
the wood-fiber building board. It also con- 
tains legible loading tables and_ technical 
drawings. In the second booklet, which elab- 
orates on Tectum’s structural, insulating and 
acoustical properties, the new building mate- 
rial is described as incombustible lightweight 
and dimensionably stable. 


REMODELING. Remodeling Magic—Some Tricks 
You Can Do with Gold Bond Gypsum Wallboard. 
National Gypsum Co., 325 Delaware Ave., Buf- 
falo 2, N.Y. 14 pp. 8” x 11” 


The full-color booklet offers pictorial sugges- 
tions for finishing basements and attics with 
gypsum wallboard, and gives application in- 


structions. 


LUMBER. More Beautiful Homes through the Use 
of Philippine Mahogany. Insular Lumber Sales 
Corp., Philadelphia, Pa. 8 pp. 8/2” x 11” 


This picture book shows striking residential 
applications of Philippine mahogany. Used 
as interior paneling and as bevel exterior 
siding, this versatile tropical hardwood is 
described as easy to install and pay for. 
Several photos in full color show some un- 
usual effects achieved with the luxurious and 
warm natural material. 


CONDENSATION. Facts about Window Conden- 
sation... And How to Get Rid of It. Anderson 
Corp., Bayport, Minn. 16 pp. 6” x 9” 


continued on p. 196 
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Reg. U.S. Pat. Off. 


electvie range 


Here is what just a few leading 
builders* say about the new 
Thor Built-in Electric Range. 


HERE’S PROOF POSITIVE! 


“The Thor Built-in Range has 
attracted favorable comments 
from every one visiting our 
open house—and has helped 
us sell many homes.”’ 

**We feel that the Thor equip- 


THOR CORPORATION, Chicago 50, Ill. 





ment was more than instru- 
mental in helping us sell our 
homes in such a short time.” 

**‘We notice an enthusiastic 
response when prospects see 
the extra convenience and 
space saving of this Thor 
unit.” 
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BUILDER-CONTRACTOR DIVISION 
Leeson Steel Products, Inc., Dept. HH 
Subsidiary of Thor Corporation, Chicago 50, Illinois 








professional QUALITY 






MASTER | 


For the professional 
weatherstrip installer, 
there is no finer weather- 
strip equipment than that 
sold under the “Master” 
name, 


























Need we say more? See NR Sa ceienewidrtaitihte eacnieiianbantinkmaceunaenésineémaninnmemabipanialh 
what’s in the new Thor 
Built-in Electric Range for you! : 
I ic itis sein ah te cen ath Ga dete a til ctv io nt ta te bn ee al os al maaan anata 
*Names on request 
[itaddcuddicncasitiab adenine pe DR tains 
tage 
SG 
Svea 
So RMALUX 


» L-Shape, as featured in 
} “Trade Secrets'’ Home by 
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WEATHERSTRIPS 


and the 


“ORIGINAL” 


MASTER SASH BALANCE 


®@ Metal Casement Strips 
@ Door Bottoms 

@ Felt and Rubber Strips 
@ Caulking 

@ Cushion Aluminum ® Tools 

ZINC + BRASS + BRONZE + ALUMILITE + STAINLESS STEEL 


Hl 
MH Hh 





®@ Thresholds 

‘@ Rib Strips 

@ Interlocking Strips 
@ Cushion Bronze 





MASTER METAL STRIP SERVICE, INC. 
1721 North Kilbourn Avenue Chicago 39, Illinois 
Same Management For Over 30 Years 
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Merrill Construction Co., 
Inc., Buffalo. 


Styled for homes to sell homes, 
Dormalux Dining Lounges quicken 
sales in today’s competitive markets. 
Choice of leading architects and 
builders, they are unmatched in taste- 
ful originality. Here is a major kitchen 
feature that may be added at minor 
cost during construction or after com- 
pletion. Dormalux units are furnished 
in L-shaped, U-shaped and Parallel 
Seat designs, completely pre-built, for 
quick, slide-in installation. 





| Sell homes.. enliven kitchens at low cost 


Featuring Boltaflex upholstery 
fabrics, Formica table tops, spring 
seats, rubberized hair filling and oak 
frames, Dormalux Dining Lounges are 
durably constructed inside and out. 
Standard, stock nooks and made-to- 
measure units are promptly available 
for practically any size and style 
kitchen. 


Write for complete information on 
your letterhead. 


THE DORMALUX CO. 
Dept. HH © 228 Terrace ® Buffalo 2, N. Y. 


DISTRIBUTORS AND DEALERS: 
Many choice territories still open. 
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Consider this appraisal value of 


OAK FLOORING’S new 4th dimension 


Oak’s 4th Dimension adds a lasting extra value to Oak Flooring...a value added 


by no other building material, let alone other floorings. 


Do you know?...80% of all architects, 88% of all contractors, 96% of all real 
estate agents and 83% of all future homeowners prefer Oak Flooring over all 


other flooring materials. (facts from a recent national survey) 
That is what makes the 4th Dimension... Oak’s overwhelming preference. 


What does it mean to you? It means that, in the case of your operative 

builder clients, your specification of Oak Flooring will provide their homes with 
attractiveness, utility and will make it easier for them to sell their homes. 
Contractors say that nothing helps sell a house faster than a good Oak Floor. 


And, for custom-home clients, Oak’s 4th Dimension is your assurance that 83% 
of all future homeowners want it...want beautiful, durable Oak. They want 
Oak’s insulating qualities and its resiliency that gives walking comfort, too. 
When it comes time to re-sell, their Oak Floors will help them sell faster. 


96% of all real estate agents say they prefer to sell houses having Oak Floors. 


National Oak Flooring Manufacturers’ Assn., Sterick Building, 


Memphis 3, ‘Tenn. 





This mark on Oak Flooring is your assurance that it meets NOFMA standards. 
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“Your Window Unit Is Without an Equal” 


CHARLES E. WALTER 


PHONE CARMEL a-set 
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B. B. 1, Carmel, Indiana 21, 1953 
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RANSOM ST. APARTMENTS, INDIANAPOLIS, INDIANA is a 1,000- 
apartment project being built by the A & W Construction Company, and 
now partially completed. Photo above shows one of the completed 

units. At left is close-up of the Rusco Type P-22 
re Vertical Slide Prime Windows installed on unit. 
Architect: Paul Cripe * Builder: A & W Construction Co. 
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ee FULVUE ~ VERTICAL 
SLIDE 


2) Hot-Dipped 
EN Gelveniced Stee! WTC 


FULLY PRE-ASSEMBLED RUSCO 
PRIME WINDOWS PROVIDE 
THE ANSWER TO TOP 
QUALITY AT LOW COST 


* Rusco Prime Windows make possible 


very substantial savings in labor, instal- 
lation time and maintenance. Because 
they are fully pre-assembled units— 
glazed, finish-painted, with surround 
and hardware attached—they reduce 
field work and installation time to a 


minimum. 


Tubular construction of hot-dipped gal- 
vanized steel, bonderized and finished 
with baked-on outdoor enamel, plus 
the complete elimination of sash cords, 
weights and balances, assures smooth, 


easy operation and lower maintenance. 


In addition to these important cost and 
quality features, Rusco Prime Win- 
dows offer advantages found in no 
other window. They are fully weather- 
stripped and may be specified with 
Rusco’s all-year Fiberglas screen 
panels and with insulating sash as an 


integral part of the unit. 
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FOR COMPLETE INFORMATION AND SPECIFI- TH f £ C Q VJ S S 7 LL C 0 M B A N Yy DEPT. 7-MB-113, CLEVELAND 1, OHIO 
CATIONS, SEE SWEET’S CATALOGS OR WRITE . . IN CANADA: TORONTO 13, ONTARIO 
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ANSWERS 


that help you specify and detail the 
right type of SLIDING DOOR HARDWARE 








Beautiful newly styled Wall-Tex... 


The Best Salesman 
your home can have! 


Just imagine this is a room in your 
model home . . . impressive to any 
prospect, a perfect setting for a 
salt. And what makes it so? Most 
of all that large wall area hand- 
somely decorated with one of the 
many unusual new Wall-Tex pat- 
terns. Wall-Tex is a wonderful 
sales feature because it is a fabric 
with depth of color and rich, tex- 
tured beauty that no other wall 
decoration can offer. Its waterproof 
surfaces are actually scrubbable 
and practical for every room. Its 


fabric base is famous for control- 
ling plaster cracks and it adds 
strength to any type of wall. 


pre-trimmed, easy to hang 


Wall-Tex goes up faster, easier, 
neater because it’s pre-trimmed 
with straight, true edges for perfect 
matching. Rolls are only 24 inches 
wide and convenient to handle. See 
the many smartly styled new pat- 
terns and beautiful colorings in the 
new Wall-Tex line. Mail coupon 
for file folder and swatches. 


WALL°TEX 


fabric wall coverings 





Ur, 


"Guaranteed by > 
Good Housekeeping 
Neer 


* 
45 apyeanistd 1 








Columbus Coated Fabrics Corporation 


Dept. HH-113, Columbus, Ohio 


Send your File Folder on Wall-Tex and Sample Swatches. 


Name nginatinmianei . = - 


ee 


City Le Se Pe ee 
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Q What are the advantages of center 
mounting and 8 wheels per door? 


A Hangers that are center mounted 
support door weight in a true vertical 
position, relieving stress or pressure 
against door guides or frame. Hangers 
providing eight nylon wheels per door 
distribute weight more evenly over 
track, providing extremely quiet, ef- 
fortless operation. Only custom 
Kennatrack offers these two highly 
desirable features. 


Q When should adjustable hangers 
be used? 


A Whenever headroom is sufficient. 
Vertical adjustment permits easy 
alignment of door to jamb. Read- 
justments are easy to make if settling 
and other changes occur. Kennatrack 
also offers non-adjustable hangers of 
exclusive design for use where extra 
strength and neatness are desired, or 
where headroom is limited to one 
inch. This type is highly desirable 
where plywood doors are used. 


Q Why should a steel frame be used 


for all pocket door installations? 


A Toavoid costly as wellas frequent 
troubles caused by warping of wood 
frames. An exclusive development of 
Kennatrack Corporation, ‘“‘Kenna- 
frame’’ is the steel frame that 
completely eliminates this danger. 
Easy to install, and with center 
mounted 8-wheel hangers for smooth- 
est performance, “‘Kennaframe’”’ is 
widely used for 2 x 4 wall installa- 
tions. Any type of wall material or 
trim may be applied. Doors can’t 
possibly bind if this prefabricated 
steel frame is used. 


Q Can millwork be eliminated? 


A Using Kennatrack hardware, the 
need for millwork has been eliminated 
for practically all installations. Com- 
plete packaged sets include versatile 
molded nylon guides that eliminate 
need of saw kerfs for doors of 
all thicknesses. 


Q How can I be sure the right track 
is used? 


A Selection of the right track for a 
specific installation is highly impor- 
tant. Reference to the Kennatrack 
Buyer’s Guide takes all the guess- 
work out of selecting the right hard- 
ware. An easy-to-follow index leads 
to complete descriptive information, 
scaled detail drawings and architects 
specifications for each series. Write 
today for your free copy. 


KENNATRACK CORPORATION, ELKHART, IND. 
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it pays to specify 


all-copper plumbing 


Today, in addition to the high level of activity in new 
home construction, more and more people are re- 
modeling or expanding their present homes. Into 
these updated homes will go extra bathrooms, larger 
kitchens, new laundry facilities and recreation rooms. 
On every one of these jobs, it will pay you to specify 
Streamline all-copper supply and drainage plumbing, 
not only for the new additions, but as replacement 
for old outmoded plumbing systems throughout the 
house. 

Streamline copper plumbing won’t rust, it can’t be 
loosened by vibration and is clog resistant. In drainage 
plumbing, it will resist the destructive effects of cor- 
rosive acids. Ordinarily a Streamline all-copper system 
will last more than a lifetime and never need repairs. 

Streamline copper tube and fittings are easier to 
install and construction costs are lower because the 































@ REMODELED 
w EXPANDED HOMES 





drainage stacks will fit in standard 2” x 4” partitions 


without furring or framing. Savings in installation 
time plus the extra years of service Streamline all- 
copper plumbing gives, will actually save home owners 
money in the long run. 

Streamline copper tube and fittings are made with 
care and accuracy to provide a snug-fitting, leakproof 
system. They have a highly polished finish that makes 
a neat, attractive installation home owners will be 
sure to appreciate. 

Home owners today are copper conscious. They like 
the clean appearance of copper plumbing. They like 
the way it lasts under the most difficult service con- 
ditions. You will be giving them real satisfaction and 
increasing your business when you specify a complete 
Streamline all-copper plumbing system. Write today 
for our latest catalog of Streamline Products. 


116-A 


MUELLER BRASS CO. port Huron 6, MICHIGAN 
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PUTS 
* ZONED HEAT with Holly NarroWall 
means paying for heat only in the 
room being used. It effects 100% fuel 
savings in occupant-free rooms! 





— / ZZ 
eu 
Sawa v= \ 
| *& TOP COMFORT with Holly Narro- 
Wall and its Secondary Heat Exchang- 
er* (Pat. #2602441) means matchless 
circulation of warm air throughout 
the room. It ends damp walls, steamy 
windows, chilly corners... for good. 
Holly’s exclusive S-H-E* heats extra 
air drawn from floor level and dis- 





* EASY INSTALLATION of 
Holly NarroWall means grati- 
fying money-savings in time, 
labor and materials— whether 
in old or new construction. 


charges it as “bonus” warmth. 








HOLLY MANUFACTURING COMPANY 
914 S. Arroyo Parkway, Pasadena 2, Calif. 


Please send me without charge or obli- 


It means building economies gation, complete information about the 
for you aes living for Holly NarroWall Heater with S-H-E. 


owners! NAME 


Get the NarroWall facts now. 





ADDRESS. 





CITY. ZONE... STATE. 








«2, AGA approved under American Standards for Central Heating Gas Appliances 








Builder: Henry F. Fert, Royal Oak, Michigan 
Designer: Richard C. Donkervoet, Detroit, Michigan 
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ACT Ce” FOLLANSBEE TERNE METAL 





Topped with a lifetime roof of Follansbee Terne Metal, this 
model home attracted thousands of enthusiastic visitors at the 
Detroit Home Builder’s Show. Specifying only quality materials, 
this prize-winning design was the result of a contest held in 
1952 for students of architecture and engineering in Michigan 
colleges and universities. 

Leading architects the country over share the same enthusiasm 
for Follansbee Terne Metal Roofing for America’s finest homes. 
It’s always acceptable and offers unlimited design. possibilities. 
Here are some of the reasons for the growing trend to Terne Metal: 

@ It's ductile, easy to apply. 

@ It's remarkably durable . . . will last a lifetime. 
@ It's fireproof, windproof, weathertight. 

@ It’s easy to paint—any color, any time. 


If your problem is “what to specify on a flat deck or low pitch 
roof,” put your confidence in Follansbee Terne Metal. Write us 
today for your file of architectural details and join the trend 
to Terne Metal. 


FOLLANSBEE STEEL CORPORATION 


GENERAL OFFICES, PITTSBURGH 30, PA. 


COLD ROLLED STRIP SEAMLESS TERNE ROLL ROOFING 
POLISHED BLUE SHEETS AND COILS 
Sales Ofices—Chicago, Cleveland, Detroit, Indianapolis, 
Kansas City, Los Angeles, Milwaukee, Nashville, New 
York, Philadelphia, Rochester, San Francisco, Seattle; 
\ Torontoand Montreal, Canada. Mills—Follansbee, W.Va. 
_¥ FOLLANSBEE METAL WAREHOUSES 
Pittsburgh, Pa. Rochester, N.Y. Fairfield, Conn. 
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For Two-Story Homes For Rambling Ranch-Type Homes 


— howdy 


FLUSH-IN-WALL 





DOOR CHIME SYSTEMS... 


PROVIDE COMPLETE, PRACTICAL SIGNAL COVER- 
s AGE EVERYWHERE, THROUGHOUT ANY SIZE OF 
HOME... 


MS-10 
General Service Chime 


WITH NEW, UNIFORMLY MILD, PLEASING CHIME 
TONES REACHING YOU SOFTLY BUT SURELY 
EVERY TIME... 


FROM UNOBTRUSIVE, FLUSH-IN-WALL CHIME 
UNITS THAT CAN BE USED ANYWHERE WITHOUT 
DISTURBING ROOM DECOR. 





ev 


MS-12, 4-Note 
Melody Type Chime 


AANY NUMBER OF CHIMES from 2 to 5 are located at key points 
about the home. The entire system is operated by one Master 
Controller and Transformer that automatically selects the correct 
signal and synchronizes the sounding of all the chimes. Simple, 
single-wire series circuit makes this new Moderncall System far 
easier and less expensive to wire than any other arrangement of 
multiple or auxiliary chimes. Signals are provided for as many as 
three entrances plus family paging. System sounds four notes 
for the front door—equally distinctive signals for other doors. 
The Moderncall system costs no more than most individual multi- 
note chimes, and affords far superior service. 


Be sure to see your Rittenhouse Distributor or write 
today for catalogs, price lists and display information. 


150 LLOYD ROAD @® HONEOYE FALLS, N. Y. 


Makers of America’s Finest Chime Signals 
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ANODIZED... 2 ites 
will not discolor or wear off \ 


Exquisitely styled in satin aluminum, NATIONAL 
LOCKsets bring new charm to the modern home. 
Knobs, roses, face plates and strikes are made of 
selected aluminum material. e Anodizing pro- 
duces an extremely hard surface that will not stain, 
discolor or easily scratch. This surface, which is 
not an applied finish, is corrosion-resistant in 
any climate. @ Those who have seen National 
Lock’s anodized finish agree that NATIONAL 
LOCKsets are destined to become a best seller 
in today’s growing market for aluminum trim. 


National Lock rust-resistant, button tip butts 


nicely complement the aluminum lockset. 
They make a unique and attractive installation. 


Write for catalogs “44Q” and ‘‘4]Q”’ 








A65-026 


distinctive hardware... 


all from ] source 


NATIONAL LOCK COMPANY 


Rockford, Illinois 
ae MERCHANT SALES DIVISION 
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GARAGE DOORS... 
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For extra customer appeal—Lower instal- 
lation cost—Easy availability (1200 dealers) 
—use Calder Wedge-Tight Doors. 

Stocked in the styles and sizes you want 
most—special doors made to order—Wedge- 
Tight hardware for a wall tight seal against 
elements—Years of smooth, easy, quiet 





operation—as safe and dependable as our 
50 year old company. 

Beautiful lines and quality construction 
inspire pride of ownership—Architecturally 
right—Low upkeep—Local service—Radical 
design innovations. 

Self-aligning tracks, no bolts—Fastest 
and Easiest door to install with tight fit. 


SATISFACTION | 


TION 








ELECTRIC OPERATORS 
RADIO CONTROLLED 


For red hot sales appeal, use electrified 
doors for operation from car. Complete 
Line available for both residential and 
commercial installations. 


LARGE WEDGE TIGHT DOORS 
FOR INDUSTRY AND COMMERCE 


Calder Doors are stocked in all popular commer- 
cial dimensions and glass arrangements. . . spe- 
cial sizes and designs to order. Commercial and 
industrial doors also feature ‘‘Wedge Tight’’ 
construction for wall-tight fit, reducing heat 
losses. Easy to operate by hand or chain lift, they 
are designed for use with Calder Electric Operators, 








WAREHOUSE STOCKS IN LANCASTER, CHICAGO, MINNEAPOLIS 
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CALDER DOORS FOR RESIDENTIAL, COMMERCIAL, INDUSTRIAL INSTALLATIONS: 


SEND e | 
FOR | CALDER MANUFACTURING CO., | 
YOUR ; LANCASTER 15, PA. | 
FREE | Gentlemen : Please send complete informa- | 
: tion and new, illustrated cata- | 

foe)» ae) meltl:m | log on Calder Wedge Tight | 
ILLUSTRATED | Doors and Electric Operators. l 
ey-Va-l hele, Name...... pocebacuenscekesbeksbabessanedvonveseseuseesedbonenenbboekeesessese :| 
/ ee ee sania chonvieengiicbaanaannel | 
today: es ictal aaa a DU ictininian I 
| 

| 





CALDER MANUFACTURING CO., Lancaster 15, Penna. 
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FLOORING. Technical Number 8-235. Masonite 
Corp., 111 W. Washingon St., Chicago 2, Ill. 2 
pp. 8” x 11” 


Directions for applying, finishing and main- 
taining Masonite Tempered Presdwood as « 
finished floor material are covered in this 
bulletin. Four flooring patterns that may be 
cut on the job from 14” hardboard stock are 
illustrated. 


HEATING. Radiant Hot Water Heating, Bulle- 
tin CB-155. Weil-McLain Co., Michigan City, 
Ind. 18 pp. 8/2” x 11” 


Telling how radiant hot-water systems pro- 
vide comfort through accurate control, proper 
location and quality of heat, this booklet is 
illustrated with full-color pictures and simple 
diagrams that explain principles of radiation. 
It describes the workings of cabinet radia- 
tors, ceiling-panel and floor-panel systems 
which utilize the manufacturer’s equipment. 


HEATING. Koven Trimrad Baseboard Radiators. 
Waterfilm Boilers, Inc., 36-40 New York Ave., 
Jersey City 7, N.J. 12 pp. 8Y2” x 11” 


Information furnished in this brochure on 
Trimrad baseboard radiators includes typical 
layouts for different types of homes, piping 
schemes, roughing-in dimensions and detailed 
step-by-step instructions for installing units 
in recessed or standard mounting. 


HEATING. Wonderful Webster Baseboard Heat- 
ing, Bulletin B-1602. Warren Webster & Co., 
Camden 5, N.J. 8 pp. 8” x 11” 


Recently revamped components of a clean-cut 
baseboard heating unit are illustrated in this 
informative catalogue. Technical data and 
IBR-approved ratings are also presented for 
the perimeter forced hot-water heating system. 


BASEMENTS. How to Make Basements Dry, 
Beautiful and Livable, 3rd Ed. Medusa Masonry 
Paints, Court Square Bldg., Baltimore 2, Md. 30 


pp. 84” x 11”. 25¢ 


To help architects and builders solve some 
of the typical planning and finishing prob- 
lems that come up in basement construction. 
the manufacturer of Medusa masonry paints 
has revised and expanded this authoritative 
reference work. It first analyzes various base- 
ment plans and suggests layouts which group 
service equipment so that maximum useful 
floor space is made available. It then offers 
decorating ideas, cutaway views of recom- 
mended foundation construction, and specifi- 
cations for building waterproof foundations. 
The booklet covers drainage systems and dis- 
cusses causes and methods for avoiding damp- 
ness. Proper painting techniques are de- 
scribed not only for below-grade masonry 
surfaces but also for above-grade exteriors 
of concrete, masonry, block, brick and stucco. 
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-<» Permaglas 


the glass-lined water heater 


proved rustproot in 
over 2 million homes 


Make sure your clients are safe 
from rust at no extra cost with the 
one glass-lined automatic water 
heater that’s been proved rustproof 
in every part of the country. 


Provide them with the extra bene- 
fits of lower-cost water heating: the 
exclusive Heetwall feature that 
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saves fuel and prevents “off time” 
cool off; the Gasapack super-safe 
control, first with Permaglas, that 
saves costly servicing; the glass- 
surfaced steel tank that can’t rust, 
won’t crack, chip, or check, that 
ends frequent replacement! 


Permaglas leads the entire water 


« AO.Smith 





heater industry in quality features 
and long-term benefits ... avail- 
able in a size, gas-fired or electric, 
to fit any home ... yet it costs no 
more than ordinary water heaters. 


For complete information, bulle- 
tins, specification sheets, construc- 
tion details, write Dept. HH-1153. 
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Permagias-Heating Division ¢ Kankakee, Illinois 


international Division: Milwaukee 1, Wisconsin, U.S.A. ® Licensee in Canada: John Inglis Co., Lid., Toronto 


There’s only ONE Permaglas and it’s made by A. 0. Smith 


manufacturers also of Magic-Heet warm air furnaces, gas conversion 
burners, home heating boilers, BURKAY commercial water heaters. 
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‘This cheaper roof will save us money”’ 


COMMON SENSE: ONLY A FOOL buys trouble to save 
money, when everyone knows that a 
properly applied roof of CERTIGRADE 

CERTIGRADE ° ° 
meee §=ored cedar shingles costs so little more 
oe Al Leases —gives satisfaction for so many extra 
years. You owe it to your customers 


to tell them the difference. 





RED CEDAR SHINGLE BUREAU + SEATTLE, WASH, and VANCOUVER, CANADA 


dors LEVELA 


~~ | GAN DO THE WORK OF 
TWO MEN AND ATRANSIT!” | 


Any workman can handle any leveling job with 100% 
accuracy .. . and do it speedily and easily, all by himself. te 

For LEVELALL is a 75’ transparent plastic tube with 
shut-off valves, mounting brackets and filled with a 
special anti-freeze liquid. And here’s how it works: 
fasten tube brackets to forms, batter-boards, etc., snap 
open the valves and the liquid gives two accurately level 
points. The job is level . . . no doubt about it. 

LEVELALL is an investment, a time-saving, cost- 
saving precision instrument at the extraordinarily low 
cost of only $12.95, 

Start leveling your costs by sending for ‘“‘On the 
Level,” a free booklet aimed to help solve your leveling 
headaches. .. or ask us to send your LEVELALL post- 
paid immediately. 

Money-back satisfaction guaranteed. Dealer inquiries 
welcome. 





























| 





LEVELALL, 89M Webster St., Rockland, Mass. 

O)Please send free booklet, “On the Level.” (Mail me Deluxe LEVELALL 
@ $12.95 DRegular 50’ model at $9.95 (Ship postpaid full price enclosed. 
ODShip C.O.D. 














Cen er ae ar ee 
acer ee me me eee me 


Name 
Street 
City Zone State 
[In Canada, — slightly higher; write 
LEVELALL, INC., 5465 Decarie Blvd., Montreal, Que.] 
SLL A A SS A A A SS SS a << <<< cmp aunt 
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2 GREAT 
CABINET LATCHES! 


%* No Moving Parts. % Easily ; 
Installed. ¥% Trouble-free, for Kitchen and Bathroom 


Lifetime Service. % No Slamming Cabinets — for Built-Ins 
to Close! % No Jerking to — for Furniture 


Open! % Clean — Sanitary. 
MAGNETIC 
LECO-LATCH 


with built-in permanent 
Alnico magnet. Never loses 
its power to hold! 








SILENT 
| LECO-FLEX LATCH 


neoprene cylinder cushions 
action—lets door close 
silently! 








Write for literature and name 
of your distributor — TODAY! 


CCo” LABORATORY EQUIPMENT CORP. 


St. Joseph 7, Michigan 





























STATEMENT REQUIRED BY THE ACT OF AUGUST 24, 1912, AS AMENDED BY 
THE ACTS OF MARCH 38, 1933, AND JULY 2, 1946 (Title 39, United States 
Code, Section 233) showing the ownership, management, and circulation of House 
& Home, published monthly at New York, N. Y., for October 1, 1953. 


1. The names and addresses of the publisher, editor, managing editor, and business 
managers are: Publisher, P. I. Prentice, 9 Rockefeller Plaza, New York, N. Y.; Editor, 
Henry R. Luce, 9 Rockefeller Plaza, New York, N. Y.; Executive Editor, Suzanne 
Gleaves, 9 Rockefeller Plaza, New York, N. Y.; General Manager, Robert W. Chas- 
teney, Jr., 9 Rockefeller Plaza, New York, N. Y. 


2. The owner is: Time Incorporated, Time & Life Building, New York 20, 
New York; the names and addresses of stockholders owning or holding one per 
cent or more of total amount of stock are: Henry P. Davison, ¢/o J. P. Morgan & 
Company, P. 0. Box 1266, New York, N. Y.; William V. Griffin, 20 Exchange Place, 
New York 5, N. Y.; William Hale Harkness, ¢/o New York Trust Company, Income 
Copection Department, 100 Broadway, New York 5, N. Y.; Irving Trust Company, 
New York City, successor trustee under the will of Briton Hadden for the benefit 
of Elizabeth Buseh Pool, ¢/o Irving Trust Company, Custodies Department, 1 Wall 
Street, New York 15, N. Y.; Margaret Zerbe Larsen, c/o Time Ine., Time & Life 
Building, Rockefeller Center, New York 20, N. Y.; Roy E. Larsen c/o Time Inc., 
Time & Life Building, Rockefeller Center, New York 20, N. Y.; Henry R. Luce, 
c/o Time Ine., Time & Life Building, Rockefeller Center, New York 20, N. Y.; 
The Henry Luce Foundation, Ine., 9 Rockefeller Plaza, New York 20, N. Y.; Samuel 
W. Meek, c/o Greenwich Trust Company, Greenwich, Conn. 

Stock to the extent of more than one per cent is registered in the names of the 
following companies, but in each case the company is a nominee for a number of 
stockholders, no one of whom is known to own more than one per cent: Brown 
Brothers, Harriman & Company, 59 Wall Street, New York 5, N. Y.; Cobb & Com- 
pany, c/o New York Trust Company, 100 Broadway, New York 5, N. Y. 


3. The known bondholders, mortgagees, and other security holders owning or holding 
1 per cent or more of total amount of bonds, mortgages, or other securities are: None. 


4. Paragraphs 2 and 3 include, in cases where the stockholder or. security holder 
appears upon the books of the company as trustee or in any other fiduciary relation, the 
name of the person or corporation for whom such trustee is acting; also the state- 
ments in the two paragraphs show the affiant’s full knowledge and belief as to the 
circumstances and conditions under which stockholders and security holders who do 
not appear upon the books of the company as trustees, hold stock and securities in a 
capacity other than that of a bona fide owner. 


ROBERT W. CHASTENEY, JR. 
General Manager. 


Sworn to and subscribed before me this 17th day of September, 1953 
ANNE A. MASON 
(My commission expires March 30, 1955) 
[SEAL.] 
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IMMEDIATE 
DELIVERY! | 


Build More Saleable 
Area into Homes 
with 


BESSLER 


Disappearing Stairways 


1. The ORIGINAL disappearing stairway 
—made for over 40 years. 

2. A real stairway—not a ladder. 

3. Seven  well-engineered models—for 
every need. 

4. Safety-designed in every detail for 
your protection. 

5. Suitable for the finest homes—olid 
and new. 

6. Operates from above and below. 

7. Full width treads—SAFE for every 
one. 

8. ALL steps are of equal height. 

9. Treads and stringers are made of 
Sitka Spruce. 





» 






10. Full door width provides ample ac 
cess for large objects. 

11. Full length SAFE hand rail. 

12. Accurate architectural design assures 
easy and SAFE ascending and de- 
scending. 

13. All metal parts are made of strong, 


SAFE pressed stvel. 
14. Repairs always available on quick 


F ! notice for all models—no ‘‘orphans.’’ 
R E E e 15. Doors made of White Pine and Fir 
in two-panel and flush types; hard 
wood doors in flush type only 


New Catalog! 


Illustrates and describes complete line 
of seven Bessler Disappearing Stair- 
way Models to meet all your needs 
This new catalog should be in your 
files for ready reference—write for 
your copy now! 


16. Tailor-made for all heights—nvo 
short or long steps. 
17. Hundreds of thousands in 
constant daily use. 
18. IMMEDIATE DELIVERY! 
19. Meets all building codes 


BESSLER—best for over 40 years! 
The Bessler Disappearing Stairway Co., 1900 East Market St., Akron 5, Ohio 























NO-SHOK 


SAFETY DUPLEX 
RECEPTACLES 
installed throughout 
3010 UNIT 


HOUSING PROJECT 


Park Forest, Illinois 


3,000 additional home units now being 
completed will bring this new community 
to 25,000 population, about half chil- 
dren. To safeguard these thousands of 
youngsters, American Community Builders 
have installed NO-SHOK Safety Duplex 
Receptacles. 
















Here’s what 


American Community 


NO-SHOK SAFETY 


DUPLEX RECEPTACLES 

afford protection to property and lessen fire 
hazards by keeping out metal objects, dust, 
water, etc. — prevent shocks and burns — 


Builders say... 
‘*In large housing projects . . . the 
safety features of your NO-SHOK 
Receptacles play a major role in 
safeguarding life and property. 

Among the 17,850 occupants of the 
units built 4 years ago . . . there 
has not been a single case of 
shock, burn or short circuit due to 
insertion of hairpins, wires and 
other metal objects as often hap- 
pens with ordinary electrical out- 
lets. Because of the extra safety 
and protection, we are also install- 
ing NO-SHOK SAFETY DUPLEX RE- 
CEPTACLES in the 3,000 newunits."’ 


save lives. 

SPECIFIED by leading architects and en- 
gineers all over the U. S. for civilian housing 
projects, industrial and farm installation and 
Army and Navy housing. R. E. A. approved. 
Sold through leading electrical wholesalers. 


WRITE FOR PARTICULARS TODAY! 


BELL Electric Company 
Dept. H, 1844 West 21st Street 
Chicago 8, Illinois 
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Comfortrot By-Pass 
systems can be installed 
in various combinations. 
Shown here is a typical 
installation. 


Ideal for the larger home, some Waterbury winter 
air conditioners, such as the “‘Comfortrol’’ illustrated 
above, can be used for ‘‘zoned heating” without any 
changes. All Waterbury units can be adapted to it. 

Every home, whether large or small, can be fitted 
with a Waterbury unit, for the complete Waterbury 
line includes more than 70 models for different types 
of homes and fuels. 

The extra heavy metal used in the Waterbury casing 
and the furnace body insures longer and more reliable 
service. The burner is the very best available any- 
where. The casing is treated with corrosion resistant 
Bonderite. Each unit is guaranteed for ten years. 

These are some of the reasons why Waterbury is 
the name that stands for quality everywhere. For 
further information contact your nearest Waterbury 
dealer or write to 


The Waterman-Waterbury Co. 


OVER 46 YEARS OF WARM AIR HEATING 
1150 Jackson St. N. E. © Minneapolis 13, Minnesota 
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*¢The generous use of nationally advertised products has 


been an important sales tool.” 


JOHN C. TAYLOR— 
Chairman of the Board, J. C. Nichols Company 
Kansas City, Missouri 


Builders favor national advertising 
... that’s why leading 
manufacturers favor LIFE 


Manufacturers of building materials and equipment 
who advertise in LIFE are dovetailing their selling with 
the sales plans of builders and bankers— by using the most 
powerful national advertising medium in America today. 

National advertising in LIFE reaches a weekly audience 
of 11,880,000 households across the nation. In the course 
of 13 weekly issues, LIFE reaches 25,640,000 households 
—more than 60% of the entire U.S.* 

No other magazine carries advertising into so many 
households—reaches so big a market for building materials 
and equipment. 

LIFE’s list of advertisers in this field is evidence of an 
increasing awareness that America’s biggest magazine is 


also—for them—its most productive. 


*From A Study of the Household Accumulative Audience of LIFE (1952), 
by Alfred Politz Research, Inc. 





*¢National advertising is the builder’s best friend... we 


use nationally advertised products and make sales through 


them.” 


NATHAN MANILOW— 


President, Manilow Construction Company, Inc. 


Chicago, Illinois 








BUILDING MATERIALS, 


EQUIPMENT, 
AND FIXTURES 
Aerowax 
Alcoa Screening 
American-Standard Plumbing 
and Heating Equipment 
Autoyre Kitchen and Bathroom 
Towel Bars 
Black and Decker Utility Tools 
Childers Awnings 
Cinco-Thermoseal Combination 
Windows 
Clopay Window Shades 
Congoleum-Nairn Tiles and 
Congowall 
Coolerator Air Conditioner 
Crosley Air Conditioner 
Culligan Water Service 
Delta Power Tools 
Douglas Fir Plywood Association 
Dow Styron Wall Tile 
Durall Tension Screens 
Fedders Quigan Air Conditioner 
Firestone Velon 
Flor-Ever Flooring 
Four Way Aluminum Awnings 
General Electric Air Conditioner 
Glidden Spred Satin Paint 
Gold Bond Paint 
IRHA (National Retail 
Hardware Association): 
Aluminum Tension Screens by 
New York Wire Cloth 
Atlas Power Table Saw 
Berna-O-Matic Torch 
Black and Decker 4 Inch 
Electric Drill Kit 
Boyle-Midway 3-In-1 Oil Spray 
Gun, Plastic Wood in Colors 


Building material 


Bridgeport Innerseal House 
Weatherstripping 

Carborundum Furniture 
Refinishing Kit 

Colonial Antique Copper Finish 
Cabinet Hardware 

Columbian Home Workshop 
Vises 

Congoleum-Nairn Flooring 

Disston D-23 Hand Saw 

Ekco Double Header Minute Mop 

Flex-O-Glass, Glass-O-Net, Wyr- 
O-Glass, Screen Glass 

G. W. Davis Power Mulching 
Mower 

Glamorene Miracle Brush Bath 

Glamorene Rug Cleaner and 
Brush 

Guidemaster Drill Kit 

Kelly Perfect Hammer 

Kleanstrip Paint Remover 

Lazy Boy Power Mower 

Minnesota Mining 3 M “Home 
and Shop” Abrasive Products 
“Scotch” No. 33 Tape and 
Masking Tape 

Mortite Weather Stripping 

P & C Hand Forge Tools 

Parker Lawn Sweeper 

Penens Challenger Handiboard 

Rawlplug Screw Fastener for 
Masonry 

Rockwell “‘Deltashop” 

Ruscoe Pliobond 

Russell Packaged Bolts 

Sandvik Saw & Shark Brand 
Swedish Chisels 

Sheffield Quik-Spray Enamels 

Sherwin-Williams Super Kem- 
Tone Paint 
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*¢ Nationally advertised materials . . 
preserve a sound investment for all concerned.” 


. help to create and 


BROWN E. WHATLEY— 
President, Stockton, Whatley, Davis & Company 
Jacksonville, Fla., mortgage bankers 








*¢The national advertising behind building products is 
mighty important to us. We tie in with it everywhere 


” 
we can. 


RICHARD G. HuGHES— 


President, Hughes Development Company, Inc. 


Pampa, Texas 





rial) and home equipment advertised in LIFE in 1953 


Finish 


g 
g 


ite Mop 
t, Wyr- 


hing 


. Bath 
ind 


Home 
oducts 
nd 


IME 


Simoniz Liquid Car Wax 
Skil Shop or Builder’s Saw 
Stanley #4 and #220 Planes 
U.S. Plywood Firztite and 
Satinlac 
Wooster Home Painter Kit— 
Rollers, Tray, Brush 
Yale & Towne No. 042 Night 
Latch 
Jamaica Sash and Door 
Johnson’s Pride 
Kenflex Flooring 
Lowe Brothers Paint 
Luminall Paint 
Magic Heet Furnaces and Boilers 
McCullough Chain Saw 
Minneapolis-Honeywell Automatic 
Controls 
Mitchell Air Conditioner 
National Gypsum Velvet Paint 
Philco Air Conditioner 
Presto Fire Extinguisher 
RCA Air Conditioner 
Reardon’s Bondex Cement Paint 
Servel Air Conditioner 
Sherwin-Williams Super Kem-Tone 
Paint 
Shower Maid Tub Enclosures 
Skil Home Shop Tools 
Strunk Chain Saw 
United Wallpaper 
Vinylite Plastics 
Vornado Air Conditioners 
A. Wilhelm Superply Paint 
Window Shade Manufacturers 
Association 
Wilton Vises 
HOME EQUIPMENT 
Admiral Refrigerator 
Television 


Allen Rug Cushions 
Amana Freezer 
Arvin Television 
Ben Hur Freezer 
Bendix Aviation—Television 
Bendix Duomatic 

Dryer 

Refrigerator 

Washer 
Beverly Space X-Pander 
Bigelow-Sanford Rugs and Carpets 
CBS Columbia Television 
Crosley Dishwasher 

Freezer 

Range 

Refrigerator 

Television 
DuMont Television 
Emerson Television 
Firestone Retail Division 
Firestone Velon 
Frigidaire Freezer 

Range 

Refrigerator 

Washer and Dryer 
General Combination Appliances 
General Electric Bulbs 

Clocks 

Freezer 

Grill 

Range 

Television 

Television Tubes 
Gibson Range 

Refrigerator 
Hallicrafters Television 
Hammond Chord Organ 

Solovox 
Hotpoint Dryer 

Range 


Refrigerator 
Washer 
James Dishwasher 
Kelvinator Cabinets 
Dryer 
Range 
Refrigerator 
Freezer 
Washer 
Libbey-Owens-Ford— 
Mirrors 
Magic Chef Range 
Magnavox Television 
Maytag Washer 
Motorola Television 
Muntz Television 
Norge Dryer 
Freezer 
Gas and Electric Ranges 
Refrigerator 
Washer 
Olympic Television 
Perfection Range 
Permaglas Heaters 
Philco Range 
Refrigerator 
Television 
Presto Fire Extinguisher 
Pyrene Fire Extinguisher 
Raytheon Television 
RCA Estate Range 
RCA Victor Television 
Regina Floor Polisher 
Revco Freezer 
Servel Electric Wonderbar 
Freezer 
Refrigerator 
Sparton Television 
Stewart-Warner Television 
Stromberg-Carlson Television 


Sylvania Television 
Telechron Clocks 
Victor Freezer 

Westclox Clocks 
Westinghouse Television 


OTHER 


Clinton Lawn Mower and Chain 
Saw 

Foley Power Mower 

Folium Plant Food 

B. F. Goodrich Garden Hose 

Krilium Soil Conditioner 

Loamium Soil Conditioner 

Magnite Soil Conditioner 

National Homes 

Ortho Garden Products 

Process **33” 

RPM Power Mower 

Simplicity Garden Tractors 

Sparton Homes 

Sunbeam Hedge Trimmer 
Rain King Sprinkler 

Toro Power Mower 

Vigoro Plant Food 





9 Rockefeller Plaza, New York 20, N.Y. 
First in circulation 


First in advertising 
First in the homes of America 
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78 
38 
68 
185 
65 
30, 31 
53 

18 
99 
14 


186, 187 
96 
100, 101 


199 
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199 

164, 165 
9 


69 


Cover II 
74 


19 


162 


166, 167 
194 
60 
184, 198 


A-1 Plastic Molders, Inc. 

Airtemp Division (Chrysler Corporation) 

Allmetal Weatherstrip Company 

American Brass Company, The 

American Central Division (Avco Manufacturing Corp.) 

American Gas Association 

American Hardware Corp., The (P. and F. Corbin Division) 

American Hardware Corp., The (Russell & Erwin Division) 

American Houses, Inc. 

American [ron & Stel Institute (Committee on Steel Pipe 
Research) 

American Radiator & Standard Sanitary Corporation 

American Telephone & Telegraph Company 

Andersen Corporation 


Bell Electric Company 

Bennett-lreland, Inc. 

Bessler Disappearing Stairway Co., The 

Better Homes & Gardens 

Brown-Graves Co. 

Bryant Heater Division Affiliated Gas Equipment, Inc. 


Calder Manufacturing Co. 

California Redwood Association 

Canvas Awning Institute, Inc., The, and National Cotton 
Council 

Carey, Philip, Mfg. Company, The 

Carr, Adams & Collier Co. 

Carrier Corporation 

Chase Brass & Copper Co. 

Chrysler Corporation (Airtemp Division) 

Columbia Mills, Inc., The 

Columbus Coated Fabrics Corporation 

Committee On Steel Pipe Research (American Iron & Steel 
Institute) 

Corbin Division, P.&F. (The American Hardware Corp.) 

Crane Co. 

Curtis Companies Service Bureau 


Delco Appliance Division (General Motors Corp.), 
Detroit Steel Products Company 

Dormalux Company, The 

Dow Chemical Company, The 


Eljer Co. 
Emerson Electric Mfg. Co., The 


Fedders-Quigan Corp. 

Follansbee Steel Corp. 

Ford, Ivon R., Inc. (Ford Homes) 

Frigidaire Division (General Motors Corporation) 


Gate City Sash & Door Co. 

General Air Conditioning Corp. 

General Electric Company 

General Motors Corp. (Delco Appliance Division) 
General Motors Corporation (Frigidaire Division) 
Georgia-Pacific Plywood Company 

Given Mfg. Co. 


Harnischfeger Corp. 
Heatilator, Inc. 

Holly Manufacturing Company 
Homasote Company 

House & Home 


Insulite Division (Minnesota and Ontario Paper Company) 
International Molded Plastics, Inc. 


Jones & Laughlin Steel Corporation 
Johns-Manville 


Kaustine Co., Inc. 

Kelvinator Division (Nash-Kelvinator Corp.) 

Kennatrack Corporation 

Kentile, Inc. 

Kentile, Inc. (Kencork) 

Keystone Steel & Wire Company 

Kimble Glass Company (Subsidiary of Owens-Illinois Glass 
Company) 

Kohler Company 

Kwikset Locks, Inc. 


Page: 
198 

82 

198 

200, 201 


59 


15 

Cover IV 
195 

190 

176 

88, 89 
Cover II 


189 

83 

33 

177 

176 

178, 179 
80 


184 
199 


Laboratory Equipment Corp. 
Leonard, R. B., Inc. 

Levelall, Inc. 

LIFE 

Louisville Cement Company, Inc. 





Maas & Waldstein Co. 

Malta Mfg. Co. 

Marsh Wall Products, Inc. 

Master Metal Strip Service, Inc. 

Mastic Tile Corporation of America 
Mengel Company, The 

Miami Window Corp. 
Minneapolis-Honeywell Regulator Company 
Minnesota and Ontario Paper Company (Jnsulite Division) 
Mississippi Glass Company 

Moe Light, Inc. 

Monsanto Chemical Company 

Morgan Company 

Mosaic Tile Company, The 

Mueller Brass Co. 


Nash-Kelvinator Corp. (Kelvinator Division) 
National Electrical Manufacturers Association 
National Gypsum Company 

National Homes Corporation 

National Lock Company 

National Oak Flooring Manufacturers’ Association 
National Rubber Machinery Co. 

New Castle Products 

NuTone, Inc. 


Owens-Illinois Glass Co. (Kimble Glass Co. Subsidiary) 


Pittsburgh Plate Glass Company 
Price Fireplace, Heater & Tank Corp. 
Pryne & Company, Inc. 


Red Cedar Shingle Bureau 

Remington Arms Company, Inc. 

Rittenhouse Co., Inc., The 

Roddis Plywood Corp. 

Rolscreen Company 

Rowe Manufacturing Co. 

Russell, F. C., Company, The 

Russell & Erwin Div. (The American Hardware Corp.) 


St. Paul and Tacoma Lumber Company 
Smith, A. O., Corporation 

Soss Mfg. Co. 

Steel Door Corp. 

Sterling Hardware Mfg. Co. 

Superior Electric Co., The 

Symons Clamp & Manufacturing Company 





Thor Corporation 

Thyer Mfg. Co. 

Tile Council of America 

TIME 

Torrington Manufacturing Company, The 
Trane Company, The 

Truscon Steel Company 


Union Aluminum Company 

United States Plywood Corporation 
United States Radiator Corporation 
United States Steel Corp. 

U. S. Steel Homes, Inc. 
Universal-Rundle Corporation 
Uvalde Rock Asphalt Company 





Vento Steel Products Co., Inc. 


Wallace, William, Company 
Waterman-Waterbury, Co., The 
Waylite Co. 

Whirlpool Corporation 

Wood, The John, Company 
Woodall Industries, Inc. 


Zegers, Incorporated 
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One of the larger Ford Homes— 
three bedrooms—dining room— 










© FLEXIBILITY OF DESIGN 
















wf Rigee ch : 
aa ea, large kitchen, either ranch type 
h Aa, or expandable attic—with base- 
MISSILE: ment. May be dressed up to si @ CUSTOM-QUALITY CONSTRUCTION 
st Petes > i.your individual tastes. 
“Hh LO Your prefabricated homes need not You get economy, speed of erec- 
look like peas from the same pod! tion that only prefabrication can 
Ford—and only Ford—offers you give you... plus the individuality 
50 basic models, each distinctively and ‘“‘custom quality” that only 
different, each designed with those Ford Homes can give you! 


important “custom” details that 


make for quick sales. That’s why Ford Homes are 





unique in the prefabricated field! 


Get ALL the facts! See how Ford Homes can 
give you quick, sure profits. Write Ivon R. 
Ford, Inc., McDonough, N. Y. TODAY! 


Inc. 
Factory-Built HOMES — 


McDONOUGH, N.Y. TEL. 361 
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BLO-FAN 


Perfect ventilation 
For kitchen, bath, game room and laundry 


SATISFACTION a 
FRABILE “Ee | 
PY eS Es 


thymes with FINE...and means it! 


CARTONS 


PRY-LITE 


Real light harmony 
For homes and commercial buildings 


GLOMASTER 
No other recessed wall heater is so efficient 
For auxiliary heat wherever needed. 


Eastern Factory: Keyser, West Virginia 
Warehouses: Los Angeles; San Francisco; Chicago; Newark, N. J. 
Distributed by electrical wholesalers everywhere in the U. S. and Canada 


HOUSE & HOME 








plumbing fiaxtures 


fxlis za lll wour needs 





yp Choice of all materials! 


Now. with Eljer, you can get highest 
quality formed steel or cast iron bath- 
tubs . . . laundry tubs. . . kitchen 
sinks! You can choose cast iron, steel 
or china lavatories! You get a com- 
plete line of fine vitreous-china toilets. 


#y Full color flexibility ! 


All Eljer bathroom fixtures are color- 
matched. For example, you can use 
steel lavatory, cast iron bathtub and 
china toilet, all in the same bathroom 
—and have all three match perfectly 
in any Eljer color! 


&) ne source for all! 


Now you can turn plumbing fixtures 
into a powerful sales and merchan- 
dising feature. Use the theme, 
“ELJER quality plumbing fixtures 
throughout!’ Eljer quality is well 
known, nationally advertised. 





CAST IRON ° FORMED STEEL 


e VITREOUS CHINA 


° BRASS GOODS 


Ask your plumbing con- 
tractor for the profitable 
details on the great new Eljer 
opportunity for builders! 











The only name 
you need to know > 
in plumbing fixtures 


A SUBSIDIARY OF THE CORPORATION OF AMERICA 









NEXT YEAR'S HOMES WILL SELL ON STYLE APPEAL... 


Build NATIONALS 
° and you build the CMARTEST ! 


NATIONAL HOMES have always led in beauty and 






















feminine appeal. But the 1954 Nationals are years 
ahead in dramatic, trend-setting style! 

World famous Charles M. Goodman, AIA, is now 
architectural counsel for National Homes. Beatrice 
West is color stylist. ‘This brilliant combination gives 
National dealer-builders a tremendous advantage. 

Imagine being able to offer a sheltered-living home 
like the National ‘‘Ranger”’ shown here, within casy 
reach of term buyers! You’ll go to town with the 
1954 National line. Write, wire or phone 





for complete details. 






































National Homes’ 
BETTER HOMES BUILD A BETTER AMERICA prefabricated panels and 
structural parts as they 
leave the assembly plant 
carry the Good 
Housekeeping guarantee 
seal and the Parents’ 
Magazine seal of 
commendation as 
advertised therein. 


THE ARCHITECT’S ARCHITECT, 


Charles M. Goodman of Washington 






> 






D. C., created the stunning 1954 






Nationals. He says: “I consider 
~ National Homes the greatest single 
force for progress in home building.” 
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National Homes research makes history! Now you can © Guarditteed by 
} ; Good Housekeeping 
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offer complete air conditioning on any National you NATIONAL HOMES CORPORATION £F 48 anyrarstD 1 
build, at unbelievably low cost: as low as $500 extra. LAFAYETTE, INDIANA + HORSEHEADS, N.Y 
Think what this can mean to you in 1954 sales! 
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ARENTS; 


+ MAGATIINE . 


Hear GABRIEL HEATTER..."Good News Today”... Mutual Network, every Monday, Wednesday and Friday morning! 



























